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,  Rv  Hearst  Blazes  New  Make-Up  Path, 
Reverting  to  ^TabeP^  Headlines 

iorning  Dailies  Set  New  Style  on  British  Press  Standards  —  Variety  in 
Type  and  Cut  Treatment  Stressed — Readability  the  Objective 

flTITH  the  adoption  last  week  of  mUM  W  PPRRV  ‘“How  VVe  Won’”  with  the  subhead 

W  “label”  headlines  in  Hearst  morn-  JOHN  W.  PERKY  “Scott’s  Story.” 


vv  “label”  headlines  in  Hearst  mprn- 
g  newspapers,  and  a  make-up  closely 
..sembiing  the  popular  British  dailies, 
the  newspaper  world  has  been  set  agog. 
Publishers  accustomed  to  the  typo- 
aphical  status  quo  have  been  looking 
kance  and  with  consummate  interest 


By  JOHN 

cuts  are  offered  in  the  greatest  variety 
the  well-equipped  newspaper  shop  is 
capable  of. 

The  idea.  Editor  &  Publisher  was 
told  this  week,  is  to  provide  an  easily 
read  page,  full  of  color  and  surprises. 


W.  PERRY 

ment  of  photographs.  The  principal 
difficulty  has  been  to  train  copy  desk 
men  to  disregard  the  conventions  that 
they  had  been  reared  on,  to  get  them 
to  use  indentation  and  a  great  variety 
of  types  and  type  sizes,  and  to  inter- 


“  ‘How  We  Won’  ”  with  the  subhead 
“Scott’s  Story.” 

This  almost  heretical  typographical 
change  is  considered  by  Jerome  J. 
Karpf,  managing  editor  of  the  Ameri¬ 
can,  as  the  natural  sequence  in  head¬ 
line  development  with  which  Mr.  Hearst 
has  made  press  history  for  35  years. 


ographical  revolution  declared  by  N.  Y.  American!  At  the  left  is  the  American  in  its  new  make-up.  At  the  right  is  the  newspaper’s  old  style.  Indentations, 

mixed  headline  type,  and  brief  stories  characterize  new  style. 


I  Page  One  of  the  Hearst  morning 
pers’  second  section,  remembering, 
rhaps,  that  it  was  William  Randolph 
earst  and  Joseph  Pulitzer  who  set 
newspaper  world  by  its  ears  with 
introduction  of  the  “streamer”  in 
Spanish-American  War  decade,  and 
reby  established  the  style  for  news- 
per  make-up  in  this  country. 

The  new  Hearst  headline  is  distinctly 
label  without  an  implied  or  expressed 
fb.  The  following  are  examples : 
A  Father’s  Revenge,”  “War  on  Inde- 
mcy,”  “Rewarded,”  “Dangling  in  Air 
rDeath  and  Rescue,”  “Fatal  Kick — 
usband  Held,”  “In  a  Flaming  Trap,” 
soline  and  Sparks,”  “Panic  in  Sub- 

The  c^nge  has  been  made  not  only 
,  headline  context,  but  also  in  typog- 
iphy  and  make-up.  Both  heads  and 


terse,  entertaining  and  attractive  to  the 
eye. 

The  change  was  pioneered  by  Wil¬ 
liam  Randolph  Hearst,  publisher  of  the 
Hearst  newspapers,  who  declared  that 
it  was  “an  adaptation  of  the  typography 
of  certain  of  the  English  newspapers, 
notably  the  London  Express,  Chronicle 
and  Herald.” 

Mr.  Hearst  said: 

“The  study  is  an  experiment  with  us, 
but  I  think  that  it  will  be  acceptable.” 

Mr.  Hearst  believes  that  a  paper 
must  be  easy  to  read  and  worth  reading. 

He  has  often  declared  that  “both 
these  qualities  are  essential  in  these 
days  of  hurried  and  varied  interest  on 
the  part  of  the  public.”  All  the 
type  required  was  in  the  shop,  and  the 
Hearst  art  departments  had  long  ago 
acquired  the  knack  of  diversified  treat- 


sperse  variously  finished  cuts  lavishly. 
The  innovation  started  in  the  American 
on  Friday,  Oct.  12,  and  was  varied 
between  that  date  and  October  16. 
The  first  page  of  the  second  section 
of  that  date  is  reproduced  with  this 
article,  together  with  a  contrasting  pre¬ 
vious  page. 

Since  the  time  of  the  change,  it  has 
spread  to  other  pages  of  the  newspaper, 
and  this  week  it  appeared  in  modified 
form  on  Page  One  of  the  first  section. 
Thus,  on  Monday,  under  a  regular  two- 
line  streamer  head  on  the  Australian  air¬ 
plane  race,  appears:  “Exclusive.  Scott’s 
Own  Story !,”  and  in  the  subhead,  with 
type  variation :  “  ‘Death  Reaching  for 
Us  Out  of  Dark  Waters’ — ‘We  Strug¬ 
gled  Like  Heir — One  Engine  Dead, 
They  Push  On  to  the  Big  Money.” 
The  next  day  on  Page  One  appeared: 


Since  adoption  of  the  new  make-up 
the  American  has  placed  a  premium 
on  short  stories,  which  warrant  good- 
sized  head  treatment.  The  more  that 
can  be  placed  on  the  page  the  better. 
On  Wednesday  of  this  week,  for  in¬ 
stance,  14  stories,  many  of  them  with 
art,  were  printed  on  Page  One  of  the 
.American’s  second  section,  in  addition 
to  O.  O.  McIntyre’s  column  and  Percy 
Crosby’s  “Skippy”  strip.  The  make-up 
required  indentation  of  the  McIntyre 
column,  as  it  has  at  various  times  in 
the  past  week,  but  the  effect  is  undoubt¬ 
edly  effective. 

One  of  the  features  of  the  new  make¬ 
up,  in  addition  to  the  headline  context, 
is  the  use  of  Century  capitals  in 
boxes  with  important  words  set  in  bold¬ 
face. 

Thus  the  Hearst  papers  are  enabled  to 
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The  new  New  York  American  make-up  is  derived,  in  principle  at  least,  from 
the  London  Dailyf  Express,  a  recent  inside  page  of  which  appears  above. 

emphasize  words  in  headlines,  which  English,  but  in  principle  it  has  deriva- 
in  ordinary  procedure  it  has  been  im-  tives  in  this  country, 
possible  to  do.  The  Cincinnati  Enquirer  has  used  a 

The  American  has  also  been  able  label  head,  and  a  long  string  of  sub- 

to  achieve  variety  on  its  page  by  using  heads  tot*  50  years. 

Cheltenham  in  the  upper  case,  in  con-  .Arthur  Brisbane  has  used  it  in  the 
junction  with  other  regular  news  bo.xed  heading  of  his  "Today”  editorial 

types.  column  without  it  having  excited  com- 

The  new  make-up  is  undouhltedlv  ment. 


For  half  a  century  this  distinctly  .4merican  newspaper  has  used  the  abbreviate! 
“label'  headline.  It  is  unusual  in  this  country,  and  has  come  to  character* 

the  Enquirer. 


emphasize  words  in  headlines,  which 
in  ordinary  procedure  it  has  been  im¬ 
possible  to  do. 

The  American  has  also  been  able 
to  achieve  variety  on  its  page  by  using 
Cheltenham  in  the  upper  case,  in  con¬ 
junction  with  other  regular  news 
types. 

The  new  make-up  is  undouhitedly 

TO  ADD  19,650  EMPLOYES 

New  York  Stores  Taking  650  More 

Christmas  Extras  Than  Last  Year 

Twenty -two  department  stores  and 
specialty  shops  in  the  New  York  metro¬ 
politan  district  plan  to  increase  their 
staffs  by  19,650  employes  for  the  fall 
and  Christmas  seasons,  a  gain  of  650 
employes  over  the  number  added  by  the 
same  stores  in  1933,  according  to  a 
survey  by  Harvey  E.  Runner  published 
in  the  New  York  Herald  Tribune. 

While  most  of  the  stores  reported 
that  their  staffs  for  the  last  quarter  of 
the  current  year  would  approximate 
totals  of  last  year  several  'firms  an¬ 
nounced  that  they  were  stepping  up 
their  quoutas  of  a  year  ago  in  anticipa¬ 
tion  of  improved  business. 

The  new  employes,  many  of  whom 
were  taken  on  shortly  after  Labor  Day, 
will  receive  employment  ranging  from 
three  weeks  to  three  months.  Employ¬ 
ment  in  nearly  all  stores  will  be  on  a 
graduated  scale,  with  the  peak  being 
reached  in  December  for  Christmas 
selling,  when  many  of  the  stores  will 
have  their  largest  staffs  since  1930. 
Anniversaries  and  special  promotions  in 
September  caused  several  stores  to  in¬ 
crease  their  forces  by  as  many  as  900 
workers  in  individual  instances. 

ADDS  COMIC  PAGES 

The  Newark  (N.  J.)  Sunday  Call, 
starting  Oct.  28,  will  increase  its  colored 
comic  section  by  four  pages. 


While  Editor  &  Pi  blisher  talked  to 
Mr.  Karpf  he  was  reminded  of  a  pic¬ 
ture  on  his  wall  of  a  Netv  York  Her¬ 
ald,  telling  of  the  assassination  of 
.Abraham  Lincoln.  Its  typographical 
make-up  is  the  same  in  principle  as 
that  of  the  American’s  new  style,  al¬ 
though  two  or  three-column  heads  were 
unheard  of  in  those  days.  There  is  the 


Cincinnati  Enquirer  ‘LaheV  Heads 

Maintained  for  Half  Century 


The  change  of  make-up  in  the 
Hearst  morning  newspapers,  em¬ 
ploying  the  “label”  headline,  has  re¬ 
newed  interest  in  the  unique  headline 
philosophy  of  the  Cincinnati  Enquirer 
which  for  half  a  century  has  refuse,.! 
to  be  stampeded  into  make-up  con¬ 
formity  with  the  nation’s  other  news¬ 
papers. 

The  similarity  between  the  En¬ 
quirer’s  make-up  and  that  of  the  Hearst 
papers  is  only  in  principle.  The  En¬ 
quirer  uses  one  or  two  words  to  give 
the  key  to  the  story ;  the  Hearst  papers 
are  titling  their  stories  in  magazine 
and  English-newspaper  fashion. 

W.  F.  Wiley,  general  manager  of 
the  Enquirer,  tells  the  story  of  the 
Enquirer’s  unique  headline  style  as  fol¬ 
lows  : 

“The  Enquirer’s  distinctive  style  of 
headlines  has  been  the  evolution  of 
approximately  half  a  century.  When 
the  late  John  R.  McLean  became  the 
sole  proprietor  of  the  newspaper  he 
began  a  courageous  breaking  away 
from  traditions  in  news  gathering  and 
news  display.  ‘Washington.’  ‘New 
York,’  ‘Foreign,’  ‘Congress’  and  the 
like,  labels  kept  standing  day  after 
day,  didn’t  content  him  and  he  began 
to  give  worthwhile  news  stories  ap¬ 
propriate  headings,  regardless  of  their 


geographical  locations  or  their  till-then 
accepted  classifications. 

“From  the  very  first  top  bank  of 
Enquirer  heads  was  a  single  line^ 
three  and  even  four  short  words  in 
the  days  of  smaller  type.  .Also  at  first 
the  second  bank  was  generally,  but 
not  always,  a  single  line.  If  it  broke 
over  the  second  line  was  ‘centered.’ 

“The  centering  of  broken-over  lines 
in  time  became  the  outstanding  feature 
of  the  Enquirer’s  heads,  especially  in 
regard  to  the  “pyramid,”  of  the  bottom 
deck  of  every  head.  This  was  three 
or  four  (sometimes  five)  lines,  each 
succeeding  line  shorter  than  the  one 
above,  giving  the  suggestion  of  an  in¬ 
verted  pyramid. 

“Four  and  five  line  heads  of  this 
style  are  to  be  found  in  the  files  of 
60  years  ago.  They  are  a  distinctive 
feature  of  the  paper  at  that  time.  They 
elicited  commendation  from  discerning 
readers  and  they  became  a  fixture  modi¬ 
fied  from  time  to  time  and  eventually 
standardized,  but  never  varying  greatly 
from  their  earliest  form. 

“They  proved  a  flexible  means  of 
advertising  the  news  beneath  them.  If 
it  was  particularly  big  the  number 
of  ‘banks’  was  increased,  so  that  when, 
in  March,  1884,  a  mob  attacked  the 
jail  intent  upon  lynching  a  murderer. 


same  different  sizes  in  Leadline  type, 
and  the  same  emphasis  as  is  now  em¬ 
ployed  in  the  .American. 

In  effect  the  new  make-up,  whid 
will  likely  spread  to  other  newspaper-; 
is  a  reversion  to  past  style,  with  tir 
refinement  in  type  and  engraving  that 
have  marked  .American  journalism  since 
its  beginnings. 

and  thwarted  in  that,  burned  the  court¬ 
house,  the  first  page  of  the  following 
morning’s  Enquirer  was  graced  with  a 
single  headline  of  21  banks,  three-quar¬ 
ters  of  a  column  deep. 

“  ‘Streamers’  seem  then  to  have  been 
unknown.  Even  in  November  of  the 
same  year,  when  Cleveland  was  el^ 
President,  the  first  Democratic  national 
victory  since  I860,  the  Enquirer  con¬ 
tented  itself  with  a  ‘blazer’  a  sii^lt 
column  head  in  larger  type,  consisting 
of  12  decks,  but  conforming  to  the  re 
quirements  of  the  every  day  modi 
‘Streamers’  did  not  appear  till  the 
Spanish-.American  War.  So  far  ai 
the  Enquirer  was  concerned  they  wen 
justified  only  by  news  of  the  nc* 
vital  import  and  as  soon  as  the  einer- 
gency  passed  they  lapsed  into  disuse 
save  for  suitable  occasions. 

“By  this  time  the  balanced 
come  into  vogue.  The  last  as  w 
as  the  first  column  required  its  he* 
and.  with  a  9-column  page,  there  ^ 
space  for  top  heads  in  alternate  col¬ 
umns  across  the  page.  At  first  th^ 
were  four,  five  or  six  liners,  or  decks 
but  in  time  ‘style’  dictated  a  symmeti; 
in  make-up  if  of  course,  the  news  war 
ranted  the  display. 

“As  general  newspaper  practice 
manded  increase  in  the  size  of  h 
line  type  the  top  line  of  the  Enqui 
head  became  a  single  word  (or 
short  ones)  but  the  ‘pyramid’ 
ciple  never  varied.  It  proved  to 
(Continued  on  page  39) 
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NO  WORLD-TELEGRAM  GUILD  CONTRACT 


Daily  Announces  New  Working  Conditions  But  Says  That  It  Cannot  Relinquish  Control  of  Edi¬ 
torial  Department — 40-Hour  Week,  Pay  Restoration 


0«t 

I  « 


.iateJ 

teri* 


type- 
n  en- 

whidi 
apCTi, 
:h  it 
I  that 
L  sim 


court- 
lowiag 
with  I 
i-qiHT- 


asserting  that  there  were  certain 
{\  points  of  the  New  York  News¬ 
paper  Guild  program  that  it  could  not 
agree  with,  the  A'cti’  Vork  ll’orld- 
Ti'lciirmit  this  week  posted  working 
conditions  that  will  apply  in  it-  office 
effective  Nov.  1. 

The  new  rules  cover  hours,  overtime, 
vacations,  discharge  notices,  pay  resto¬ 
rations  and  minimum  pay. 

At  the  same  time  the  management 
voiced  its  objections  to  a  closed  editorial 
shop,  and  stated  that  it  could  not  “ac¬ 
cede  to  any  proposal  which  would  limit 
our  control  of  the  editorial  staff,  of 
what  is  printed,  who  writes  it,  how  it 
is  written,  or  how  edited.” 

An  impasse  on  some  of  these  matters 
had  been  reached  in  discussions,  it  was 
stated,  but  it  was  felt  that  the  staff 
might  as  well  start  now  in  receiving 
the  benefits  of  the  negotiations  as  have 
been  agreed  upon  to  date. 

Further  conferences  will  hkely  be 
held,.  Editor  &  Pi  rusher  was  told 
this  week. 

The  World-Telegram’s  statement  to 
the  staff  follows: 

To  THE  Staff  of  the  World- 
Tele<.ra.m 

“Effective  November  1,  1934  the  fol¬ 
lowing  conditions  will  obtain  in  the 
World-Telegram  editorial  department: 

“HOURS.  The  maximum  work 
week  will  not  exceed  4l)  liours.  The 
five-day  40-hour  week  will  be  extended 
to  all  editorial  employes  where  possi¬ 
ble  without  interruption  or  weakening 
of  service. 

“OVEIRTIME.  Equal  time  off  for 
overtime,  such  time  to  be  granted  as 
soon  as  possible  after  the  accumulation 
ttf  the  overtime.  A  reasonable  amount 
of  overtime  may  be  carried  along  to  be 
added  to  the  annual  vacation.  If,  at 
the  end  of  service,  accumulated  over¬ 
time  has  not  been  taken,  employe  shall 
be  recompensed  in  cash. 

“VACATION.  One  week’s  vacation 
with  pay  granted  to  all  editorial  em¬ 
ployes  who  have  been  on  the  staff  of 
the  World-Telegram  for  more  than 
six  months  and  less  than  one  \ear. 
Two  weeks’  vacation  with  pay  after  one 
year  of  service.  Uue  to  the  fact  that 
ander  recently  created  working  condi¬ 
tions  all  employes  have  gained  addi- 
aonal  free  time  amounting  to  seven  and 
1  half  weeks  annually,  no  additional 
vacation  time  is  proposed  for  longer 
service. 

“piSCH.ARGE  NOTICE.  The 
ninimum  discharge  notice  will  be: 

“Six  months  to  one  year  set  vice,  one 
veek. 
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“More  than  one  year  and  less  than 
three  years,  two  weeks. 

“More  than  three  years  and  less  than 
ax  years,  four  weeks. 

“More  than  six  years  and  less  than 
ten  years,  eight  weeks. 

“ten  years  and  over,  three  months. 

“This  dates  from  day  of  employment 
aith  the  Telegram  or  the  World-Tele- 
iram  under  our  ownership. 

“PAY  RESTORATIONS.  On  No- 
rember  1,  1934,  the  remainder  of  the 
econd  pay  cut  will  be  restored. 

‘^‘MINIMUM  PAY.  Cub  reporters 
25  a  week  and  not  later  than  at  the 
nd  of  three  years  to  be  raised  to  $35, 
•  employment  is  continued.  Minimum 
pay  for  all  other  experienced  reporters 
md  copy  readers  with  at  least  five 
.'ears  of  recognized  newspaper  service, 
weekly. 

For  several  weeks  representatives 
«  the  World-Telegram  editorial  de- 
^rtment,  through  their  representatives, 
•embers  of  the  Newspaper  Guild,  have 
*en  conferring  with  the  World-Tele- 
iram  management.  The  above  revised 
•orking  conditions  represent  those 
^oposals  put  forward  by  your  repre- 
tot^ives  to  which  the  management 
®s  been  able  to  agree  in  whole  or  in 
part. 

Since  certain  other  proposals  are 


ones  to  which  we  cannot  agree,  we 
feel  it  is  only  fair  that  we  put  into 
effect  the  tilings  which  we  can  concede, 
in  order  that  the  staff  may  have  such 
benefits  as  may  be  involved. 

“Furthermore,  the  management  de¬ 
sires  to  explain  to  those  members  of 
the  staff  not  present  at  the  negotiations 
why  certain  proposals  by  the  gudd  can¬ 
not  be  accepted. 

“Within  the  scope  of  its  economic 
possibilities,  the  World  Telegram  has 
sought  to  live  up  to  the  spirit,  as  well 
as  to  the  letter,  of  the  NR  A.  Increases 
in  the  number  of  editorial  jobs  and 
individual  salaries  have  been  made  as 
rapidly  as  possible,  including  one 
blanket  pay  restoration.  As  a  matter 
of  information,  there  has  been  an  in¬ 
crease  in  the  number  of  persons  em¬ 
ployed  in  the  editorial  department  since 
September,  1932  of  12.5  per  cent.  With 
the  pay  restoration  announced  for  No¬ 
vember  1,  1934,  the  total  editoi  ial  pay¬ 
roll  will  be  S'/i  per  cent  greater  than 
the  highest  editorial  payroli  in  our  his¬ 
tory  and  over  22  per  cent  higher  than 
the  lowest  depression  point  editorial 
payroll. 

“Many  of  the  improved  conditions 
set  out  above  would  have  eventuated 
had  there  been  no  guild.  Nevertheless, 
there  is  no  desire  on  the  part  of  the 
management  of  the  World-Telegram  to 
minimize  credit  due  the  Guild  Commit¬ 
tee.  On  the  contrary,  suggestions  con¬ 
cerning  -wages  and  working  conditions 
were  approached  in  a  spirit  of  fullest 
cooperation.  An  impasse  was  reached 
only  when  certain  of  the  committee 
members  insisted  upon  conditions  which 
we  believe  to  be  equally  prejudicial  to 
the  interests  of  employes  and  publisher. 

“On  the  basis  of  our  dsicussions  with 
the  committee  and  with  editorial  em¬ 
ployes  of  the  World-Telegram  and  other 
papdrs  throughout  the  country,  it  has 
become  obvious  that  there  are  two 
divergent  schools  of  thought  within  the 
guild. 

“One  group,  composed  largely  of  the 
national  and  New  York  officers  and 
others  who  direct  the  editorial  policies 
of  the  Guild  Reixirter,  believes  that 
the  best  results  are  to  be  obtained  by 
making  the  guild  a  class-conscious 
trade  union,  employing  strikes,  boy¬ 
cotts,  and  closed  shop  tactics. 

“The  other,  and  apparently  the  much 
larger  group,  appears  to  recognize  that 
editorial  work  cannot  be  standardized 
as  is  work  in  the  mechanical  depart¬ 
ments.  and  that  trade  union  practices 
are  not  applicable  to  individualistic  and 
creative  effort  of  this  type.  Tlie  men 
and  women  of  this  second  group  ap¬ 
parently  share  the  view  of  the  man¬ 
agement  that  friendly  negotiation  and 
co-operative  efforts  of  employes  and 
management,  meeting  in  a  common 
cause,  offer  the  quickest  and  best  ave¬ 
nue  to  improved  working  conditions. 

“Our  experience  with  the  committee, 
and  discussions  with  editorial  employes, 
have  only  served  to  intensify  our  con¬ 
viction  of  the  desirability  of  a  national 
editorial  guild,  capable  of  speaking  for 
the  profession  collectively  and,  through 
local  chapters,  dealing  with  individual 
newspaper  managements  on  matters  oi 
mutual  interest,  whether  having  to  do 
with  improvement  of  journalistic  prac¬ 
tices.  or  the  economic  situation  of  edi¬ 
torial  workers. 

“We  have  confidence  in  the  bene¬ 
ficial  possibilities  of  regularly  organized 
conferences  and  of  the  co-operative  ef¬ 
forts  of  employes  and  employers.  We 
are  equally  certain  of  the  failure  of 
any  movement  which  would  seek  to 
evaluate  editorial  effort  on  the  same 
basis  or  in  the  same  manner  as  me¬ 
chanical  effort. 

“On  one  issue  there  has  been  a  com 
plete  failure  to  reach  an  agreement. 
That  issue  centers  in  those  proposals, 
the  net  effect  of  which  would  be  to 
transfer  from  the  publishers  to  the 


guild  final  authority  for  the  selection 
and  control  of  the  staff. 

“One  proposal  would  make  it  man¬ 
datory  that  every  staff  member  be¬ 
come  a  guild  member,  thus  definitely 
establishing  the  guild  on  a  closed  shop 
basis,  a  condition  utterly  incompatible 
with  objective  reporting  •and  independ¬ 
ent  journalism.  .-\nother  proposal 
would  establish  the  guild  as  the  su¬ 
preme  court  to  decide  editorial  men's 
competency.  Thus  the  guild  would  de¬ 
termine  whom  the  publisher  should  hire 
and  whom  he  could  dismiss. 

"We  have  no  objection  to,  but  on 
the  contrary  have  supported  for  more 
than  50  years  the  closed  shop  type  of 
unionism  as  it  applies  to  the  mechani¬ 
cal  departments  of  a  newspaper.  Our 
relationships  with  such  trade  unionism 
over  this  long  period  have  been,  gen¬ 
erally  speaking,  harmonious  and  satis¬ 
factory.  But  unionization  as  it  relates 
to  mechanical  trades  is  one  thing,  and 
unionization  as  it  relates  to  individualis¬ 
tic  and  creative  effort  such  as  is  de¬ 
manded  of  editorial  workers,  is  quite 
another  thing.  Mechanical  work  can 
be  measured  by  a  yardstick  of  pro¬ 
duction.  No  yardstick  of  editorial  ef¬ 
fort  exists. 

“Mechanical  work  plays  no  part  in 
determining  the  news  and  editorial 
worth  of  a  newspaper.  The  mechani¬ 
cal  departments  follow  a  pattern.  They 
do  not  create.  Hence  the  subject  mat¬ 
ter  of  the  paper  is  not  affected  by  an 
arrangement  through  which  the  pub¬ 
lisher  deals  with  the  typographical  and 
other  mechanical  unions  on  a  basis  ot 
an  agreed  standard  of  competency,  at 
an  agreed  rate  of  pay.  If  a  man  is 
hired,  his  pay  starts.  If  he  is  laid  off, 
his  pay  stops.  There  are  no  severance 
notices.  There  are  no  vacations.  Suen 
considerations  are  not  even  proposed 
by  the  unions  themselves.  A  closed 
shop  policy  as  applied  to  the  mechani¬ 
cal  departments  has  no  effect  whatso¬ 
ever  on  the  editorial  content  of  the 
paper.  It  plays  no  part  in  establishing 
that  most  vital  factor  in  a  newspaper's 
success  or  failure — its  character. 

“At  a  time  when  the  urge  for  greater 
social  justice  is  sweeping  the  world, 
no  employer,  and  least  of  all  newspaper 
employers  whose  efforts  play  so  im¬ 
portant  a  part  in  shaping  national 
thought,  can  turn  a  deaf  ear  to  any 
suggestions  for  bettering  working  con¬ 
ditions  of  any  group  of  their  employes. 
Certainly  no  newspaper  management 
can  do  so  and  continue  to  enjoy  pub¬ 
lic  confidence  in  its  sincerity.  How¬ 
ever,  mechanical  effort  and  editorial 
effort  alone  have  never  produced  a 
successful  newspaper,  at  least  not  news¬ 
papers  of  the  type  that  have  caused 
journalism  to  be  referred  to  as  the 
fourth  estate. 

“Editorial  direction,  business  man¬ 
agement  and  financing  are  equally  es¬ 
sential  ingredients  of  success.  These 
three  essentials  must  be  centralized. 
They  cannot  be  handled  on  a  debating 
society  basis.  Frequent  attempts  along 
the  latter  line  have  uniformly  ended  in 
failure.  In  journalism  responsibility 
is  personal — responsibility  before  the 
law  in  the  case  of  libel  or  damage 
cases,  financial  responsibility,  and  re¬ 
sponsibility  for  editorial  policy.  Au¬ 
thority  cannot  be  divorced  from  that 
responsibility.  The  Federal  government 
recogniized  this  fact  by  forcing  every 
newspaper  to  print  periodically  the 
names  of  every  owner  of  so  much 
as  one  percent  of  its  stock,  or  bonds. 

“Authority  which  is  inseparable  from 
responsibility  is  vested  in  the  one  who 
hires  and  dismisses.  The  one  who 
says  who  shall  be  hired  and  who  may 
or  may  not  be  dismissed  is  the  one 
who  ultimately  determines  that  which 
shall  be  printed.  Should  the  guild 
control  the  job  it  would  in  the  last 
analysis  control  what  would  finally  ap¬ 
pear  in  the  paper.  Authority  would 


rest  with  the  guild  and  resixinsibility 
would  still  rest  on  the  management. 

“Every  newspaperman  knows  that  the 
day  of  the  pamphleteer  has  passed. 
Newspapers  can  no  longer  be  started 
with  an  idea  and  a  handful  of  type  as 
their  sole  capital.  Metropolitan  news¬ 
papers  represent  employment  of  vast 
amounts  of  credit  and  millions  of  dol¬ 
lars  in  working  capital.  Before  there 
can  be  any  successful  guild,  there  must 
oe  a  successful  newspaper. 

“The  World-Telegram  management 
is  entirely  sympathetic  to  the  aim  of 
the  editorial  workers  to  share  eq^bly 
in  the  success  to  which  they  contribute. 
It  cannot,  in  good  faith  either  to  itself 
or  to  its  employes,  become  a  party  to 
any  contract  the  terms  of  which  would 
in  their  execution  dissipate  authority, 
disrupt  co-ordinated  effort,  and  ulti¬ 
mately  bring  about  disintegration  of 
the  property  and  loss  of  both  jobs  and 
invested  capital. 

"It  is  for  this  reason  that_  we  can¬ 
not  accede  to  any  proposal  which  would 
limit  our  control  of  the  editorial  staff, 
of  what  is  printed,  who  writes  it,  how 
it  is  written,  or  how  edited. 

“We  shall  be  glad  to  discuss  with 
your  representatives  at  any  time  any 
questions  of  mutuaT  interest.  But  ef¬ 
fective  November  1,  1934,  the  condi¬ 
tions  set  forth  above  will  apply.” 

Milton  Kaufman,  executive  secretary 
of  the  New.spaper  Guild  of  New  York, 
commented  for  Editor  &  Publisher  on 
the  World-Telegram  announcement  as 
follows : 

“The  concessions  granted  the  editor¬ 
ial  staff  by  the  management  of  the 
World -Telegram  are  the  outgrowth  of 
negotiations  between  the  Guild  Execu¬ 
tive  Committee  and  the  management. 
This  cannot  be  gainsaid.  What  the 
World-Telegram  chooses  to  give  is  to 
be  welcomed. 

“But  it  is  equally  obvious  that  these 
concessions  do  not  affect  the  efforts  of 
the  Guild  looking  toward  a  contract 
on  behalf  of  the  World-Telegram  unit. 
Neither  do  they  reflect  for  the  most 
part  the  proposals  of  the  Guild  in 
line  with  its  program.  Considerably 
more  is  being  sought  in  contrart  form 
in  the  matters  of  discharge  notice  and 
jiay  restoration. 

"At  the  last  conference  on  Tuesday, 
Guild  representatives  agre^  that  there 
was  no  reason  for  the  withholding  of 
benefits  which  the  management  was 
ready  to  grant.  It  is  not  our  impression 
that  conferences  with  the  World-Tele¬ 
gram  for  the  purpose  of  working  out 
an  agreement  with  the  Guild  are  at 
an  end. 

“We  are  hopeful  that  an  agreement 
will  be  arrived  at. 

a  straw-man  into  the  disagreement  be¬ 
tween  the  publisher  and  the  Guild.  I 
refer  to  the  management’s  statement: 
‘One  proposal  would  make  it  manda¬ 
tory  that  every  staff  member  become 
a  Guild  member,  thus  definitely  es¬ 
tablishing  the  Guild  on  a  closed  shop 
basis,  a  condition  utterly  inci^patable 
with  objective  reporting  and  independ¬ 
ent  iounialism.’ 

“This  statement  has  not  only  the 
virtue  of  raising  up  a  straw  man,  but 
succeeds  also  in  introducing  what  the 
Guild  has  never  put  forth. 

“The  management  also  states:  An¬ 
other  proposal  would  establish  the 
Guild  as  the  supreme  court  to  decide 
editorial  men’s  competency.  Thus  the 
Guild  would  determine  whom  the  pub¬ 
lisher  should  hire  and  dismiss.’ 

“As  a  matter  of  fact,  the  Guild  Ex¬ 
ecutive  Committee  has  soffered  a  form 
of  grievance  committee  which  yielded 
the  final  decision  on  any  point  at  issue 
to  a  body  of  six  men.  representing  tbe 
publisher  and  the  Guild  in  equal  meas- 
ure. 

“Surely  this  does  not  ‘establish  the 
Guild  as  the  supreme  court.’  ” 
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LABOR  UNION  ACTIONS  OF  NATIONAL 
GUILD  DEPLORED  BY  ST.  LOUIS  UNIT 

Protest,  Sent  to  Eddy,  Says  Central  Body’s  Attitude  Is  Without 
Authority  of  Membership — Group  Not  Opposed  to 
Aggression  When  Warranted 


(Special  to  Editor  &  Publisher) 

T.  LULlb,  Oct.  25— The  St.  Louis 
Newspaper  Guild  has  sent  a  pro¬ 
test  to  Jonathan  Eddy,  e.\ecutive  sec¬ 
retary  of  the  American  Newspaper 
Guild  against  the  “apparent  assump¬ 
tion”  of  the  national  officers  that  the 
“guild  is  favorable  to  the  idea  of  af¬ 
filiation  with  a  labor  union,"  and  ex¬ 
pressing  opposition  to  "any  such  affili¬ 
ation  or  to  any  such  tendency." 

The  protest  is  accompanied  by  a 
tabulation  of  a  questionnaire  sent  to 
the  200  members  of  the  three  chapters 
of  the  St.  Louis  guild,  of  which  122 
answered,  and  some  were  blank  an¬ 
swers.  The  protest  was  based  on  and 
is  a  result  of  the  questioimaire. 

The  protest  follows; 

“The  St.  Louis  Newspaper  Guild 
wishes  to  enter  a  protest  against  the 
apparent  assumption  on  the  part  ot 
the  national  officers  that  the  American 
Newspaper  Guild  is  favorable  to  the 
idea  of  affiliation  with  a  labor  union. 
The  St.  Louis  Guild  is  completely 
opposed  to  any  such  affiliation  or  to 
any  such  tendency.  Moreover,  the  St. 
Louis  Guild  believes  that  the  great 
majority  of  Guild  members  all  over 
the  United  States  have  similar  con¬ 
victions  on  the  subject.  In  any  case 
the  national  officers  of  the  Guild  have 
been  given  no  mandate  on  this  sub¬ 
ject,  and  their  apparent  attempt  to 
commit  the  Guild  to  the  tactics  and 
principles  of  trade  unionism  is  with¬ 
out  any  sort  of  authority. 

“We  refer  specifically  to  the  article 
written  by  Mr.  Jonathan  Eddy  and 
published  in  the  Guild  Reporter  of 
September,  1934,  in  which  he  said : 
‘W'e  are  a  labor  organization.’  We 
also  refer  to  the  general  tone  of  the 
Guild  Reporter  of  that  date  which  left 
the  inescapable  inference  that  the  Guild 
had  declared  common  cause  with  the 
mechanical  trades  organizations.  We 
also  suggest  that  many  of  the  activities 
and  utterances  of  Messrs.  Jonathan 
Eddy  and  Heywood  Broun  seem  to  be 
predicated  on  the  belief  that  all  pub¬ 
lishers  are  scoundrels.  We  object  to 
such  a  belief  as  being  unreasoning,  im¬ 
mature,  damaging  to  the  friendly  re¬ 
lations  that  exist  between  employer 
and  employe  in  many  shops,  and  em¬ 
barrassing  to  the  organization  work 
being  carried  out  in  many  fields. 

“In  short,  we  submit  that  the  gen¬ 
eral  conduct  of  their  offices  by  Messrs. 
Broun  and  Eddy  does  not  express  the 
sentiments  of  the  Guild  as  a  whole  and 
is  highly  prejudical  to  the  extremely 
important  task  of  completing  the  or¬ 
ganization. 

“We  are  in  no  sense  opposed  to  ag- 
grssive  tactics  where  such  are  plainly 
called  for,  but  contend  that  the  present 
strength  of  the  Guild — even  if  there 
was  nothing  else  to  consider — enjoins 
upon  us  a  more  circumspect  policy  than 
the  one  offered  by  Messrs.  Broun  and 
Exldy. 

“In  general,  the  St.  Louis  News¬ 
paper  Guild  believes  that  the  evolution 
of  the  National  Guild  should  be  along 
the  lines  of  a  professional  guild  and 
that  labor  affiliation  offers  no  imme¬ 
diate  concrete  advantages  to  offset  the 
grave  possible  dangers  of  the  future 
that  it  holds. 

“It  ought  to  be  obvious  that  if  any 
political  dogma  is  made  a  prerequisite 
to  membership  many  newspapermen 
will  immediately  be  debarred.  We 
therefore  believe  that  the  declared  and 
implied  objectives  should  be  such  that 
any  newspaper  worker  can  participate 
in  Guild  activities  whatever  his  politi¬ 
cal  beliefs. 

“Thom.\s  B.  Sherman, 
Chairman.” 

The  tabulation  of  the  questionnaire 
follows : 

(1)  Are  you  satis6e<l  with  the  leadership 
of  Heywood  Broun?  Yes,  26;  No,  84. 


(2)  .\re  you  satisfied  with  Jonathan  Eddy? 
Yes,  25;  No,  76. 

(3)  .\re  you  satisfied  with  the  policy  of 
the  Guild  Reporter?  Yes,  23;  No,  81. 

(4)  If  dissatisfied,  do  you  think  the  St. 
Louis  Guild  should  secede  from  the  national 
organization?  Yes,  28;  No,  75. 

(5)  If  for  secession,  do  you  think  the  St. 
Louis  Guild  should  maintain  its  own  inde- 
l)endent  organization?  Yes,  33;  No,  12. 

(61  Would  you  favor  a  strong  resolution 
of  protest  to  the  national  officers?  Yes,  83; 
No,  23. 

(7)  Should  the  protest  demand  the  resigna¬ 
tions  of  Broun  and  Eddy?  Yes,  55;  No,  43. 

(8)  Broadly  speaking,  do  you  regard  the 
guild  as  a  trade  union?  Yes,  31;  No,  86. 

(9)  Or  as  a  professional  association  similar 
to  the  .Xmcrican  Bar  and  Medical  .Associa¬ 
tions?  Yes,  78;  No,  23. 

(10)  Do  you  believe  that  agitation  of  the 
labor  type  helps  the  guild?  Yes,  10;  No,  104. 

(11)  Except  in  extreme  and  aggravated 
cases,  do  you  believe  in  the  strike  as  an  in- 
strnment  of  policy?  Yes,  7;  No,  108. 

(12)  .Assuming  that  the  membership  of 
the  St.  Louis  Guild  can  get  together  on  a 
policy  program  different  from  the  New  V'ork 
idea,  would  you  approve  on  active  campaign 
for  it  at  the  next  national  convention  of  the 
guild?  Yes,  100;  No,  14. 

(13)  Do  you  think  the  organization  can 
function  better  with  a  powerful  and  cen¬ 
tralized  national  office?  Yes,  66;  No,  49. 

(14)  Or  with  self-governing  units,  each  in¬ 
dependent  of  the  other,  but  all  cooperating 
in  whatever  degree  may  be  found  to  be  prac¬ 
ticable?  Yes,  53;  No,  43. 

(15)  Do  you  think  any  chapter  or  district, 
or  the  national  guild  itself  should  ever  be 
committed  to  any  course  by  any  officer  with¬ 
out  an  explicit  referendum  of  the  member¬ 
ship  on  the  point?  Yes,  13;  No,  103. 


U.  S.  Board  Won’t  Poll 
A,P.  Telegraph  Operators 

(.special  to  Editor  &  Publisher) 

Washington,  D.  C,  Oct.  23— The 
National  Labor  Relations  Board  has  de¬ 
clined  to  conduct  a  poll  of  telegraph 
oiierators  in  the  employ  of  the  Associ¬ 
ated  Press  for  the  purpose  of  determ¬ 
ining  whether  they  desire  the  Commer¬ 
cial  Telegraphers’  Union  of  North 
.\merica  to  represent  them  in  collec¬ 
tive  bargaining  under  NIRA. 

The  union  complained  to  the  Labor 
Board  that  a  “company  union”  is  being 
urged  as  the  spokesman  for  the  teleg¬ 
raphers,  despite  the  claimed  representa¬ 
tion  by  C.  T.  U.  of  about  two- thirds  of 
the  operators. 

It  was  explained  by  the  Labor  Board 
that  the  -Associated  Press  is  not  operat¬ 
ing  under  the  President’s  Reemployment 
-Agreement  or  an  NR. A  code  and  is 
therefore  not  subject  to  the  NIRA. 


N.  Y.  POST  REUNION  NOV.  16 

The  sixth  annual  meeting  and  dinner 
of  the  XcTV  York  Evening  Post  Alumni 
.Association  will  be  held  at  the  Town 
Hall  Club,  123  West  43d  street.  New 
York,  Friday.  Nov.  16,  at  6:15  p.  m. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  28-30 — Midwest  Classified 
Advertising  Managers’  Conven¬ 
tion,  Robidoux  Hotel,  St.  Joseph, 
Mo. 

Oct.  29-Nov.  2 — Public  Utili¬ 
ties  Advertising  Assn.,  meeting, 
Atlantic  City,  N.  J. 

Nov.  8-10  —  University  of 
Michigan  Press  Club,  meeting 
Ann  Arbor, 

Nov.  8-10 — North  Carolina  Col¬ 
legiate  Press  Assn.,  annual  fall 
meeting,  High  Point,  N.  C. 


ACCEPTING  UQUOR  COPY 

Chicago  Tribune  Announces  Change 
in  Policy  of  Past  Year 

Chic.ago,  (Jet.  23 — Effective  today, 
the  Chicago  Tribune  announced  it  has 
rescinded  its  policy  of  not  accepting 
liquor  advertisements  and  henceforth, 
without  advocating  the  use  of  liquor, 
and  reserving  the  right  to  reject  any 
specific  liquor  advertising,  the  paper 
will  print  liquor  copy. 

The  underlying  reason  given  for  the 
Tribune’s  change  in  policy  originally 
announced  a  year  ago  this  month,  is  that 
the  bootleg  industry  has  carried  over 
from  the  prohibition  days  and  operates 
to  the  detriment  of  public  revenues  and 
"the  legitimate  dealers  who  are  asking 
that  the  bona  fides  of  their  brands  be 
made  known  to  the  public.” 

"Influenced  by  these  developments, 
the  Tribune  is  of  the  opinion  that  it 
should  now  open  its  advertising  col¬ 
umns  to  the  legitimate  liquor  manu¬ 
facturer  and  retailer,  and  that  by  so 
doing  it  will  contribute  to  the  general 
welfare  by  increasing  the  pressure 
against  the  illicit  manufacture  and  sale 
of  liquor,”  states  the  Tribune. 

The  Tribune  has  continued  in  the 
past  to  accept  beer  advertising. 

The  Chicago  Daily  News,  which  is 
now  the  only  daily  newspaper  in  Chi¬ 
cago  not  accepting  liquor  advertising, 
today  carried  an  ^itorial  on  the  front 
page,  reaffirming  its  stand  for  temper¬ 
ance.  “It  is  unthinkable  that  a  news¬ 
paper  which  is  sincerely  devoted  to  the 
cause  of  temperance,”  states  the  Daily 
News  editorial,  “should  at  the  same  time 
permit  its  columns  to  be  employed  to 
promote  the  sale  of  liquor.” 


MEDFORD  DAILY  APPOINTS 

It  was  erroneously  stated  on  page 
38  of  the  Oct.  20  issue  that  Geo.  B. 
David  Co.,  New  York,  had  been  ap 
pointed  national  representative,  for  the 
.VcTc  Bedford  (Mass.)  Mercury,  in¬ 
stead  of  the  Medford  (Mass.)  Mercury. 
Gilman,  Nicoll  &  Ruthman,  New  York, 
continue  to  represent  the  Nnv  Bedford 
(Mass.)  Mercury  and  Standard-Times. 


NAMED  GUILD  COUNSEL 

Emmet  Crozier,  president  of  the 
Newspaper  Guild  of  Newark,  has  an¬ 
nounced  that  WTlliam  Hamilton  Os- 
borne,  counsel  for  the  Authors’  League 
of  .-Xmerica  and  for  the  Dramatists’ 
(iuild,  has  been  retained  as  counsel  for 
the  Newark  guild. 


NO  ADDRESS  NEEDED 
NOW  ON  CIRCULARS 

P.  O.  Department  Changes  Rules  tt 
Permit  Business  Men  to  Make 
Wilier  Use  of  Direct  Mail 
Promotion 


By  George  H.  Manning 

(Washington  Correspondent, 

Editor  &  Publisher) 

W'ashi.xgto.v,  D.  C.,  Oct.  23 — Foj. 
lowing  closely  upon  the  announcemot 
that  the  Post  Office  Department  »£; 
sfwnsor  a  campaign  for  the  promotio; 
of  direct  mail  advertising,  the  Depart¬ 
ment  this  week  came  out  with  a  stau- 
ment  that  the  distribution  of  circulan 
— one  of  the  strongest  of  the  competicj 
media  for  newspaper  advertising  re^ 
enues — will  be  aided  through  its  officts. 

The  plan,  with  the  usual  declaratioc 
that  it  will  not  in  any  way  injure  new;, 
paper  advertising,  was  explained  bj 
Washington's  assistant  postmaster,  H 
H.  Haycock,  who  said: 

“The  Postmaster  General  last  wed 
announced  the  extension  and  modi6a 
tion  of  the  arrangement  for  the  ac- 
ceptance  of  matter  addressed  in  a  sia- 
plified  form.  For  many  years  adver¬ 
tising  and  other  matter  intended  fa 
distribution  to  rural  and  star  route  bm 
holders  has  been  accepted  for  mailin 
when  addressed  merely  to  box  holder, 
together  with  the  name  of  the  post 
office  and  state.  A  few  years  ajo 
this  arrangement  was  extended  to  po# 
office  box  holders  at  non-letter  carrier 
offices.  This  arrangement  has  proven 
very  satisfactory  to  those  who  used  it 
and  the  department  was  beseiged  witb 
demands  that  the  arrangement  be  a- 
tended  to  patrons  served  by  city  or  vil¬ 
lage  letter  carriers  and  further  sim¬ 
plified  in  order  to  increase  its  os- 
venience  and  availability  to  mailers. 

“In  order  to  meet  this  demand,  tit 
department  lias  just  authorized  the  ac¬ 
ceptance  of  matter  for  distribution  1^ 
city  and  village  letter  carriers,  the  mat¬ 
ter  to  be  addressed  simply,  ‘Patrai 
or  Householder,’  ‘Letter  Carrier  Routt 

Number - ,’  together  with  the  nameoi 

the  post  office  and  State,  or  if  pr6 
ferred  by  the  mailer  the  post  office  and 
State  may  be  omitted  and  the  word 
‘local’  used  instead.  Under  this  ar¬ 
rangement  advertising  and  other  mat¬ 
ter  can  be  prepared  with  a  uniform 
address  of  box  holders  and  letter  car¬ 
rier  routes,  information  concernag 
which  may  be  obtained  at  the  post  of¬ 
fice.  All  that  is  necessary  is  that  the 
pieces  for  the  respective  post  offices 
be  put  up  where  practicable  in  pad- 
ages  of  50  in  order  to  facilitate  their 
handling,  the  packages  to  be  labeled  to 
the  particular  post  office  and  State 
where  they  are  to  be  distributed,  this 
fact  being  indicated  on  the  labels  or 
facing  slips  of  the  packages.” 

\\  hile  the  specific  question  has  «< 
yet  lieen  jiassed  on,  Basil  Sellers,  super¬ 
intendent  of  mails  in  this  city,  expre^ 
an  opinion  that  the  department  will 
accept  circulars  for  distribution  in  of¬ 
fice  buildings  with  the  understanding 
that  one  will  be  left  at  each  office; 
but  no  attempt  will  be  made  to  deliver 
to  each  person  employed  in  an  office 

Each  apartment  in  an  apartmeffl 
house  is  considered  a  separate  stof 
and  circulars  will  be  accepted  in  suf¬ 
ficient  numbers  to  allow  delivery  of  oa 
to  each  apartment.  Hotels  may  he 
circularized  by  giving  the  post  offia 
a  sufficient  number  to  place  one  in 
each  mail  box  at  the  desk. 

“Shopping  News”  is  eligible  for  the 
service,  but  because  of  the  fact  that 
the  usefulness  of  those  papers  dep^ 
on  their  delivery  on  a  day  certain- 
usually  the  day  before  sales — and  the 
department  does  not  give  first-class 
handling  unless  paid  for  at  that  rate, 
there  is  little  likelihood  of  general  use 
of  the  service  for  this  purpose. 

Unless  otherwise  contracted  for, 
pieces  will  be  handled  as  third-class 
mail  at  the  rates  fixed  for  that  class 


GUEST’S  SON  JOINS  DAILY 

Bud  Guest,  son  of  Edgar  A.  Gu^ 
famed  newspaperman  and  poet,  has 
joined  the  staff  of  the  Detroit  frtt 
Press. 
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A.N.P.A.  Questions  Validity  of  Quebec  Contracts,  But  Premier  Taschereau  Continues  To  Insist 
That  1935  Paper  Price  Be  Raised — Newsprint  Export  Value  Declines 


The  battle  over  newsprint  prices  for 
1935  continued  this  week  with  prov¬ 
incial  officials  in  Canada  and  the  news¬ 
print  committee  of  the  Amercian  News¬ 
paper  Publishers  Association  as  the 
principal  combatants. 

The  A.N.P.A.  is  determined  to  make 
the  basic  price  of  $41  a  ton  continue 
through  the  next  year.  The  publishers 
cite  the  contracts  signed  by  the  St. 
Lawrence  Paper  Mills  Company  with 
the  Scripps-Howard  and  Hearst  News¬ 
papers.  at  the  $41  price,  as  stabilizing 
the  1935  price. 

Canadian  officials,  on  the  other  hand, 
are  determined  that,  in  the  interests  of 
the  public,  investors  and  workers,  the 
price  for  1935  should  be  raised  above 
the  “ruinous”  charges  of  the  past  year. 

The  struggle  seems  to  lie  between 
these  forces,  the  A.N.P.A.  and  the 
Provincial  officials.  None  of  the  news¬ 
print  companies  has  made  an  announce¬ 
ment  of  price,  not  even  the  .St.  Law¬ 
rence  Company,  although  its  contracts 
as  reported  are  considered  authentic. 

Last  week  Premier  L.  A.  Tashereau 
of  Quebec  denounced  the  reported  con¬ 
tract  between  Scripps-Howard  and  St. 
Lawrence  by  threatening  to  penalize 
newsprint  companies  that  signed  con¬ 
tracts  that  do  not  stipulate  a  price 
increase. 

The  A.N.P..\.  directors  and  news¬ 
print  committee,  in  session  in  New 
York,  Oct.  22,  hit  back  at  the  Prov¬ 
incial  official  by  questioning  the  val¬ 
idity  of  contracts  signed  in  Quebec, 
in  view  of  threatened  government  inter¬ 
ference,  and  suggested  that  it  might 
l^ome  necessary  for  American  pub¬ 
lishers  to  go  elsewhere  for  their  news¬ 
print  supply. 

The  following  bulletin  was  released 
by  the  A.N.P.A.  officials : 

“The  open  threat  of  interference  by 
Premier  Taschereau  of  Quebec  with  the 
further  business  activities  of  the  St. 
Lawrence  Paper  Mills  Company,  if  the 
latter  persists  in  carrying  out  contracts 
duly  entered  into  with  certain  American 
newspaper  publishers,  gives  rise  to 
grave  question  as  to  the  validity  and 
dependability  of  contracts  made  with 
Quebec  companies,  not  only  by  pub¬ 
lishers  but  by  all  corporations. 

“Should  Premier  Taschereau  and  cer- 
tmn  Canadian  banks,  by  unusual  restric¬ 
tions  imposed  upon  the  St.  Lawrence 
Paper  Mills  Company,  succeed  in  es- 
ablishing  a  precedent  whereby  contracts 
between  Quebec  mills  and  United  States 
publishers  may  be  arbitrarily  vitiated, 
the  Directors  and  the  Newsprint  Com- 
nittee  of  the  American  Newspaper  Pub¬ 
lishers  Association  will  be  compelled  to 
idvise  its  members  to  turn  their  atten¬ 
tion  immediately  to  other  available  and 
potential  sources  of  supply.” 

Premier  Taschereau  responded  at 
fflgth,  asserting  that  contracts  already 
signed  would  be  honored,  but  added 
that  if  it  became  necessary  he  would 
tsk  the  Dominion  Government  to  for¬ 
bid  exports  of  newsprint  at  the  $41 
level.  A  price  increase  is  imperative 
of  the  newsprint  industry  is  to  progress, 
be  said.  His  complete  statement  fol¬ 
lows: 

“We  cannot  expect  the  United  States 
jublishers,  members  of  the  American 
-Vewspapers  Publishers  Association,  to 
iMeive  with  any  marked  enthusiasm 
ne  move  of  this  government  to  see  to 
t  that  there  is  a  moderate  increase  in 
ne  price  of  newsprint  as  warranted  by 
ne  duty  of  the  Province  of  Quebec 
to  protect  that  industry  and  by  in- 
ffeasing  costs  and  the  increasing  needs 
of  our  workmen. 

“But  the  American  publishers  are 
business  men  and  surely  they  will  real- 
^  that  for_  the  Province  of  Quebec  the 
oewsprint  industry  is  a  business  and 
along  business  lines. 

^At  the  present  price  for  newsprint 
we  is  no  profit  for  our  Canadian  mills, 
l-inadian  and  American  money  has 


been  invested  in  this  all-important  in¬ 
dustry  and  at  present  newsprint  prices 
there  is  :io  return  for  such  investments. 
Dividends  are  not  being  paid.  This  is 
not  just. 

“During  the  great  war  newsprint  sold 
at  a  price  as  high  as  $140  a  ton  and  the 
newspapers  survived  regardless  of  that 
price.  Now  the  price  of  newsprint  has 
dropped  to  as  low  as  $40  a  ton. 

“It  is  the  duty  of  the  government  to 
try  and  take  measures  to  see  to  it  that 
the  mills  survive  and  carry  on.  They 
are  fed  by  natural  resources  of  this 
province  and  we  are  not  going  to  allow 
our  forests  to  be  bared  without  profit 
to  those  exploiting  them. 

“It  is  to  be  hoped  that  producers  and 
publishers  will  understand  this  and  will 
come  to  an  agreement  to  the  benefit  of 
both  parties. 

“It  is  no  question  of  intervening  in 
existing  contracts  made  with  Quebec 
companies.  We  will  recognize  those 
already  made,  but  I  repeat:  we  do  not 
want  to  see  our  natural  resources  sacri¬ 
ficed. 

“It  is  most  surprising,  incidentally,  to 
see  raised  in  the  United  States  opposi¬ 
tion  to  the  Quebec  Government’s  move 
in  regard  to  newsprint  prices  when,  as 
a  matter  of  fact,  all  industry  and  com¬ 
merce  in  the  United  States  has  been 
subjected  to  governmental  control 
through  NR  A  codes. 

“It  will  be  wiser  for  the  publishers 
to  understand  the  position  of  Quebec’s 
newsprint  industry  than  to  force  Quebec 
to  ask  the  federal  government  to  con¬ 
trol  exports  of  newsprint.  It  will  be 
remembered  that  during  the  last  session 
of  the  Federal  Parliament  a  law  was 
adopted  by  which  the  federal  authorities 
can  prohibit  export  of  certain  produce 
unless  it  is  sold  at  a  certain  price. 

“I  hope  that  such  action  will  only  be 
necessary  as  a  last  and  drastic  resort.” 

On  the  following  day,  Oct.  24,  Pre¬ 
mier  Mitchell  F.  Hepburn  of  Ontario 
said  his  government  would  support 
Premier  L.  A.  Taschereau  of  Quebec 
in  his  decision  to  seek  an  embargo  on 
newsprint  destined  for  the  United  States 
if  a  satisfactory  price  was  not  obtained. 

“The  United  States  publishers,”  the 
Premier  said,  “are  just  trying  to  play 
Ontario  off  against  Quebec.  We  are 
not  going  to  let  them. 

“Our  government  is  in  accord  with 
Premier  Taschereau’s  attitude  and  if 
the  necessity  arises  we  shall  do  our  full 
duty  in  a  similiar  way.  We  have  no 
alternative  and  we  are  ready  Ic  coop¬ 
erate  as  completely  as  possible  with  the 


Quebec  and  Federal  Governments  to 
protect  the  public  interest  in  Canada’s 
fore>t  resources.” 

An  A.  N.  P.  A.  bulletin  this  week 
said  that  present  conditions  in  news¬ 
print  are  somewhat  similar  to  condi¬ 
tions  existing  in  1928. 

"During  the  latter  part  of  1928,  and 
following  years,”  the  bulletin  said,  “the 
Canadian  manufacturers  were  vigor¬ 
ously  opiwsing  interference,  with  their 
then  problems,  by  the  Premiers  of 
Quebec  and  Ontario  Provinces,  arising 
in  i>art  as  a  result  of  the  International 
Paper  Company  having  closed  a  con¬ 
tract  with  the  Hearst  Newspapers  for 
a  substantial  portion  of  their  tonnage 
at  a  price  about  $5  under  the  then 
market.  The  International  Paper  Com¬ 
pany  made  the  same  price  to  its  other 
customers. 

“The  immediate  result  of  this  action 
was  a  meeting  of  Canadian  manufac¬ 
turers  called  by  the  Premiers  at  which 
the  International  Paper  Company  was 
reciucsted  to  sign  an  agreement  that 
had  been  reached  by  the  manufacturers 
and  the  Premiers,  which  agreement 
provided  for  the  pro-rating  of  all  of 
the  tonnage  under  contract  with  all 
of  the  newsprint  manufacturers  in  the 
two  provinces,  and  the  establishment 
of  an  average  price.  The  International 
Paper  Company  refused  notwithstand¬ 
ing  great  political  pressure  and  threats 
of  compelling  it  to  increase  its  price 
to  the  level  desired  by  other  manufac¬ 
turers.  . . 

"The  result  of  this  threat  was  that 
the  International  Paper  Company  im¬ 
ported  Russian  pulpwood;  prepared  to 
rehabilitate  some  of  its  old  United 
States  mills  and  increased  its  produc¬ 
tion  in  New  Brunswick.  The  Hearst 
Interests  opened  negotiations  with  Sir 
Richard  Stiuires,  Prime  Minister  of 
Newfoundland,  in  contemplation  of  the 
erection  of  a  1,000  ton  mill  at  Gander 
River,  Newfoundland.  The  300  ton 
mill  at  Bucksp<irt,  Maine,  was  rushed  to 
completion  by  the  Maine  Seaboard  Pa¬ 
per  Company. 

“The  A.  N.  P.  A.  Paper  Committee 
then  informed  the  representatives  of 
Canadian  manufacturers  and  the  Inter¬ 
national  Paper  Company  that  the  pub¬ 
lishers  stood  firmly  for  a  freely  com¬ 
petitive  newsprint  market,  free  of  Gov¬ 
ernmental  or  cooperative  control,  and 
that  the  representatives  of  the  A.  N. 
P.  A.  viewed  with  alarm  and  distrust 
any  efforts  to  control  the  price  of 
newsprint  which  interfered  with  free 
compettion,  and  that  the  suggestion  of 


JAPANESE  ENTERTAIN  U.  S.  EDITORS 


This  group  of  American  editors  and  publishers  now  visiting  Japan  are  shown 
here  at  a  reception  given  in  their  honor  in  Tokio,  by  the  press  leaders 

of  Japan. 


price  control  by  manufacturers’  agree¬ 
ment  or  by  Governmental  intervention 
would  not  leave  the  newspaper  indus¬ 
try  complacent.” 

Conmienting  on  the  situation  the 
Montreal  Star  recently  stated  editor¬ 
ially  that  the  newsprint  industry  had 
been  “reaping  the  whirlwind”  with  its 
Uctics,  but  added  that  government  in¬ 
tervention  may  become  necessary.  “Af¬ 
ter  all,”  the  editorial  said,  “the  pros¬ 
perity  of  the  country  comes  first.” 

September  newsprint  export  figures, 
issued  this  week  by  the  Dominion 
Bureau  of  Statistics,  show  that  while, 
tonnage  exported  was  up  at  190,764 
from  177,806  in  the  like  month  of  last 
year,  the  value  of  the  newsprint  was 
down  at  $6,569,041  as  against  $6,612,- 
2S8.  As  compared  with  August,  news¬ 
print  exports  showed  an  increase  in 
value  as  well  as  in  tonnage. 

The  bulk  of  exports  in  September 
($5,151,000)  went  to  the  United  States, 
the  next  best  customers  being  Aus¬ 
tralia  at  $632,000,  Japan  $261,000,  the 
United  Kingdom  $161,000  and  Argen¬ 
tina  $130,000. 

The  price  situation  is  also  reflected 
in  figures  for  the  twelve  months  ended 
Sept.  30.  These  show  an  increase  of 
28  per  cent  in  tonnage  over  the  preced¬ 
ing  twelve  months,  but  a  gain  in  value 
of  11  per  cent. 

The  Paper  Mill,  organ  of  the  paper 
industry,  this  week  excoriatted  pub¬ 
lishers  for  their  issuance  of  propaganda 
in  regard  to  newsprint,  and  suggested 
that  newsprint  manufacturers  appeal  to 
the  public  over  the  radio. 

Dr.  Charles  H.  Herty  warned  news¬ 
print  manufacturers  in  Savannah,  Ga., 
Oct.  24,  that  the  South  was  ready 
to  put  out  five  times  as  much  paper 
as  is  now  annually  consumed  in  the 
world  at  a  great  reduction  in  prices 
and  with  a  tensile  strength  many  times 
greater  than  now  required  by  the  most 
modern  newspaper  press. 

In  November  last  year  three  car¬ 
loads  of  Southern  pine  pulp  were 
rushed  in  a  fast  refrigeration  train 
to  the  plant  of  the  Beaver  Fibre  Paper 
Corporation,  Inc.,  at  Thorold,  _  Ont. 
There  the  Southern  pulp  was  put  into  a 
commercial  machine,  the  same  as  spruce 
pulp,  without  a  break  in  the  rolls  dur¬ 
ing  an  eight  and  a  half-hour  run. 

The  finished  newsprint,  pronounced 
by  experts  to  be  of  excellent  quality, 
was  then  shipped  back  to  Georgia  and 
nine  leading  Georgia  newspapers  issued 
regular  editions  on  it. 

Dr.  Herty  said  the  total  conversion 
cost  of  the  Southern  pine  into  news¬ 
print  was  $19.06  per  ton.  as  compared 
with  $27.90  on  conversion  costs  of 
newsprint  in  Canada  in  1933. 


LOS  ANGELES  CHANGES 

Berger  Is  Promoted  on  L.  A.  Times 
Others  Are  Shifted 

Jackson  Berger  has  been  promoted 
from  day  city  editor  to  city  editor  of 
the  Los  Angeles  Times.  Berger  has 
been  with  the  Times  for  nine  years, 
going  to  the  paper  on  the  Aimee  Mc¬ 
Pherson  story.  Two  and  a  half  ye^s 
ago  he  was  named  night  assistant  city 
editor,  and  about  a  year  ago  he  was 
made  day  city  editor.  Previously  he 
was  city  editor  of  the  Los  Angeles 
bureau  of  the  Associated  Press,  and 
later  on  the  staffs  of  the  Evening  Her- 
elcl  and  the  Evening  Express. 

Ed  Ainsworth,  whom  Berger  suc¬ 
ceeds  on  the  city  desk,  returns  to  the 
suburban  desk,  the  position  he  held 
before  being  named  city  editor  several 
weeks  ago.  George  Hawk  moves  from 
the  suburban  desk  to  the  night  city 
editorship.  At  the  same  time,  Ter¬ 
rill  DeLapp,  formerly  a  member  of 
the  Times  reportorial  staff,  returns  to 
the  paper  as  day  city  editor.  DeLapp 
hes  been  a  member  of  the  Paramount 
Pictures  publicity  staff. 
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MORE  ADVERTISING  SEEN  AS  RESULT 
OF  NEW  NRA  POLICY  TREND 

Abandonment  of  Production  Control  Presages  Lively  Drive  for 
Sales  and  Distribution  Expansion  with  Newspapers 
as  the  Big  Medium 


FOUGHT  725-LB.  TUNA 


URGES  HARD-BOILED 
DRIVE  FOR  PEACE 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

WASIIIXGTOX.  Oct.  25— Depart-  wholesale  and  retail  outlets  would  be 
lire  from  the  nolicv  of  production  required  to  resort  to  the  time-tried 


w  lire  from  the  policy  of  production  required  to  resort  to  the  time-tried 
control  which  was  favored  by  XK.A  dur-  weai>on  of  newspaper  advertising,  and 


ing  the  administration  of  General  Hugh  in  this  manner  the  publishing  field 
S.  Johnson,  was  given  impetus  this  week  would  feel  the  henehcial  results  of  the 


when  President  Roosevelt  tacitly  ap-  shift  in  policy. 


proved  a  study  which  has  been  going 
on  quietly  for  weeks  and  which,  it  is 


Production  control  clauses  were  in¬ 
serted  in  about  one-fourth  of  all  codes 


expected,  will  bring  about  the  sharpest  approved  to  date.  Of  this  numlH.'r  15 
cleavage  from  Johnsonian  policies  that  per  cent,  approximately,  take  the  torm 


has  taken  place  since  the  fiery  brigadier-  of  limitations  on  the  number  of  hours 


general  left  the  helm. 

While  reports  filtered  through  the 


the  machinery  in  a  plant  may  be  oper¬ 
ated  and  about  10  per  cent  concern 


recovery  administration  that  Donald  themselves  w:ith  the  installation  of  new 
Richberg  and  his  associates  have  defi-  machinery.  In  every  instance,  the  reg- 


nitely  decided  to  discard  curbing  of  ulation  was  written  in  at  the  request  of 
production  and  inaugurate  in  its  stead  the  industry  concerned,  chiefly  for  the 


a  policy  of  fuller  output,  lower  prices 
and  greater  consumer  demand,  the 
President  made  no  attempt  to  put  down 
rumors  that  NRA  is  headed  in  that  di¬ 


purpose  of  cutting  down  production 
while  large  surpluses  of  manufactured 
goods  remained  on  the  shelves,  and  to 
prevent  price  prostration  by  continuing 


Mrs.  Reid  Tells  Boston  Ad  Club  Ad. 
vertising  Brains  in  Combination 
witb  Newspapers  Can  Do 
Anything 


"Perliaps  in  the  long  run  advertising 
may  he  the  means  ot  selling  peace  to 
the  whole  world,”  Mrs.  Ogden  Reid, 


advertising  di¬ 
rector  of  the  .Veil’  -  - 

r  k  H  c  r  al 
Tribune,  told  the 
Boston 

the  Statler  Hotel, 

Boston. 

She  cited  the  , 

effective  ertorts  of  /B 

Louis  Barthou,  re-  /  X 

cently  slain  inin-  V 

ister  of  foreign  \  r 

affairs  in  France,  V  w 

in  using  news-  Mbs.  Ucden  Keid 

paper  publicity 

It  looks  from  the  above  picture  as  and  the  advertising  of  tourist  ageiicie 


rection,  but  merely  commented  that  no  shipments  to  already  glutted  markets. 


though  a  banjo  is  being  played,  but  improving  relations  between  hi; 
such  is  not  the  case.  In  reality,  it  is  a  country  and  Italy.  In  general,  she  said 


definite  determination  has  been  made  as 
yet. 

The  reported  change  of  attitude 
points  to  an  entirely  new  line  of  at¬ 
tack  on  the  business  depression  which 
presages  a  lively  drive  for  sales  and 


This  condition,  proponeiTs  of  the 
change  say,  has  long  ceased  to  exist. 

.Admittedly  one  of  the  most  potent 
arguments  leveled  against  production 
limitation  was'  that  which  was  brought 
forth  during  discussion  of  a  prohibition 


tuna  reel  and  rod  being  operated  by 
Rov  Howard,  chairman  of  board  ol 


the  cause  of  peace  has  been  presented  in 
"an  idealistic  form  that  has  seemed  soft 


Scripps-Howai-d  Newspapers.  .At  the  and  impractical  to  the  vigorous  humar, 
otheV  end  of  bis  line  is  a  72r,-pouiid  '’«'nS-  ^  sugges  ed  that  if  it  ww 


tuna  which  at  the  moment  is  Irving  to  presented  as  unideal,  as  purely  sellisli 
take  about  a  1.000  yards  of  line  from  and  as  a  hard-boiled  drive  for  the  pro- 


Mr.  Howard.  The  "scene  is  about  10  tection  of  pur  own  pocketbook,  tht 


Kbution  exUnsion^which^^Hk^of  against  setting  up  of  pulp  paper  mills  miles  off  the  coast  of  Nova  Scotia,  -ufijcct  might  have  a  brand-new  atten- 
neressitv  remiire  mnrti  tnorp  which  would  increase  present  output,  where  Mr.  Howard  was  a  tuna  tishing  ‘  . 


necessity,  require  much  more  extensive 
advertising  than  in  the  past. 


which  would  increase  present  output. 
It  was  shown  at  a  public  hearing  that 


Proponents  of  the  new  policy  pro-  deplopment  of  the 

^  .  nnm#»ctir  n^*vk’Q^^mt  mill«  \Jk‘hirh  ron- 


less  to  a  cycle  of  prosperity' r^ady 


to  be  set  in  motion  under  their  plan. 
To  begin  with,  they  cite  the  fact,  which 
is  not  considered  debatable,  that  mass 
production  will  lower  the  unit  cost  of 
prw^ucts  jf  industry,  thus  insuring  the 
ability  to  market  them  at  prices  more 
in  keeping  w'ith  existing  wage  levels. 
To  operate  plants  at  capacity  will  re¬ 
quire  the  employment  of  many  more 
operatives,  thus  creating  earning  power 
in  a  large  group  now  on  public  relief, 
and  enlarging  the  potential  purchasing 
field,  making  it  possible  to  level  off 
prices  in  a  natural  and  practical  way. 


template  use  of  Southern  sla.sh  pine,  an 
industry  which,  its  sponsors  s;iy.  will 
rehabilitate  several  Southern  States  if 
l>ermitted  to  come  into  existence. 


guest  of  Colonel  C.  H.  L.  Jone«.  presi¬ 
dent  of  the  Mersey  Paper  Company, 
Liverpool,  N.  S. 


‘MACI^Y  PLAN’  WINS 
WIDE  APPROVAL 


R.  P.  SCRIPPS  APPEALS  TAX 


Newspaper  Publisher  Denies  He  Owes 
Government  $58,038.64 

(Sfecial  to  Editor  &  Publisher) 

Washington,  D.  C.  Oct  24 — Robert 
P.  Scripps  has  appealed  from  the  as¬ 
sessment  by  the  Commissioner  of  In¬ 
ternal  Revenue  of  a  1932  income  tax 


Publishers  and  Supply  Firms  Ready 
to  Take  Part  in  Proposal  to 
Advertise  Advertising  and 
Increase  Buying 


‘•Advertising  brains,''  she  went  on, 
"are  the  great  tools  for  the  future  and 
in  combination  with  newspapers  can  ac¬ 
complish  anything  they  will  set  their 
minds  to — even  the  prevention  of  tBt 
next  war  for  -America." 

Mrs.  Reid  added: 

"\Ve  will  no  doubt  all  agree  that  ad¬ 
vertising  itself  will  be  promoted  and 
safeguarded  by  certain  requirements 
that  would  result  in  its  giving  to  the 
public  more  information  rather  than 
less.  There  are  also  wholesome  lessons 


Wide  approval  of  the  so-called  to  fie  learned  from  sound  criticism,  bnt 
•Mackey  Plan"  to  advertise  advertising  the  industry  has  suffered  unjustly 


cwperativelv  and  to  stimulate  buying  through  attacks  on  its  whole  liecause  oi 
has  followed  unscrupulous  copy  in  individual  cam- 


rather  than  bv  arbitrary  fixation  iri  deficiency  in  the  amount  of  $58.038.(.-J 
'  and  also  has  asked  the  L.  S.  Board  of 


Limitations  upon  the  operations  of  ^pPeals  to  reverse  the  commis- 


machinery  and  upon  the  introduction  of 
new  equipment,  which  appear  in  nu¬ 
merous  codes,  have  dispensed  with  the 
necessity  of  retaining  on  payrolls  many 
persons  who  have  occupied  supervisory 


sioner  in  his  finding  that  the  E.  W. 
Scripps  Trust  Fund  is  indebted  to  the 
government  in  the  amount  of  $22,222.59. 

Mr.  Scripps  alleges  the  Bureau  of 
Internal  Revenue  failed  to  deduct  from 


positions  or  who  are  engaged  in  the  account  the  sum  of  $162,000, 

departments  given  over  to  technologi-  representing  estate  tax  and  intere.st  paid 
cal  advances.  This  group,  it  is  pointed  '' ' 


cai  aavances.  this  group,  it  is  pointed 
out,  represent  the  purchasers,  in  normal 
times,  of  products  of  the  durable  goods 
industries,  and  the  curbing  of  their 
purchasing  power  has  been  one  of  the 


Scripps  and  failed  to  make  a  proper 
accounting  of  dividends  to  which  he 
was  entitled  from  the  Scripps  trust. 
Errors  in  reckoning  the  tax  against 


quickly  the  recent  paigns. 


announcement  of  ".As  a  climax  to  the  criticism  of  the 
the  plan  to  put>  last  few  years  a  powerful  red  light  was 
Ushers  and  sup-  hung  up  by  the  government  along  the 
ply  firms.  Hun-  path  of  free  speech  in  advertising.  The 
dreds  of  replies  light  (Jerhaps  is  a  little  less  red,  but  it 
had  been  received  .still  is  burning,  and  those  of  us  who 
this  week  and  lielieve  in  advertising’s  educational  and 
more  were  com-  economic  value  to  the  country  still  may 
ing  in  daily.  be  needed  to  modernize  our  vehicles  oi 

J.  T.  Mackey,  idea  transmission  wherever  necessary 
exectuive  vice-  and  to  accept  the  challenge  to  go  for- 
president  of  the  ward  and  fight  for  the  preservation 
M  e  r  g  e  n  t  haler  of  advertising  along  the  right  lines.” 
Linotype  Com-  Mrs.  Reid  told  the  club  she  fomxi 


J.  T.  Mackey 


Linotype  Com 


factors  in  depressing  the  "heavy"  in-  alle.ged  and  it  is 


dustries. 

Another  argument  to  sustain  the 
claims  of  those  who  advocate  the  new 
industrial  order  is  the  experience  of  the 
textile  industry  as  against  the  automo¬ 
bile  industry.  The  former,  hemmed  in 
by  numerous  restrictions  on  produc¬ 
tion.  new  equipment,  etc.,  has  failed  to 
show  a  substantial  advance  in  sales, 
employment  or  wages,  although  produc- 


contended  that  the  entire  amount  of 
averassessment  results  from  improper 
interpretations  of  the  federal  laws. 

An  effort  had  lieen  made  to  adjust 
both  tax  accounts  with  the  bureau,  but 
failing  to  do  so  a  formal  appeal  was 
filed. 


pany.who  vyorked  her  hobby  and  relaxation  in  ‘‘news- 
out  the  plan  with  the  cooperation  of  payier  work  in  general  and  the  HeraM 


Kenyon  &  Eckhardt,  bis  advertising  Tribune  in  particular."  She  conceded 
agency,  said  he  was  more  than  pleased  that  ".All  advertising,  we  may  agree, 


at  the  initial  response  and  enthusiastic  has  some  value,"  but  said  that  newy 
approval  the  plan  received.  .A  majority  papers,  although  taken  for  granted  by 


of  the  replies  received  to  date  are  for  the  public,  have  “innumerable  advan- 
the  plan  in  full  and  signify  the  inten-  tages  over  any  other  kind  of  promo¬ 


tion  of  the  writers  to  take  part  in  it. 


-As  the  three  principal  advan- 


RE-ELECTED  AS  DIRECTORS 

Included  among  the  directors  re- 


The  plan  suggests  that  advertising  be  tages  of  newspaper  advertising  she  cited 
run  on  a  cooperative  basis  with  supply  the  fact  that  it  can  be  tied  to  a  daily 


mg  a  necessity  of  life;  the  latter,  pro-  elected  by  Major  Market  Newspapers, 
oucing  a  luxury,  but  unlimited  in  its  Inc.,  at  the  annual  meeting  in  Chicago 
development  or  production,  has  kept  last  week  are  Frank  E.  Baker,  Tacoma 
anoat  during  the  depression,  compara-  (Wash.)  N ctos -Tribune  <fr  Ledger;  H. 
tively  speaking.  H  Hoffman.  Worcester  (Mass. I  Tele¬ 


houses  crediting  publishers  for  part  of  necessity  like  news,  its  ability  to  portray 
the  cost  of  the  space  used  against  pur-  style,  and  its  by-product  in  the  form  of 


chases  of  materials.  community  building. 

-  “We  look  a  great  deal  more  easily 

(.  Tyler  Will  Discuss  we  listen,  and  particularly  wh^ 
^  ^  ^  we  want  indisputable  proof  we  cheat 

Contract  With  Guild  with  the  eye. 

(5y>ecia/ to  Editor  &  Publisher)  “For  this  reason  I  believe  that  the 

LADELPHiA,  Oct.  22. — The  Phila-  future  of  radio  advertising  is  going  to 
t-Camden  Newspaper  Guild  an-  be  dependent  on  a  corroborative  corn- 


last  week  are  Frank  E.  Baker,  Taconux 
(Wash.)  Neics-Tribune  &  Ledger;  H. 
H.  Hoffman,  Worcester  (Mass.)  Tele¬ 
gram-Gazette;  and  J.  H.  Van  Buren, 
Clci’cland  Plain  Dealer.  These  men 
were  elected  to  the  board  during  the 
past  year  and  were  re-elected  at  last 


The  President  is  reported  to  hold  the  gram-Gazette ;  and  J. 
view  that  price  advance  will  follow  in-  i  lci'cland  Plain  Dealt 
creased  consumer  demand,  and  that  this  were  elected  to  the  b 
would  prove  a  more  stable  basis  for  past  year  and  were  r 
structure  than  one  built  upon  week’s  annual  meeting. 

artificial  restriction  of  supply.  At  a  - 

recent  press  conference,  he  stated  prices  WHEELER  TO  OKL 
have  not  yet  reached  proper  height,  but  (ieorge  Wheeler,  for  i 
have  progressed  favorably  ni  that  di-  advertising  director  o 
rection.  rnuio  \  p/..,....;-.  u... 


C.  A,  Tyler  Will  Discuss 


(Special  to  Editor  &  Publisher) 
Philadelphia,  Oct.  22. — The  Phila¬ 
delphia- Camden  Newspaper  Guild  an¬ 


nounced  this  week  that  it  expects  to  bination  w'ith  newspaper  advertisinft 


cent  press  conference,  he  stated  prices  WHEELER  TO  OKLAHOMA  CITY 
ive  not  yet  reached  proper  height,  but  (  ieorge  Wheeler,  for  the  past  six  years 
ive  progressed  favorably  ni  that  di-  advertising  director  of  the  Muskogee 

(Okla.)  Pltoent.v,  has  been  appointed 
One  of  the  first  results  of  a  shift  advertising  director  of  the  Oklahoma 
from  production  control  to  capacity  out-  City  Oklahoma  News,  succeeding  J.  H. 


ojien  negotiations  for  a  contract  with  "I  am  convinced  that  the  future  u 


CTiarles  A.  Tyler,  president  and  business  going  to  bring  new  opportunities  fw 


following  its  acquisition  by  the  Pate-  pensable  to  the  ultimate  bigness  of 


put  would  be  the  crea‘iini  of  a  highly  Foreman,  advertising  manager,  who  has 
competitive  market.  F'ighting  for  their  resigned  to  go  to  New  York.  Fletcher 


notre  interests. 

Mr.  Tyler  recently  called  on  Paul 
Comly  French,  president  of  the  Phila- 


share  of  this  enlarged  market,  it  is  Gilliam,  display  man,  has  been  named 
pointed  out,  industrial  units  and  their  advertising  display  manager. 


manager  of  the  Philadclf'hia  Inquirer  working  together  that  will  be  indis- 


either.  Radio  promotion  needs  as  > 
final  word  the  close-up  of  the  visual 
story  and  illustration  on  the  ne«- 


delphia-Camden  group,  at  the  guild  of-  paper  page,  and  newspapers  will  ^ 
fice  to  express  his  friendship  to  the  helped  by  the  far-reaching  scientific  oe 
guild  and  sympathy  with  its  aims,  Mr.  velopments  of  radio  and  its  very  gr®* 
French  announced.  charm.” 


Editor  &  Publisher  for  October  27,  1  934 
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STUDY  OF  A.B.C.  RULES  IS  AUTHORIZED 


Action  Taken  For  Benefit  of  Smaller  Newspaper  Members,  President  Thomson  Declares — Frank 
Newell  Appointed  Chairman  of  Investigating  Committee — City  Within  a  City  Proposal  Wins 


to  the  bureau  members  in  time  for  dis¬ 
cussion  at  the  next  annual  A.  B.  C. 
convention.  The  final  resolution  adopted 
by  the  entire  membership  on  Friday 
calls  for  the  report  and  recommenda¬ 
tions  to  be  made  immediately  available 
to  all  A.  B.  C.  members. 

Efforts  of  larger  metropolitan  news- 


in  his  annual  report  at  the  1933  con¬ 
vention  he  had  recommended  that  the 
newspaper  division  authorize  some  such 
committee,  since  business  difficulties 
among  the  smaller  newspapers  had 
caused  some  resignations  and  prevented 
other  members  from  living  up  to  cer¬ 
tain  Bureau  rules.  Xo  action  was  taken 
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(Special  to  Editob  &  Pl-blisher) 

Cnic.\(iO,  Oct.  22 — The  .-^udit  Bureau 
of  Circulations  fittingly  marked  the 
beginning  of  its  third  decade  of  service 
to  advertisers  and  publishers  by  author¬ 
izing  a  newspaper  committee  to  study- 
all  by-laws,  rules  and  operations  of  the 
bureau,  as  a  result  of  an  expressed  de¬ 
sire  by  many  news¬ 
paper  publishers,  at¬ 
tending  the  21st  an¬ 
nual  convention  here 
last  w  e  e  k,  that  a 
thorough  study  be 
made  of  the  bureau’s 
operations,  with  the 
intent  of  improving 
its  functions. 

The  decision  to 
make  this  investiga¬ 
tion  came  at  the  sug¬ 
gestion  of  Jerome  U. 

B a  r  n  u  m .  Syracuse 
(X.  V.)  I’ost-Stand- 
ard,  who  introduced 
resolution  calling 
for  such  action  at 
the  newspaper  divi¬ 
sional  meeting  on 
Thursday.  Mr.  Bar- 
num's  proposal,  how¬ 
ever.  was  modified 
somewhat  by  the 
resolutions  commit¬ 
tee.  which  submitted 
the  following: 

"Rrsolved  :  That 

the  President  of  the  Col.  Frank  Knox,  Chicago  Daily  ISeivs,  is  shown  addressing  the  luncheon  meeting  of  the  Audit  Bureau  of  Circulations, 
.-Kudit  Bureau  of  Cir-  21st  annual  convention  at  Chicago  last  week.  At  the  speakers’  table  are  (left  to  right)  W.  A.  Thomson,  Bureau  of 
culations  l)e  re-  Advertising,  A.N.P.A.;  Frank  J.  Burd,  V'ancouver  (B.  C.)  Province;  Marco  Morrow,  Capper  Farm  Publications;  Stan- 
quested  to  appoint  ley  r,  Latshaw,  Butterick  Publishing  Company;  P.  L.  Thomson, Western  Electric  Company  and  president  of  the  bureau; 
as  a  committee  for  O.  C.  Harn,  A.B.C.;  Arthur  H.  Ogle,  Needham,  Louis  &  Brorhy,  Inc.;  and  W.  E.  Macfarlane,  Chicago  Tribune. 
this  purpose  the  fol- 

papers  to  add  a  member  to  the  investi- 
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lowing  eight  newspaper  members  of  the 
Bureau,  or  their  designates,  represent¬ 
ing  each  of  the  regional  divisions  of  the 
Bureau’s  newspaper  membership,  to 
study  all  by-laws,  rules,  and  operations 
of  tfie  Bureau,  with  the  understanding 
that  the  report  of  the  committee  and  its 
recommendations  be  made  immediately 
available  to  all  of  the  members  of  the 
Audit  Bureau. 

“Rf.sol\t:d  :  That  the  traveling  ex¬ 
penses  of  the  members  of  this  committee 
be  paid  by  the  .Audit  Bureau  of  Circu¬ 
lations  and  assessed  pro  rata  according 
to  dues  against  the  newspaper  members 
of  the  Bureau.” 

The  intent  of  the  resolution  was 
questioned  on  the  floor  of  the  conven¬ 
tion.  and  the  reply  was  made  that  the 
committee  was  designed  to  uncover  any 
misunderstanding  or  dissatisfaction  on 
the  part  of  the  smaller  newspapers. 
Presumably  the  action  constitutes  a  step 
in  the  direction  of  better  relations  with 
the  smaller  newspapers,  with  a  view 
to  holding  and  increasing  the  Bureau’s 
membership  among  this  group.  While 
President  P.  L.  Thomson  of  the  A.B.C. 
told  EnnoH  &  Publisher  that  he  knew 
of  no  single  pronosal  raised  for  the 
committee  in  advance,  possible  topics 
for  its  discussion  might  include  re¬ 
vision  of  dues,  simplification  of  rules, 
etc. 

The  resolution  named  the  following 
is  members  of  the  committee : 

Verne  Joy,  Cciilralia  (111.)  Sentinel; 
William  H.  Reed,  Taunton  (Mass.) 
Gasettc;  J.  Xoel  Macy,  Westchester 
Newspapers,  Inc.,  X.  Y.;  J.  F.  A’oung, 
Spokane  (Wash.)  Spokesnian-Revieu'; 
Frank  Xewell,  Toledo  Blade;  \\'.  J.  J. 
Butler,  Toronto  Mail  and  Empire; 
Harry  S.  Webster,  San  Bernardino 
(Cal.)  Sun;  and  VValter  C.  Johnson, 
Chattanocc/a  (Tenn.)  Ncics. 

'“j  I  s'dent  P.  L.  Thomson  appointed 
®  *Mr.  Xewell,  president  of  the  Interna- 
iional  Circulation  Manager’s  .Associa- 
bon,  as  chairman  of  the  investigating 
®nimittee. 

Mr.  Barnum’s  original  resolution, 
•dopted  at  the  newspaper  meeting  had 
^Rested  that  the  committee  making 
w  investigation  send  a  written  report 


gating  committee,  composed  in  part  of 
presidents  of  regional  publishers’  as¬ 
sociations,  were  turned  down  by  a  vote 
of  65  to  12  at  the  general  session.  V. 
H.  Polachek,  of  the  Hearst  newspapers, 
had  suggested  the  name  of  Max  Annen- 
berg,  .Vfti'  York  Neics  circulation 
manager,  as  a  ninth  member  of  the 
committee.  His  suggested  amendment 
failed  to  carry,  however,  despite  his 
claim  that  papers  with  circulations  over 
100,1)00  were  not  adeijuately  represented. 

President  P.  L.  Thomson  told  Edi¬ 
tor  &  Publisher  the  resolution  should 
not  be  interpreted  as  evidencing  any 
general  dissatisfaction  with  the  present 
operations.  He  said  that  before  the 
convention  began,  he  had  approved  the 
proposal,  and  that  he  had  likewise 
approved  the  modifications  made  in  the 
resolution  before  its  passage.  The  sole 
object,  he  said,  was  to  give  the  smaller 
newspapers  of  the  country  a  better 
chance  to  learn  about  the  Bureau  and 
to  voice  any  criticisms  they  might  have. 

President  Thomson  pointed  out  that 


at  that  time.  However,  statistics  showed 
that  40  per  cent  of  the  newspaper  mem¬ 
bers  had  circulations  of  less  than  10,- 
000,  and  56  per  cent  had  circulations 
less  than  15,000. 

“So  far  as  I  know,”  said  Mr.  Thom¬ 
son,  “we  have  never  had  on  the  board 
of  directors  a  man  representing  a  news¬ 
paper  that  small.  While  the  four  news- 
paoer  members  have  been  zealous  on 
behalf  of  the  small  newspapers  as  well 
as  the  large  ones,  it  is  difficult  for  them 
to  keep  a  close  line  on  the  feelings  of 
a  thousand  newspaper  members  scat¬ 
tered  all  over  the  country. 

“If  there  is  anything  the  small  news¬ 
papers  want  to  know  about  the  Bureau, 
the  management  will  be  glad  to  make 
the  information  available.  Or,  if  there 
are  any  complaints  against  the  Bureau 
by  the  small  newspapers,  the  manage¬ 
ment  will  be  glad  to  have  the  machin¬ 
ery  of  this  committee  to  make  the  com¬ 
plaints  known.” 

Discussing  the  resolution,  Mr.  Bar- 
num  said  in  response  to  a  request  frem 
Editor  &  Publisher: 


“The  resolution  was  offered  following 
my  remarks  before  the  newspaper  divi¬ 
sional  meeting  in  which  I  stated  that 
the  A.  B.  C.  formed  20  years  ago  in 
the  h(  rse-drawn  vehicle  age  had  now 

passed  its  20th  anniversary  and  was 

living  in  the  motor  age  with  the  avia¬ 
tion  age  at  hand.  'I  said  that  it  is 
entirely  possible  in 
this  great  span  of 
years  that  some  of 
the  rules  and  the 

regulations  as  now 
on  the  books  of  the 
A.  B.  C.  may  need 
study  leading  to  re¬ 
vision  so  that  the 

association  may  meet 
the  present  and  fu¬ 
ture  needs  of  news¬ 
papers,  advertisers, 
and  agencies.  I,  as  a 
newspaper  member, 
pointed  out  I  had 
nothing  definite  in 
mind  in,  offering  the 
resolution  for  the 
formation  of  a  com¬ 
mittee,  but  that  I 
felt  a  greater  satis- 
(getion  would  result 
to  the  newspaper 
membe  r  s  and  all 
other  members  if  this 
study  was  made.  I 
believed  that  the 
board  of  directors 
and  the  management 
of  the  A.  B.  C.  would 
welcome  the  oppor¬ 
tunity  to  revise  its 
operations  to  meet 
popular  demands  of 


Three  publishers  attending  A.B.C.  convention.  Left  to  right:  Frank  G.  Huntress, 
San  Antonio  (Tex.)  Express  &  Evening  News;  Amon  G.  Carter,  Fort  Worth 
(Tex.)  Star  Telegram;  and  James  N.  Shryock,  assistant  general  manager, 
Indianapolis  News. 


members  in  erder  to  be  thoroughly 
modern  and  of  the  greatest  service  to 
the  advertising  business.  Before  pre¬ 
senting  the  resolution  I  had  talked  to 
Philip  Thomson,  president,  and  told 
him  of  my  intention  to  introduce  it  with 
the  thought  that  in  the  end  a  new  and 
greater  interest  would  be  created  for 
A.  B.  C.  as  a  result  cf  the  committee’s 
report.  Of  course  some  criticism  of 
the  .A.  B.  C.  has  been  voiced  in  the  past 
by  members  at  conferences  and  meet¬ 
ings  of  other  associations.  Whether  this 
criticism  was  well  founded  or  not  only 
the  directors  and  management  would 
know.  In  general,  I  think  the  an¬ 
swers  given  have  been  received  in  a 
satisfactory  manner.  Nevertheless,  at 
each  convention  of  the  A.  B.  C.,  resolu¬ 
tions  calling  for  amendments  to  exist¬ 
ing  rules  and  regulations  have  been  re¬ 
peatedly  offered.  Three  resolutions  this 
year  were  acted  upon  and  turned  down. 

“In  an  attempt  to  satisfy  everyone 
on  the  operation  of  the  A.  B.  C.,  I 
offered  this  resolution  to  give  every 
newspaper  publisher  an  opportunity  to 
offer  his  suggestions  through  a  rep¬ 
resentation  on  a  committee  from  that 
part  of  the  country  where  his  paper  is 
located.  It  was  necessary  that  such 
committee  should  not  consist  of  the 
present  directors  on  the  A.  B.  C.  in 
order  that  tiie  investigation  would  re¬ 
flect  absolute  freedom  from  contact 
with  any  A.  B.  C.  officer.  I  believe 
that  the  A.  B.  C.  officers  and  directors 
will  co-operate  upon  request  in  every 
respect  with  this  committee.  I  know 
that  many  newspapers  will  welcome  the 
( pportunity  to  have  inquiries  answered 
on  points  about  the  .Audit  Bureau  that 
have  not  been  entirely  clear  to  them 
and  many  others,  undoubtedly,  will  sug¬ 
gest  revisions  in  rules,  regulations,  and 
operations  that  will  gear  up  the  organi¬ 
zation  to  an  even  better  speed  than  now 
prevails  in  it.  There  was  no  ‘joker’  or 
no  ‘dagger’  hidden  in  the  resolution  any¬ 
where.  The  wording  of  it  speaks  for 
itself,  giving  an  opportimity  for  expres- 
sic  n  from  the  individual  newspaper 
members  that  have  been  paying  about 
90  per  cent  of  the  .A.B.C.  budget.” 

(Continued  on  page  36) 
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CAMPAIGN  IN  ALL  DAILIES  OUTLINED 
AS  FUTURE  GOAL  FOR  BREWERS 

Newspapers  Best  Medium  for  Cooperative  Drive,  Said  Fred 
Millis  in  Recent  Report  Advising  Indefinite 
Delay — $2,000,000  a  Year  Minimum 

“2.  it  is  possible  to  explain  through 
pictures  and  words  the  qualities  of  beer. 

"3.  It  is  possibly  the  least  expensive 
method  of  getting  an  advertisement  be- 
.ore  the  prospect. 

“4.  The  use  of  newspaper  advertis¬ 
ing  space  will  command  a  very  large 
and  verv  valuable  editorial  influence. 


Newspapers  would  be  the  best 

medium  for  a  cooperative  beer 
advertising  campaign  if  conditions  per¬ 
mitted  such  a  campaign  at  this  time, 
in  the  opinion  of  Ered  Millis,  speci¬ 
alist  on  cooperative  campaigns.  Mr. 
Millis  made  a  survey  of  the  possibilities 
for  a  beer  campaign  on  behalf  of  the 
United  States  Brewers  Asst  ciation  and 
reported  recently  that  obvious  difficul¬ 
ties  in  financing  made  it  advisable  to 
postpone  action  for  the  present.  At 
the  same  time,  he  advised  that  the 
proposal  be  kept  in  mind  for  the  future. 

Discussion  of  proposed  campaign  de¬ 
tails,  which  Mr.  Millis  omitted  from 
his  oral  report  to  the  association,  later 
became  available  in  a  manuscript  which 
he  had  prepared.  In  this  manuscript, 
Mr.  Millis  said: 

“The  experience  of  other  industries 
has  been  that  a  cooperative  campaign 
should  be  kept  up  indefinitely  if  rral 
results  are  to  be  obtained.  Those  in¬ 
dustries  that  have  been  successful  with 
co-operative  or  marketing  advertising 
have  gone  on  year  after  year.  The 
California  fruit  campaigns  are  in  their 
20th  year.  A  one-year  campaign  on 
beer  would  be  a  tctal  loss,  in  my 
opinion.  The  general  public  would 
begin  to  become  conscious  and  affected 
by  the  program  only  after  more  than 
a  year.  Two  years  should  be  the 
very  minimum  for  a  start.  Four  years 
would  be  much  better. 

“Radio,  magazines,  billboards,  and 
newspapers  are  the  four  classes  to  be 
considered.  Newspapers  are  indicated 
as  the  best  medium  to  be  used  for  a 
cooperative  advertising  campaign  for 
beer. 

“First,  beer  copy  is  not  acceptable 
to  the  Saturday  Evening  Post,  Ladies 
Home  Journal,  and  a  great  number  of 
other  magazines.  A  c(  mplete  job 
therefore  could  not  be  done  in  the 
magazines.  The  best  we  could  do 
would  be  to  use  a  few  of  the  publica¬ 
tions  such  as  Collier's  which  will  take 
beer  advertising. 

“Second,  the  best  poster  is  the  one 
with  the  fewest  words.  The  perfect 
poster  must  net  have  more  text  than 
can  be  caught  with  one  glance  while 
whizzing  by  in  an  automobile  at  60 
miles  an  hour.  That  confines  posters 
to  a  dominant  illustration,  a  terse  sell¬ 
ing  slogan,  and  a  product  name.  There¬ 
fore  the  limitations  of  poster  advertis- 
&ig  make  it  of  little  value  frr  such  an 
explanatory  advertising  job  as  the  co¬ 
operative  advertising  of  beer. 

“Third,  one  finds  similar  limitations 
with  the  radio.  The  longer  the  an¬ 
nouncement,  the  less  attention  is  paid 
to  it.  The  public  is  generally  tired  of 
strong  selling  copy  over  the  radio.  The 
radio  commission  in  Washington  gets 
thousands  of  letters  every  month  pro¬ 
testing  against  the  sales  talks  over  the 
radio.  Radio  advertisers  are  now  at¬ 
tempting  to  avoid  this  reaction  by 
bringing  in  the  name  of  their  products 
in  a  more  subtle  way.  For  example, 
they  make  a  joke  of  the  advertiser’s 
name  in  the  Chevrolet  hour.  At  the 
best,  radio  is  adapted  to  brand  name 
advertising,  and  not  for  an  explanatory 
advertising  job. 

“In  advertising  beer,  in  distinction 
to  advertising  a  brand  of  beer,  the 
need  is  for  selling  and  explanation. 
There  must  be  photographs  and  many 
words  of  explanation.  This  indicates 
the  printed  page  as  the  preferable 
medium.  Since  the  door  is  shut  for 
beer  advertising  at  this  time  with  many 
of  the  magazines,  this  leaves  the  news¬ 
paper  which  from  every  viewpoint 
seems  to  be  the  best  medium. 

“Here  are  some  of  the  advantages  of 
the  newspaper: 

“1.  It  reaches  the  masses  and  the 
classes  in  contrast  with  the  magazine, 
which  for  all  practical  purposes  reaches 
only  the  classes. 


It  would  be  nil  st  dangerous  for  the 
beer  industry  to  use  radio  and/or 
magazines  and/or  posters  and  not  use 
the  newspapers.  Certainly  it  would 
acquire  for  the  brewing  industry  a 
publicity  and  propaganda  opportunity 
that  possibly  may  produce  a  publicity 
effect  equal  to  that  of  the  advertising 
itself. 

“Disadvantages  of  neuspapers:  One 
(  f  the  disadvantages  of  the  newspaper 
route  is  that,  because  of  the  keen  com¬ 
petition  among  newspapers,  it  is  al¬ 
most  necessary  that  if  any  advertising 
is  done  in  newspapers  by  the  industry, 
it  must  be  done  in  all  papers. 

“The  public  influence  and  political 
power  of  any  newspaper,  no  matter  how 
small,  left  off  the  schedule  might  dis¬ 
rupt  the  subscriber  set-up  in  that  terri¬ 
tory.  Brewers  would  want  to  avoid  to 
risk  acquiring  the  ill-will  of  a  news¬ 
paper  by  continuing  to  be  a  party  to  a 
campaign  that  used  cnmjieting  papers 
on  such  a  campaign.  This  would  lead 
to  a  demand  for  the  addition  of  the 
paper  to  the  list. 

“This  makes  the  newspaper  route  a 
costly  one.  One  could  use  the  Colum¬ 
bia  network  and  not  fear  reprisals  from 
NBC.  Pages  run  in  Collier’s  and  not 
in  the  Post  would  not  lead  to  attacks 
on  the  beer  industry  in  the  Post,  but 
one  must  tread  lightly  with  the  news¬ 
papers  because  of  the  keen  competition 
among  themselves. 

"The  cost  of  an  agate  line  of  adver¬ 
tising  in  all  the  daily  newspapers  in  the 
United  States  is  $121.67  1/5.  The  very 
minimum  that  should  be  considered  is 
a  series  of  12  advertisements — once  a 
month,  each  dominating  the  page  with 
1,400  lines.  This  would  cost  $2,033,- 
928.24.  These  schedules  could  be  ar¬ 
ranged  so  that  the  copy  appeared  in 
different  weeks  in  those  cities  where 
there  is  more  than  one  newsnaper. 
“This  cost  of  $2,033,928.24  probably 


edition  of  .scjme  papers  which  are  morn¬ 
ing  and  evening  combinations,  and  by 
the  necessary  elimination  of  papers  in 
territories  where  it  is  illegal  to  adver¬ 
tise  beer.  There  are  of  course  a  num¬ 
ber  of  tabloid  papers  whose  rates  help 
to  make  up  this  total,  where  smaller 
advertisements  could  be  used. 

“There  should  be  sufficient  reduction 
in  the  space  cost  from  $2,033,928.24  to 
take  care  of  the  advertising  preparation 
and  mat  or  electrotyiie  and  shipping 
costs. 

1,400-line  advertisement  will  domi¬ 
nate  the  jiage  on  which  it  appears. 
W  hen  built  seven  columns  by  200  lines, 
or  six  columns  by  233  lines,  it  is  im¬ 
possible  for  the  advertisement  to  be 
overshadowed  by  any  other  advertise¬ 
ment  on  the  page.  It  is  better  than  a 
full  page  in  that  there  is  bound  to  be 
reading  matter  on  the  page. 

“Possibly  slightly  smaller  space 
could  Ije  used  and  achieve  dominance, 
but  if  this  is  done  the  insertions  should 
be  more  than  once  a  month.  The  point 
that  is  being  made  is  that  16,800  lines 
is  the  minimum  campaign.  Less  than 
that  would  not  be  sufficient. 

“In  otlicr  words,  it  is  indicated  that 
until  and  unless  the  brewing  industry 
can  see  its  way  clear  to  subscribe  a 
fund  of  a  minimum  of  more  than 
$2.lKK1.0<Jt,’  a  year,  it  shoul'd  not  start  in 
newspaper  or  any  other  kind  of  co¬ 
operative  advertising  of  beer  as  a 
product. 

“.\s  a  former  newspaper  man — re¬ 
porter,  editor,  advertising  manager, 
publisher,  and  newspaper  owner — I  do 
not  want  to  have  it  understood  that  I 
am  stating  that  the  influence  of  the 
newspapers  can  be  directly  purchased. 
Let  us  not  be  naive,  but  at  the  same 
time  let’s  be  realistic  about  the  situa¬ 
tion. 

“The  association  is  spending  a  lot  of 
good  money  for  a  very  legitimate  news- 
creating  effort  at  this  time.  If  we  get 
into  a  c(K)perative  advertising  program 
in  the  newspapers  this  association  will 
find  that  it  will  get  50  times  as  much 
news  printed  as  now.  Keep  up  your 
publicity  work,  but  keep  in  mind  that  it 
will  become  high-powered  as  is  that  of 
the  automobile  industry  when  the  in¬ 
dustry  a;  a  whole  becomes  a  regular 
user  of  newspaper  space.” 


ROOSEVELT  PRESTIGE 
INCREASES  IN  IOWA 


RegUter  and  Tribune  Poll  Show* 
He  Is  More  Popular  Than 
Two  Years  Ago — Clean 
Democratic  Sweep  Seen 


could  be  cut  by  the  elimination  of  one  tuh,”  for  the  Journal. 


PUBLISHER  IS  DAHUA  FANCIER 


The  popularity  of  President  Roos^ 
velt  has  increased  in  Iowa  in  the  last 
two  years  according  to  a  state-wide 
straw  poll  just  completed  and  an¬ 
nounce  by  the  Des  Moines  Register  and 
Tribune.  A  total  of  107,320  ballots 
were  received  and  tabulated. 

The  vote  on  President  Roosevelt  a$ 
indicated  by  the  poll  follows: 


did  hot 
l.NDIUTI 


Would  vou  vote 
for  Roosevelt  if 
lie  were  a  candi¬ 
date  for  re-elec¬ 
tion  this  year?  70,040  34,699  2,581 

Did  you  vote  for 
Kooseyelt  in 
1932?  .  61,792 


42,74  5  2,783 

The  poll  indicated  a  victory  on  Not. 
6  for  the  Democratic  state  ticket  headed 
by  Governor  Clyde  Herring  and  for  ti* 
nine  Democratic  congressional  candi¬ 
dates.  The  Iowa  delegation  in  tht 
lower  house  now  is  composed  of  six 
Democrats  and  three  Republicans. 

On  the  question  of  a  retail  sales  tu 
as  a  replacement  for  property  taxes 
the  vote  was  54,998  for  and  48,744 
against  with  3,578  not  indicating. 

The  ballot  was  printed  only  once.  In¬ 
dication  of  the  sentiment  of  non-sub¬ 
scribers  was  obtained  by  the  circulation 
department  which,  through  the  carries 
organization,  gave  ballots  to  non-readers 
in  such  a  way  that  any  duplication  oi 
voting  was  practically  eliminated. 


RORKE  JOINS  L.  A.  TIMES 
New*  M 


WATSON  NAMED  CITY  EDITOR 

Earle  Watson,  formerly  city  editor  of 
the  Longview  (Tex.)  .Morning  Journal, 
has  rejoined  the  organization  as  city 
editor  of  the  Longineio  Daily  News  and 
is  conducting  a  column,  “Mornin’  Af- 


E.  Resigns  to  Become  Hetd 
of  Women’s  and  Club  Departmenb 

iSpecial  to  Editor  &  Publisher) 

Los  Angeles,  Oct.  22 — Hal  Rorkt 
for  the  last  two  years  managing  eita 
if  the  Los  Angeles  Illustrated  Dailj 
News,  has  resigned  that  position  to  1k- 
come  head  of  the  women’s  and  di4 
departments  of  the  Los  Angeles  Tima. 
Rorke  had  been  with  the  News  fit 
eight  years.  Coincident  with  Ibis 
change  Charles  Daggett  of  the  Tints 
editorial  staff  went  to  the  News  is 
assistant  city  editor.  According  It 
Duncan  Aikman,  editc  r-in-chief  of  tit 
News,  Matt  Weinstock,  city  e^, 
will  take  over  some  of  the  managiag 
editor’s  duties. 

Terry  DeLapp,  formerly  a  memltr 
of  the  Times  editorial  staff,  is  new 
day  city  editor  of  the  paper,  DeLipp 
resigned  recently  as  a  member  of  it 
Paramount  pictures  publicity  staff  tc 
return  to  newspaper  work.  He  W 
been  with  Parami  unt  more  than  i 
year. 


Mr.  Harris  photographed  in  bis  garden. 

The  hobby  of  Leigh  Harris,  pub-  His  poultry  yard,  peach  and  apple  or- 
lisher  of  the  Henderson  (Ky.)  cards,  apiary,  vineyards  and  vegetable 


Gleaner  and  Journal,  is  his  miniature  garden  are  as  successful  as  his  dahlia 
farm,  Glen  Oak,  on  the  outskirts  of  growing. 


Wichita  Beacon  Appeah 
$2,500  Advertising  FiV| 

(Special  to  Editor  &  Publisher) 

Wichita,  Kan.,  Oct.  22. — .\pp«i 
to  the  highest  court  of  the  state  ir-- 
the  ruling  of  District  Judge  McCo: 
mick  in  fining  the  IVichita  Bcai", 
$2,500  in  connection  with  a  food  adw- 
tising  section  was  taken  Oct.  20  1" 
Judge  W.  F.  Lilleson,  attorney  ic 
the  Beacon.  Accompanying  the  apieij 
was  bond  of  $6,000  signed  by 
J.  Allen  and  Henry  Wallenstein,  S: 
to  comply  with  the  court  rule  guaa' 
teeing  costs  of  the  appeal. 

Judge  Lilleston  also  filed  the  jc' 
nal  entry  of  the  proceedings  of  Judf 
McCormick  in  assessing  the  $2.-^' 
fine,  $500  on  each  of  five  counts  i? 
the  alleged  violation  of  a  KaM 
statute  never  before  invoked  in 
court  of  the  state 


Henderson.  He  grows  practically  every¬ 
thing  here  except  major  field  crops. 
His  mornings  are  devoted  to  work  on 
his  farm. 

His  dahlias  are  known  for  miles 


SHORTSLEEVE  SUCCEEDS  GRAlT 
Robert  Shortsleeve,  has  been  £ 
pointed  advertising  manager  of  ® 


Mr.  Harris  bought  the  Henderson 
Journal  25  years  ago  when  it  was  in 

a  run-down  condition.  He  made  it  pay  ^ _  _ ^  _ 

in  three  years  and  then  purchased  the  Merced  (Cal.)  5'«n-5‘/or  tiT succetd 
Morning  Gleaner.  His  newspaper  plant  S.  Grant  who  resigned  to  become 
around.  Now  he  sells  $8(X)  worth  of  is  considered  one  of  the  most  modern  vertising  manager  of  the  Salinas  (Cal 
blossoms  a  year  in  Evansville,  Ind.  country  newspaper  homes.  Morning  Post. 
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Editor  &  Publisher  for  October  2  7,  19  3  4 


CODE  WAGE  FOR  REPORTERS  ATTACKED 

Proposed  Minimum  Under  Dailies’  Code  Called  Too  Low  by  Sigma  Delta  Chi  Members— Group 
Will  Protest  at  NRA  Hearing — C.  G.  Ross  Named  Honorary  President 

BOUNDING  a  note  of  individualism  dressed  the  convention  on  Friday  after-  asserted.  "We  were  trained  to  fight 


O  as  opposed  to  trade  unionism  among 
newspaper  editorial  department  work¬ 
ers,  and  at  the  same  time  declaring 
that  the  proposed  minimum  wages  un¬ 
der  the  daily  newspaper  code  are  too 
low  to  encourage  college-trained  men 
to  follow  journalism,  more  than  100 
delegates  attending  the  silver  anniver¬ 
sary  convention  of  Sigma  Delta  Chi 
fraternity  last  week-end  at  DePauw 
University,  Greencastle,  Ind.,  suggested 
that  a  committee  submit  a  brief  to  the 
deputy  administrator  in  charge  of  the 
code,  "to  protest  unqualifiedly  this 
minimum.” 

In  another  resolution,  the  under¬ 
graduate  and  alumni  members  of  the 
national  professional  journalistic  fra¬ 
ternity  supplemented  their  contention 
that  college-trained  men  should  be  paid 
adequately,  stating  in  part: 

"Becau.se  of  the  upheaval  of  the 
times  and  general  expressions  of  dis¬ 
satisfaction  it  is  well  to  restate  aims 
and  purposes, 

"Resolved,  Sigma  Delta  Chi  re¬ 
affirms  its  stand  of  many  years  that 
journalism  and  the  public  are  best 
served  by  the  employment  of  men  of 
integrity  adequately  prepared  in  the 
gathering,  dissemination  and  interpreta¬ 
tion  of  news,  by  reasonable  assurances 
to  those  men  of  security  of  tenure,  by 
providing  those  men  with  the  best 
working  conditions  possible,  and  by  re¬ 
munerating  them  adequately  for  the  im¬ 
portant  services  they  perform.” 

In  expressing  its  disapproval  of  the 
present  minimum  wages  proposed  un¬ 
der  the  newspai)er  code,  the  fraternity 
delegates  empowered  the  president  to 
name  a  committee  of  three  and  to  have, 
if  possible,  a  representative  present  at 


iHKjn  on  what  the  Guild  stands  for  and 
where  it  is  going.  Mr.  Eddy  took  oc¬ 
casion  to  criticize  the  American  News¬ 
paper  Publishers’  Association  for  ac¬ 
cusing  the  (iiiild  of  being  a  trade  union 
and  declared  "if  the  A.  N.  P.  A.  lead¬ 
ership  finally  convinces  the  newspaper- 


everything  between  us  and  the  news  and 
everything  between  the  copy  and  the 
reader.  So  when  we  hear  of  guild 
strikes  and  guild  pickets  and  guild  at¬ 
tempts  to  intimidate  advertisers  into  a 
boycott,  we  can't  understand.  We  know 
that  many  things  we  can't  understand 


Officers  of  Sigma  Delta  Chi,  at  silver  anniversary  convention.  Left  to  right 
f seated)  :  John  E.  Stempel.  ;\eic  York  Sun,  president;  Dean  Carl  Ackerman, 
Columbia  University  School  of  Journalism,  guest  speaker;  Eugene  R.  Clifford, 
president,  Indianapolis  Alumni  chapter,  and  Walter  R.  Humphrey,  Temple 
(Tex.)  Telegram,  retiring  president.  Standing,  left  to  right:  Eugene  C.  Pulliam, 
one  of  the  fraternity's  founders;  Mitchell  V.  Charnley,  University  of  Minnesota 
School  of  Journalism,  alumni  secretary,  and  Dr.  Ralph  D.  Casey,  University 
of  Minnesota,  second  vice-president 

men  and  women  of  this  country  that  the  are  right,  but  we  can’t  concede  the 


Tom  Wallace.  Louisville  Courier- 
Journal  and  Times,  spoke  on  the  finan¬ 
cial  and  spiritual  rewards  of  journalism. 
He  said  that  the  annual  net  profit  of 
many  a  county  seat  weekly  is  greater 
than  the  salary  of  a  managing  editor, 
or  an  editor-in-chief  on  a  daily  in  a 
city  40  times  as  large  as  the  county 
capital.  He  discussed  average  salaries 
of  Washington  and  foreign  correspon¬ 
dents  and  gave  the  delegates  a  compre¬ 
hensive  idea  of  what  lies  ahead  of  them 
in  the  way  of  remuneration  and  satis¬ 
faction.  ,  s  r, 

S.  R.  Rariden,  Greencastle  (Ind.)  Ban¬ 
ner  editor  and  publisher,  was  host  to 
the  delegates  at  a  luncheon  on  Friday 
and  the  Indianapolis  alumni  chapter  en¬ 
tertained  the  visitors  on  Friday  eve¬ 
ning. 

K.  C.  Hogate,  Wall  Street  Journal, 
was  toastmaster  at  the  Founders’ 
luncheon  at  which  Laurence  H.  Sloan, 
Standard  Statistics,  New  York;  Eugene 
C.  Pulliam,  president  of  General  News¬ 
papers,  Inc. ;  Leroy  H.  Millikan,  In¬ 
diana  State  Board  of  Charities,  and 
Paul  M.  Riddick,  LaGrange  (Ind.) 
Standard,  were  honored  as  founders. 

Dean  Ackerman  made  an  address  at 
the  luncheon,  pointing  out  the  dangers 
of  leisure  under  what  he  termed  “lieu- 
lieu”  g<  vernment. 

Preceding  Col.  Knox  s  address,  the 
remarks  of  Chase  S.  Osborn,  former 
governor  of  Michigan  and  past  nation¬ 
al  honorary  president  of  Sigma  Delta 
Chi,  were  read  by  Lee  A.  White,  De¬ 
troit  News,  at  the  banquet  Saturday 
evening-  \Ir,  Osborn  was  taken  sud¬ 
denly  ill  enroute  to  Greencastle  and 
vias  unable  to  attend.  He  attacked 


Miiu  ‘t  a  1  vi>i vswiiiaiivc  uiescni  ai  i  r  -u  ^  1  ,1.  •  1  ^  a  1,  j  •  ,  ,  chain  newspapers  m  his  controversial 

Dail,  the  coming  hearing  on  editorial  wages  ^  ’If*  T  sSech  and  siSgested  that  state  boards 

o\l  in  Washington,  D’.  C.  new  deal  is  unionism,  the  newspaper  the  paper.  And  vvith  all  respect  for  the  ^established  to  determine  the  “intel- 

rlA  The  fraternltv  retnrneH  fr.  people  Will  turn  the  guild  into  a  union  guild,  I  guess  that  s  what  well  keep  on 


di4  The  fraternity  returned  to  the  college 
tm.  where  it  was  founded  25  years  ago  to 
celebrate  its  silver  anniversary.  Four  of 
tis  the  ten  founders  attended  the  conven- 
rims  tion.  The  delegates  listened  to  a  dis- 
«  IS  cussion  of  the  aims  and  purposes  of  the 
ig  to  American  Newspaper  Guild,  and  heard 
)f  Ik  editors  sound  the  note  of  individualism, 
xlitor,  Among  the  guest  speakers  were  Col. 
lagcg  Frank  Knox,  Chicago  Daily  News  pub- 

lisher,  who  was  initiated  as  a  national  jnuch 


over  night.” 

In  answer  to  the  question,  “What 
does  the  guild  stand  for?”  Mr.  Eddy 
frankly  admitted  it  stands  for  a  "new 
deal”  for  newspaper  people. 

“Obviously,  it  is  from  the  publishers 
that  we  are  to  get  this  new  deal,”  said 
Eddy.  “It  is  the  publishers  who  are 
to  pay  their  newsgatherers  at 
they  pay  their  me- 


enlH  I  honorary  member,  and  Dean  Carl  <^hanical  workers.  It  is  the  publishers 
Ackerman,  director  of  Pulitzer  School  ,  °  S‘ve  us  and  our  fami- 

eLjpp  of  Journalism,  Columbia  University  security  in  our  livelihoods,  and 

of  it  John  E.  Stempel,  copy  editor  of  the  adequate  vacations  enjoyed  by  our  con- 
afitc  New  York  Sun,  was  elected  national  tereos  in  other  civilized  lands.  It  is  the 
e  he  president,  to  succeed  Walter  R.  Hum- 
han  a  phery.  Temple  (Tex.)  Telegram  edi¬ 
tor,  who  was  named  chairman  of  the 
executive  council. 

iCflill  Ross,  St.  Louis  Post  Dis- 

|Pa/Wi,  was  chosen  national  honorary 
pinf|President,  succeeding  Frank  Parker 
Stockbridge,  editor  of  the  Anwrican 
Press.  Other  officers  elected  are: 

Carl  P.  Miller,  general  manager  of 
Pacific  coast  edition  of  Wall  Street 
loumal,  first  vice-president ;  Dr.  Ralph 
University  of  Minnesota 
icho<)l  of  journalism;  second  vice- 
resident,  Tom  Mahoney,  Buffalo 
Times,  secretary ;  George  A.  Branden- 
«irg,  Chicago  correspondent  of  Editor 

t  Plblisher,  treasurer;  and  Mitchell  . .  . . .  v..  ,.j 

Charnley,  University  of  Minnesota  ing  to  force  the  whole  nationwide  or 
c-f  journalism,  alumni  secretary,  ganization  into  unionism.  Fellow  mem- 
The  following  were  elected  to  serve  hers  of  Sigma  Delta  Chi.  would  any  of 
f  JuikJ  executive  council :  you  let  vourself  be  forced  into  union- 

-jy  Nettleton,  Christian  Science  ism?  Would  any  newspaperman  let 
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publishers  who  must  come  to  regard 
news  gathering  as  a  profession  in  which 
no  one  should,  or  need  be.  required  to 
work  an  average  of  more  than  40 
hours  a  week.” 

Referring  to  the  methods  by  which 
the  guild  seeks  to  bring  about  such  im¬ 
provements  in  the  craft,  the  speaker 
said : 

“I  doubt  if  there  is  a  more  demo¬ 
cratic  employe  organization  in  the  world 
than  the  guild ;  we  individualists  would 
never  belong  to  an  organization  in 
which  each  of  us  did  not  have  a  real 
voice,  and  that  is  one  reason  why  the 
various  .\.  F.  of  L.  attempts  to  organize 
us  have  failed.  We  hear  some  talk 
about  national  officers  of  the  guild  try- 


doing  in  the  years  left  to  us.” 

“I  am  afraid,”  Mr.  Noland  said,  “that 
young  editorial  men  may  be  bought  off 
by  promises  of  a  40-hour,  $40  week, 
and  thus  lose  their  chances  to  rise  to 
IKisitions  in  the  management  of  news¬ 
papers.  How  many  times,”  he  asked, 
"have  you  seen  men  called  from  the 
ranks  of  organized  labor  to  positions  of 
management  ?” 

Talcott  Powell,  editor  of  the  Indian¬ 
apolis  Times,  substituting  for  John  Sor¬ 
rells,  executive  editor  of  the  Scripps- 
Howard  Newspapers,  opened  a  round 
table  discussion  with  the  suggestion  that 
newspapermen  would  do  well  to  have  an 
organization  that  could  take  disciplinary 
action  against  members  who  violated  the 
ethics  of  journalism.  Mr.  Powell,  who 
had  returned  that  day  from  Louisville, 
where  he  directed  the  work  of  his  staff 
in  the  coverage  of  the  Stoll  kidnaping 
case,  criticized  severely  faking  of  stories 
concerning  that  case,  which  he  said  was 
quite  evident. 

This  charge  of  faking  brought  for¬ 
ward  discussions  of  newspaper  canons, 
in  the  course  of  which  Editor  &  Pub¬ 
lisher  was  subject  to  criticism  because 
of  its  attack  on  the  American  Guild 
code  of  ethics,  which  Dr.  Ralph  Casey, 
chairman  of  the  Department  of  Journal¬ 
ism  at  the  University  of  Minnesota,  who 
was  present  at  the  Guild  convention 
in  the  Twin  Cities  last  summer,  said 
was  based  on  a  number  of  existing 
codes  of  ethics. 

Dr.  Casey  later  in  the  discussion  crit¬ 
icized  the  attitude  of  some  Guild  leaders 


'iDribs"'^’  Associated  Press,  himself  be  forced  into  unionsim?  The  for  their  insistence  that  school  of  jour 

S’ZTes:  ":sSU»'’c  NXS-«li.or  of  ,he 
«•!  and  Tom  Wallace,  Louisville  dianapolis  News,  answered  Mr.  Eddy’s 
^^''Y^-Joumal  and  Times.  remarks.  He  said  he  was  in  sympathy 

Ralph  L.  Peters,  Detroit  News,  was  with  the  idea  “of  a  national  organiza- 
fhe  Qiull,  fraternity  tion  of  editorial  workers,  but  newspa- 
Sir  y  magazine.  Donald  H.  Clark,  per  traditions  bars  a  reasonable  discus- 


as  long  a  time  in  apprenticeship  as  per¬ 
sons  not  having  such  training. 

Charles  E.  Snyder,  editor  of  the 
Drovers  Journal,  said  that  with  all  re¬ 
spects  to  the  Guild’s  purposes,  members 
of  Sigma  Delta  Chi  should  remember 


lectual  fitness  of  those  who  would  pub¬ 
lish  a  newspaper.  His  remarks  follow 
in  part : 

“The  existence  of  syndicates  of  news¬ 
papers  stretching  clear  across  the  con¬ 
tinent  has  come  to  be  fact  in  this 
country.  This  often  places  remarkable 
power  in  the  hands  of  a  single  indi¬ 
vidual  or  in  constricted  ownership.  The 
consequence  has  been  that  we  find  these 
chains  owned  by  one  man,  or  by  a  few, 
engaged  in  two  forms  of  selfish  purpose. 

“The  first  of  these  aims  is  highly 
c(  mmercial.  The  natural  result  of  this 
is  to  make  the  counting  room  control 
the  editorial  room.  The  second  tendency 
of  chain  newspapers  is  to  enslave  large 
blocks  of  the  press  to  an  individual’s 
purely  personal  biases,  and  to  motives 
that  may  be  questionable  and  dangerous. 
It  places  too  much  power  in  the  hands 
of  an  individual  or  a  small  group  of 
persons.”  . 

Mr.  Osborn  also  cited  as  undesirable 
features,  the  charge  that  chains  stifle 
newspapers  that  might  be  more  'indi¬ 
vidual  and  representative,  because  the 
ordinary  publisher  cannot  compete  with 
strong  capitalistic  ownership.  “The 
greater  the  number  of  publishers  in 
comparison  with  the  number  of  news¬ 
papers,”  he  asserted,  “the  more  repre¬ 
sentative  the  press  becomes  of  all  the 
people  and  the  more  trustworthy  as  the 
instrument  of  honest  public  expression. 

In  support  of  his  suggestion  for  board 
examination  of  publishers,  similar  to 
state  medical  and  legal  boards,  Mr. 
Osborn  stated: 

As  things  are  now,  anybody  can  run 
a  newspaper  if  he  has  the  price  to 
buy  one.  The  establishment  of  boards 
to  judge  the  moral  and  intellectual 
equipment  of  a  man  who  purposes  to 
run  a  newspaper  before  he  is  allowed 
to  do  so,  might  be  considered.” 

Col.  Knox  dismissed  Mr.  Osborns 


idt  Vwpany.  was  Sion  of  trades  union  methods  in  the  that  their  own  organization  for  25  years  apparent  concern  over  chain  newspapers 

Lm  f:.„i  *®‘-‘  l^»dow-  from  office.  had  been  working  to  raise  the  standards  by  stating  in  his  opening  remarks,  that 

Tfal  lonatE,  ■  ro^bng  the  paper  of  Journalism,  taking  a  stand  for  belter  he  did  not  share  any  fears  of  chain 

*  of  thp  A  fady  executive  secretao-  in  spite  of  flood,  fire,  plague  or  the  col-  trained  men  in  journalism  and  remuner-  newspapers.  The  Daily  News  publisher 

ne  American  Newspaper  Guild,  ad-  lector  for  the  print  paper  company,”  he  ation  in  keeping  with  their  capability.  (Continued  on  page  35) 
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PROMOTION  STRESSED  BY  CIRCULATORS 


“It  Pays  To  Advertise,”  New  York  Association  Is  Told  By  Several  Speakers  -Carrier  Boy  Con¬ 
test  Discussed — Theodore  Edson,  of  Rockville  Centre,  Is  New  President 


(Special  to  Editor  &  Publisher) 

Rochester,  n.  y..  Oct.  24.— 

Gathering  here  for  their  thirty- 
sixth  semi-annual  convention.  70  mem¬ 
bers  of  the  New  York  State  Circula¬ 
tion  Managers’  Association  today  com¬ 


“Indirect  promotion  is  a  different 
story.  When  you  exploit  new  editorial 
features,  run  high  school  athletic  meets, 
use  institutional  advertising  in  your  own 
or  other  newspaiiers.  billboards,  street 
car  and  radio  advertising,  it  is  seldom 


dam  liiTiiing  Record;  John  S.  Bren¬ 
nan.  Schetteefady  Gazette;  Milton  J. 
Picou.  Syracuse  Journal- American,  and 
W.  C.  Hixson.  Syracuse  Post- Standard. 

Delegates  were  entertained  Tuesday 
evening  at  a  banquet  at  which  Erank 


New  officers  and  directors  of  the  New  York  State  Circula  tion  Managers  Association,  elected  at  the  convention  this 
week  in  Rochester:  Seated,  left  to  right,  Alton  Adams,  first  vice-president.  If  atertou'n  Times;  Theodore  Edson.  presi¬ 
dent.  Nassau  Daily  Review,  Rockville  Centre;  Charles  Schofield,  second  vice-president.  Long  Island  City  Daily  Star; 
Alfred  W.  Cockerill,  re-elected  secretary  and  treasurer,  B  inghamton  Press.  Standing,  left  to  right,  LaVern  Lewis, 
director,  Ithaca  Journal-News;  Fred  B.  Weston,  director,  R  ochester  Democrat  and  Chronicle;  M.  A.  Miner,  past  presi¬ 
dent,  Syracuse  Post-Standard;  James  A.  Christensen,  direc  tor,  Geneva  Times;  Glen  Winger,  director,  Westchester 
County  Publishers,  Inc.,  Yonkers;  James  W.  Brown,  Jr.,  director.  Editor  &  Pi  blisher;  James  McKernan,  New  York. 


pleted  a  two-day  di.scussion  of  all  an¬ 
gles  of  modern  sales  and  distribution 
methods. 

There  was  no  particular  theme  for 
the  meeting,  but  the  majority  of  dis¬ 
cussions  could  have  been  labeled.  “It 
Pays  to  Advertise.”  Judging  from  their 
shop  talk,  the  delegates  quite  well 
agreed  that  the  newspaper  must  practise 
what  it  preaches ;  that  the  newspaper 
which  best  sells  itself  to  the  public  is 
the  best  sales  medium  for  the  adver¬ 
tiser.  It  was  this  thought  that  directed 
the  first  day’s  discussion  of  the  gather¬ 
ing  upon  the  benefits  of  promotion  to 
circulation. 

“We  have  reached  the  point  where 
there  is  no  question  about  the  value  of 
promotion.”  declared  J.  W.  O’Connor 
of  the  Albany  Knickerbocker  Press,  in 
a  paper  on  promotion  departments.  “We 
are  at  the  spot  in  the  road  where  pro¬ 
motion  is  as  essential  to  the  newspaper 
as  it  is  to  the  automobile  salesman  or 
the  electric  refrigerator  salesman.  It 
is  all  very  well  to  send  a  man  around 
to  tell  folks  what  he  is  selling,  but  if 
his  prospect  has  not  heard  of  the  same 
article  from  a  half-dozen  other  sources 
that  man  will  have  a  hard  job  to  make 
a  sale.  Those  other  sources  are  called 
promotion.  Some  publishers  may  ob¬ 
ject  to  a  promotion  department  because 
it  opens  another  avenue  of  expense,  but 
we  must  admit  advertising  pays  and 
promotion  is  just  another  name  for  ad¬ 
vertising.” 

In  discussing  the  cost  of  promotion, 
Frank  J.  Clancy  of  the  Buffalo  Cour¬ 
ier-Express  said :  “All  promotion  is 
costly  in  the  sense  that  ytiu  cannot  get 
somrthing  for  nothing.  Circulation  pro¬ 
motion  falls  into  two  classes,  direct 
and  indirect.  Canvassing,  premiums, 
prizes  and  contests  are  the  principal 
forms  of  direct  promotion.  Likewise 
are  extensions  or  improvement  of  de¬ 
livery  service  through  new  truck  runs, 
added  editions  or  similar  efforts  to 
make  the  paper  available  to  a  wider 
field. 


that  the  direct  benefit  to  your  paper  can 
be  gauged  with  accuracy.” 

Touching  on  actual  experience,  Mr. 
Clancy  pointed  out  that  at  a  cost  of 
$100  the  Courier-Express  ran  a  “hole- 
in-one”  contest  last  summer  which  drew 
1,500  entries  and  was  talked  about  in 
every  locker  room  in  the  district.  “We 
ran  the  Soap-Box  Derby  at  a  very 
small  cost,  had  300  entries  and  a  crowd 
of  about  10,000  to  watch  the  races.  We 
sent  a  balloon  to  Poland  for  the  Gor¬ 
don  Bennett  races.  That  cost  plenty, 
but  we  got  the  name  of  the  paper  in 
newspapers  throughout  the  country,  a 
lot  of  local  publicity,  and  would  have 
cashed  in  heavily  on  publicity  had  our 
balloon  won.” 

One  of  the  best  assets  any  newspaper 
can  have  on  its  promotion  side,  accord¬ 
ing  to  .Alton  H.  .Adams  of  the  H’ater- 
town  Daily  Times,  is  to  have  carriers 
who  know  their  newspaiier.  Mr.  .Adams 
has  organized  his  carriers  into  a  club 
which  meets  bi-weekly.  The  boys  pay 
10  cents  dues  every  two  weeks,  this 
sum  being  deducted  from  their  pay  en¬ 
velopes.  The  boys  are  given  instruc¬ 
tion  not  only  in  salesmanship  but  char¬ 
acter  building,  healthful  living,  etc. 
Special  emphasis  is  placed  upon  the  pro¬ 
duct  the  boys  are  selling. 

“Our  meetings  have  brought  me  in 
closer  contact  with  the  boys  and  we 
have  come  to  know  each  other  better,” 
Mr.  .Adams  said.  “.As  a  result  of  these 
meetings,  I  believe  the  boys  work 
harder  when  contests  are  conducted. 
The  newspajier  boys  of  the  Watertown 
Daily  Times  have  a  better  understand¬ 
ing  of  their  jobs  and  our  turnover  of 
boys  is  less  than  ever  before.” 

The  convention  was  conducted  at  Ho¬ 
tel  Seneca,  under  the  chairmanshi])  of 
President  M.  A.  Miner  of  the  Syracuse 
Post-Standard.  The  group  was  wel¬ 
comed  at  the  opening  session  by  Alljert 
W.  Fell,  business  manager  of  the 
Rochester  Democrat  and  Chronicle.  Be¬ 
sides  those  mentioned  above,  papers 
were  read  by  J.  .A.  Blanchfield,  .dmster- 


E.  Gannett,  publisher  of  the  Gannett 
Newspapers,  and  Dr.  Meyer  Jacobstein, 
publisher  of  the  Rochester  Hearst 
Newspapers,  spoke. 

Discussions  and  papers  read  during 
the  second  day  of  the  meeting  cen¬ 
tered  around  the  carrier  boy,  particu¬ 
larly  upon  means  by  which  his  value  to 
the  circulation  department  can  be  in¬ 
creased  through  contests,  prizes  and  re¬ 
muneration,  etc. 

Cash  prizes  are  among  the  most  popu¬ 
lar  with  the  boys,  it  was  brought  out. 
D.  W.  Tanner  of  the  Utica  Observer 
Dispatch  explained  that  he  conducted  a 
contest  recently,  offering  the  seven  lead¬ 
ers  a  trip  to  the  world  series  or  the 
equivalent  in  cash. 

“WTien  the  contest  ended,”  Mr. 
Tanner  said,  “not  a  single  boy  wanted 
the  trip,  but  took  the  cash.  There  might 
have  been  two  fundamental  reasons  why 
cash  was  preferred.  First,  nearly  every 
one  of  our  boys  comes  from  families  of 
laboring  people  with  whom  working 
conditions  have  not  been  the  best,  so 
that  an  award  of  $30  or  $40  had  an 
appeal  to  the  parents.  Second,  each 
winner  of  the  contest  was  a  high  school 
student  who,  because  the  fall  semester 
had  gotten  under  way,  did  not  want  to 
take  time  out  of  school.” 

Mr.  Tanner  went  on  to  point  out 
that  to  have  maximum  co-operation 
with  the  newslioy,  the  newspaper  must 
have  co-operation  with  the  parents. 

“If  the  boy  is  interested  in  a  contest 
and  awards,  the  parents,  too,  must  be 
interested  to  the  point  of  encouraging 
him.  The  method  of  bringing  such  a 
condition  about  is  a  matter  for  road¬ 
men  as  well  as  city  district  men,  each 
of  whom  can  help  considerably  by  keep¬ 
ing  in  touch  with  the  parents.” 

Two  effective  cash  prize  contests  were 
presented  by  R.  J.  Crane  of  the  Hornell 
Tribune  Times.  The  first  method  dealt 
only  with  cash  for  all  prizes.  The  sec¬ 
ond  was  a  combination  cash  contest  in 
which  the  major  prizes  were  other  tKan 
cash  and  the  minor  prizes  entirely  cash. 


“The  strictly  cash  contest  has  always 
appealed  to  industrious  boys  as  a  way 
to  increase  their  income  to  enable  them 
to  become  independent  of  their  families 
as  far  as  the  purchasing  of  clothing, 
school  supplies,  spending  money  and 
savings  are  concerned,”  Mr.  Crane  said. 
“The  questionnaires  which  we  answered 
for  the  I.  C.  M.  .A.  and  the  A.  N.  P.  A 
regarding  the  child  labor  amendment 
prove  this  point.” 

Mr.  Crane  called  attention  to  several 
articles  which  appeared  in  the  I.  C.  M. 

A.  Bulletin  recently  which  pointed  out 
the  carriers’  preference  for  cash  prizes. 

Mr.  Crane's  program  on  the  Tribune 
Times  calls  for  two  major  contests 
each  year,  one  in  the  spring  and  the 
other  in  the  fall. 

“There  is  bound  to  be  a  lull  between 
contests,”  he  said,  “unless  some  method 
is  employed  to  keep  carriers  everlast¬ 
ingly  after  the  non-readers  and  the  new¬ 
comers  on  his  route.  To  accomplish 
this,  I  again  turn  to  the  payment  ot 
cash  to  furnish  the  incentive  for  activt 
solicitation.  Every  few  days,  some  form 
of  promotion  must  go  out  to  the  car¬ 
rier  to  keep  him  informed  of  the  offer 
and  keep  him  on  his  toes.  For  each 
new  start  in  the  city  of  Hornell,  the 
carrier  receives  25  cents.  Outside  the 
city  35  cents  is  earned.  To  assist  the 
carrier  in  making  sales,  he  is  furnished 
with  samples  and  door  knob  hangers. 
Each  prospect  is  sampled  for  six  days, 
during  which  period  three  different  door 
knob  hangers  are  left  at  the  homes. 
Each  hanger  has  a  short  sales  talk, 
worded  as  though  it  were  a  personal 
message  from  the  carrier  on  the  route 
.As  we  depend  upon  the  carriers  alone 
to  build  up  our  city  and  village  circula¬ 
tion,  the  door  knob  hangers  have  proven 
very  successful  and  we  will  continue 
using  them.” 

Other  papers  read  Wednesday  in¬ 
cluded  those  bv  Ernest  Levy,  North 
Shore  Journal,  flushing:  James  Swee¬ 
ney,  Buffalo  Times;  LaVern  Lewis, 
Ithaca  Joumal-Ncivs;  Charles  C.  Frost 
Niagara  Falls  Gazette,  and  George  Erk, 

Jr.,  Buffalo  Netvs.  A  general  discussioc 
on  the  I.  C.  M.  A.  was  led  by  James 
McKernan  of  Brooklyn. 

Theodore  Edson,  circulation  manage 
of  the  Nassau  Daily  Review,  Rockville 
Centre,  was  elected  president  of  tie 
association  at  the  final  session  to  so- 
ceed  M.  A.  Miner  of  the  Syracuse  Poi- 
Standard.  Following  customary  pro¬ 
cedure.  Alton  .Adams,  IVatertoa* 
Times,  second  vice-president,  was  de 
vated  to  succeed  Mr.  Edson  as  first 
vice-president.  Charles  Schofield  of  the 
Daily  Star,  Long  Island  City,  was 
elected  second  vice-president.  LaVoi 
Lewis,  Ithaca  Journal-News;  Fred  B. 
Weston  of  the  Rochester  Democrat  ad  r 
Chronicle,  and  C.  Glen  Winger  of  the  I 
Westchester  County  Publishers,  Inc.,  at  ! 
Yonkers,  were  elected  directors.  James  i 
W.  Brown,  Jr.,  of  Editor  &  Publishq. 
New  York,  and  James  -A.  Christensen 
of  the  Geneva  Times  were  re-elected 
directors.  Alfred  H.  Cockerill  of  the 
Binghamton  Press  was  re-elected  sec¬ 
retary  and  treasurer. 


COMBATTING  DROUGHT  NEWS 

Further  plans  for  the  advertising  cam¬ 
paign  soon  to  be  waged  in  eastern  trade 
journals  to  counteract  misleading  re 
ports  of  the  drought  in  Missouri  were 
discussed  by  members  of  the  Missoon 
.•\ssociated  Dailies  at  a  meeting  Oct.  2 
at  Kansas  City.  Representatives  of  20 
Missouri  dailies  favored  the  drive,  and 
voted  to  contact  other  publishers. 
.Among  the  trade  journals  which  would 
be  used  in  the  campaign  are  Editor  as® 
Publisher,  Advertising  Age,  Wdl 
.Street  Journal,  Advertisitig  Sales^' 
and  others.  Ralph  Goshorn,  publishej 
of  the  Jefferson  City  Post-Tribune  and 
the  Jefferson  City  Daily  Capital-Nevt 
is  president  of  the  group. 
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The  Pittsburgh  Press 

A  Scripp8*Howard  Newspaper 


Take  the  latest  one  made  in  Pittsburgh  as  an  ex¬ 
ample.  Ross  Federal  Service  made  an  investigation  to 
ascertain  the  newspaper  reading  habits  of  male  heads  of 
families  residing  in  the  higher  buying  power  areas  of 
Metropolitan  Pittsburgh.  Their  report  indicates  that  the 
selection  of  The  Pittsburgh  Press  as  your  first  newspaper 
in  Pittsburgh  gives  you  a  coverage  of  65.6^  of  these  men 
and  their  families. 


Any  Scripps-Howard  representative  will  appreciate 
the  opportunity  of  reviewing  the  entire  Ross  Federal 
report  with  you. 


This  survey  is  only  one  of  a  number  of 
similar  investigations  into  newspaper 
reading  habits  of  residents  of  Metropol¬ 
itan  Pittsburgh,  made  during  the  past 
seven  years.  Five  of  these  surveys  were 
made  by  such  representative  organiza¬ 
tions  as  R.  O.  Eastman  Co.,  Main  &  Co., 
Houser  Associates,  R.  L.  Polk  &  Co.,  and 
Ross  Federal  Service.  An  average  of 
these  reports  indicates  a  64%  coverage 
of  Metropolitan  Pittsbnrgh  families  for 
The  Press. 


MEMBER  OF  THE  L'MTED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS  and  of 
MEDIA  RECORDS,  INC. 
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DIRECT  MAIL  DRIVE  IS 
AN  EXPERIMENT 


Awiitant  Postmaster  Describes  Wash¬ 
ington  Plan  to  Advertising  Club 
*~Sees  Increased  Business 
Resulting 

By  George  H.  Mannixg 

(fr ashington  Correspondent, 

Editos  &  Publisher) 

Washington,  D.  C.,  Oct.  2-1 — The 
drive  instituted  by  the  Washington  city 
post  office  for  the  purpose  of  stimula¬ 
ting  the  use  of  direct  mail  advertising 
is,  members  of  the  Washington  Ad¬ 
vertising  Club  were  told  at  a  luncheon 
this  week  by  AssisUnt  Postmaster  W. 
H.  Haycock,  “looked  upon  as  an  ex¬ 
periment  and  the  question  of  whether 
it  may  be  tried  out  in  other  cities  de¬ 
pends  to  a  considerable  extent  upon 
the  results  accomplished  here.” 

“It  is  our  sincere  belief,”  said  Mr. 
Haycock,  “that  the  efforts  to  increase 
direct  mail  advertising  will  have  no 
adverse  effect  upon  any  other  form  of 
advertising.  On  the  contrary,  we  be¬ 
lieve  that  the  efforts  we  are  making  to 
educate  business  men  as  to  the  advan¬ 
tages  and  profit  making  opportunities 
which  may  be  derived  through  the  use 
of  well-prepared,  judicious  publicity  will 
make  the  business  men  of  our  city  ad¬ 
vertising-conscious  and  advertising- 
minded  and  as  a  result  they  will  not  only 
utilize  the  postal  facilities  but  will 
resort  to  newspaper  and  other  forms  of 
advertising  which  have  their  own  pe¬ 
culiar  advanUges  and  field  for  useful¬ 
ness. 

“Certainly,  any  impetus  which  may 
be  given  to  business  through  direct  mail 
advertising  will  be  reflected  in  other 
channels  of  conunerce  so  that  the  ulti¬ 
mate  result  will  be  a  greater  demand 
for  services  and  merchandise,  increased 
employment,  more  money  in  circulation, 
and  so  on  in  an  endless  chain.  In  fact, 
it  is  hoped  that  the  efforts  of  the  depart- 
iwnt  to  promote  the  use  of  its  facili¬ 
ties  will  be  a  vital  factor  in  restoring 
better  business  conditions  throughout 
the  country.” 

Urging  the  advertising  men  to  a 
wider  use  of  direct  mail,  but  always 
careful  to  emphasize  the  Post  Office 
Department’s  claim  that  the  government 
is  not  sponsoring  a  competition  with 
newspapers  and  other  advertising  media, 
Mr.  Haycock  continued; 

“As  you  know,  an  appeal  by  mail  is 
direct,  per^nal  and  effective  and  the 
postal  service  provides  a  definite  means 
of  reaching  the  market,  for  the  entire 
population  of  the  country  has  learned 
to  take  the  postal  service  as  a  part 
of  their  everyday  lives.  During  the 
24  hours  in  every  known  means  of 
transportation  the  postal  service, 
through  the  thousands  of  post  offices, 
touches  practically  every  home  in  the 
country,  thus  assuring  the  utmost  in 
returns.  The  service  is  unsurpassed  in 
scope  and  effectiveness  where  it  is  de¬ 
sired  to  place  the  full  details  of  a 
proposition  in  the  hands  of  the  individ¬ 
ual  for  personal  consideration  and  at¬ 
tendance.  The  radib  and  the  news- 
I»pers  are  excellent  mediums  of  pub¬ 
licity  and  serve  their  purpose  in  a  won¬ 
derful  way.^  Each  offers  advantages  pe¬ 
culiar  to  itself  and  both  are  supple¬ 
mented  most  effectively  by  follow-ups 
throi^h  the  mails.  The  establihment 
ot  the  postal  service  on  a  paying  basis, 
thereby  removing  the  postal  deficit,  will 
redound  to  the  mutual  advantage  of 
direct  advertisers,  publishers  and  all 
patrons  of  the  mails.” 


NEWS  PLANE  HRED  ON 

{Special  to  Editor  &  Publisbes) 
Palestine,  Tex.,  Oct.  22— Moon¬ 
shiners  are  getting  touchier  and  touchier. 
Late  last  Friday,  Oct.  19,  they  fired  on 
an  airplane  which  circled  unwittingly 
over  their  den  in  the  woods  near  Buf¬ 
falo.  In  the  plane  were  Elton  Miller, 
sports  editor,  and  I.  N.  Fender,  circula- 
ti(Mi  manager,  Palestine  Press;  Dr.  A. 
A.  Speegle,  owner  of  plane,  and  Arthur 
Speegle,  Jr.,  pilot.  The  Palestine  men 
were  distributing  bills  advertising  an 
American  Legion  celebration  scheduled 
Armistice  Day. 


Victor  Watson  Promoted 
To  Assistant  Publisher 

{Special  to  Editor  &  Publisher) 
Chicago.  Oct.  23 — Victor  Watson, 
formerly  managing  editor  of  the  Chi¬ 
cago  Herald  and  Examiner,  has  been 


Victor  Watsoh  George  DeWitt 


apiKjinted  assistant  publisher  of  the 
newspajier,  Homer  Guck.  publisher  of 
the  Herald  and  Examiner,  announced 
here  today.  George  'DeWitt,  formerly 
assistant  managing  editor,  has  been 
named  managing  editor  to  succeed  Mr. 
Watson. 

Mr.  Watson  has  been  in  the  Hearst 
newspaper  service  during  the  past  35 
years,  starting  as  a  reporter  on  the 
.Vcu’  York  Evening  Jourttal.  He  was 
appointed  city  editor  of  the  New  York 
American  in  1918  and  was  promoted  to 
managing  editor  of  that  paper  in  1921. 
He  continued  in  that  post  until  1925, 
when  ne  went  to  the  Baltimore  Amer¬ 
ican  as  managing  editor  for  a  period  of 
seven  months.  Mr.  Watson  returned 
to  New  York  City  to  become  associated 
with  the  general  editorial  management 
department  of  the  Hearst  papers,  under 
the  late  Bradford  Merrill. 

Mr.  Watson  served  as  managing  edi¬ 
tor  of  the  New  York  Mirror  in  1928 
and  returned  to  the  New  York  Amer¬ 
ican  again  in  1929  as  managing  editor. 
He  joined  the  Herald  and  Examiner  in 
May,  1932.  As  assistant  publisher,  he 
will  supervise  the  editorial,  advertising 
and  circulation  departments,  maintaining 
a  close  relation  with  the  editorial  de¬ 
partment. 

Mr.  DeWitt,  who  succeeds  Mr.  Wat¬ 
son  as  managing  editor,  has  been  with 
the  Hearst  papers  for  the  past  20 
years.  \  native  of  Appleton,  Wis., 
Mr.  DeWitt  has  worked  on  Hearst 
newspapers  in  Chicago  and  Los  Angeles. 
He  has  also  been  identified  with  news¬ 
papers  in  Minneapolis,  Milwaukee  and 
Cleveland.  He  has  been  with  the 
Herald  and  Examiner  for  nearly  ten 
years. 


DIRECTORS  RE-ELECTED 

When  members  of  Major  Market 
Newspapers,  Inc.,  met  in  Chicago  for 
their  annual  meeting  last  week  and  re¬ 
elected  their  entire  board  of  directors, 
two  members  of  that  board  elected  dur¬ 
ing  the  past  year  were  included  in  the 
re-election.  They  are  J.  A.  Van  Buren, 
business  manager,  Cleveland  Plain 
Dealer,  and  Frank  S.  Baker,  publisher, 
Tacoma  (Wash.)  News  and  Tribune- 
Ledger. 


276,816 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

SEPTEMBER,  1934 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month 
of  SEPTEMBER,  1934,  was 

186,674. 

Eoarythlng  in  Baltimora 
Rtoolame  Around 
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SUN 

Sunday 


SPOKANE  COMMITTEE 
PUSHES  HOUSING 

Business  Men’s  Body  Spending  $5,000 
on  Cooperative  Advertising  Cam¬ 
paign,  With  $4,000  Going 
to  Newspapers 


(Special  to  Editor  &  Publisher) 
Spdk.ane,  Wash.,  Oct.  22 — Spokane 
business  men  are  taking  advantage  of 
the  Federal  Housing  .\ct  which  makes 
money  available  for  home  construc¬ 
tion  and  modernizing,  to  embark  on  a 
cooperative  advertising  campaign.  News¬ 
papers  are  the  principal  medium. 

The  first  of  a  series  of  15  newsjiaper 
ads,  ranging  from  three  columns  by  11 
inches,  to  four  columns  by  16  inches, 
was  run  in  three  Spokane  daily  papers 
and  two  weeklies  beginning  Oct.  7. 

Syverson-Kelley,  Inc.,  Spokane,  is 
handling  the  account.  Raymond  P. 
Kelley,  vice-president  and  secretary  of 
the  agency  said  $5000  would  be  spent 
on  advertising  to  stimulate  the  construc¬ 
tion  and  allied  industries,  of  which 
$4000  is  going  to  newspapers.  Copy  is 
signed  by  the  Spokane  Better  Housing 
Committee. 

In  addition  to  the  cooperative  ads. 
dealers  in  lumber,  paint,  furnaces  and 
rixifing,  as  well  as  bankers  who  lend 
the  money,  are  running  tie-in  copy. 

Mr.  Kelley  said  the  tie-ins  are  ex¬ 
pected  to  increase  when  in  the  near 
future  an  old  house  is  modernized  at 
the  expense  of  the  “Spokane  Better 
Housing  Committee,”  as  an  example 
of  what  can  be  done. 

.■\n<)tlier  plan  expected  to  stimulate 


tie-in  newspaper  advertising  calls  for 
a  house-to-house  canvass  by  60  workers 
paid  from  federal  relief  funds,  to  get 
data  on  what  repairs  are  likely  to  be 
made  within  the  next  few  months. 


P.  O.  DRIVE  ON  LOTTERIES 


U.  S.  Will  Prosecute  Those  Usin| 
Mails  for  Foreign  Promotions 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  23.— A 
drive  against  the  circulation  of  foreign 
lottery  tickets  through  the  medium  of 
the  U.  S.  mails  has  been  instituted  by 
the  Post  Office  Department. 

Lottery  ticket  sales  are  made  in  large 
numbers  in  communities  along  the  Ca¬ 
nadian  border,  and  thousands  of  such 
tickets  were  dumped  recently  through 
the  New  York  City  post  office,  with  the 
result  that  many  were  held  up  by  the 
postal  authorities  and  the  decision  to 
drive  against  the  practice  was  reached 

Issuance  of  hundreds  of  “fraud  orders" 
through  the  department  has  not  had  the 
effect  of  reducing  lottery  ticket  sales 
from  the  wholesale  proportions  they 
have  long  enjoyed. 

Information  has  been  given  the  postal 
authorities  to  the  effect  that  but  17  per 
cent  of  the  winning  ticket  holders  oo 
the  Canadian  sweepstakes  held  last 
month  resided  outside  the  United  States. 
This  indicates  a  huge  sale  in  this  coun¬ 
try  and  presumably  wide  use  of  the 
mails  to  circulate  the  tickets. 

Prosecution  under  a  Federal  Statute 
which  provides  a  maximum  penalty  of 
$1,000  tine  and  two  years  in  prison, 
for  a  first  offense,  is  contemplated. 


A  swift,  shifty  runner  is  an  asset  to  any  team. 
So  is  a  good  kicker.  So  is  a  good  passer.  But 
the  triple-threat — the  man  who  can  run  AND 
kick  AND  pass — ah,  there's  the  answer  to  an 
Old  Grad's  prayer. 

The  Telegram-Gazette  is  a  triple-threat  medium  able  to 
forward  your  sales  through  any  part  of  the  consumer  line 
at  any  point  on  the  Worcester  held.  It  covers  the  city  AND 
the  suburbs — the  masses  AND  the  classes — the  Avenue  AND 
the  street — the  glass- topped  desk  AND  the  turret  lathe. 

Of  all  homes  in  Worcester  and  the  average 
18-mile  suburban  trading  area  (population 
433,287)  which  everyday  receive  a  Worcester 
daily  paper,  the  Telegram-Gazette  covers 

MORE  Qtto/  SIX  DAYS 

THAN  /O  EVERY  WEEK 

The  Telegram  and  Gazette  are  preferred  for  news,  depended 
upon  for  buying  information,  by  families  of  every  class  in 
every  section  of  the  Worcester  city  and  suburban  market. 


THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
New  York  Boston  CMcsko  Dstroit  PhilsdslpMs  San  Francisco  Loo  Angsiss 


TimfWu 


in  DEPARTMENT  STORE  ADVERTISING 
among  evening  newspapers 

There  are  1531  evening  newspapers  in  the  United  States  and 
Philadelphia’s  EVENING  LEDGER  leads  them  all  in  Department 
Store  advertising  volume  ...  a  steady,  result-producing  progress 
from  TWENTY-HRST  PLACE  in  1931  to  HRST  PLACE  today. 

FIRST  IN  PHILADELPHIA  in  retail  display  advertising 

For  the  first  9  months  of  this  year,  the  EVENING  LEDGER  published  MORE 
retail  display  advertising  than  any  other  Philadelphia  newspaper — six-day  evening 
or  seven-day  mcMiiing  and  Sunday. 

HRST  IN  PHIUDELPHM  in  total  display  advertising 

During  this  same  period,'  the  EVENING  LEDGER’S  volume  of  Total  Display 
Advertising  was  greater  than  that  of  any  other  Philadelphia  newspaper. 

FIRST  IN  PHILADELPHIA  among  evening  newspapers  in  NEWS 

Day  in  and  day  out  the  EVENING  LEDGER  publishes  more  news  and  more 
features  than  any  other  evening  newspaper  in  Philadelphia.  It  is  the  only  eve¬ 
ning  newspaper  in  Philadelphia  publishing  the  dispatches  of  the  world’s  two 
greatest  news-gathering  organizations — the  Associated  Press  and  the  United  Press. 

The  EVENING  LEDGER’S  outstanding  leadership  in  news  and  advertising 
means  MORE  money-saving  opportunities  for  its  readers.  To  the  advertiser  it 
offers,  unquestionably,  the  biggest  doUar-for-doUar  advertising  value  in  Philadelphia. 

EVENING  PUBLIC  LEDGER 

iflore  news  for  readers ....  more  sales  for  advertisers 


REPRESENTATIVES 

NEW  YORK, — Hugh  Burke 
60  E.  42nd  Street — Murray  Hill  2-1900 


CHICAGO, — John  E.  Lutz 
180  North  Michigan  Avenue 


Editor  &  Publisher  for  October  2  7,  1  9  34 


JUDGE  ASKS  FAIRNESS 
IN  CODE  STORIES 


Must  Reinstate  Printers 
or  Lose  Blue  Eaf^le 


COPY  IMPROVEMENTS  lacies  were  more  easily  observed  and 
r*  A  RjtPI  P  the^refore  were  Quicker  to  draw  adverse 

I  vJLLf  D  I  criticism,  which  in  consequence  led  to 

T  r  i  j  •  •  reform. 

Gams  in  All  Types  of  Advertising  Discussing  technical  improvements 
Brought  About  by  Time  of  Stress,  noted  recently,  Mr.  Gamble  referred  to 
Four-A  Officer  Says  at  dramatized  ads,  in  which  human  interest 

Atlanta  highly  developed,  and  in  this  con- 

_  nection  referred  especially  to  the  use 

Improvements  brought  about  in  ad-  comics  by  advertisers,  and  the  use 
vertising  copy  durin|  recent  months,  of  space,  m  large  and  small  quantities 
to  m#»f‘t  fnll  alike,  in  the  comic  sections. 


U.S.  Official  Asks  and  Gets  Coopera.  i"  Advertising 

tion  of  Philadelphia  Press  in  Dis-  Chicago  Defender,  Negro  weekly,  has  Brought  About  by  Time  of  Stress, 
creet  Handling  of  Technical  been  found  by  the  National  Labor  Four-A  Officer  Says  at 

v:»Ut:nn.  Relations  Board  to  have  violated  Sec-  Atlanta 

Code  Violations  discharge  _ 

iSrecial  to  Kditus  &  Publishek)  of  a  number  of  employes  and  has  been  Improvements  brought  about  in  ad 

Philadelphia,  Oct.  22. — Appealing  directed  to  reinstate  the  printers  be-  vertising  copy  during  recent  months 

to  the  "sense  of  fairness”  of  Philadel-  fore  Octol^r  30,  or  face  the  loss  of  designed  to  meet  conditions  which  fol 

l)hia  newspapers  in  handling  NR.\  cases  its  Blue  Eagle.  .  lowed  the  depression  period,  were  dis 


(.Srecial  to  Kditub  &  Publishek) 


Brought  About  by  Time  of  Stress, 
Four-A  Officer  Says  at 
Atlanta 

Improvements  brought  about  in  ad- 


phia  newspapers  in  handling  NR.\  cases  its  Blue  Eagle.  nr-  lowed  the  depression  period,  were  dis-  rw  •  r  •  •  rr 

involving  technical  violations  of  codes,  The  company  dismissed  all  of  its  cussed  by  F.  R.  Gamble,  executive  HearmSOn  LoUlSianO  1  ax 
I'ederal  Judge  George  A.  Welsh  recently  skilled  union  workers,  three  ot  ''horn  secretary  of  the  American  Association  ^  IC#/*  AT  09 

asked  for  and  received  their  coopera-  were  colored  and  32  white,  and  replaced  of  Advertising  Agencies,  in  an  address  .c^ppeUl  Set  jOr  liOV»  fio 


The  company  dismissed  all  of  its  cussed  by  F.  R.  Gamble,  executive  HeOrinSOn  LouisiunuTax 


tion  in  preventing  “spite  cases”  from  be-  them  with  non-union  Aegro  worker^ 
ing  aired  in  news  columns.  The  company  oi)erated  under  a  closed 

Subsequent  events  bore  out  the  con-  shop  agreernent  with  the  Chicagolypo- 
tention  of  Judge  Welsh  that  many  of  the  graphical  Lnion,  the  Chicago  Mailers 


them  with  non-union  Negro  workers,  before  the  Atlanta  Advertising  Club  ♦,;,i  ci.it  v.rr»i„U4 

The  company  oiierated  under  a  closed  Qct.  18.  , 

shop  agreement  with  the  Chicago  Typo-  -it  ^vas  natural,”  Mr.  Gamble  as-  I'  enjoin  in  the  state  of 

graphical  Union,  the  Chicago  Mailers*  verted,  “that  times  of  stress  should  Louisiana  from  collecting  the  two  per 

XRA  cases  are  based  on  reports  by  Union,  the  Chicago  \\  eb  Pressmen  s  bring  improvements  in  advertising  of  all  ^5*^  i 

“malicious”  competitors  who  seek  to  in-  Union  and  the  Chicago  Stereotypers  types.  It  was  vitaly  necessary  that  un-  ^  ^  f  lo  ^  rii  U 

jure  the  reputation  of  a  business  rival  I'nion,  and  the  Labor  Hoard  found  that  usual  efforts  brought  into  play  to  ^  ^ 

by  the  publicity  usually  attending  a  the  company’s  chief  motive  in  the  ac-  obtain  and  to  hold  business.  This  con-  w ph 
hearing  in  the  U.  S.  District  Court,  tion  it  took  was  to  avoid  the  payment  dition  nati.rally  led  to  a  closer  study  ,  that  date  tne  case  will  DC  heard 

He  thanked  the  reporters  and  their  of  wages  fixed  in  the  agreements  with  of  copy,  an  analysis  of  the  results,  and  -  ^  special  th^e-judge  lederal  court 

newspapers  for  ignoring  the  cases  in-  the  unions.  improved  methods  of  testing  copy  in  ^mposm  ot  District 

volving  purely  technical  code  violations.  It  was  claimed  by  the  publishers  various  ways  evolved  by  the  advertisers  4”??^  ^  roster  ot  the  U.  5. 

upon  learning  later  that  every  Phila-  that  their  Negro  readers  insisted  that  and  the  advertising  agencies.”  4*  j  '  i  Court  ot  Appeals,  and 


“It  was  natural,”  Mr.  Gamble  as¬ 
serted,  “that  times  of  stress  should 


Union,  the  Chicago  \\  eb  Pressmen  s  bring  improvements  in  advertising  of  all 
Union  and  the  Chicago  Stereotypers’  types.  It  was  vitaly  necessary  that  un- 
L'nion,  and  the  Labor  Board  found  that  usual  efforts  be  brought  into  play  to 


delphia  daily  had  received  an  anony-  none  but  persons  of  their  race  be  em- 
mous  telephone  call  from  a  man  who  ployed  in  the  plant. 


demanded  to  know  why  a  certain  case  The  board  found,  however,  that  the  out,  was  the  accentuation  of  unsound 
had  not  appeared.  real  purpose  was  to  reduce  opepting  tendencies,  for  it  was  necessary  for 

The  case  in  question  involved  viola-  expenses  and  received  much  testimony  advertisers  who  had  taken  a  wrong 
tions  of  the  hours  and  price  provisions  on  this  point.  In  this  connection,  while  direction  in  their  copy  and  methods  to 


One  result  of  these  increased  efforts  Federal  J^ge  Ben  C.  Dawkins  of  the 
to  obtain  business,  Mr.  Gamble  pointed  V'estern  District  of  Louisiana. 


ILUNOIS  PAPER  APPOINTS 

The  Litchfield  (Ill.)  Neivs-Hcrald 
has  appointed  Mitchell-Ruddell-Rud- 


of  the  wholesale  grocers’  code.  It  was  the  order  for  reinstatement  provided  overaccentuate  them  in  order  to  obtain  den,  Inc.,  with  offices  in  New  York, 
heard  by  Judge  Welsh  during  the  recess  that  the  men  be  given  their  back  pay,  business  in  a  time  of  strong  comne-  Chicago,  Kansas  City,  St.  Louis,  as 
of  an  important  criminal  trial,  when  all  the  Chicago  Regional  Board  was  au-  tition.  .\s  a  result,  deficiencies  and  fal-  national  advertising  representatives. 


the  reporters  were  at  the  press  table. 
At  the  conclusion  of  the  hearing  Judge 
\\  elsh  turned  to  the  newspapermen  and 
said ; 

“Sometimes  what  seem  to  be  the  most 
harmless  stories  in  the  newspapers  com¬ 
menting  upon  NR.\  code  violations 


thorized  to  modify  the  finding  if  it  is 
found  that  the  publisher  is  financially 
unable  to  comply. 

CURTIS  CO.  EARNINGS 

Curtis  Publishing  Company  has  re¬ 
ported  that  in  the  nine  months  ended 


create  considerable  ill  will  in  the  vari-  Sept.  30  it  earned  net  profit  after  de- 
ous  industries.  *  •  -  t-  j__-i  . -  — j  ^ 


Federal  taxes  and  other 


“My  advice  to  you  gentlemen  of  the  charges,  $5,214,738,  equal  after  nine 
press  regarding  this  violator  of  the  months’ dividend  requirements  on  cumu- 
wholesale  grocery  code  was  explained  lative  preferred  stock,  on  which  accumu- 
by  the  assistant  district  attorney  when  lated  dividends  amount  to  $8  a  share, 
he  said  that  a  compromise  was  being  to  38  cents  a  share  on  1,791.228  no-par 
effected  and  that  the  breaches  of  this  common  shares,  compared  with  $1,306,- 
particular  code  were  more  or  less  techni-  377  or  $1.45  a  share  on  900,000  shares 
,  of  $7  cumulative  preferred  stock,  in 

Ihe  prosecutor  didnt  believe  there  nine  months  ended  Sept.  30,  1933.  For 
as  any  malicious  attempt  at  violation  the  quarter  ended  Sept.  30,  net  profit 
on  the  part  of  the  grocer.  There  was  no  was  $1,483,367,  against  $2,281,946.  in 
penalty  placed  on_  the  grocer  and  the  preceding  quarter,  and  net  loss  of  $194,- 
mat^r  was  given  into  the  hands  of  the  354  in  third  quarter  last  year. 

U.  S.  attorney  to  effect  a  compromise.  _ 

“Of  course,  in  a  matter  of  this  kind  STIMPSON  VICE-PRESIDENT 

ti  what  you  {Special  to  Editok  &  Publisher) 

Should  do  or  what  you  should  not  do,  Washington,  D.  C.,  Oct.  23— 


y®  ^ave  made 


'Pany 


Oc  t ober 


check  of 

“agazine  ad»°“ 

have  h  of  ^  ^ 

advertisin^®®^  receivA^°^^^^  book 

'ccH  year'\^=  "ot 

^ears.  ®*Perienoe  loA  ^as 

an-South  Afr- 

Line  r 

! ,  r\  -  .  Jn 


'k  Of 

ved 

and 


but  I  am  appealing  to  your  sense  of  fair-  George  W.  Stimpson,  author  and  syn- 
ness  to  as  discreet  as  possible  in  a  dicate  writer,  was  elected  vice-presi- 
many  other  dent  of  the  National  Press  Club  in  a 
follow.  contest  with  George  R.  Holmes,  chief  of 

1  TClieve  the  purpose  of  the  various  the  Washington  bureau  of  International 
codes  IS  to  promote  good-will.  I  also  be-  News  Service.  The  vote  was  153  to  94. 
leve  that  many  men  r^uire  quite  some  Stimpson  succeeds  Mark  Foote,  who 
ime  to  adjust  themselves  to  all  pro-  ascended  to  the  presidency  of  the  club 
visions  ot  some  of  the  codes  and  some  when  William  C.  Murphy  resigned  to 


purely  technical  violations  are  inevit 
able.” 

When  the  Federal  jurist  was  in 


become  publicity  director  for  the  Na¬ 
tional  Liberty  League.  Born  at  Ana- 
mosa,  Iowa,  Nov.  3,  1896,  Stimpson 


^  j  j  ,  ' - IllUba,  iUWet,  1\UV.  lOVU, 

^  days  later  by  the  reporters  was  educated  at  Valparaiso  University 
K  called  and  and  George  Washington  University, 

upbraided  by  phone  for  not  printing  the  He  is  a  World  War  veteran, 
details  of  the  case.  Judge  \\  elsh  said : 

“I  am  certainly  glad  the  press  heeded 
my  instructions  that  case.  These 
anonymous  phone  calls  bear  out  my  con- 
tention  that  unscrupulous  business  com- 
petitors  are  seeking  and  will  seek  to 

use  technical  violations  of  the  NRA  feel  that  this  is 

codes  to  injure  the  reputations  of  other  W  ,1.^  advertisine  H 

firms.  It  IS  evident  that  these  calls  came 

from  a  destructive  agency  that  wanted  H  investment  tre  have  ■ 

Sto?”  publication  of  the  ■  made.”— James  ■ 


been  c 

years. 

Ameri  / 


^4) 


•Assi 


BELL  VICE-PRESIDENT 

Ulric  Bell,  Washington  correspondent 
of  the  Louisville  (Ky.)  Courier-Jour- 
nal,  has  been  elected  vice-president  of 
the  Gridiron  Club,  Washington,  D.  C., 
succeeding  Henry  Suydam,  who  re¬ 
signed  when  he  was  appointed  a 
special  assistant  to  Attorney  General 
Homer  S.  Cummings.  Mr.  Bell,  a  for¬ 
mer  president  of  the  National  Press 
Club,  served  last  winter  as  press  liaison 
officer  of  the  American  delegation  to 
the  Montevideo  Pan-.^merican  confer¬ 
ence. 


*‘ire  feel  that  this  is 
the  best  advertising 
investment  tee  have 
ever  made.” — James 
WT  Bell  &  Company, 
gentlemen’s  tailors, 
in  a  letter  about  their 
previous  eleven 
months  of  advertis- 


®sident . 


More  New  Y^ork  City  families  with 
checking  accounts  are  reached  in  their 
homes  by  The  New  York  Times  than  by 
any  other  newspaper,  it  is  revealed  by  the 
Polk  Consumer  Census. 


NEW  YORK 


r  &  Publisher  for  October  27 1  1934 
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Everybody 

Talhiny 


^  hether  on  the  train  or  avenue,  all  eonverssation  these 
days  seems  to  drift  to — “How’s  husiness?**  One  thing  is 
certain;  Business  in  the  major  distributing  centers  east 
of  the  Rockies  has  been  good  this  year.  And  that’s  where 
I'HIS  ^  EEK  comes  in — for  THIS  WEEK  is  a  weekly 
magazine  that  concentrates  in  this  great  market  and  is 
distributed  by  21  leading  newspapers  in  this  territory. 
But  speaking  of  business,  THIS  WEEK  has  an  adver¬ 
tising  combination  hard  to  heat.  It  has  the  sales  punch 
of  a  newspaper — and  the  long  life  of  a  magazine.  Per¬ 
haps  even  harder  to  beat  is  the  low  cost  of  reaching 
I'HIS  Vi  EEK’S  4,000,000  families.  Again  speaking  of 
husiness.  the  new  patented  colorgravurt*  process  by 
which  THIS  WEEK  is  printed  puts  real  sales  power 
into  your  advertising.  And  of  course  that  means  good 
husiness  for  THIS  WEEK’S  advertisers. 


^JhuWeek 


Qu^i/!  millwri 

CIRCULATION 


BROADCASTS  SATISFY  stereotyped,”  he  declared.  “Listenerj 

A  Df  170  1^1701  ADC  will  fare  far  better  where  the  props, 
f' w  1  Atal^raij  gandists  and  spokesmen  of  these  insti- 

„  ,  tutions  are  compelled  to  jump  into  tht 

Mencken,  Woollcott,  Butler,  Teetify  scrimmage  of  competitive  broadcasting 
in  Oppoaition  to  Educational  and  forced  to  make  good  as  showniai 
Groups  Seekinc  More  before  being  allowed  to  have  their  oni 

t:—  o-  a:.  way  even  a  single  wave  length.” 

_  Mr.  Butler  warned  the  _  Commission 

{Special  to  Editok  &  Publishes;  against  permitting  the  direct  control 

Washin'Gto.v,  D.  C.,  24 — Concluding  of  the  broadcasting  channels  by  gov- 
their  testimony  in  opposition  to  a  Con-  ernment  agencies, _  federal  or  local.  _ 
gressional  proposal  which  would  allocate  ‘‘Such^  control  is  perfectly  cert^n  to 
25  per  cent  of  the  nation’s  radio  time  develop  in  this  country  as  it  has  alreadr 
to  non-commercial  groups,  witnesses  done  eleswhere,  into  a  medium  for  tb 
called  by  the  National  Association  of  exercise  of  political  propagan^  an* 
Broadcasters  told  the  Federal  Com-  influence  by  the  group  which  for  tb 
munications  Commission  the  present  day  controls  governmental  ac- 

broadcasts  provide  the  listening  public  tion,”  he  stated, 
with  an  abundance  of  satisfactory  edu-  John  &skine,  the  author,  express^ 
cational  and  cultural  programs.  the  opinion  the  effort  of  the  educators 


The  Cla  ssified  Pages  ACQUIRES  RADIO  STATION 

'  John  D.  Ewing,  publisher  of  the 

DAILIES  GIVING  FREE  Shrei’eport  (La.)  Times,  on  (3ct.  21 

announced  the  purcliase  of  radio  sta¬ 
tion  KTBS,  which  is  associated  with 
the  National  Broadcasting  Company. 
It  is  a  1,000-watt  station.  Its  operation 
will  be  continued  by  the  Times. 


San  Antonio  Express  and  Ne%<rs  View 
Stunt  as  Good  Promotion — 
Stores  Asked  to 
Tie-In 

The  San  Antonio  Express  and  Eve¬ 
ning  News  classified  advertising  depart¬ 
ment  is  conducting  "The  Children’s 
Store” — free  classified  advertisements 
to  ctuldren  under  16  who  wish  to  sell, 
acquire  or  trade  anything — during  Oc¬ 
tober.  Classified  Manager  H.  VV.  Con¬ 
nell  said  the  campaign  was  explointed 
through  the  schools.  He  was  pleased 
with  the  reader  interest  aroused  by 
“The  Children’s  Store”  from  the  out¬ 
set,  and  that  was  the  main  idea — to  sell 
the  drawing  power  of  classified  to 
adults  in  families  whose  children  were 
tree  advertisers. 

Rules  limited  the  free  advertisements 
to  children  under  16  who  personally 
brought  their  copy.  Each  advertise¬ 
ment  was  limited  to  23  words  but  could 
run  as  long  as  seven  days.  The  adver¬ 
tiser’s  name  or  telephone  number  in 
each  advertisement  was  required. 

^Ir.  Connell  said  dealers  in  merchan¬ 
dise  for  children,  such  as  toy  stores, 
were  invited  to  "tie  in”  with  the  cam¬ 
paign  with  paid  copy.  He  reported  only 
one  unfavorable  reaction  to  the  move¬ 
ment— -a  pet  store’s  objection. 

.■\  similar  free  offer  to  children  was 
used  by  Rochester  (N.  Y.)  Democrat 
&  Chronicle  last  July. 

DISHONESTY  APPRECIATED 

K.  C.  Girl  Gets  100  Replies  to 
Unortho<lox  Ad 

Contrary  to  good  business  ethics.  Miss 
Zada  Spencer  of  Kansas  City  believes  in 
"di>honesty”  in  advertising.  Out  of  a 
job,  she  advertised  for  weeks  in  the 
classified  columns  of  the  Kansas  City 
newspapers,  pointing  out  that  she  was 
"honest,  hard-working  and  had  good 
references.”  She  had  no  luck. 


Decision  of  Lower  Court  Up¬ 
holding  City  Ordinance  Pro¬ 
hibiting  Distribution 

{Special  to  Editor  &  Pubusuek) 

Washington,  'U.  C.,  Oct.  24. — 

Striking  a  serious  blow  at  free  distribu¬ 
tion  advertising  newspapers,  the  Su¬ 
preme  Court  of  the  United  States  has 
denied  a  petition  by  the  San  Francisco 
Shopping  News  for  review  of  a  lower 
court  decision  upholding  a  municipal  or¬ 
dinance  preventing  the  circulation  of 
such  organs. 

The  city  of  South  San  Fransisco  had 
passing  a  regulation  in  1932  making  it 
unlawful  to  distribute  printed  or  writ¬ 
ten  advertising  matter  in  automobiles, 

porches,  mail  boxes  or  yards.  Newspa-  ,  .  -  — . 

pers  or  other  publications  printing  news  S3*d,  are  puerile  and  dull.  There  is  no 
of  a  general  nature  were  exempted.  evidence  that  they  would  do  any  better 
The  ordinance  was  upheld  successive-  “  they  had  all  day.  What  we  need 
ly  by  District  Court  and  the  U.  S.  ^^e  air  is  not  more  propaganda. 
Court  of  Appeals  for  the  Ninth  Dis-  but  less.  The  people  tire  of  being 
trict.  In  its  petition  to  the  Supreme  TOmbard^  with  pleas  and  arguments. 
Court  for  a  writ  of  certiorari  to  the  can  best  serve  them,^  not  by 

Appeals  Court,  the  San  Francisco  Shop-  undertaking  the  yam  enterprises  of 
ping  News  charged  that  “powerful  in-  converting  them  into  angels  but  by 
terests”  were  seeking  to  lumper  pub-  them  happy.  ^ 

lication  of  free  distribution  newspapers.  Woollcott  expressed  dismay 

It  contended  the  publishers  of  general  ^ue  suggestion  that  educational 
newspapers  “view  with  alarm”  the  rise  broadcasts  should  be  increased.  _ 
and  growth  of  shopping  news  publica-  I  am  dismayw  at  any  suggestion  that 
tions  as  “dangerous  sources  of  competi-  ^  America  s  radio  chan- 

jJqp  >>  nels  should  be  turned  over  to  the  un- 

In  its  brief  the  San  Francisco  Shop-  cdhed  use  of  schools  and  colleges 
News  ako  Jndirated  lhat  an  un-  wh>ch  have  made  education  m  .America 


DODGE  NAMED  AD  CHIEF 

William  T.  Dodge  has  been  appointed 
advertising  manager  of  the  ScratUot 


Pa.)  Republican,  to  succeed  Le^ 
Staunton,  resigned,  according  to  a  recot 
announcement.  Mr.  Dodge  has  beeni 
member  of  the  daily’s  advertising  staf 
for  the  past  14  years. 


ADDRESS  WANTED 
Frederick  S.  Siebert 


she  said.  Then  her  next  ad  appeared.  It  BuSlTieSS  Is  ImproVltlS 
read:  “Young  Lady— Unreliable,  dis-  i.  o 

honest,  lazy,  desires  position;  short  Minneapolis  Store  baVS 
hours,  big  pay ;  poor  references.  I  don’t  /c.  i/r  .d  . 

want  to  work  but  have  to.  Phone  8376  ”  (Specuil  to  Editor  &  Publisher) 

She  received  more  than  100  answers.  Minneapous,  Oct.  22.— Dayton’s,  one 

_  of  the  city’s  leading  retailers,  in  a  half- 

LEVENSON  HEADS  CLASSIFIED  page  advertisement  in  the  Minneapolis 

-  Journal,  said  it  believed  that  an  evident 

New  Orleans  Item  Man  Joins  Houston  improvement  in  general  business  con- 
Press  Staff  ditions  has  set  in.  The  belief  arose 

Maurice  Levenson,  formerly  with  the  ^  record-breaking  business  during 

New  Orleans  Item  and  other  New  Or-  ^be  one  day  of  the  store’s  annual  Jubilee 
leans  publications  for  the  past  eight  Day  Sale,  which  was  announced  with 
years,  has  joined  the  Houston  Press  as  ’ 

classified  advertising  manager.  Mr. 

Levenson  has  had  a  varied  experience 
covering  most  phases  of  newspaper  ad¬ 
vertising  work  over  a  period  of  12 
years.  Prior  to  his  connection  in  New 
Orleans  he  was  classified  manager  on 
the  El  Paso  Times. 

Mr.  Levenson  on  joining  the  Houston 
Press  staff,  makes  his  return  to  that 
newspaper,  having  been  connected  there 


riiaimim  leads 

IN  AUTOMOBILE  SALES  INCREASE 


Public  work  programs  are  going 
forward. 

It  is  well  to  watch  .Alabaina  on 
your  sales  reports.  And  it  is  worth 
covering  with  your  best  schedules — 
especially  the  four  papers  listed 
l:)elow  which  comprise  The  .Alabama 
Group.  These  four  papers  can  be 
bought  on  one  low,  money  saving 
rate. 


.As  an  indice  of  .Alabama’s  leader¬ 
ship  in  the  parade  of  business  re¬ 
covery,  it  is  well  to  note  that  for 
the  first  six  months  of  1934  .Auto¬ 
mobile  registrations  showed  an  in¬ 
crease  of  121  pier  cent.  No  other 
state  came  anywhere  near  this 
amazing  record  of  gain. 

The  entire  state  of  .Alabama  is 
far  up  in  the  scale  of  business.  Cropis 
are  good  and  are  bringing  fine  prices. 


An  advsrtitinq  tchsduU  in  THE 


during  19^  and  in  1934. 

OFFERING  FOOTBALL  TICKETS 

The  Chicago  Herald  &  Examiner  is 
again  offering  free  tickets  to  football 
games  daily  through  a  classified  ad 
contest.  The  figure  11  is  inserted  not 
rnore  than  40  times  among  the  used  car 
listings.  Contestants  must  assemble  or 
copy  the  text  of  the  ads  containing 
these  figures  and  submit  them  with  a 
letter  ol  SO  words  or  less  telling  which 
buy  they  consider  the  best.  Twenty 
tickets  are  given  away  each  day. 

BAUGHER  TO  STATEN  ISLAND 

George  W.  Baugher,  Jr.,  formerly 
classified  advertising  manager  of  the 
Benton  Harbor  (Mich.)  News-Palla¬ 
dium,  has  been  appointed  classified  ad¬ 
vertising  manager  of  the  Staten  Island 
(N.  Y.)  Advance,  succeeding  Miss 
Estelle  Newhouse,  whose  engagement  to 
James  M.  Miron  of  Plainfield,  N.  J., 
has  been  announced. 


DES  MOINES  REGISTER  AND 


TRIBUNE  dslivsrt,  not  only  100  por 


cant  covoraqo  in  Dss  Moinoi,  but 


56  por  cont  ot  urban  familiot  in 


BIRMINGHAM  NEWS.  AGE-HERALD 
MOBILE  PRESS-REGISTER 
MONTGOMERY  ADVERTISER 
HUNTSVILLE  TIMES 


89  othor  Iowa  towns  wHb  a  total 


population  of  407,358. 


Alabama  Group 

-II  NEWSPAPERS 

Headquarters:  BIRMINGHAM,  ALA. 


Bootlegging  must  STOP 


obtaining  exceptional  results  from  the  Herald 
Tribune.  It  is  just  another  case  where  the  edi¬ 
torial  concept  of  the  Herald  Tribune  creates 
an  intensity  of  reader  interest  which  works 
very  much  to  the  advantage  of  the  advertiser. 

Then,  add  to  this  reader  interest  an  intense 
coverage  of  the  above-average  buying  power — 
both  in  the  city  and  its  suburbs — and  you  have 
the  basic  reasons  why  so  many  campaigns 
produce  their  most  outstanding  results  in  the 
New  York  Herald  Tribune. 


Xhe  crux  of  liquor  control  success  in  this 
country  hinges  on  the  complete  exit  of  the  boot¬ 
legger.  The  Herald  Tribune  has  kept  up  the 
fight  on  the  bootlegger  ever  since  the  first  day 
of  repeal — emphasizing  how  real  the  menace 
still  is  and  exposing  those  weaknesses  in  liquor 
administration  that  give  the  bootlegger  another 
“lease  on  life”. 

With  this  continuing  campaign  in  the  edi¬ 
torial  columns,  it  is  not  surprising  that  liquor 
advertisers  like  Laird’s  and  Dewey’s  have  been 


NEW  YORK 


. Main  Office — 230  West  4 1st  Street 

John  B.  Woodu/ard,  Inc.,  400  N.  Michigaa  Ave. 
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.  Carroll  Judson  Swan,  926  Park  Square  Bldjc. 
....  John  B.  Woodward,  Inc.,  Russ  Building 
.  .  .  The  New  York  Herald,  2 1  Rue  de  Berri 


NEW  YORK  .  .  , 
CHICAGO  .  .  .  . 
DETROIT  .  .  .  , 
BOSTON  .... 
SAN  FRANCISCO 
PARIS  EDITION 


brandy  since 


Grorg 

York 
York  ( 

Dear  Sir. 
^eHo-a 

“•"ed  our  a, 
and  we  j 

Mai 
"<*^1  to  ch 
7'  k'yed  in 
return, 
fny  other 

it 

Wllluwin,.  '• 


cr.  Adv.  J 
Yribune, 


rhosenai 

""'•dilyeve 

‘''^Wnfeaturir 

Herald  1 


P«Per,  in 
'P'e  Jack 


Me  ad, 

ininiar^. 

rewilt. 


gompany 


^e,ident 


Editor  &  Publisher  for  October  2  7,  1  93  4 


i 


Not  even  a  good  salesman 

CAN  MAKE  A  good  spacebuyet 
OUT  OF  A  GOOD  GROCER! 


Pete  looked  at  the  clock,  told  August  to 
get  going  with  the  Park  End  orders,  answered 
the  phone  and  made  out  a  list.  The  salesman 
stood  out  of  the  way  of  the  three  clerks,  appraised 
the  neat  store  and  the  fresh  stock  on  the  shelves, 
took  in  the  bustle,  and  made  up  his  mind  that 
six  cases  was  the  least  Pete  could  take.  Then  he 
took  the  matter  up  with  Pete. 

Pete  was  polite  and  interested,  a  gCKxl 
listener.  He  agreed  that  the  line  had  a  good 
reputation.  The  new  packages  were  all  right. 
The  salesman  opened  his  big  portfolio  and 
started  leaving  proofs. 

“.\nd  our  advertising  in  the  magazines  will 
get  17,412  circulation  in  this  city,  Mr.  Schmidt. 
It’s  going  to  be  seen  by  eveiy’body  who’s  any¬ 
body.  New  uses,  recipes,  suggestions,  new  ways 
to  serve  the  product — Look  at  those  actual 
photographs  in  color!  Aren’t  they  honeys?” 

“Swell,”  said  Pete,  looking,  and  meanwhile 
listening  to  the  squawk  Mrs.  Evans  was  making 
to  Charlie  down  near  the  refrigerator. 

“Best  advertising  we  ever  had  .  .  .”  went  on 
the  salesman. 

“Sure  looks  great,”  agreed  Pete  noncommit¬ 
tally,  wondering  what  the  hell  was  keeping  Jo<‘ 
with  the  Ford  on  the  Third  Street  deliveries. 

“.  .  .  and  one  case  free  with  every  six.  Can  I 
put  you  down  for  six  cases,  Mr.  Schmidt?  .  .  .” 

Pete’s  eyebrows  rose  and  a  faraway  look 
came  into  his  eyes.  “Listen,  buddy,  no  foolin’.  If 
you  want  to  leave  a  dozen  or  so  on  consignment. 
I’ll  see  what  I  can  do  with  ’em — ” 

dozen — ”  gasped  the  salesman.  “With 
all  this  advertising — and  on  consignment!  I 


couldn’t  take  such  an  order,  Mr.  Schmidt.  Whv^ 
just  lookit  all  the  magazines  we’re  using!  Youri 
customers  all  read  ’em — ” 

“Yeah?”  inquired  Pete.  “Who  do  you  knovi, 
for  instance — ?” 

“I’ll  bet  the  woman  in  that  big  white  hou. 
up  the  street  will  see  our  advertising — ” 

“I’ll  bet,”  said  Pete  calmly,  “if  she  isn’t i 
Europe  or  Florida  or  Maine  or  somewhere- 
and  to  himself  he  added  “with  that  cockeyed 
cook  of  hers  on  the  phone  a  dozen  times  adav 
for  two  lamb  chops  or  a  bunch  of  parsley,  and! 
paying  her  bills  every  six  months  or  so  whr 
she’s  dam’  good  and  ready — ”  Pete  began  u 
move  things  on  the  counter  and  lapsed  into 
speech  again.  “Well,  I  guess  that’s  about  all 
think  you  have  a  good  proposition  there,  andil 
I  get  eight  or  ten  calls  in  a  little  while  I  mighi 
get  hot  and  place  an  order,  but — Hey,  Joe!  Mn. 
Edgeworth  has  called  twice.  Get  goin’,  willyi!'  ’ 
The  salesman  sadly  assembled  his  paper:, 
and  departed. 

Pete  was  about  to  get  down  to  packkl 
orders  again  when  he  became  conscious  ofs 
young  man  facing  him.  The  young  man  wasn: 
as  slick  looking  as  his  predecessor  but  he  hadih 
eager  look  in  his  eye. 

“What,  another  one — ”  said  Pete. 

“I  know  you’re  busy,  Mr.  Schmidt,” 
the  newcomer,  smiling.  “I  won’t  take  up  mii^v 
of  your  time.  I’m  selling  the  Double  Y  line.  Yo 
know  it’s  good.  And — ”  here  the  young  m- 
fished  a  Clarion  out  of  his  pocket — “our  first 
is  in  the  Clarion  tfxlay  and  we’ll  have  two  ao 
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BOSTON  GLOBE 

FALL  RIVER  HERALD  NEWS 
NEW  YORK  DAILY  NEWS 
ST.  PAUL  DAILY  NEWS 
GANNETT  NEWSPAPERS 
NEW  YORK  SUN 
ST.  PAUL  DISPATCH 
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HONOLULU  STAR  BULLETIN 
NEW  YORK  HERALD  TRIBUNE 
ST.  PAUL  PIONEER  PRESS 
HARTFORD  COURANT 
NEW  YORK  TIMES 
SALT  LAKE  CITY  TRIBUNE 
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fvery  week  in  it  all  winter.  Here’s  a  letter  from 
the  Clarion  p>eople  saying  they  have  the  adver¬ 
tising,  and  half  of  the  people  in  this  neighbor¬ 
hood  get  it  every  day,  not  counting  those  who 
buy  it  downtown,  and  we  have  these  posters 
here  to  remind  people  they  saw  the  ad — ” 
“Okay,  fella,  put  me  down  for  a  case.  Ship 
It  through  Warner.  And  stick  your  poster  up — 
the  little  one,  I  mean — behind  the  spinach.” 


is  sponsored  by  .. . 

CLE\  EL.\ND  PRESS 

JOHNSrOWN  IRIBUNE 
NEW  YORK  WORLD-TELEGR.\M 
SALE  LAKE  CITY  TELEGRAM 
LOUISVILLE  COURIER-JOURNAL 
PROVIDENCE  JOURNAL 
SPOK.\NE  DAILY  CHRONICLE 


Pete  signed  the  order  blank.  “.And  now  if  you’ll 
get  outa  here — ” 

“Thanks,  Mr.  Schmidt.  I’ll  be  seein’  you — ” 

It  majy  be  the  best  advertising  ever.  The 
media  may  have  a  lot  of  coverage — but  not  as 
much  as  the  second  newspaper  in  Mr.  Schmidt’s 
town! 

The  radio  program  may  be  a  wow.  But  it 
takes  a  darn  smart  space  buyer  to  apjxjrtion 
circulation  to  population,  allow  for  duplication 
and  distraction;  compare  radio  sets  with  families 
and  compensate  for  non-listeners,  bridge  players, 
movie  goers  and  night-outers;  and  approximate 
the  advertising  audience  that  Pete  Schmidt  is 
going  to  get  with  your  advertising! 

But  Pete  is  not  a  smart  spacebuyer.  Not  even 
your  best  salesman  can  make  one  of  him.  It’s 
much  easier,  simpler,  quicker  and  resultful  to 
tell  Pete  about  your  advertising  in  his  local 
paper.  He  knows  the  paper.  Your  copy  in  it  is 
advertising,  and  not  just  a  threat  or  promise  or 
contingency.  Pete  knows  who  reads  the  news¬ 
paper,  and  he’s  felt  advertising  in  it  work  before. 
So  if  you  expect  your  advertising  to  get  action 
out  of  Pete,  put  it  where  Pete  knows  it  gets 
action! 

Even  the  best  magazine  doesn’t  reach  more 
than  15%  of  Pete’s  customers  at  best — if  Pete 
does  business  with  the  best  people.  But  the  best 
newspaper  in  town  reaches  a  majority  of  Pete’s 
customers,  and  a  majority  for  every  other  grocer 
in  town,  too! 

Rate  your  media  from  Pete’s  point  of  view — 
and  you’ll  find  newspapers  rate  best! 


ALTOONA  MIRROR 
DETROIT  NEWS 
JOHNSTOra  DEMOCRAT 
PITTSBURGH  PRESS 
SPOKANE  SPOKESMAN-REVIEW 
LOUISVILLE  TIMES 
PROVIDENCE  BULLETIN 
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A  USEFUL  TABLE  I 

The  skeletal  structure  through  which  thel 
written  word  assumes  printed  form  in  ourt 
daily  newspapers  is  again  described  in  the! 
current  issue  of  Editor  &  Publisher.  For  stu-  ' 
dents  of  newspaper  production  it  holds  an  interest 
equal  to  that  of  an  antediluvian  monster  for  a  mu¬ 
seum  staff.  These  stark  figures  of  newsprint  con¬ 
sumption,  press  units,  composing  room  machines, 
related  to  other  equally  stark  figures  of  circulation 
and  advertising  volume,  have  led  to  solution  of 
numerous  production  problems  and  have  probably 
saved  careful  organizations  thousands  of  dollars  in 
the  past  10  years. 

Production  cost  is  the  ever-present  worry  in  every 
machine  plant,  be  times  good  or  bad.  A  foreman 
with  a  dozen  composing  machines  working  16  hours 
a  day  knows  that  he  is  producing  so  many  lines  per 
day,  per  month,  per  year.  His  own  records  are 
checkable  by  those  of  his  advertising  department, 
and  by  the  linage  records  printed  in  Editor  &  Pub¬ 
lisher.  He  believes  his  operation  is  economical  and 
efficient,  but  the  pressure  from  the  front  office  for 
lower  costs  is  never  absent.  The  publisher  may  note 
that  a  newspaper  serving  a  similar  community  has 
a  similar  or  smaller  composing  room  equipment,  and 
is  producing  25  per  cent  more  volume,  according  to 
linage  reports.  Correspondence  follows,  between 
publisher  and  publisher,  and  between  the  composing 
room  chiefs.  It  may  develop  that  the  production 
problems  arc  not  at  all  similar.  One  paper  may 
have  its  volume  in  large  display  space,  requiring  few 
machine  lines,  while  the  other  may  set  pages  of  want 
ads,  every  line  of  which  has  to  be  cast.  One  may 
be  turning  out  pages  of  tables  for  a  statistically- 
minded  editor,  while  the  other  catches  its  readers 
with  pictures  and  Iwld  headlines.  And  it  often 
(ievelops  that  the  operations  are  similar  and  the 
variations  in  product  are  traceable  to  different  sys¬ 
tems  of  routing  work,  or  to  the  presence  or  absence 
of  special  type  machinery.  As  newspapers  in  non¬ 
competitive  relations  are  usually  willing  to  share 
such  information,  mutual  gains  are  often  found  in 
these  exchanges.  The  provision  of  .such  opportuni¬ 
ties  is  the  primary  function  of  these  and  other 
tables  that  appear  in  this  paper.  That  the  service  is 
appreciated  is  evidenced  by  the  large  number  of 
completed  questionnaires  returned  by  publishers. 
This  job  could  not  be  done  if  publishers  handled  the 
questiwinaires  in  a  perfunctory  manner  or  returned 
them  with  large  gaps  in  the  information,  and 
Editor  &  Publisher  here  expresses  its  apprecia¬ 
tion  of  the  co-operation  it  has  received  from  readers. 

Xow  Postmaster  General  Farley  proposed  to 
distribute  advertising  circulars  through  the 
mails,  u-ithout  addresses,  ei’idently  to  give  aid 
to  the  shopping  nezes  and  similar  giz-e-azeay 
sheets. 


SELF-PROBING 

IT  is  something  of  a  modern  miracle  that  the 
.\udit  Bureau  of  Circulations,  dealing  as  it 
does  with  the  most  touchy  competitive  situations 
in  the  publishing  field,  has  gone  along  successfully 
without  being  torn  to  pieces  by  recurring  explosions. 
Last  week’s  action  in  establishing  an  investigating 
committee  of  newspaper  publishers,  may  be  con¬ 
sidered  a  safety  valve  for  release  of  any  dissatisfac¬ 
tion  or  resentment  that  may  have  developed  among 
newspaper  members,  and  particularly  the  smaller 
newspaper  members.  It  is  a  self-probe  that  should 
be  welcomed  on  all  sides.  If  there  are  abuses,  they 
may  be  revealed.  Certainly  A.B.C.  should  never 
object  to  taking  the  medicine  it  so  generously 
admiidsters. 

Sponsors  of  the  resolution  establishing  the  com¬ 
mittee  tell  Editor  &  Publisher  they  did  not  aim 
at  any  specific  evil.  The  idea  was  to  give  voice  to 
suggestions  from  many  sources  on  how  the  bureau 
might  better  fit  the  conditions  existing  in  the  news¬ 
paper  field,  without  reducing  its  value  to  advertisers. 

The  depression  has  seen  a  number  of  newspapers 
give  up  bureau  membership,  largely  for  economy’s 
sake,  and  has  brought  some  suggestions  for  simpli¬ 
fications  of  the  bureau’s  practice.  It  will  be  a  real 
achievement  if  the  publishers’  committee  can  help 
bring  about  a  feeling  of  increased  satisfaction  with 
the  advantages  of  bureau  membership. 


RIAL 

UNANSWERAI 

La  I  ^  HE  argument  offered  b> 
I  World  Telegram  against  t 
_  th«»  r<»rwirtorial  staff  is  Ul 


Let  US  follow  after  the  things  which  make 
for  peace,  and  things  wherewith  one  may 
edify  another. — Romans,  XIV  ;  19. 

A  FEW  QUESTIONS 

A  FEW  test  questions  for  members  of  the 
.\merican  Newspaper  Guild  who  believe  in 
a  trades  union  and  sneer  at  a  professional 

guild : 

(1)  If  you  were  a  newspaper  publisher,  would  you 
unreservedly  sign  a  contract  with  a  news  writers’ 
union  which  had  entered  into  a  written  compact 
with  four  A.  1'.  of  L.  printing  unions  to  "cooperate” 
in  forcing  a  closed  shop  on  a  newspaper  that  for 
many  years  has  been  a  non-union  office,  with  the 
National  President  of  the  Guild  playing  an  important 
part  in  the  propaganda? 

(2)  If  you  believe  it  ethical  for  a  news  writers’ 
union  to  affiliate  with  the  .V.  F.  of  L.,  formally  or 
through  the  “cooperation"  device,  would  you  be  in 
favor  of  certain  equally  class-conscious  newsmen 
affiliating  or  cxxiperating  with  the  .\merican  Manu¬ 
facturers'  .\ssociation  or  L’.  S.  Chamber  of 
Commerce  ? 

(3)  Do  you  believe  in  unionism  enough  to  yield 
the  privileges  of  tlie  news-room,  including  vacations, 
pav  while  on  sick-leave  and  individual  initiative,  and 
accept  the  time-clock  status  of  the  union  printer? 
As  a  union  worker  of  the  newsroom  could  you  con¬ 
sistently  accept  privileges  denied  to  union  workers  of 
the  mechanical  departments? 

(4)  If  you  were  an  editor,  would  you  permit  any 
union  to  supply  your  writing  talent  or  dictate  who 
should  or  should  not  write  for  your  newspaper? 
Do  you  think  that  under  the  collective  bargaining 
clause  of  the  NIR.V,  editorial  men,  and  other  crea¬ 
tive  workers,  aru  properly  classed  with  mechanical 
workers,  or  actors,  musicians,  or  other  craftsmen  or 
artists?  Why  is  the  newspaper  writer  in  a  class  by 
himself?  Or  is  he? 

(5)  Granting  that  editorial  pay  has  been  and  con¬ 
tinues  to  be  disproportionate,  in  certain  offices,  and 
that  insecurity  and  long  hours  and  martinet  abuses 
deserve  to  be  resisted  by  a  united  reportorial  front, 
do  you  think  the  best  way  to  gain  a  squarer  deal  is 
by  insulting  and  antagonizing  publishers,  or  by 
appealing  to  them  by  process  of  reason,  justice  and 
cooperation  ? 

St.  Louis  Guildsmen,  still  hazing  some  respect 
for  traditional  independent  jounuilism  in  the 
U.  .S'.,  z'igoronsly  protest  the  Broun  and  Eddy 
trades  union  propaganda  methods  and  demand 
common  sense  guild  organisation.  (.S'rc  page  6.) 


TELUNG  THE  READER 

WHEN  the  Miami  (Fla.)  Daily  Xezes  put 
on  a  new  dress  the  other  day  it  told  its  read¬ 
ers  all  alx)ut  it,  what  it  would  mean  to  them 
in  convenience  and  optical  comfort  and  the  editor 
printed  in  parallel  columns  samples  of  the  new  and 
old  type.  The  explanation  was  not  technical.  The 
editor  simply  stated:  The  new  type  is  easier  to 
read  because  it  is  larger  in  depth  and  width,  with 
more  "daylight”  between  characters  and  with  none 
of  the  old-fashioned  curlicues  that  fill  with  ink  and 
produce  eye-strain.  To  make  this  explanation  even 
clearer,  the  editor  stated  that  the  new  type  was  15 
per  cent  larger  than  the  old,  this  then  meaning  15 
per  cent  increased  visibility.  It  must  have  been  an 
impressive  sales  argument,  since  68  per  cent  of  the 
people  of  this  country  suffer  from  defective  vision. 

Publishers  do  well,  we  think,  to  promote  their 
wares  by  such  candid  appeals  to  reader  interest. 
People  have  to  be  told  of  such  enterprises.  It  is 
not  wise  to  assume  that  such  merit  instantly  rewards 
itself.  We  dare  say  the  new  dress  might  be  put 
into  effect  and  not  even  be  noticed,  at  least  to  call 
out  comment,  by  a  considerable  percentage  of  read¬ 
ers.  Tell  ‘em,  say  we,  so  they  will  appreciate  news¬ 
paper  service  in  all  its  varied  forms. 


UNANSWERABLE 

The  argument  offered  by  the  A’ciu  1  ork 
World  Telegram  against  the  unionization  of 
the  reportorial  staff  is  unanswerable.  The 
management  grants  substantial  concessions,  in  hours, 
pay  and  working  conditions,  and  gives  just  credit 
to  the  New  York  Guild  for  its  part  in  gaining 
these  benefits,  but  sure  notice  is  given  that  the 
W'orld  Telegram  will  not  concede  the  right  of 
any  tiuild  or  union  to  say  who  shall  write  for  that 
newspaper.  The  World  Telegram,  owned  by  an 
erganization  that  has  been  faithful  to  the  principle 
of  unionization  of  mechanical  workers  for  a  half 
century,  takes  the  realistic  stand  that  creative  work¬ 
ers  in  journalism  cannot  be  organized  in  a  closed 
shop.  The  editor  must  control.  However,  this 
liberal  newspaper,  stout  defender  of  the  recovery 
piogram  under  the  New  Deal,  is  explicit  in  stat¬ 
ing  that  a  professional  Guild  of  editorial  workers 
has  its  proper  place  in  the  scheme  of  .American  jour¬ 
nalism. 

This  action,  coupled  with  the  protest  of  the  St. 
l.iiuis  Guild  against  radical  leadership,  spells  the 
failure  and  should  rout  the  left  wing  Guild  leader¬ 
ship.  Incidentally,  the  action  of  Scripps- Howard 
and  the  St.  Louis  Guild  confirms  the  editorial  opin¬ 
ion  of  Editor  &  Publisher  on  this  subject  in  every 
detail.  The  time  has  surely  arrived  for  the  respon¬ 
sible  newsmen  of  the  country  to  reorganize  the 
Guild  on  professional  lines. 

Christmas  shopping  is  right  around  the  cor- 


$1,650,000  EXPANSION 

^LL  newspaper  eyes,  some  quite  enviously,  are 
on  Xezi'  York  Daily  Xezvs  which  has  come 
^  A.  to  amazing  circulation  and  revenue  success 
in  15  years  on  a  tabloid  and  politically  liberal  policy. 
.An  editorial  appeared  in  that  newspaper  one  day 
this  week  which  gave  further  insight  into  its  as¬ 
tonishing  development. 

The  editor  was  telling  his  readers  that  a  news¬ 
paper  is  the  most  faithful  barometer  of  general 
business,  both  circulation  and  advertising  linage  be¬ 
ing  indicators  of  popular  prosperity  or  its  lack.  His 
contention  was  that  the  New  Deal  was  working 
recovery  marvels  and  he  cited  the  condition  of  New 
York  newspapers,  all  having  made  linage  gains  in 
the  first  nine  months  of  the  year,  and  all  but  one 
having  developed  larger  circulations. 

Then  the  editor  said:  “Speaking  for  our  own 
Bo.x  Office,  we  are  happy  to  say  that  The  News 
enjoyed  its  share  of  the  generally  improved  business. 
'During  the  first  nine  months  of  1934  we  printed 
20,200  pages  of  The  News,  compared  to  17,800 
pages  during  the  first  nine  months  of  1933.  Our 
advertising  linage  during  the  first  nine  months  of 
this  year  totaled  10,783,174,  a  gain  of  1,336,812  lines 
over  the  same  period  of  1933.  Our  circulation 
reached  its  highest  all-time  peak — more  than 
1.550,000  daily  and  2,300,000  Sunday. 

“Because  of  these  gains  The  News  spent  a  total 
of  $1,650,000  on  expansion  in  the  last  twelve  months. 
Of  course,  we  didn’t  spend  this  $1,650,000  because 
of  altruism — because  we  wanted  to  make  jobs  for 
people.  \Ve  had  to  spend  because  our  business  was 
expanding.  W'e  bought  59  new  delivery  trucks  be¬ 
cause  of  increased  circulation,  and  three  paper  roll 
trucks  because  more  advertising  made  us  use  more 
jiaper.  We  bought  other  cars,  too,  spending  a  total 
of  $195,000  on  rolling  stock.  .A  new  garage  to 
shelter  these  cars  and  equipment  to  take  care  of 
them  cost  $211,000;  added  stories  to  house  our  new 
colorgravure  pressnxim  in  The  News  Brooklyn  plant 
cost  $375,000,  and  presses  and  equipment  cost  an¬ 
other  $300,000  there.  .A  new  black  press  with  eight 
high-speed  units  has  been  ordered  and  the  cost  will 
run  to  $2%,000.  A  new  color  press  to  keep  up  with 
the  popularity  of  Little  Orphan  .Annie  and  Moon 
Mullins  on  Sundays  set  us  back  $150,000 ...  Of 
course,  we  can’t  prove  that  business  is  better  on 
account  of  the  New  'Deal.  But  the  anti-New  Deal 
newspapers  will  have  an  even  tougher  time  trying 
to  prove  that  business  is  better  in  spite  of  the  New 
Deal — after  all,  gains  began  with  the  New  Deal  and 
are  continuing  with  the  New  Deal.” 

It  is  not  only  an  interesting  political  argument, 
but  such  candor  concerning  a  newspaper’s  box-office 
is  a  new  element  in  journalism. 
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PURELY  PERSONAL 

Edgar  WOLFE,  publisher,  Colum¬ 
bus  Ohio  State  Journal,  has  been 
elected  rear-commodore  of  the  Inter¬ 
lake  Yachting  Association.  Gar  Wowi 
of  Detroit  is  commodore. 

Gordon  K.  Bush,  publisher  of  the 
Athens  (O.,)  Messenger,  has  been  ap¬ 
pointed  to  represent  the  press  of  Ohio 
on  the  Ohio  Chamber  of  Commerce 
board  of  directors. 

Colonel  Frank  Knox,  publisher  Chic¬ 
ago  Daily  Sews,  spoke  before  members 
of  the  Union  League,  Philadelphia,  Oct. 
17,  opening  a  series  of  Republican  cam¬ 
paign  luncheons  of  that  group. 

F'ranklin  D.  Schurz,  vice-president. 
South  Bend  (Ind.)  Tribune,  discussed 
real  estate  advertising  possibilities  of 
the  present  in  an  address  before  the 
South  Hend-Mishawaka  Real  Estate 
Board  Oct.  19. 

Howard  Egbert,  former  editor  of  the 
Dayton  (O.)  Daily  Neivs,  acted  as 
general  chairman  of  the  "Safety  Day" 
committee  which  sponsored  a  huge  par¬ 
ade  and  mass  meeting  on  Oct.  lb  in 
the  interests  of  traffic  safety. 

Richard  Lloyd  Jones,  publisher,  Tulsa 
(Okla.)  Tribune  spoke  on  "Photogra¬ 
ph)  as  Seen  by  a  Layman”  at  the 
second  annual  convention  of  state  photo¬ 
graphers  in  Tulsa  recently. 

W.  D.  Little,  editor  and  publisher, 
Ada  (Okla.)  Evening  News,  spoke 
October  11  on  "The  Editorial  Page  of 
The  Small  City  Daily,”  before  students 
of  the  school  of  journalism.  Univer¬ 
sity  of  Oklahoma. 

J.  W.  Kayser,  publisher  Chickasha 
(Okla.)  Express  ,spoke  recently  before 
the  Tuesday  noon  luncheon  of  the  Capi¬ 
tol  Hill  Commerce  club  of  Oklahoma 
(Tity. 

Clarence  F'.  Byrns,  editor,  Fort  Smith 
(Ark.)  South%sKst  American  and 
Times,  was  elected  to  the  board  of  the 
Chamber  of  Commerce  at  its  annual 
meeting  Oct.  18. 

C.  E.  Broughton,  editor,  Sheboygan 
(Wis.)  Press,  celebrated  his  50th  year 
with  that  daily  on  Oct.  22.  Mr. 
Broughton  in  an  editorial  traced  his 
career  since  he  joined  the  newspaper  on 
Oct.  22,  1884. 

Percy  B.  Ruhe,  editor,  AUentoivn 
(Pa.)  Morning  Call,  opened  a  series 
of  lectures  on  journalism  at  Muhlen- 
iKrg  College.  Lectures  by  prominent 
newspaper  men  will  be  given  every  two 
weeks  to  the  class  of  journalism  at 
the  college. 

Judge  W.  O.  Huggins,  editor,  Hous¬ 
ton  (Tex.)  Chronicle,  addressed  a 
joint  session  of  the  Texas  Legislature 
in  Austin  this  week.  Mr.  Huggins  was 
invited  by  concurrent  resolution  to  ad¬ 
dress  the  lawmakers  on  conditions  in 
Italy,  observed  on  his  recent  visit 
there  as  a  guest  of  the  Italian  gov¬ 
ernment. 

Dr.  Douglas  S.  Freeman,  editor 
Kichmend  (Va.)  News  Leader,  will 
make  the  principal  address  at  the  1934 
meeting  of  the  North  Carolina  Lit¬ 
erary-  and  Historical  Association  in 
Raleigh  N.  C.,  Dec.  4.  He  recently 
finish^  a  four-volume  biography  on 
Gen.  Robert  E.  Lee. 

Malcolm  W.  Bingay,  editorial  di¬ 
rector,  Detroit  Free  Press,  will  speak 
Dec.  11  in  connection  with  the  winter 
program  of  the  Detroit  Industrial 
Safety  Council. 

L.  J.  Mayfield,  publisher  of  the 
Louisville  (Neb.)  Weekly  Courier  re¬ 
cently  killed  a  puff  adder  or  spreading 
viper,  known  in  Nebraska  as  the  hog¬ 
nosed  snake  because  of  its  swinish 
snout.  This  particular  reptile  was 
thought  unusual  enough  by  the  publisher 
to  have  it  sent  on  to  Raymond  L. 
Ditmars,  curator  of  the  reptile  divi¬ 
sion  of  the  Bronx  zoo.  New  York. 
The  snake  had  two  legs,  plainly  visible, 
extending  about  one- fourth  of  an  inch 
from  its  body.  Each  foot  has  seven 
toes  or  claws  and  the  feet  are  about 
five  inches  from  the  tail.  It  measured 
26  inches  in  all. 


Mrs.  Vance  McCormick,  wife  of  the 
publisher  of  the  Harrisburg  (Pa.)  Pa¬ 
triot  and  Harrisburg  News,  was  re¬ 
elected  second  vice-president  of  the 
Girl  Scouts  at  the  20th  convention  in 
Philadelphia  (Dct.  25. 

IN  THE  BUSINESS  OFFICE 

JOSEPH  THURSTON,  advertising 
manager,  Hartford  (Conn.)  Cour- 
ant,  spoke  on  "Newspapers  and  the 
public”  Oct.  18  at  the  luncheon  meeting 
of  the  Lions  Club  in  Holyoke,  Mass. 

Douglas  Cleveland,  former  pies 
manager  of  the  Cue  Bag  Advertising 
Service,  has  left  that  organization  to 
join  the  New  York  Times  Magazine 
in  the  New  York  office.  Previously 
he  had  been  for  eight  years  on  the 
eastern  staff  of  Cosmopolitan  and  dur¬ 
ing  1933  acted  as  eastern  manager  for 
the  World’s  Fair  Publications. 

Julian  DeLaperriere,  Atlanta  Jourtml 
advertising  man,  was  recently  the  vic¬ 
tim  of  bandits  who,  boarding  his  auto¬ 
mobile  at  a  busy  intersection,  forced 
him  to  drive  to  an  isolated  spot,  where 
they  robbed  him  of  $5  and  his  car. 
Police  later  recovered  the  car,  together 
with  $2  and  De  Laperriere’s  watch, 
which  he  had  hidden  beneath  the  seat. 

Tom  J.  Sinnott,  has  joined  the 
Sacramento  (Cal.)  Union  as  promotion 
manager. 

Vern  Priser  of  Tucson,  Ariz.,  form¬ 
erly  with  the  Dayton  (O.)  Journal  and 
Herald  accounting  department,  paid  a 
brief  visit  recently  to  friends  in  Day- 
ton.  He  is  now  president  of  the  Tucson 
Stationers’  Association. 

Edgar  T.  Bell,  business  manager. 
Daily  Oklahoman  and  Times,  Oklahoma 
City,  with  Mrs.  Bell,  are  spending  a 
three-week  vacation  in  Honolulu. 

Cecil  Billington,  secretary  of  the 
Detroit  News,  and  Earl  R.  Chapman, 
general  manager  of  the  Flint  (Mich.) 
Daily  Journal,  attended  the  first  meet¬ 
ing  of  the  newly  elected  board  of  trus¬ 
tees  of  Cleary  College.  Ypsilanti,  Mich., 
recently. 

Dale  Armstrong  has  been  transferred 
from  the  Los  Angeles  Times  classified 
promotion  department  to  the  radio  de¬ 
partment  as  assistant  to  Carroll  Nye, 
radio  editor.  Armstrong  formerly  was 
with  the  Los  Angeles  Examiner  classi¬ 
fied  promotion  department. 

Howard  O’Brien,  who  has  worked 
on  the  staff  as  carrier  boy,  reporter  and 
city  editor,  has  been  named  advertisihg 
and  circulation  manager  of  the  Hol¬ 
lister  (Cal.)  Free  Lance  by  publisher 
M.  F.  Hoyle. 

Fletcher  Gillam  is  acting  advertising 
manager  of  the  Oklahoma  City  Okla¬ 
homa  News  during  leave  of  absence 
of  J.  H.  Foreman,  advertising  manager, 
who  was  injured  recently  in  an  auto¬ 
mobile  accident.  Foreman  is  recover¬ 
ing  from  a  bruised  chest  and  is  able 
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and  Still 


WILL  ROGERS 

is  on  the  air,  in  the  movies  everywhere! 

And,  of  course,  he  writes  newspaper  features 
EXCLUSIVELY  for 
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Going  Up! 


W.  T.  Bailey  and  W.  A.  Bailey,  editor 
and  manager  of  Kansas  City  (Kan.) 
Kansan. 

WA.  BAILEY,  editor  and  man¬ 
ager  of  the  Kansas  City  (Kan.) 
Kansan,  and  his  son,  W.  T.  Bailey, 
form  another  “father  and  son”  com¬ 
bine  in  journalism.  Mr.  Bailey  and 
son  are  not  only  mutually  interested 
in  newspaper  work,  but  enjoy  golf 
and  fishing  together  as  their  favorite 
sports. 

Mr.  Bailey  formerly  engaged  in 
banking  in  Kansas  City,  was  presi¬ 
dent  of  the  local  chamber  of  commerce 
when  in  1921  the  merchants  and  busi¬ 
ness  men  of  that  city  let  it  be  known 
they  wanted  a  local  newspaper.  Through 
the  efforts  of  Bailey,  as  head  of  the 
commerce  group,  the  business  men 
succeeded  in  getting  Senator  Capper 
to  establish  the  Kansan,  with  the  guar¬ 
antee  of  a  minimum  circulation  of  15,- 
000  and  $250,000  in  advertising  for  the 
first  year.  Mr.  Bailey  was  named  gen¬ 
eral  manager  of  the  paper  and  he  was 
later  appointed  editor. 

His  son,  who  recently  was  graduated 
from  the  University  of  Kansas,  has 
elected  to  follow  journalism  as  a  career, 
starting  as  a  reporter  on  the  Kansan. 

to  get  around  but  must  wear  a  cast 
for  a  while. 

E!arl  F.  Fitch,  of  the  South  Bend 
(Ind.)  Nezes  Times  circulation  depart¬ 
ment,  and  members  of  his  family,  were 
injured  in  an  automobile  accident  in 
South  Bend  Oct.  20. 

Wallace  V.  Witmer,  general  man¬ 
ager,  Arkansas  Dailies,  Inc.,  Memphis, 
Tenn.,  publishers’  representatives,  left 
that  city  Oct.  22  for  a  week’s  stay  in 
Kansas  City. 

(Continued  on  next  page) 
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_L  HE  longer  Ella  Cinders 
— whether  as  a  daily  strip  or 
a  Sunday  color  page — runs, 
the  longer  grows  the  list  of 
her  subscribers. 

She  has  193  now — niore  than 
ten  per  cent  more  than  she 
had  a  year  ago.  And  from 
the  steadiness  of  her  rise,  it 
looks  as  if  Ella  were  headed 
for  the  very  stratosphere  of 
comic  popularity. 

There  are  good  reasons  for 
this,  too.  The  men  who 
made  her  what  she  is  today 
— Bill  Conselman  and  Charlie 
Plumb — have  given  Ella 
Cinders  everything  that  gives 
a  feature  a  quick  following 
and  a  staunch  one — thrills 
and  fun  and  human  nature 
at  its  most  human. 

Xf  you  want  to  heighten 
your  circulation  figures  and 
lighten  your  circulation 
worries,  pubhsh  Ella  Cinders. 
Write  at  once  for  samples — 
of  the  daily  strip  or  Sunday 
color  page,  or  both — to 
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MONTE  BOURJAILY 
General  Manager 

220  East  42nd  Street,  New  York 
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Harry  A.  Fox,  advertising  manager, 
Utica  Y.)  Daily  Press,  has  been 
conlined  to  his  home  by  illness. 

Eugene  VV.  Farrell,  business  man¬ 
ager,  Nezi’ark  (N.  J.)  Evening  Sews, 
addressed  the  Junior  League  of  Temple 
Sharey  Tetilo,  East  Orange,  Oct.  21. 

IN  THE  EDITORIAL  ROOMS 

George  \V.  McCOY,  state  news 
editor,  Asheville  (N.  C.)  Citizen 
and  Times,  has  been  elected  secretary 
to  the  North  Carolina  committee  of  the 
Great  Smoky  Mountains  National  Park 
Museum. 

Bob  Johnson  has  been  transferred 
from  the  Omaha  (Neb.)  Bee-News 
night  editorial  staff  to  the  day  side 
sports  staff  and  Irving  Baker,  formerly 
of  the  Topeka  (Kan.)  Capital  has 
joined  the  night  news  staff. 

Howard  Wolff,  Omaha  (Neb.) 
IV  or  Id- Herald  sports  writer,  and  Mrs. 
VV’^olff  are  the  parents  of  a  son  born 
Oct.  6. 

Russell  'Davis,  Green  Bay,  Wis., 
newspaperman,  has  joined  the  Philadel¬ 
phia  Record  reportorial  staff. 

Jay  G.  Hayden,  chief  of  the  Detroit 
News  Washington  bureau,  is  visiting 
various  parts  of  the  country,  writing 
stories  from  points  where  political 
fights  arc  regarded  as  the  most  closely 
contested. 

Linton  Von  Beroldingen  has  resigned 
from  the  Los  Angeles  Examiner  to  go 
to  the  San  Francisco  Chronicle  as  head 
of  the  copy  desk. 

Paul  C.  Smith,  financial  editor,  San 
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l-rancisco  Chronicle,  left  Oct.  17  for 
Washington,  D.  C.,  to  cover  this  week’s 
convention  of  the  American  Bankers’ 
Association.  He  will  also  attend  the 
annual  meeting  of  the  Investment 
Bankers’  Association  at  \S  hite  Sulphur 
Springs. 

Kenneth  O’Hara,  has  rejoined  the 
Los  Angeles  Times  rewrite  staff  fol¬ 
lowing  a  year  spent  on  the  Newark 
(N.  J.)  Ledger. 

William  H.  Harrison  has  resigned 
as  associate  editor  of  tlie  Horncll  (N. 
Y.)  Tribune-Times,  to  join  the  copy 
desk  of  the  Prozidence  (R.  I.)  Journal. 
He  assumed  his  new  duties  this  week. 

William  Clayton  Pryor,  former 
drama  critic,  Dayton  (O.)  Herald  and 
now  with  the  division  of  information 
of  the  AAA  in  Washington,  D.  C., 
visited  old  friends  in  Dayton  recently. 

Dana  Burkhalter,  telegraph  editor 
of  the  Los  Angeles  Examiner,  has  re¬ 
signed  to  join  the  Los  Angeles  Times 
copv  desk.  He  is  succeeded  on  the  Ex¬ 
aminer  staff  by  Joe  Packman. 

Miss  Ann  Hardy,  who  has  been  con¬ 
ducting  a  store  fashion  department  for 
the  Grand  Rapids  (Mich.)  Herald  has 
resigned.  Miss  Betsy  Wheeler,  depart¬ 
ment  artist,  is  now  writing  the  copy. 

Victor  H.  Schoffelmayer,  agricul¬ 
tural  editor,  Dallas  (Tex.)  News,  was 
featured  speaker  at  the  fall  meeting  of 
the  Dallas  .Agricultural  Club  at  the 
Hotel  .Adolphus,  Oct.  22. 

James  R.  Doran,  formerly  with  the 
South  Bend  (Ind.)  News  Times,  has 
joined  the  South  Bend  Tribune  news 
staff. 

Stanley  J.  Dyer  and  Easton  King,  re¬ 
cently  joined  the  New  Orleans  (La.) 
States  staff.  Walton  Valois,  assistant 
city  editor,  has  resigned  and  Frank 
.Allen,  formerly  assistant  city  editor  of 
the  Times  Picayune,  succeeds  Valois 
as  assistant  city  editor  of  the  States. 

Paul  S,  Hedrick,  oil  editor,  Tulsa 
(Okla.)  World,  was  elected  president 
of  the  Oklahoma  Philatelic  Society  at 
its  annual  banquet  in  Oklahoma  City 
last  week. 

Ludwig  Lewisohn,  author  of  ’The 
Island  \Vithin,”  has  joined  the  New 
York  Jewish  Daily  Bulletin  staff  as  a 
contributor.  He  writes  two  columns 
a  week. 

John  C.  Bruce,  formerly  with  the 
Hollister  (Cal.)  Free  Lance,  has  joined 
the  editorial  staff  of  the  San  Francisco 
Call  Bulletin.  This  puts  two  men  of 
practically  the  same  name  on  the  staff, 
the  other  being  John  R.  Bruce,  conduc¬ 
tor  of  the  daily  editorial  page  feature 
column  called  “Skylines  of  the  City.” 

Joe  Lagorio,  of  the  Boston  Globe 
staff,  won  the  Newspapermen’s  Golf 
Association  tournament  at  Franklin 
Park,  Boston,  last  week  with  a  77-73 
score.  Jack  Ryder,  Boston  Traveler, 
won  Class  B  honors  with  99-93,  while 
C.  B.  Jones,  Boston  Post,  was  second. 
E.  W.  McNeil,  Christian  Science  Mon¬ 
itor,  was  second  in  Class  A.  The  city 
of  Boston  presented  the  prizes. 

Lloyd  Lewis,  Chicago  Tribune  drama 
critic,  was  in  Philadelphia  this  week 
for  the  opening  of  his  new  play,  “Jay- 
hawker,”  a  drama  of  .American  politics 
on  which  he  collaborated  with  Sinclair 
Lewis. 

T.  Laughton  Slaugh,  formerly  of  the 
Philadelphia  Evening  Ledger  staff,  has 
been  appointed  managing  editor  of 
Automotwe  Industries,  Philadelphia. 

Walter  Spearman,  literary  editor  and 
theatrical  critic,  Charlotte  (N.  C.) 
News,  addressed  a  state  conference  on 
drama  at  the  University  of  North  Caro¬ 
lina,  Chapel  Hill,  last  week.  He  spoke 
on  community  theatres. 

Clarence  White,  formerly  make-up 
editor,  Philadelphia  Public  Ledger  busi¬ 
ness  news  section,  who  was  severely  in¬ 
jured  in  a  fall  from  the  second  floor 
of  his  home  a  week  after  he  joined  the 
Philadelphia  Daily  News  copy  desk, 
recently  resumed  his  duties  after  an 
absence  of  several  months.  The  job 
was  held  open  by  Jeff  Keen,  managing 
editor,  who  proviiied  two  week’s  sick 
pay  following  the  accident. 

Charles  W.  Taylor,  of  the  Milwau- 
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editor  of  the  Flint  (Mich.)  Daily 
Journal,  to  Louis  A.  Weil,  Jr.,  of  the 
Grand  Rapids  (Mich.)  Herald  business 

COLONEL  WILLIA.M  F.  HENRY,  staff,  Oct.  20,  in  Flint,  Mich.  Mr.  Weil 
the  “dean  of  Northwest  advertising  is  the  son  of  Louis  .A.  Weil,  publisher 
men,”  will  have  completed  more  than  of  the  Port  Huron  (Mich.)  Times- 
two  sfore  years  Herald. 

of  service  with  Miss  Florence  Hogan,  to  William 
the  Duluth  Her-  Eardley.  police  reporter  of  Grand 

aid  on  Dec.  1.  Rapids  (Mich.)  Herald,  Oct.  6,  in 

The  oldest  ex-  Grand  Rapids, 
ecutive  in  years  Miss  Evelyn  .Ashman,  of  the  business 
of  service  with  office,  Appleton  (Wis.)  Post-Crescent 

the  Herald  or  the  to  Louis  Dietz,  Oct.  IS. 

Duluth  News-  - 


Tribune,  Colonel 
Henry  is  general 
manager  for  the 


William  F.  Henry 


PRESS  ASSOCIATION  NOTES 

Boris  SMOL.AR,  former  Moscow 
correspondent  of  the  New  York 
iwo  puDiicauons.  \yorld,  at  present  chief  European  cor- 
i..‘  J  respondent  of  the  Jewish  Telegraphic 

.Agency,  arrived  in  New  A'ork,  Oa. 
17,  for  an  indefinite  stay. 

Ben  Robertson,  Associated  Press 
staff  member  in  New  York,  on  Oct.  19 


ly  man  and 
shrewd  executive, 
he  is  known  to 


hundreds  of  newspapermen  of  the 
Northwest.  ..  ,  . 

With  the  exception  of  three  vears,  the  ^^^.‘‘cssed  journalism  students  at  the 
veteran  newspaperman  next  December  University  of  Missouri,  Columbia, 
will  have  served  continuously  for  43  Claude  Markle,  head  of  the  Lansing, 
years  with  the  Herald.  His  only  sev-  ^J‘ch.,  bureau  of  the  United  Press, 
erance  with  the  publication  came  when  ha®  written  a  senes  dealing  with  the 
his  services  were  loaned  as  Duluth  post-  proposed  amendments  to  the  state 
master.  constitution. 

Colonel  Henry  joined  the  Herald  as  David  Frederick,  formerly  of  the 
advertising  solicitor  Dec.  1,  1891.  His  Boston  Traveler,  has  joined  the 
employer  was  A.  C.  Weiss,  former  staff  of  the  Boston  office,  .Associated 
owner  of  the  Herald,  which,  with  the  Press. 

News-Tribune,  now  is  published  by  T.  J.  .Adams,  formerly  of  the  .Asso- 
Paul  Block  and  M.  F.  Hanson.  dated  Press  bureau  at  New  Orleans, 

The  passing  of  the  years  saw  the  has  been  transferred  to  the  Little  Rock, 
newspaper  grow.  From  advertising  Ark.,  bureau,  where  he  is  in  charge 
manager  Col.  Henry  was  promoted  to  and  J.  B.  Crossley,  acting  Associate 
business  manager.  He  then  became  Press  Bureau  chief  at  Little  Ro(dc. 
general  manager,  holding  the  position  •'^rk.,  has  been  transferred  to  New  Or- 
for  both  newspapers.  leans. 

Born  in  Penn  Yan,  N.  Y.,  Colonel  Leon  Trice,  formerly  staff  photog- 
Henry  worked  for  a  time  in  Jamestown,  rapher  for  the  New  Ordeans  (La.) 
N.  D.  He  went  to  Duluth  in  1885.  He  States,  has  joined  the  New  Orleans 
worked  in  a  general  store,  and  later  was  Associated  Press  staff,  the  first  regu- 
a  clerk  in  the  postoffice  and  with  the  lar  photographer  to  be  employed  by 
board  of  public  works,  which  position  the  bureau  in  that  city, 
he  left  to  join  the  Herald.  Norman  Walker,  formerly  of  the 

--  ■  -  New  Orleans  (La.)  Item  sports  depart¬ 
ure  (Wis.)  Leader  editorial  staff  and  ™ent,  and  Edward  R.  Ellis,  formerly 

secretary-treasurer  of  the  Newspaper  the  Kewanee  (Ill.)  Star-Courier, 
Writers  Union  No.  9,  has  been  nomi-  have  joined  the  .Associated  Press  bureau 
nated  Socialist  candidate  for  assembly-  at  New  Orleans. 

man  from  the  First  District.  - 

Warren  Brown,  sports  writer,  Chi-  SPECIAL  EDITIONS 

cago^  Herald  &  Examiner,  addressed  T  OS  .ANGELES  TIMES,  The 
the  journalism  classes  of  Notre  Dame  I—'  World’s  Kitchen  section,  Oct.  12. 
University,  South  Bend,  Oct.  19.  24-page  tabloid,  featuring  dishes  of 

Charles  B.  Degges,  Washington  Star  •’’any  nations, 
reporter  whose  run  for  the  past  eight  Marshfield  (Wis.)  News-Herald  for 
years  has  included  the  Board  of  Educa-  Marshfield  Days,  Oct.  17-18,  a  sales 

tion,  was  elected  secretary  of  that  promotion  plan  sponsored  by  leading 

body  this  week.  He  succeeds  Harry  Marshfield  merchants. 

O  Hine  who  was  retired  last  June  Detroit  News,  Oct.  21,  6  page,  open- 
after  Z7  years  of  service,  because  of  Jng  of  ‘*Jack  Cinnamon's  New  Market. 

who  Oklahoma  City  Daily  Oklahoman. 

-dioVlcr,  and  program, . 

Norfolk  V irgmian-Pilot  before  joining  ® 

the  Star.  Racine  (Wis.)  Jourrutl-Times,  co- 

— - operating  in  the  Federal  Housing  Pro- 

WEDDING  BELLS  gram,  recently  issued  a  sj^cial  8-page 

WATSON  P.  GOOCH,  national  tabloid  size  edition,  containing  informa- 
advertising  manager  of  the  tion  on  the  government’s  project  and 
Roanoke  (Va.)  Times  and  World-  advertisements  of  leading  retail  build- 
News,  to  Miss  Susan  Wood,  of  Sterling,  >"8  establishments. 

Ill.,  C)ct.  20.  Kenosha  (Wis.)  Evening  News,  OcL 

Scott  B.  Chambers,  managing  editor,  17,  12-page  Thrift  Edition,  cooperat- 
Newcastle  (Ind.)  Courier-Times  and  a  ‘"8  .with  local  merchants  in  presenting 
vice-president  of  the  Indiana  Democratic  Thrift  Thursday,  Oct.  18. 

Editorial  Association,  to  Miss  Helen  Perth  Amboy  (N.  J.)  Evening  News, 

Hartwell  recently.  Perth  .Amboy  Day  edition,  three  sec- 

Phillip  Head,  formerly  of  the  Dallas  ^  P^K^s,  Oct.  17. 

(Tex.)  News  reportorial  staff,  to  Miss  Trenton  (N.  J.)  Evening  Times. 

Lela  Mae  Moore  at  St.  Angelo,  'Tex..  Dollar  Day  Edition,  two  sections,  24 
recently,  pages,  Oct.  16. 

Miss  Mary  M.  Cromie,  editor,  Bellaire  (O.)  Daily  Leader,  Oct.  16 

Schuylerville  (N.  Y.)  Standard,  to  Annual  (Jood  Will  Mition. 

Trooper  George  Bihn  of  Troop  G,  New  Cedar  Rapids  (la.)  Gazette,  Oct.  15. 
York  State  Police,  recently.  “Dollar  Day”  edition,  and  on  Oct.  21, 

Miss  Irva  K.  Fewell,  society  editor.  Radio  Promotion  edition,  4  pages. 
Medford  (Ore.)  Mail-Tribune,  to  Beaumont  (Tex.)  Journal,  Oct.  20, 
Lieut.  H.  Edwards,  at  Medford  re-  22  pages ;  Beaumont  Sunday  Enterprise, 
cently.  24  pages.  South  Texas  State  Fair  Edi- 

Miss  Grace  Taylor,  of  the  editorial  tions. 
staff.  Eugene  (Ore.)  Register-Guard.  jhe  St.  Augustine  (Fla.)  Record 

to  Lieutenant  Roy  Craft,  former  sports  marked  its  40th  anniversary.  Oct.  20 
^itor  of  Register-Guard,  at  Portland,  with  a  48-page  edition.  Scott  M.  Loftin 
Oct,  11.  president  and  Nina  S.  Hawkins. 

Miss  Kathryn  Ann  Halligan,  society  editor. 
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THE  BASIS  OF  HOE  PROGRESS 

Every  contribution  which  Hoe  has  made  to  the  mechanical 
phases  of  journalism  owes  its  success  to  these  three  cardinal 
principles.  They  are  linked  inseparably  in  the  pioneering  and 
perfection  of  the  Super-Production  Press  .  .  .  the  Instantaneous 
Lock-Up  .  .  .  the  Full-Speed  Paster  ...  the  Automatic  Tension, 
and  other  Hoe  developments. 

Hoe  has  been  ever  alert  to  the  growing  needs  of  newspaper 
printing  and  will  continue  to  anticipate  whatever  demands  may 
be  on  the  horizon  by  perfecting  the  required  mechanism  in  a 
truly  practical  manner. 


•  general 
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NRA  SETS  HEARING  ON 
NEWS  HOURS,  WAGES 

Administration  to  Hear  Arguments 

of  Code  Authority  and  American 

Guild  in  December — Authority 
Submitted  Proposal  Last  May 

The  long  controversy  between  the 
Code  Authority  of  the  Daily  News¬ 
paper  Publishing  Business  and  the 
American  Newspaper  Guild  will  reach 
a  head  at  a  hearing  set  by  the  NRA 
for  early  December,  when  the  guild 
will  have  an  opportunity  to  furnish  evi¬ 
dence  that  the  code  is  not  fair  in  re¬ 
spect  to  salaries  and  hours  of  news 
writers,  it  was  announced  in  Washing¬ 
ton  this  week. 

The  controversy  grows  out  of  the 
fact  that,  when  the  code  was  approved 
by  the  President,  it  did  not,  the  guild 
contends,  cover  adequately  the  status  of 
news  department  workers  or  salaries 
and  hours. 

When  he  signed  the  code  the  Presi¬ 
dent  directed  the  Authority  to  investi¬ 
gate  the  matter.  This  was  done  and  the 
determination  submitted  to  the  NRA 
for  approval. 

Before  action  was  taken,  however,  the 
guild  again  intervened  with  a  complaint 
that  the  conclusions  of  the  Authority 
were  still  inadequate  and  asked  for  a 
hearing. 

Last  May  the  Code  Authority  sub¬ 
mitted  the  following  proposed  amend¬ 
ment  to  the  new’spaper  code,  covering 
hours  and  wages : 

“Article  IX 
“Section  1 

Publishers  shall  not  work  any  news  de¬ 
partment  employe  for  more  than  40  hours 
per  week  in  any  city  of  over  50,000  popula¬ 
tion;  nor  more  than  44  hours  per  week  in 
any  city  of  between  25,000  and  50,000  popu¬ 
lation;  nor  more  than  48  hours  per  week  in 
any  city  or  town  of  less  than  25,000  popula¬ 
tion;  provided  that  in  emergencies  additional 
hours  may  be  worked  if  compensated  by  an 
equivalent  amount  of  time  off. 

“The  provisions  of  this  Section  shall  not 
apply  to  persons  employed  in  a  managerial 
or  executive  capacity,  nor  to  reporters  on 
out-of-town  assignments,  nor  to  correspondents 
employed  in  cities  or  towns,  other  than  the 
city  or  town  of  publication;  provided  that  in 
the  case  of  such  correspondents,  where  a 
bureau  with  a  staff  of  two  or  more  full-time 
correspondents  is  maintained,  then  the  pro¬ 
visions  shall  apply. 

“Section  2 

No  full-time  salaried  news  department 
employe,  other  than  office  boys  and  girls  and 
learners  who  are  provided  for  in  Article  IV, 
Section  I,  shall  be  paid  less  than  $25.00  per 
week  in  any  city  of  over  750,000  population; 
nor  less  than  $20.00  per  week  in  any  city  of 
between  500,000  and  750,000  population;  nor 
less  than  $18.00  per  week  in  any  city  of 
between  250,000  and  500,000  population;  nor 
less  than  $16.00  per  week  in  any  city  of  be- 
tween  50,000  and  250,000  population;  nor  less 
than  $14.00  per  week  in  any  city  of  between 
25,000  and  50,000  population;  nor  less  than 
$12.00  per  week  in  any  city  or  town  of  less 
than  25,000  population.” 


LOUIS  WILEY  HONORED 

L*f«yette  College  Confers  Degree  on 
Y.  Times  Business  Manager 

Easton,  Pa.,  Oct.  25— Louis  Wiley 
business  manager  of  the  New  York 
Times,  speaking  at  the  Founders  Day 
exercises  at  Lafayette  College  here 
made  a  plea  for  intelligent  newspaper 
reading  and  intelligent  appraisal  of  the 
news  and  a  prediction  that  newspapers 
in  the  future  will  render  a  greater  ser¬ 
vice  to  the  nation. 

Lafayette  College  at  the  same  time 
conferred  upon  Mr.  Wiley  the  honorary 
degree  of  doctor  of  laws. 

„  newspaper,”  Mr.  Wiley  said, 

“which  comes  before  its  readers  with 
self-respect  for  its  journalistic  calling, 
which  endeavors  with  enterprise  to  col¬ 
lect  a  thorough,  accurate  and  fair  re¬ 
spect  of  the  world’s  doings,  contributes 
to  the  education  of  our  people.  The 
friends  of  good  newspapers  welcome 
the  growth  of  colleges  in  the  United 
States  because  you  are  building  up  a 
great  body  of  intelligent  citiens  who 
will  read  newspapers  if  th^  are  true  to 
the  aims  of  good  journalism,  and  will 
criticiie  us  if  we  fall  from  grace. 


‘T  believe  that  newspapers  will  jus¬ 
tify  our  better  holies,  and  that  they 
will  render  a  greater  service  to  our 
nation  in  the  future  than  they  have  done 
in  the  past.” 


STODGHILL  HONORED 
BY  OHIO  MANAGERS 

Life  Certificate  Given  Louisville  Execu¬ 
tive  for  His  Work  in  Behalf  of  the 
Newspaper  Boy — Glenn  L.  Cox, 
Dayton  Is  Elected  President 

(B\  telegraph  to  Editor  &  Publisher) 

CoLU-MBCs,  O.,  Oct.,  25 — Glenn  L. 
Co.x,  Dayton  Ntnvs,  was  elected  presi¬ 
dent  of  the  Ohio  Circulation  Managers 
.\ssocaition  at  its  fall  meeting  in  this 
city  torlay.  John  A.  Flood,  If  ooster 
Record,  was  elected  vice-president  and 
Lewis  Mottice,  Marietta  Times,  was  re¬ 
elected  secretary-treasurer.  Members 
of  the  board  of  directors  are  J.  H. 
Galloway,  Columbus  Ohio  State  Jour~ 
nal;  E.  C.  Meredith,  Springfield  News 
and  Sun;  Joseph  Madigan,  Cleveland 
Plain  Dealer  and  hToyd  Brown,  Ham¬ 
ilton  Nezvs- Journal. 

One  of  the  features  of  the  meeting 
was  the  presentation  of  a  life  member¬ 
ship  card  to  Howard  Stodghill,  business 
manager  of  the  Louisville  Courier-Jour¬ 
nal  and  Times,  in  recognition  of  his 
work  in  behalf  of  the  newspaper  car¬ 
riers.  The  presentation  was  made  by 
Frank  Newell,  Toledo  Blade,  president 
of  the  International  Circulation  Man¬ 
agers  Association 

Resolutions  were  adopted  upon  the 
death  of  Benjamin  J.  Hoffman,  circu¬ 
lation  manager  of  the  Coluntbus  Citi¬ 
zen  and  president  of  the  Ohio  associa¬ 
tion,  which  occurred  on  July  6.  There 
was  displayed  at  the  convention  a  por¬ 
trait  of  Mr.  Hoffman.  One  of  the  out¬ 
standing  speeches  at  the  meeting  was 
by  J.  H.  Barry,  business  manager  of  the 
Akron  Beacon  Journal.  Mr.  Barry 
compared  the  circulation  man  of  today 
with  the  circulation  man  of  30  years 
ago,  and  paid  high  tribute  to  the  type 
of  men  now  in  charge  of  newspaper 
circulation. 


DAILIES*  SHARE  SMALL 
IN  LOAN  CAMPAIGN 

Fight  Launched  Against  Placing  Bulk 
of  Copy  in  Magazines,  Radio^ 
Press  Gives  Space 
Free 

(Bv  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  25 — Major  Market 
Newspapers,  Inc.,  carried  the  fight  for 
newspaper  to  the  advertising  commit¬ 
tee  of  the  United  States  Building  and 
Loan  League  in  session  at  the  League's 
annual  convention  in  New  Orleans  to¬ 
day  relative  to  newspapers  having  a 
share  in  the  proposed  $500,000  adver¬ 
tising  campaign  to  publicize  the  facili¬ 
ties  of  building  and  loan  associations.  * 

It  had  been  previously  announced 
that  when  funds  were  raised,  national 
magazines  and  radio  would  receive  the 
lion’s  share  of  the  money  and  news¬ 
papers  would  be  furnished  mats  for 
local  tie-up  copy  and  free  publicity. 

Starting  yesterday  with  a  full-page 
advertisement  in  the  Nezv  Orleans 
Times-Picayune,  Major  Market  News¬ 
papers  set  forth  37  questions  and  an¬ 
swers  relative  to  the  reasons  why  news¬ 
papers  are  a  better  medium  than  maga¬ 
zines  and  radio.  One  thousand  copies 
of  this  ad,  which  listed  the  daily  and 
Sunday  circulations  and  line  rates  of 
100  Major  Market  newspapers,  were 
distributed  at  the  convention.  The  ad 
was  prepared  by  L.  M.  Barton. 

C.  H.  Sundberg  of  Major  Market 
Newspaper  addressed  a  special  session 
of  the  advertising  committee  today  at 
the  invitation  of  Curtis  F.  Scott.  This 
meeting  was  called  for  the  purpose 
of  permitting  the  newspaper  to  present 
their  case.  Mr.  Sunberg  emphasized 
the  importance  of  newspapers  as  a 
national  advertising  media  and  ex¬ 
plained  how  with  newspaper  advertis¬ 
ing  it  is  possible  to  parallel  opportuni¬ 
ties  existing  for  new  business  for  these 
associations  in  their  various  sections. 

Immediately  following  Mr.  Sund- 
berg’s  address,  a  resolution  was  pre¬ 


sented  which  was  to  the  effect  that 
inasmuch  as  the  committee  had  made 
its  decision  in  favor  of  radio  and  maga¬ 
zines,  it  should  be  the  sense  of  the 
meeting  that  they  continue  as  they  had 
planned. 

.\  feature  of  the  convention  was  an 
exhibit  of  free  publicity  secured  by 
local  associations  in  newspapers.  Hun. 
dreds  of  thousands  of  lines  of  free  pub. 
licity  has  thus  been  secured  at  little 
or  iio  cost  to  the  associations,  it  waj 
pointed  out. 


NEGOTIATIONS  CONTINUE 

Clevel.axi).  Oct.  25 — Negotiations  be-  I 
tween  Dan  R.  Hanna,  president  of  tbe  ! 
Geveland  News  Publishing  Company,  ] 
and  a  committee  of  the  News  guild 
unit  for  a  compromise  minimum  wage 
are  still  pending.  At  the  last  confer-  | 
ence  with  Mr.  Hanna  he  offered  to  in¬ 
crease  salaries  of  10  or  12  editorial 
workers,  if  they  were  in  actual  dis¬ 
tress,  but  said  he  did  not.  through  this 
offer,  seek  to  prejudice  negotitations 
pending.  The  matter  was  postponed  for 
two  weeks.  This  time  limit  expires  | 
next  Tuesday. 


SUNDAY  SENTINEL  GAIN 

An  error  in  1933  figures  used  in  an 
article  on  circulation  trends  in  Edik* 
&  Publisher  of  Oct.  13  indicated  that 
the  Mihvaukee  Sunday  Sentinel  had  lost 
slightly  in  the  last  year.  The  circula¬ 
tion  for  the  six-month  period  ending 
Sept.  30,  1934.  was  correctly  stated  as 
167,793.  The  figure  for  the  correspond¬ 
ing  period  of  1933  should  have  been 
143,764. 


USING  TRANSRADIO  NEWS 

Herbert  Moore,  head  of  Transradio 
Press  Service,  New  York,  has  an¬ 
nounced  that  station  WOR,  Newark, 
is  now  buying  four  15-minute  news 
reports  daily  from  his  organization, 
which  are  broadcast  at  8  a.  m.,  noon, 
5  p.  m.,  and  11  p.  m.  The  station  ex¬ 
pects  to  sell  the  feature  to  a  commer¬ 
cial  sponsor. 


HAROLD  D.  WEIL 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  25 — Harold  D.  Weil, 
26,  formerly  advertising  manager  of 
Deep  Rock  Oil  Corporation,  Chicago, 
who  this  week  took  over  the  daily  ad¬ 
vertising  news  column  in  the  Chicago 
Journal  of  Commerce,  died  here  today 
following  a  sudden  attack  of  convul¬ 
sions.  Prior  to  his  association  with 
Deep  Rock  Oil  Corporation,  Mr.  Weil 
was  a  member  of  the  copy  staff  of  Mc- 
Cormick-.\rmstrong  Company,  Wichita, 
Kan.,  advertising  agency.  He  is  sur¬ 
vived  by  a  wife  and  baby  daughter. 

JEWISH  DAILY  IS  10 


The  New  York  Jexvish  Daily  Bulle¬ 
tin  in  celebration  of  its  10th  anniversary 
issued  a  12-page  supplement,  Oct.  21 
which  reviewed  a  decade  of  Jewish 
life  in  the  United  States  and  abroad. 
Jacob  Landau  is  publisher  and  Victor 
M.  Bienstock,  managing  editor. 


Ahead  by — 

3,537,693 

Lines 

— ^That  is  the  lead  of  the  Los 
Anseles  Times  in  Total  Ad¬ 
vertising  for  the  first  nine 
months  of  1 934  over  the 
second  Los  Angeles  News¬ 
paper. 


Los  Angeles 

TIMES 


The  Automotive  Industry  Says — 

NEWARK  NEWS  FIRST 


The  voice  of  America’s  auto¬ 
motive  industry  echoes  thru  Media  Records* 
report  establishing  the  leading  fifty  newspapers 
for  nine  months  of  1934.  If  you  haven’t  seen  it, 
get  it  at  onee.  Look  at  those  figures.  Look  at 
them  hard.  833,666  lines!  More  automotive  dis¬ 
play  advertising  in  the  NEWARK  EVENING  NEWS 
than  in  any  other  evening  newspaper  in  .America 
...  or  any  morning  paper  .  .  .  OR  ANY  SUNDAY 
PAPER !  First  choice  of  America’s  automotive 
industry;  the  automobile,  tire,  gasoline,  oil  and 
accessory  manufacturers!  ^Can  the  judgment 
of  such  large  space  buyers  be  questioned?  Ex¬ 
perience  has  given  them  intelligent  advertising 
marketing  sense.  Why  don’t  you  put  this  news¬ 
paper  to  work  for  you  ?  The  same  force,  the  same 
influence  that  makes  The  NEW.ARK  EVENING 
NEWS  first  choice  of  America’s  automotive  in¬ 
dustry  can  be  harnessed  to  your  product,  your 
business,  your  store,  regardless  of  what  you  have 
to  sell. 


America’a  Leading  Week-day  Advertising  Medium 
215-221  Market  Street,  Newark,  New  Jersey,  Eugene  W.  Farrell, 
Biuineu  and  Advertieing  Manager,  O’Mara  &  Ormsbee,  Inc., 
General  Bepretentataee,  New  York,  Chicago,  Detroit, 


San  Francisco,  Los  Angeles. 
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7/  UNITUBULAR 


A  DUPLEX  PRESS 


FACTORY  PHOTO  SHOWING  ACCESSIBILITY  AND  CONVENIENCE  OF  UNIT. 

INDIVIDUAL  UNITS  BALL  AND  ROLLER  BEARINGS 

COLOR  and  MULTICOLOR  VERSATILITY  UNEOUALLED 

30%  MORE  INK  DISTRIBUTION  SPEED  INCREASED  50% 

The  ideal  press  for  newspapers  outgrowing  the  range  of  the  Standard  Tubular  Press. 

PUBLISHERS  ARE  QUICKLY  RECOGNIZING  IT 

Five  of  these  machines,  varying  up  to  24  page  capacity  with  full  color  equipment, 

have  already  been  sold 

Send  for  Full  Information  —  COME  AMD  SEE  IT  at  the  Works! 

DUPLEX  PRINTING  PRESS  CO.,  Battle  Creek,  Mich. 
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Advertising  Agencies 

70  AGENTS  ATTEND 
COAST  CONVENTION 

Newspaper  Circulation  and  Publishers 

Associations  Among  Topics  at 
P.A.A.A.  Meeting,  Del 
Monte,  Cal. 

(By  telegraph  to  Editor  &  Publisher) 

Del  Moxte,  Cal.,  Oct.  25— The 
Pacific  .Association  of  .Advertising 
.Agencies  opened  its  convention  today  at 
Hotel  Del  Monte,  with  an  attendance 
of  more  than  70,  representing  nearly 
that  number  of  Pacific  Coast  agencies. 
VV.  T.  Prosser,  of  Strang  &  Prosser, 
Seattle,  president  of  the  association, 
was  presiding. 

A  directors’  meeting  was  held  in  the 
afternoon  and  committees  appointed. 
At  the  opening  business  session  in  the 
evening,  talks  were  scheduled  by  T.  T. 
McCarty,  president  of  the  McCarty 
Company,  Los  .Angeles,  on  “Agency 
Relations  with  Engravers  and  Electro¬ 
typers,”  and  by  Joseph  Mannion,  of  J. 
U'alter  Thompson  Company,  and 
Walter  Burke,  McCann  Erickson,  Inc., 
both  of  San  Francisco,  on  “The  Cello- 
graph  Process.” 

President  Prosser  stated  emphasis  of 
the  convention  would  be  on  group  dis¬ 
cussion  of  agency  operating  problems. 

At  the  Friday  session  Norman 
Strouse,  space  buyer  in  the  San  Fran¬ 
cisco  office  of  J.  Walter  Thompson 
Company,  is  to  talk  on  “A.B.C.  or  Free 
Circulation:  How  to  value  the  circula¬ 
tion  of  a  newspaper  which  combines 
paid  circulation  with  a  free  shopping 
news.” 

“Publishers  Associations  Operating 
as  Advertising  Agencies”  will  be  the 
topic  of  Lucrezia  Kemper,  vice-presi¬ 
dent  of  Albertson- Kemper  Company, 
San  Francisco. 

Other  Friday  speakers  will  be  Carl 
Ohlinger,  of  McCann-Erickson’s  San 
Francisco  office,  discussing  data  on 
radio  coverage;  W.  H.  Horsley,  vice- 
president  of  the  Izzard  Company, 
Seattle,  on  placement  of  outdoor  adver¬ 
tising;  and  Frederic  R.  Gamble,  execu¬ 
tive  secretary  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  on  the 
national  outlook  from  an  agency  view¬ 
point. 


NEW  POST  FOR  A.  E,  HOLMES 

Donahue  &  Coe.,  Inc.,  New  York 
agency,  has  appointed  Andrew  E. 
Holmes  as  vice-president.  During  the 
last  twelve  years  Mr.  Holmes  has  been 
with  the  Philadelphia  and  New  York 
offices  of  N.  W.  Ayer  &  Son,  Inc., 
as  an  executive.  Prior  to  that  he  was 
with  Horlick’s  Malted  Milk  and  Welch’s 
Grape  Juice  for  a  total  of  eight  years. 
He  is_  credited  with  invention  of  the 
“Sunkist”  electrical  fruit  juice  extrac¬ 
tor,  and  with  merchandising  recommen¬ 
dations  which  helped  double  the  con¬ 
sumption  of  fruit  juices  during  recent 
years. 


O’KEEFE  AGENCY  PLANS 

Directors  of  the  P.  F.  O’Keefe  Ad¬ 
vertising  Agency,  Boston,  will  meet  in 
a  few  weeks  to  select  a  successor  to 
P.  F".  O’Keefe,  president,  who  died  July 
31.  Walter  Sampson  will  continue  as 
manager,  it  is  stated,  and  no  change 
in  policy  is  contemplated. 


HENDERSON  JOINS  FEDERAL 

M.  L.  Henderson  has  been  added  to 
the  staff  of  the  Federal  Advertising 
.Agency,  Inc.,  444  Madison  Avenue,  as 
copy  writer.  Mr.  Henderson’s  experi¬ 
ence  includes  work  with  the  Blackman 
Company  cf  New  York  and  Lavin  & 
Co.  of  Boston.  He  has  also  had  edi¬ 
torial  and  commercial  art  experience. 


CHICAGO  AGENCY  NAMED 

The  Whiting-Plover  Paper  Comiany. 
Stevens  Point,  Wis.,  manufacturer  of 
commercial  stationery,  has  placed  its 
advertising  account  with  Needham, 
Louis  &  Brorby,  Inc.,  Chicago. 


Editor  &  Publisher 

AWARD  TO  MILK  COMPANY 

Golden  State  Dairies  Wins  First  Place 
(or  Newspaper  Advertising 

.An  advertising  campaign,  featuring 
large-sized  newspaper  advertising  as  its 
mam  attack,  and  utilizing  milk  bottles 
and  radio  as  joint  carriers  of  the  same 
advertising  message,  won  first  award  for 
the  Golden  State,  Ltd.,  Dairies  of  San 
Francisco  in  the  fourth  annual  advertis¬ 
ing  contest  of  the  International  Associa¬ 
tion  of  Milk  Dealers,  which  met  in 
Cleveland,  Uct.  18. 

Golden  State,  Ltd.,  advertising  is  pre¬ 
pared  by  N.  \\ .  -Ayer  &  Son,  Inc.,  San 
Francisco  office.  Three  honorable  men¬ 
tions  were  made:  To  Sheffield  F'arms, 
Inc.,  of  New  York  City,  another  Ayer 
client ;  to  Borden  Farm  Products  Com¬ 
pany  of  New  York,  handled  by  Mc- 
Cann-Erickson,  Inc. ;  and  the  Bowman 
Company  of  Chicago,  J.  Walter  Thomp¬ 
son  agency. 

Nathan  Daiiziger  has  been  named 
general  sales  promotion  and  advertising 
manager  of  Golden  State,  according  to 
Dr.  J.  J.  Frey,  general  sales  manager, 
at  the  San  Francisco  headquarters.  For 
the  past  year  Danziger  has  been  man¬ 
ager  of  the  company’s  merchandising 
service.  He  was  previously  vice-presi¬ 
dent  in  San  Francisco  office  of  Emil 
Brisacher  &  Staff,  Coast  advertising 
agency,  sales  promotion  manager  for 
Langendorf  United  Bakeries,  director  of 
marketing  for  the  San  Francisco  Ex¬ 
aminer  and  at  one  time  on  advertising 
staff  of  the  San  Francisco  Call-Bulletin. 

Golden  State,  as  part  of  its  general 
advertising  program,  has  released  a  new 
advertising  campaign  featuring  its 
evaporated  milk,  which  is  to  appear  ex¬ 
clusively  in  newspapers.  Copy  will  ap¬ 
pear  three  times  a  week  for  a  period  of 
several  months,  using  practiwlly  every 
California  daily  in  the  territory  from 
Santa  Barbara  to  the  Oregon  line. 


WHEDON  SUCCEEDS  INGRAM 


Hears!  Man  Becomes  San  Francisco 
Manager,  Lord  &  Tbomas 

K.  C.  Ingram  has  resigned  as  man¬ 
ager  of  the  San  Francisco  office  of 
I^rd  &  Thomas,  advertising  agency, 
and  will  be  succeeded  on  Dec.  1  by 
John  Whedon,  former  Pacific  coast 
manager  of  the  International  Magazine 
Company,  according  to  announcement 
by  Don  Francisco,  agency  vice-presi¬ 
dent. 

Ingram,  before  becoming  San  Fran¬ 
cisco  manager  for  Lord  &  Thomas  on 
Jan.  1,  1930,  was  general  advertising 
manager  for  the  Southern  Pacific  Com¬ 
pany.  He  will  open  an  office  in  San 
Francisco  as  sales  promotion,  advertis¬ 
ing  and  public  relations  counsel. 

Whedon  has  been  in  charge  of  Pacific 
coast  advertising  for  Good  Housekeep¬ 
ing  for  12  years,  and  more  recently  for 
all  Hearst  magazines. 


MORSE  HEADS  COAST  AD  GROUP 

J.  C.  Morse,  vice-president  of  the 
Dan  B.  Miner  Co.,  was  elected  presi¬ 
dent  of  the  Los  .Angeles  chapter  of  the 
Pacific  Association  of  Advertising 
-Agencies  last  week,  succeeding  Fred 
M.  Jordan,  of  the  Los  .Angeles  office  of 
Hanff-Metzger  of  California.  Ltd.  H. 
T.  Mann  of  Lord  &  Thomas  was  elected 
secretary  succeeding  Willard  S.  Wood 
of  Campbell-Ewald  Co.  The  new  of¬ 
ficers  were  to  be  installed  at  the  annual 
convention  of  the  coast  association  at 
Del  Monte  this  week. 


RADIO  AND  WHISKY  CAMPAIGNS 

James  Houlihan,  Inc.,  San  Francisco 
advertising  agency,  has  been  named  ad¬ 
vertising  counsel  for  the  Automotive 
Service  Corporation,  Northern  Califor¬ 
nia  distributor  of  Bosch  radios.  That 
agency  is  releasing  an  advertising  cam¬ 
paign  for  Edward  J.  Goldie  Importation 
Company,  San  F'rancisco,  featuring 
Monogram  whisky  in  a  list  of  California 
newspapers. 

MARKETING  CONVEN’nON 

The  -American  Marketing  Society, 
of  which  Dr.  Paul  H.  Nystrom  is  na¬ 
tional  president,  will  hold  a  national 
convention  in  Atlantic  City,  Nov.  30 
and  Dec.  1. 


for  October  2  7,  1  9  3  4 

PAUL  RYAN  JOINS  AGENCY 

Leaves  Shell  Petroleum  to  Become 

Donahue  &  Coe  Vice-President 

Paul  Ryan,  formerly  manager  of  the 
sales  promotion-advertising  department 
of  the  Shell  Petroleum  Corporation,  St. 

Louis,  has  been 
appointed  vice- 
president  of  Don¬ 
ahue  &  Coe,  Inc., 
New  York,  in 
charge  of  mer¬ 
chandising  and 
sales  promotion. 
His  new  appoint¬ 
ment  is  effective 
Nov.  1. 

L.  H.  Spiner, 
assistant  advertis¬ 
ing  manager  of 
Shell  for  the  past 
ten  months,  has 
been  promoted  to 
fill  Mr.  Ryan’s  place  with  that  company. 
Mr.  Spiner  formerly  headed  the  Shellane 
division  of  the  Shell  Petroleum  Corpora¬ 
tion,  in  charge  of  the  manufacture  and 
sale  of  Shellane.  a  bottled  gas.  Before 
joining  Shell,  he  conduct^  his  own 
sales  promotion  service  in  Florida. 

Mr.  Ryan  in  his  work  with  Shell  did 
pioneering  work  in  merchandising  in  that 
industry.  Among  other  things,  he  car¬ 
ried  on  consumer  surveys  on  a  large 
scale,  using  the  results  to  direet  the  sales 
promotion  and  advertising  activities  of 
the  corporation.  He  joined  Shell  seven 
years  ago  to  develop  the  technical  prod¬ 
ucts  department,  and  his  success  in  mer¬ 
chandising  these  specialty  products  won 
the  place  as  sales  promotion  and  adver¬ 
tising  manager  of  the  corporation. 

COLOR  COPY  FOR  SOAP 

Satisfied  with  First  Use,  Firm  Will 
Feature  “A-Plus”  Product 

Satisfied  with  the  results  from  its 
first  color  campaign  during  the  summer, 
the  Los  Angeles  Soap  Company  will 
use  color  in  major  Pacific  Coast  cities 
to  introduce  its  new  type  health  soap, 
“A-Plus,”  on  N<  V.  1. 

Color  ads  will  be  used  in  the  major 
cities,  Los  Angeles  getting  a  full  page, 
and  other  cities  about  80  inches. 
Smaller  cities  from  San  Diego  to 
Seattle  will  be  given  black  and  white 
copy,  the  campaign  being  centered  in 
newspapers.  The  introductory  cam¬ 
paign  is  to  run  through  Noyember. 

-A-Plus  is  made  from  an  imported  oil, 
for  which  the  Los  Angeles  Soap  Co. 
has  exclusive  U.  S.  rights. 

During  the  summer,  the  company 
used  newspaper  color  extensively  to  in¬ 
troduce  a  new  perfume,  Nadji.  Copy 
for  the  .A-Plus  campaign  is  being 
placed  by  Barnes  Campbell  Company. 


GERTH-KNOLUN  NAMED 

Gerth-Knollin  Agency,  San  Francisco, 
has  been  named  to  direct  an  adver¬ 
tising  campaign  for  Halstead  &  Co., 
San  Francisco  funeral  directors,  and  for 
Pacific  Molasses  Co..  Ltd.,  distributor. s 
of  Hawaiian  molasses,  and  J.  E.  Berg- 
tholdt.  New  Castle,  Cal.,  dealer  in  fruit 
trees  and  nursery  stock,  who  has 
doubled  this  season’s  advertising  appro¬ 
priation. 

DISTILLERS  APPOINT  PECK 

Oldetyme  Distillers,  Inc.,  Newark, 
N.  J.,  has  appointed  the  Peck  Adver¬ 
tising  Agency,  New  York,  to  handle 
its  advertising  for  Three  Feathers 
whisky.  Silver  Feather  gin  and  Gold, 
Silver,  and  Blue  Label  whi.ikies. 

EYEDROPS  CAMPAIGN 

The  Putinize  Laboratories,  San  Fran¬ 
cisco,  have  named  Warner-Clifton,  San 
Francisco  advertising  agency,  to  direct 
an  advertising  campaign.  Copy  is  now 
being  released  in  Pacific  Coast  news¬ 
papers  featuring  Putinize  Hygienic 
Eye-drops. 


PERFUME  COMPANY  APPOINTS 

California  Perfume  Company,  New 
York,  Avon  cosmetics,  perfumes  and 
toiletries  and  Perfection  household  aids, 
has  appointed  Luckey  Bowman,  Inc., 
New  York,  to  direct  its  advertising. 


BIG  COAST  FOOD  CAMPAIGN 

150  Western  Dailies  on  List — Also 
Raisin  Campaign  in  East 

The  California  Conserving  Company, 
San  Francisco  manufacturer  of  food  “ 
products,  will  soon  release  its  large# 
advertising  campaign,  covering  11  West¬ 
ern  states.  The  campaign  will  use  news¬ 
papers  almost  100  per  cent,  with  ap- 
proxiniately  150  daily  papers  on  the 
schedule,  from  early  November  until 
July  1.  Copy  will  feature  the  entire 
line  of  California  Home  brand  of  condi- 
ments,  tied  in  with  a  premium  offer  for 
return  of  bottle  cap«  in  exchange  for 
set  of  si.x  tomato  juice  glasses. 

The  campaign  begins  with  use  of  half- 
pages  in  two  colors  in  daily  papers  of 
all  metropolitan  centers  in  the  Far  West, 
to  be  followed  by  liberal  use  of  black- 
and-white  space  on  regular  schedule. 

Half  pages  in  color  will  also  be  used 
in  Sunday  magazine  sections  of  the  As¬ 
sociated  Newspaper  Color  group,  which 
includes  the  San  Francisco  Chronicle, 
Oakland  Tribune,  Los  Angeles  Times, 
Long  Beach  Press-Telegram,  San  Diege 
Union,  Portland  Oregonian,  Taconn 
Ledger,  Seattle  Times,  Spokane  Spokes¬ 
man-Review  and  Salt  Lake  Telegram, 

The  newspaper  campaign  will  also  k 
supplemented  by  announcements  ia 
Coast  food  trade  publications. 

The  advertising  is  planned  and  di¬ 
rected  by  San  Francisco  office  of  Emil 
Brisacher  &  Staff.  That  agency  is  also  , 
releasing  a  news^per  campaign  for 
Consolidated  Packing  Co.,  San  Fran¬ 
cisco,  featuring  Honey  Bunch  brand  of 
raisins,  which  will  appear  in  dailies  of 
eight  important  markets  along  the  .At-  j 
lantic  Seaboard. 


INDICTED  FOR  MURDER 


Irving  Weitzman  and  Other*  Charged 

With  Killing  Agency  Man 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  23— True  bills  charg¬ 
ing  murder  were  reported  voted  by  the 
grand  jury  here  today  against  Irving 
Weitzman,  head  of  the  Dotty  Lee 
Bakeries,  and  two  others  in  connection 
with  the  slaying  last  March  3  of  Eli 
Daiches,  president  of  the  Thomas  M. 
Bowers  Advertising  Agency.  At  the 
same  time,  true  bills  charging  conspir¬ 
acy  were  reported  voted  against  Weitz¬ 
man,  James  Murphy,  Jack  London  and 
Arthur  Emblem.  Murphy  and  London 
were  said  to  have  been  named  in  the 
murder  indictment  along  with  Weitz¬ 
man. 

Weitzman,  who  is  a  brother  of  Louii 
A.  Weitzman  of  New  York  City,  chair¬ 
man  of  the  board  of  the  advertising 
agency,  was  accused  in  the  confessions 
of  two  men  of  plotting  the  murder  of 
Daiches.  It  was  charged  that  Daiches 
was  killed  in  a  plot  to  collect  a  $300,- 
000  insurance  jmlicy  on  his  life. 

The  advertising  agency  was  ben^ 
ficiary  of  the  insurance  policy  on 
Daiches’  life,  according  to  Assistant 
State’s  Attorney  W'ilbert  F.  Crowley. 
Payment  of  the  insurance,  however, 
hed  been  held  up  by  an  injunction  ob¬ 
tained  by  Mrs.  Belle  Daiches,  the  widow. 


Do  You  Need  A 
Managing  Editor 

With  a  devotion  to  facts  who 
knows  how  to  get  them  and  how 
to  check  stories  for  accuracy? 

This  Applicant 

Is  a  young  man  of  32  with  a 
varied  background  of  copy  desk, 
research,  report  orial,  promotion 
and  executive  experience  .  .  . 
Understands  every  aspect  of 
magazine  and  newspaper  edit¬ 
ing  and  production  .  .  .  Desires 
opportunity  to  build  up  a  pub¬ 
lication  whose  owner  is  inter¬ 
ested  in  disseminating  news 
w'ith  a  minimum  of  ballyhoo. 
Box  A  874  %  Editor  &  Publisher 


Editor  &  Publisher  for  October  2  7,  1  934 


29 


EMPIRE  STATE  Sales 

Pace  Increase  in  1934  National 
Advertising 


One  significant  “recovery'  fact”  is  being  proved  repeatedly 
during  these  “upturn  days”  marking  the  earlier  stages  of 
our  hard  fought  march  back  to  better  times. 


It  is  that  increased  advertising  linage  goes  hand-in-hand 
with  heavier  sales  and  generally  better  economic  conditions. 
New  York  State  sets  the  greatest  regional  example  of  the 
national  business  and  trade  uptrend  so  accurately  revealed 
by  late  newspaper  linage  figures. 

The  Empire  State  does  not  show  highest  percentages  in  a 
number  of  lines  which  are  “going  up.”  But  because  of  its 
13,000,000  population  market  and  resources  it  easily  shows 
the  greatest  sales  volume. 


The  “nation’s  richest  tenth”  matches  the  4  per  cent  increase 
in  national  advertising  linage  for  1934  to  date — by  a  6  per 
cent  increase  in  the  volume  of  Empire  State  dollar  sales  in 
department  stores  over  the  same  period. 


Other  examples  in  the  First  Market  of  the  Union,  include 
large  reorders  from  wholesalers  in  New  York  City  metro¬ 
politan  district  and  outside  the  state,  as  retailers  stock  up 
in  many  vital  lines.  Clothing,  furniture,  home  ware  are 
among  the  most  prominent  of  these  everyday  necessities. 
Advance  holiday  trade  orders  are  very  large. 


A  large  part  of  the  above  sales  activities  is  represented  by 
hundreds  of  millions  of  dollars  worth  of  orders  and  “repeats” 
in  nationally  sold  brands  of  all  kinds.  What  most  influences 
consumer  buying  of  these  brands  in  the  Empire  State? 

National  Advertisers  who  KNOW  and  DO  NOT  GUESS — 
long  since  have  correctly  solved  this  question. 


They  KNOW  that  lina,ge  in  the  right  Empire  State  papers 
moulds  the  potential  buying  power  of  the  First  Market  as 
no  other  method  is  capable.  That  is  why  national  advertisers 
select  the  24  dominant  papers  published  in  these  16  great 
Empire  State  trade  centers: 


D 


Rates 

Circu- 

2,500  10,000 

lation 

Lines 

Lines 

**Alb»ny  Erening  Newt . (E) 

40,009 

.13 

.13 

**  Albany  Knickerbocker  Prett(M  ) 

27,487 

.12 

.12 

“Albany  Knickerbocker  Prett(S) 
*Anuterdam  Recorder- 

39,939 

.17 

.17 

Democrat . (E) 

8,972 

.05 

.05 

fAuburn  Citixen-Advertiser  (E) 

8,123 

.065 

.055 

tBingbamton  Prett . (E) 

37,532 

.12 

.12 

*Buffalo  Courier-Express.  (M) 

123,799 

.25 

.25 

*Buffalo  Courier-Express . .  .  (S) 

150,934 

.30 

.30 

fBufialo  Evening  Newt . (E) 

186,547 

.35 

.35 

**Corning  Evening  Leader. .  .(E) 
*Elniira  Star-Gaxette 

8,701 

.05 

.05 

Advertiser . (E&M) 

*Gloversville,  Johnstown 
Morning  Herald  & 

30,193 

.11 

.11 

Leader-Republican  (E&M) 

13,280 

.07 

.07 

flthaca  Journal  News . (E) 

8,188 

.05 

.05 

*  Jamestown  Morning  Post  (M) 

12,811 

.04 

.04 

*Kingston  Daily  Freeman  (E) 

9,061 

.05 

.05 

*Newburg-Beacon  News  .  (E) 

15,024 

.09 

.09 

tNew  York  Times . (M) 

466,470 

.90 

.838 

tNew  York  Times  (S) 

716,135 

1.20 

1.117 

*New  York  Herald  Tribune  (M) 

315,771 

.72 

.698 

*New  York  Herald  Tribune  (S) 

435,663 

.76 

.745 

*Niagara  Falls  Gazette . (E) 

••Rochester  Times-Union.  .  (E) 

22,981 

71,636 

.08 

) 

.08 

••Rochester  Democrat  & 

Chronicle . (M&S) 

76.327 

V  .40 

.40 

••Troy  Record . (M&E) 

23,187 

.07 

.07 

1  **A.  B.  C.  Publisher’s  Statement,  April  1,  1934.  I 

•A.  B.  C.  Publisher’s  Statement.  Oct.  1,  1934. 
tPublisher’s  Affidavit  Oct.  1,  1934. 
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ADVERTISING  AIDED  HOTELS  PLUMBING-HEATING  CAMPAIGN  ] 

Survey  Shows  Only  Sales  Gains  ^  Xorthern  California  Plumbing  ( 
Followed  Bigger  Campaigns  Heating  \V  hole^lers  Association,  1 

During  the  years  1931,  1932  and  1933,  ir'"'’ .uf'  ‘s  taking  advantage  , 

.  hotel  studied  by  the  Department  of  h  hous-  : 

Otel  Administration  at  t  orneli  Uni-  '"8  program  by  conducting  an  adver- 


“Ornery”  Help  W  anted — A  Prune  by  Any  Other  Name  Hot- 
Potato  School”  ol  Broadcasting — New  Razor  on  W  ay _ 


By  ROBERT  S.  MANN 

Advertising  can  do  wonders,  of  Ihe  new 
■  course.  And  inavbe  it  can  even  de-  blades  at  $- 


Survey  Shows  Only  Sales  Gains 
Followed  Bigger  Campaigns 


no  hotel  studied  by  the  Department  of 
Hotel  Administration  at  Cornell  Uni- 


The  new  razor,  selling  with  ten  without  at  the  same  time  considerably 
blades  at  $4,  opens  with  a  twist  of  the  increasing  the  amount  spent  for  adver- 


versitv*  Ithaca  \  V  increased  its  sales  campaign  being  released  in  Cali- 

without  L  thrsame’  thne  coH?era£  lairSaifpiSc^^  Th^’ 

increasing  the  amount  soent  for  adver-  •  ’  ^Scngr 


■n.  course.  And  maybe  it  can  even  de-  blades  at  $4,  opens  with  a  twist  ot  tne  increasing  the  amount  spent  for  adver-  •  ’  ,  placing  advertispmpnt<=  W  S 

liver  the  goods  called  for  in  this,  from  handle  and  closes  with  another  twist  tising,  according  to  a  survey  of  the  ad-  (jortez  Hotel  San  Francisco  I  po  Jt 

the  Public  Notices  of  the  Neu  York  after  a  new  blade  has  been  dropped  vertising  expenditures  of  30  large  hotels,  w 


Times,  Oct.  25: 

WANTED  FOR  PART  TIME  WORK 
25  of  the  meanest,  most  cantanker¬ 
ous.  orneriest,  crabbiest,  sourest, 
evil-dispositioned  men  in  the  city; 
must  be  devoid  of  any  sense  of 
humor  and  able  to  give  references 
anent  these  qualifications;  salary 
$1  per  hour  for  preview  audience. 


which  has  just  been  completed. 

For  the'  three-year  period  43  per  cent 


SWITCH  wpica,  d,.!..  of  .1..  hdeU  „,c';ea»r.l»r  .dv'cr.is.ng  SSl  atSg.ts 


k  Store  price  advertising  marked  a  exiienses,  substantiating  their  belief  in  j  Agency  as  account  executive 
IV  series  of  copy  from  W  helan  Drug  the  value  of  advertising  as  a  means  of  ‘  agency  as  account  executive 


Stores,  which  appeared  this  week  in  stimulating  sales.  Of  the  hotels  that  in- 
New  York  City  and  which  will  be  creased  their  advertising  e.xpenses,  23 


iI-HYDROXY-PHENVL-IS.\TIN 


e.xtended  to  the  rest  of  the  regular  per  cent  enjoyed  increases  in  sales  of  13 


per  cent  in  1933  over  1931.  It  was 


—no  less— IS  onerea  lor  saie  ^  mostly  in  cities  of  secondary  size.  clearly  shown  that  those  hotels  that  de-  its  service  by  adding  a  women’s 


your  grocer  s,  and  alter  you  have  read  halt  institutional  creased  the  amount  spent  for  advertising  department.  Bernice  Stivers  formerlv 

thp  arlvertisinu  ni  the  (.ahturnia  Lnited  _ i  _ ..i„_ 


the  adv-ertising  of  the  Calitornia  Lnited  half  the  regular  style,  listing  pro-  suffered  the  greatest  decreases  in  sales,  assistant  advertising  manager  of  thf 
Prune  Growers  you  can  stop  in  and  buy  prices.  The  aim  L  to  get  Funds  for  this  latest  Cornell  study  of  Golden  State  Milk  Products  Company 

some— in  prunes,  ot  course.  Special  et-  human  interest  into  the  advertisements,  hotel  advertising  were  made  available  by  and  Charlotte  Raible  formerlv  codv 
forts  are  bemg  made  to  acquaint  physi-  ^^.^h  quality  and  price  appeals.  Needham  &  Grohmann,  Inc.,  New  York  writer  in  advertising  department  of  tS 

Clans  and  dietitians  with  ttie  tact  ttiat  -phe  I'lrst  one  tells  an  incident  of  an  advertising  agency.  Emporium,  San  Francisco  department 


prunes  contain  d.h.p.i. 


AS  a  “modest  protest  against  the 
stilted,  hot-potato  school”  of  broad¬ 
cast  announcing  .  .  .  “exasperating  to 
the  pulilic,  annoying  to  the  sponsors, 
and  detrimental  to  the  future  ot  radio,” 
Roy  S.  Durstine  announced  this  week 


80-year-old  woman  who  arrived  in  a 
rainstorm  to  buy  a  postage  stamp, 
riie  Whelan  copy  appears  about  twice 
a  month  the  year  around.  U.  S.  -Ad¬ 
vertising  Corporation  is  the  agency. 


PACKARD  APPOINTMENTS 

Packard  Motor  Car  Company  is 
spending  more  than  $6,200,000  this  year 
in  reorganization  and  development  of 


Ian,  San  Francisco  agency.  The  agency  ^EOh 
is  also  placing  advertisements  for  El  ^  ^ 

Cortez  Hotel,  San  Francisco,  Leo  von  written 
Heygendorff,  formerly  with  San  Fran-  ^ 

cisco  offices  of  Erwin,  Wasey  &  Co  geously 
agency,  and  Foster  &  Kleiser  Company^^  Company 
outdoor  advertising,  has  joined  the  Har’  Stephen 
Ian  Agency  as  account  executive.  is  that  t 

-  conflict, 

ADDS  WpMEN’S  COPY  DEPT.  politician 

The  Pacific  Coast  headquarters  of  nves  of 
McCaim-Erickson,  Inc.,  advertising  as  mora 
agency,  at  San  Francisco  has  expanded  of  the  ini 
its  service  by  adding  a  women’s  copy  astoundii 
department.  Bernice  Stivers,  formerly  fore  bee 
assistant  advertising  manager  of  the  Douglas 
Golden  State  Milk  Products  Company,  cause  of 
and  Charlotte  Raible,  formerly  copy  ;  surging, 
writer  in  advertising  department  of  the  Iconceptic 
Emporium,  San  Francisco  department  I  that  stu 
store,  have  been  employed  as  copy  writ-  I  volume, 
ers.  Ithorouel 


ADDS  WpMEN’S  COPY  DEPT. 

The  Pacific  Coast  headquarters  of 
McCaim-Erickson,  Inc.,  advertising 
agency,  at  San  Francisco  has  expanded 


HILLS  BROS.  NAME  HOYT 

Hills  Brothers  Company,  New  York, 


THOMAS  McKNlGHT  RETIRES 

-After  57  years  in  the  employ  of  N. 


plant  facilities  in  preparation  for  in-  ;ias  appointed  Charles  W-  Hoyt  Com- 
creased  operations  m  193o.  it  is  an-  pany,  Inc.,  New  York,  to  direct  the 


The  extensive  iH;rsonnel  ad- 


that  Batten,  Barton,  Durstine  &  Os-  .Ayer  &  Son,  Inc.,  Philadelphia  ad-  dition  includes  \V.  M.  Packer,  formerly 


born,  Inc.,  will  make  an  annual  award  verti>ing  agency,  Thomas  McKnight  regional  manager  for  Chevrolet,  who 
of  the  "BBDO  Cup  for  Good  -Announc-  j.,aj;  retired.  Mr.  McKnight  went  to  becomes  sales  manager  of  the  new  car 
ing.”  Five  BBDO  e.xecutives  will  pick  work  for  the  -Ayer  firm  as  an  office  division;  George  T.  Christopher,  for- 
the  winner  from  announcers  on  network  when  he  was  15  years  old  and  the  merly  Buick  factory  manager,  who  be- 


regional  manager  for  Chevrolet,  who 
becomes  sales  manager  of  the  new  car 


advertising  of  Dromedary  Gingerbread 
Mix. 


PLANNING  SPECIAL  CAMPAIGN 

The  New  England  Shade  &  Screen 
Manufacturers  Association  has  ap- 


programs  heard  in  New  York  City,  agency  itself  was  in  its  eighth  year,  comes  assistant  vice-president  of  nmnu-  |)„inted  the  Boston  office  of  Charles 


In  case  of  a  tie,  we  suggest  the  p„j.  niany  years  he  has  been  in  charge  facturing;  and  L.  W .  Slack,  appointed  \V.  Hoyt,  Inc.,  to  handle  a  special  co¬ 


contestants  be  tried  on  special  sprint  purchase  of  plates,  mats  and  sales  promotion  manager  of  the  small  operative  newspaper  campaign. 


through  the  name  of  the  agency. 


other  supplies. 


O.NE  more  variation  in  publicity  prac-  GETS  ALLENRU  ACCOUNT 

tice :  Warner  Brothers  supplies  its  The  Block  Drug  Comi>any,  distribu- 
exhibitors  with  250-foot  trailer  films  tor  for  the  -Allenru  Company,  has  ap- 


car  division.  Mr.  Slack  formerly  held 
a  similar  position  with  Pontiac.  Com¬ 
pany  officials  report  the  fine  car  market 
is  reviving. 


illustrating  a  dance  featured  in  “The 
Flirtation  Walk,”  coming  picture.  Says 


pointed  Redfield  Coupe,  Inc.,  New 
^\>rk,  to  direct  the  advertising  of 


an  announcement  to  theater  men :  “This  Allenru.  a  rheumatic  remedy.  .An  ex- 
trailer  is  built  along  lines  that  permit  tensive  campaign  in  newspaper  adver- 


LUDEN  BEGINS  WINTER  DRIVE 

Beginning  in  November,  Luden’s, 
Inc.,  Reading,  Pa.,  will  launch  a  nation- 


Gule  &  I’irtNch,  N.  Michigan  ave- 
iitu-.  ('hinigo.  I'sing  u  few  Chieugo  newt- 
jiuperK  (III  .liiret  Shampoo,  a  product  of 
.liii-ct  I-alioratorics,  riiicugo. 

,1,  R.  Hitmilton  AilvcrliHing  .Vgenej, 
l.Sd  X.  Michigan  avenue,  Chicago.  Is*®. 


you  to  clip  it  into  your  regular  news  tising  throughout  the  entire  country 
reel.  Thus  the  shot  looks  like  legitimate  will  be  conducteil.  E.  F.  Johnstone 


wide  campaign  running  until  April  to  ing  ‘orders  to  newsiiap'ers  on  Drewry'i 
- -.1.-  ....ui: - ;-(_  -(.-  -t - - - 1  Ale.  Drewry’s,  Ltd.,  Chicago. 


is  the  account  executive. 


Standard  Oil  Company  (.Indiana)  is  DURKEE  FOODS  TO  FEDERAL 
recipient  of  “Socrates'  high  award  of  Durkee  hamous  hoods,  Inc.,  Elm 
the  year”  for  outstanding  newspaper  ad-  hurst,  N.  \  ..  manufacturer  of  “Dun 
vertising  since  Oct.  1,  1933.  The  award  ham's”  cocoanut,  and  Durkee’s  sa 
is  made  annually  by  A’afiona/ 't’m'J,  dressings,  mayonnaise,  shortenii 
issued  as  pau't  of  the  advertising  service  sauces  and  a  long  line  of  condimt 
of  VTneent  Edwards  &  Co.,  New  York,  and  spices,  has  appointed  the  Fed; 
Special  commendation  is  given  for  the  -Advertising  .Agency,  Inc.,  444  Madi 
use  of  imaginative  symbols  instead  of  avenue.  New  York  City,  as  its  ad\ 
technical  copy— Joe  Sludge,  for  Iso-Vis  tising  agents,  effective  immediately, 
oil;  “champions”  and  “live  power”  for  i-xMOAir-Ki 

Red  Crown  Gasoline.  A.  N.  Steele  is  ,  VICK  CAMPAIGN 

advertising  manager,  and  McCann-  'Y  "  campaign 


acquaint  the  public  with  the  throat  med¬ 
ication  value  of  Luden’s  cough  drops. 
The  campaign,  directed  by  J.  M. 
Mathes,  Inc.,  New  York,  will  employ 
radio,  newspapers  and  magazines.  The 
radio  campaign  will  use  both  the  Blue 
network  of  NBC  and  the  Columbia 


ham's”  cocoanut,  and  Durkee’s  salad  network.  -Newspapers  in  75  key  cities 


lOS^OOl 

Every  EVEZVIIVG 


dressings,  mayonnaise,  shortenings,  be  used,  it  is  stated,  to  coyer  all 


sauces  and  a  long  line  of  condiments  important  markets  in  the  territories  not 
and  spices,  has  appointed  the  Federal  covered  by  radio.  The  magazine  cam- 


Advertising  .Agency,  Inc.,  444  Madison  Pa>R«  will  include  insertions  in  the 


avenue.  New  York  City,  as  its  adver-  •\attirday  Evenituj  Post,  Liberty,  Col- 
tisine  aeents.  effective  immediatelv.  Hers  Household  and  Hollands  mag- 


BIG  VICK  CAMPAIGN 

.A  w  inter  advertising  campaign  in- 

eluding  space  in  2,U(H)  newspapers,  be-  ''  •  “■  Johns,  pr^ident  of  Batten, 
side  magazine,  network  broadcasting,  Durstine  &  Osborn,  Inc.,  New 


Erickson,  Inc.,  Chicago  office,  the  new^spapers,  be 

agency  magazine,  network  broadcasting 


...  a  gain  of  39,439  is  the 
remarkable  News-Post 
circulation  for  the  six 
months  ending  Sept.  30, 
1934  ...  in  addition,  the 
linage  gain  of  2,224,194 
is  equally  significant. 


outdoor  and  car  cards,  is  being  started  ^  bas  accepted  chairmanship  of  a 
bv  Vick  Chemical  Comnanv.  Total  ex-  committee^  to  work  among  advertising 


Modern  broadcast  advertising  Chemical  Company.  Total  ex-  committee  to  work  among  aavertising 

orqaacasi  aavcriising  jj.  ;  ;  i  .  l  i  and  publishing  houses  and  kindred  lines 

practice  carries  out  an  idea  from  to  oe  on  a  scaie 

the  earlv  Have  nf  the  “trramnnhnne  ”  ntir  amounting  to  about  $2,500,000.  Distri-  "/ •  to  increase  iiie  memoer- 

ine  early  aay  s  ot  tne  gramophone,  our  95  000  000  samnles  is  nlanned  *bip  of  the  Merchants  Association  of 

alert  VVashington  scout  reports  on  the  bution  of  zfj.OOO.OOO  samples  is  planned.  ^ork.  Associated  with  Mr.  Johns 


basis  of  a  quaint  circular  unearthed  by 
the  Smithsonian  Institution  from  its 
phonograph  collection.  Trying  to  vis¬ 
ualize  the  possibilities  in  use  of  the 


EDGEWORTH  CAMPAIGN  BEaNS  ff?  treasurer.  West 


Sixty-four  newspapers  in  New  Eng-  &  Paper  Comply ;  M. 


Baltimore 

NEWS-POST 

Ballimore's  Outstanding  Newspaper 


land  well  be  used  in  a  new  campaign 


Frank  Hurley,  of  the  Burr  Printing 
House;  William  B.  Warner,  of  the 


gramophone  the  circular  set  forth  that  Larus  &  Brother  Company,  Rich-  tL  Warner,  ot  tne 

commercial ’sponsors  might  place  their  on  Edgeworth  smoking  tobacco.  \*‘^Call  Company^  Robert  L.  Johnson, 


merchandise  before  the  public  by  dis¬ 
tributing  free  records,  part  entertain¬ 
ment  and  part  advertising.  It  con¬ 
cluded  : 

“Nobody  will  refuse  to  listen  to  a 
fine  song  or  concert  piece  or  an  oration 
even  if  interrupted  by  the  modest  re- 


It  is  anticipated  that  the  campaign  will 
be  extended  to  include  other  areas. 


vice-president  of  Time,  Inc.;  and  Stan¬ 
ley  Resor,  president  of  J.  Walter 


FINLAND 


Batten,  Barton,  Durstine  &  Osborne  Thompson  Company.  The  campaign  is 


Inc.,  is  the  agency. 


PINAUD  APPOINTS  BLAKER 

Pinaud,  Inc.,  New  A’ork,  Ed  Pinaud 


under  the  general  chairmanship  of 
Malcolm  Muir,  president  of  the 
McGraw-Hill  Publishing  Company. 


mark,  ‘Tartar’s  Baking  Powder  is  the  articles,  has  placed  its  advertis- 

best,’  or  ‘Wash  the  baby  with  Orange  1"8  account  with  the  Blaker  Advertis- 


Gillette  safety  R.AZOR 

COMP.ANY  will  launch  a  new 


ing  -Agency,  Inc.,  New  York,  klaga- 
ziiies,  newspapers,  radio  and  business 
R.AZOR  papers  will  be  used. 


TEXAS 


style  “.Aristocrat”  one-piece  razor  early 
in  December,  obviously  aimed  to  meet 


MADERA  WINE  TO  SUN 


Properlv  to  eover  this  (root  Stoto  you  mutt 
iwe  th«  leaden: 


nee  the  leaden: 

THE  DALLAS  MORNING  NEWS 


the  competition  of  razors  with  special  Chicago,  have  appointed  the  Sun^  Ad- 


Madera  Wineries  and  Distilleries,  tHE  DALLAS  JOURNAL  (EveninJ) 


blade-changing  devices.  Advertise-  vertising  Ci  mpany,  Toledo, 
ments  announcing  the  new  model  will  papers  will  be  used, 
appear  in  national  weeklies  and  pre- 

sumably  the  radio  program,  running  AGFA  ANSCC 

since  last  April,  will  make  the  same  Agfa  Ansco  Corj 


THE  DALLAS  SEMI- WEEKLY 
FARM  NEWS 


"Kansan  Kuvalehti”  and  “Suomen 
Kuvalehti,"  Finland's  outstanding  weeklies, 
have  merged.  The  name  of  the  latter  has 
been  retained. 

The  new  “Suomen  Kuvalehti”  offers  the 
advertiser  a  sworn  circulation  of  161,000 
copies  .  .  .  one  Finn  in  eighteen  throughout 
the  Republic  buys  "Suomen  Kuvalehti” 
each  week. 

Since  Finland  is  almost  entirely  a  pro¬ 
ducer  of  raw  materials  and  semi-manufac¬ 
tures,  she  must  of  necessity  look  to  the 
outside  world  for  manufactured  articles. 
Products  advertised  in  the  columns  of  her 
newspapers  and  magazines  are  predomi¬ 
nantly  of  foreign  origin. 

Telefunken  radio.  Lux  soap  and  flakes. 
Dr.  Scholl,  Lipton’s  tea,  Philco,  Bon  Ami, 
Flit,  Eiastman  and  Zeiss  cameras,  4711, 
Standard  motor  oil  and  General  Motors 
are  but  a  few  of  the  regular  advertisers  in 
"Soumen  Kuvalehti." 


AGFA  ANSCO  APPOINTS 

Agfa  Ansco  Corporation,  Bingham- 


Publiabad  by  tbc  oldwt  bu 
iB  Texu. 


SUOMEN  KUVALEHTI 

Helsingfors  (Helsinki),  Finland 


announcement,  but  no  newspaper  cam-  ton,  N.  Y.,  Afga  films  and  Ansco  cam¬ 
paign  is  planned  at  present,  it  is  under-  eras,  has  appointed  Young  &  Rubicam, 


stood.  Ruthrauff  &  Ryan  is  the  agency.  Inc.,  N.  Y. 


JOHN  B.  WOODWARD  inc. 

National  Roprutntatiwos 
New  York  Chieaio  Detroit  Bm  Ytms 


Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

SSO  East  4Sim1  Sbset  New  yeili 

Chicago  London  Paris  Berlin  Buenos  Aires 
Rio  de  Janeiro  SSo  Paulo 
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UR  OVN  VOR!£> 

or  Letters 


George  eort  milton,  editor 

of  Cluittanooya  (Tenii.)  Ne'ixs,  has 
witten  another  magnificent  history 
ailed  "  ihe  Eve  of  Gonfiict,”  and  gor¬ 
geously  published  by  Houghton  Mifflin 
Company.  It  is  basically  a  biography  of 
Stepben  A.  Douglas,  and  its  main  theme 
is  that  the  Civil  \Var  was  a  needless 
conflict,  a  war  precipitated  by  fighting 
politicians  who  disguised  the  real  mo¬ 
tives  of  pride,  pique,  greed  for  power, 
^is  moral  issues.  Mr.  Milton  dug  out 
jof  the  musty  archives  letters  of  the  most 
■astoumling  import  which  have  never  be¬ 
fore  been  published,  and  his  portrait  of 
Douglas  as  the  great  protagonist  of  the 
ause  of  peace  when  war  emotions  were 
1  surging,  gives  the  average  reader  a  new 
i  conception  of  the  stature  of  greatness  of 
'  that  sturdy  figure  of  the  50's.  The 
volume,  6U0  pages,  is  remarkable  for 
thorough  documentation.  It  is  a  proud 
achievement  lor  an  editor  who  works  in 
his  news-room,  with  sieeves  up-rolled, 
every  day  of  the  week.  The  work  is 
dedicated  to  Mrs.  Milton,  who  assists  the 
author  in  his  writing. 

“The  chief  reason  that  I  try  to  write 
history  is  because  1  find  it  a  fascinating 
intellectual  avocation,”  said  Mr.  Milton, 
it  involves  almost  back-breaking  work, 
but  it  has  real  satisfactions.  It  enables 
one  to  penetrate  beneath  the  surface  of 
events  to  find  out  something  about  the 
real  forces  which  move  social  develop¬ 
ments.  One  has  to  grapple  with  such 
questions  as  are  involved  in  the  struggle 
for  power ;  the  well-known  question 
‘Who  gets  what?’  comes  up  in  myriad 
forms,  and  one  finds  extraordinary  ex¬ 
amples  of  the  techniques  by  which 
minorities  enforce  decisions  upon  ma¬ 
jorities,  elites  cling  on  to  power  and 
the  masses  are  emotionalized  into  doing 
things  which  are  against  their  best  in¬ 
terests.” — M.  E.  P. 


Robert  H.  (BOB)  DAVIS’  ob¬ 
servations  as  world  trotter  for  \cw 
York  Sun,  sprightly  stuff  gathered  in 
South  America,  Egypt,  the  Sudan, 
.■Africa,  Emland.  Sweden,  Russia  and 
Mexico,  are  rounded  up  in  a  new  book. 
Bob  Davis  at  Large,  published  this  week 
b)-  D.  .\ppleton-Century  Co. 

\\'e  get  a  kick  out  of  a  paragraph  in 
J.  J.  Kingston  Russell’s  introductory 
note,  prefacing  the  new  book.  Mr.  Rus¬ 
sell  printed  it  tirst  in  the  Natal  Mercury, 
of  Durban,  S.  A.  Said  he:  ‘‘American 
journalism  has  been  guilty  of  many 
crimes,  but  it  can  be  forgiven  much  be¬ 
cause  of  the  interest  it  has  given  us  in 
simple  human  things.  W'e  do  not  mean 
its  garbage-scrounging  in  the  back¬ 
yards  of  private  lives ;  its  searing  sensa¬ 
tionalism,  from  which  every  decent  civil¬ 
ized  instinct  should  shrink  back  affright. 
But  we  do  mean  the  wealth  of  human 
interest  that  the  alchemy  of  men  like 
Bob  Davis  and  his  old  buddy,  O.  Henry, 
recovers  from  raw  material  often  so 
commonplace  that  it  seems  of  no  ac¬ 
count  to  people  whose  lives  compose 
it.  ...  His  (Bob  Davis’)  work  is  visi¬ 
ble  proof  of  the  paradox  that  while  there 
is  nothing  new  in  the  world,  yet  all 
things  are  constantly  new.” 

Nearly  100  of  Bob’s  stories,  some  of 
them  rating  as  the  best  in  his  great 
stock,  appear  in  this  volume,  which  is 
also  liberally  illustrated.  It  is  a  joy  to 
read  and  might  well  be  used  as  a  repor- 
forial  text-book  in  schools  of  journal¬ 
ism.— M.  E.  P. 

*  *  * 

A  BOOK  as  glittering  in  the  physical 
sense  as  an  April  rainbow  bears  the 
title  “The  Ten  Million”  and  is  by 
Mark  Hellinger,  Broadway  columnist. 
Many  years  ago,  O.  Henry  gave  us 
“The  Four  Million,”  writing  his  in¬ 
imitable  stories  of  the  metropolis  when 
u  population  was  at  that  level.  Mr. 
Hellinger  sees  the  vastly  greater  city 
in  somewhat  the  same  spirit,  and  with 
all  the  modern  improvements,  such  as 
racketeering.  Town  Topics  swill  dished 
up  in  a  column  for  respectable  readers. 


gigolos  and  gigolettes,  hat-check  girls, 
sweet  young  chorines  in  night  clubs 
called  hostesses,  torch-singers  and 
crooners,  penthouses  and  ladies  on  call, 
all  quite  familiar  to  the  moderns  but 
unknown  by  such  names  to  O.  Henry. 
Mr.  Hellinger  writes  smartly  and  in 
the  introduction  exposes  his  own  ex¬ 
periences,  telling  how  he  gets  his  yarns. 
For  those  who  love  or  are  curious  about 
Lil’  ol’  X’  Yok,  as  it  is  or  is  painted, 
the  Hellinger  book  will  provide  a  royal 
feast  of  entertainment.  Published  by 
Farrar  &  Rinehart.  . 

*  *  * 

Headline  henry,”  a  short 

story  of  a  copy  desk  character 
who  ate,  slept  and  thought  headlines, 
appears  in  the  November  Red  Book. 
It  was  written  by  Miss  Evelyn  Shuler, 
veteran  Philadelphia  Evening  Ledger 
reporter. 

The  story  deals  with  the  marital  woes 
of  a  calculating  member  of  the  frater¬ 
nity  on  the  rim,  who  fits  a  neat  head¬ 
line  to  virtually  every  trouble  of  his 
own  as  well  as  those  of  others  that 
pass  through  his  hands  in  copy. 


Driven  to  desperation  by  his  wife’s 
nagging,  Henry  rapidly  pictures  in  his 
mind  his  personal  masterpiece — “Hus¬ 
band  in  Fury  Kills  Wife  With  -Ax” — 
and  dashes  to  the  basement  for  the  ax. 
All  he  can  find  is  a  hammer.  In  dis¬ 
gust  he  throws  it  away  and  gives  up 
his  murderous  plan — because  “hammer” 
was  too  long  for  his  headline. 

Henry’s  headlines  framing  his  life  set 
in  bold  type  in  the  story,  are  a  bit  off 
balance.  Miss  Shuler  not  having  had 
copy  desk  e.xperience  during  her  l.'i 
years  on  the  Evening  Ledger.  But 
Henry’s  eccentricities  make  it  a  read¬ 
able  yarn — W.  E.  S. 

« 

'T'  HE  SOCIAL  FRONTIER,  a  new 
^  monthly  magazine,  “a  journal  of 
educational  criticism  and  reconstruc¬ 
tion,”  has  made  its  appearance.  The 
publication  is  liberal  and  provocative  in 
tone,  and  dignified  and  pleasing  in 
typography  and  make-up.  It  is  edited 
for  teachers  “who  believe  that  educa¬ 
tion  has  an  important,  even  strategic, 
role  to  play  in  the  reconstruction  of 
American  society.” 

The  magazine  has  a  board  of  direct¬ 
ors  comprising  27  educators,  most  of 
them  from  the  east.  The  foreword 
states  that  it  is  the  plan  of  the  organ¬ 
ization  eventually  to  make  the  board 
more  representative  of  the  entire  coun¬ 
try.  Among  those  on  the  board  are 
William  H.  Kilpatrick,  chairman;  John 


Dewey,  Alvin  Johnson,  Clyde  R.  Mil¬ 
ler  and  Harry  A.  Overstreet.  George 
S.  Counts  is  editor. 

Contributors  to  the  first  issue  include 
John  Dewey,  Charles  A.  Beard,  Henry 
P.  Fairchild,  Sidney  Hook,  (joodwin 
Watson  and  Nathan  Reich.  Mr.  Beard’s 
article  is  on  “Property  and  Democ¬ 
racy”  and  he  states  in  it  that  teachers 
must  study  “the  writings  of  the 
Fathers  of  the  American  Republic  and 
consider  ways  and  means  of  applying 
to  our  changed  conditions  the  principles 
cherished  by  the  F'athers.” — J.  W.  P. 

*  *  * 

Milton  MACKAYE,  contributor 
to  The  New  Yorker  and  former 
star  reporter  of  the  New  York  Evening 
Post,  has  just  completed  his  book,  “Tin 
Box  Parade,”  which  Robert  M.  Mc¬ 
Bride  &  Co.,  will  bring  out  early  in 
November.  “Tin  Box  Parade”  tells  the 
story  of  how  New  York  was  looted 
during  those  light-headed,  light-fingered 
years  which  immediately  preceded  the 
overthrow  of  Tammany  Hall. 

*  ♦  ♦ 

H.ARRY  HANSEN,  literary  editor 
of  the  New  York  W orld-Telegram 
and  of  Harper’s  Magazine,  discusses 
books  over  the  red  network  of  N.  B.  C. 
Mondays  between  3 :30  and  4  p.  m.  The 
programs  are  sponsored  by  American 
Book  Bindery  of  New  York.  The  first 
broadcast  was  this  week. 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


I^ECEKT  Retail  Sales  Figures  Con- 
tinue  Good.  Total  expenditures 
for  general  merchandise  at  retail  in  the 
United  States  for  September  of  this 
year  were  estimated  (by  the  Interna¬ 
tional  Statistical  Bureau,  Inc.)  at  404 
million  dollars;  for  September  of  last 
year,  at  367.3  millions;  and  for  Sep¬ 
tember,  1932,  at  371.3  millions.  This 
September  was  65  millions  ahead  of 
August — less  than  the  expected  sea¬ 
sonal  gain.  For  the  nine  months’  total 
retail  sales  this  year  are  almost  500 
million  dollars  ahead  of  the  nine-month 
total  for  1933.  The  gain  is  not  mere¬ 
ly  in  dollars  but  also  in  units.  The 
Fairchild  index  shows  only  a  jump  of 
1.9%  in  current  prices  over  last  year; 
and  these  estimates  show  an  increase  in 
dollar  sales  of  7.7%. 

How  much  of  the  increase  was  due 
to  the  sales  of  liquor?  Not  enough  to 
explain  away  all  other  gains,  certainly. 
On  all  sales  the  gain  for  the  first  two 
weeks  of  October  this  year  over  last 
in  New  York  metropolitan  area  depart¬ 
ment  stores  was  5.4% ;  and  excluding 
liquor,  the  gain  was  3.3%.  For  the 
first  half  of  September  the  correspond¬ 
ing  gains  in  the  same  area  were  7.2% 
with  liquor,  and  4.9%  without.  Even 
in  this  metropolitan  area  there  is  con¬ 
siderable  variation  in  the  amount  of 
liquor  sales:  in  New  York  and  Brook¬ 
lyn  the  increase  for  the  first  half  of 
(October  was  5.1%  on  all  sales,  and 
only  2.7%  excluding  liquor;  but  in 
Northern  New  Jersey  stores,  the  in¬ 
crease  was  7.2%  with  liquor,  and  6.6% 
without.  (Figures  from  F'ederal  Re¬ 
serve  Bank  of  New  York.) 

For  the  second  week  of  October, 
Dun  &  Bradstreet  report  “the  most  vig¬ 
orous  forward  step  of  the  Fall  season,’’ 
with  better  sales  and  increased  confi¬ 
dence — as  evidenced  by  sales  of  “booKs 
with  an  inspirational  message’’  instead 
of  “the  verbose  symposiums  which 
listed  all  the  horrible  causes  of  the  de¬ 
pression  and  advanced  theoretical  pal¬ 
liative  measures  for  its  cure.’’  In  the 
Middle  West  and  the  South  the  increase 
in  retail  sales  was  even  larger  than  in 
the  metropolitan  area  where  Columbus 
Day  sales  and  general  improvement 
jumped  retail  sales  8  to  12%  above  the 
same  week  a  year  ago. 

*  *  * 

SEPTEMBER  Sales  of  Grocery 
Chains  Up  3%  Over  Last  Year, 
254%  above  1932,  but  15%  under  Sep¬ 
tember  of  1931,  22%  under  1930,  and 
27%  under  1929,  is  the  preliminary  esti¬ 
mate  of  the  Federal  Bureau  of  Com¬ 
merce.  For  9  months  sales  this  year 
were  5%  better  than  last  year.  In¬ 
crease  from  August  to  September  this 
year,  3.5%;  last  year,  3.2%;  in  1932, 
2%. 

The  Great  .\tlantic  &  Pacific  Tea 
Company  reported  an  increase  of  over 
^00,000  for  the  first  week  of  its  pro¬ 
jected  8-weeks’  75th  Anniversary  sale. 

For  the  first  8  months  of  its  fiscal 
year,  up  to  Oct.  1,  Montgomery  Ward 
&  Co.  had  net  profits  of  $5,817,899;  and 
for  the  single  month  of  September,  a 
net  profit  after  all  charges  of  $932,256. 
(No  comparable  figures.) 

For  8  months  ended  Aug.  31,  United 
Cigar  Stores  Company  of  America  and 
the  wholly  owned  Whelan  Drug  Stores 
showed  combined  profits  of  $522,019 
this  year,  against  $92,006  last  year. 

First  National  Stores,  Inc.,  for  5 
weeks  ending  Sept.  29,  showed  a  sales 
increase  of  3.6%  over  last  year.  For 
26  weeks  ending  the  same  date,  the  gain 
in  sales  was  4.8%  over  last  year. 

Kroger  Grocery  and  Baking  Com¬ 
pany  sales  for  4  weeks  ending  Oct.  6 
were  7.2%  above  last  year  ($17,207,- 
842,  against  $16,049,144) ;  for  40  weeks 
ending  the  same  day,  the  increase  over 
last  year  was  7.7%.  The  number  of 
stores  in  operation  has  decreased  from 
4,512  to  4,356.  Sales  for  4  weeks  up 
to  Sept.  8,  1934,  were  11.4%  better  than 
a  year  ago. 

Safeway  Stores  System  sales  for  4 


weeks  ending  Oct.  6,  1934,  were  8% 
better  than  a  year  ago — $18,896,052, 
against  $18,415,028.  For  40  weeks  end¬ 
ing  the  same  day,  the  gain  this  year 
over  last  was  9.7%. 

♦  *  ♦ 

^EPTtlMBER  Retail  Sales  in  Mas- 
sacliusetts  7%  Beloxo  Last  Year — 
that  is  the  preliminary  report  of  the 
Federal  Reserve  Bank  of  Boston.  The 
only  main  groups  of  stores  to  show 
gains  over  last  September  were:  the 
restaurants,  up  2.9% ;  and  the  food 
group,  up  2.7%.  Typical  decreases 
were :  general  merchandise,  8.4% ;  ap¬ 
parel,  3% ;  furniture,  13% ;  coal  and 
ice.  17.9%  ;  automobiles,  21.5%. 

♦  *  * 

OO.U£  Indicathv  Figures  on  Business 
Conditions:  D.  H.  Holmes  Com¬ 
pany,  Ltd.,  New  Orleans  department 
store,  for  the  year  ending  July  31,  1934, 
had  net  income  of  $89,350.  For  the  pre¬ 
ceding  fiscal  year  there  was  a  net  loss 
of  $69,292. 

Remington  Rand,  Inc.,  makers  of 
business  machines,  had  the  best  volume 
of  business  for  any  September  since 
1930,  with  net  profits  for  the  month 
amounting  to  $169,695,  compared  with 
$89,761  for  September,  1933,  an  in¬ 
crease  of  89%.  For  6  months  ending 
Sept.  30th.  domestic  and  foreign  sales 
were  $15,695,838 — an  increase  of  35.9% 
over  the  same  period  last  year ;  and  the 
half-year  profit  was  $389,600 — more 
than  260%  above  the  net  for  the  same 
period  in  1933.  For  the  September 
quarter  this  year  the  profit  was  not 
much  more  than  last  year  —  $224,573, 
against  $203,656.  Which  shows  that  the 
Fall  business  is  improving. 

A  similar  barometer  of  retail  busi¬ 
ness,  and  again  with  a  lag  behind  re¬ 
tail  trade,  is  National  Cash  Register 
Co.  Its  third  quarter  was  not  as  good 
as  the  second:  net  profits  in  September 
quarter,  $226,804;  June  quarter,  $722,- 
130.  But  in  the  third  quarter  of  1933 
there  was  a  net  loss  of  $242,134.  For 
9  months  of  1934,  net  profit  was  $1,- 
229,751 ;  for  9  months  of  1933,  net  loss 
was  $841,907. 

General  Electric  Company’s  net  sales 
for  9  months  this  year  were  $121,735,- 
123 — an  increase  of  25%  over  the  same 
period  in  1933  ($97,426,146).  Orders 
received  in  the  9  months  were  27% 
more  than  in  1933,  same  period. 

American  Telephone  &  Telegraph 
Co.,  in  a  report  to  stockholders  with  its 
third  quarter  dividend,  estimates  as 
many  stations  now  in  operation  as  on 
Jan.  1.  In  the  first  9  months  of  1933 
there  was  a  net  loss  ot  117,000  ’phones. 
For  8  months  to  Sept.  1,  total  tele¬ 
phone  revenues  were  almost  2  million 
dollars  (and  about  1.6%)  more  than 
last  year  same  period. 

New  life  insurance  production  for 
September,  1934,  was  below  September, 
1933,  by  4.5% — the  first  month  this  year 
to  fall  below  last  year’s  corresponding 
month.  But  for  9  months  the  total  this 
year  is  still  11.1%  above  last  year: 
$6,395,381,000,  against  $5,758,935,000. 
Ordinary  life  was  up  9.3%  for  the  9 
months ;  industrial  insurance,  up  9% ; 
and  group  insurance,  up  54.3%  (from 
$234,110,000  last  year  to  $301,301,000 
this  year). 

*  *  « 

•■i  OVERS  M  EXT  in  business?  .  .. 

v-7  Bunk!"  is  the  head  on  an  edito¬ 
rial  in  the  Octol)er  issue  of  Retail  Led¬ 
ger,  which  retailers  may  read  with  ben¬ 
efit.  A  few  high  spots :  “Can  $100.(X)0.000 
a  month  be  exjHjnded  by  the  Federal 
Government  in  the  form  of  relief  with¬ 
out  industry  and  the  retailer  being 
direct  beneficiaries  rather  than  victims 
of  governmental  competition  ?  .  .  .  . 
Virtually  all  direct  relief  is  given  in  the 
form  of  orders  for  merchandise  which 
are  honored  by  local  retailers  .  .  . 
IVork  relief  is  paid  in  cash.  But... 
practically  all  the  cash  finds  its  way 
immediately  into  trade  channels  .  .  . 
When  you  begin  to  run  the  relief  dollar 
back  to  the  sources  of  supply,  you  find 


Merryle  Stanley  Rukeyser  (right), 
Hearst  newspaper  finunriai  writer  and 
well-known  eroiioinist,  shown  with  W. 
Frank  McClure,  Carrol  Dean  Murphy- 
advertising  agency  and  president  of  the 
Chicago  Federated  Advertising  Club, 
at  Union  League  Club  meeting  in 
Chicago  recently  at  which  Mr.  Rukey¬ 
ser  was  the  guest  speaker.  He  pre¬ 
dicted  a  quickening  of  the  recovery 
movement  in  trade. 


it  has  been  a  mainstay  in  the  employ¬ 
ment  of  hundreds  of  thousands  of  men 
and  women  engaged  in  the  varied  lines 
of  commerce.’’  And  the  editorial  an¬ 
swers  the  claim  that  the  government  is 
competing  with  the  retailer  in  the  dis¬ 
tribution  of  shoes. 

It  may  well  be  added  that  the  whole 
T\’A  and  EHFA  program  has  made 
valuable  contributions  to  industry  and 
trade — notably  by  calling  attention  to 
the  marketing  efficacy  of  lower-priced 
appliances  and  lower  rates  for  current. 
This  works  many  ways — for  instance, 
merchants  in  Tupelo,  Miss.,  are  instal¬ 
ling  new  lighting  systems  and  new'  win¬ 
dow  lighting — from  March  to  ‘August 
the  current  consumption  increased  from 
less  than  60,(XX)  to  more  than  100,000 
kwh.  The  EHF.A  lighting  specialist 
gave  expert  advice.  New  painting 
naturally  followed  the  new  lighting. 
Renovation  puts  the  store’s  money  in 
circulation — and  brings  in  customers  to 
spend  money. 

*  * 

rHE  Big  Potential  Market  in 
Home-Wares — that  was  one  of 
the  editorial  planks  in  the  platform  of 
the  regretted  Merchandise  Manager,  and 
it  accounts  for  whole  sections  of  the 
two  main  publications  in  the  retailing 
field.  The  fact  is  getting  new  illustra¬ 
tion  every  day.-  Of  special  interest  is 
the  decision  of  F.  Erion  &  Co..  Buffalo 
department  store,  to  close  out  the  dry 
goods  stock  and  concentrate  on  floor¬ 
covering  furniture  and  electrical  appli¬ 
ances.  Two  reasons  are  given  in  Wal¬ 
ter  C.  Er ion’s  statement  (  in  the  Home- 
Ware  section  of  Retail  Ledger \) — the 
great  opportunity  for  home- ware  spec¬ 
ialty  stores,  and  the  increase  in  selling 
expense  “from  seven  to  15  per  cent  in 
departments  other  than  home-ware.’’  He 
cites  14.5  per  cent  as  actual  selling  cost 
in  notions.  “.All  salespeople  will  be 
on  a  straight  commission  basis  ranging 
from  five  to  ten  per  cent  in  the  differ¬ 
ent  departments  and  we  figure  the  aver¬ 
age  selling  expense  should  not  exceed 
eight  per  cent  of  sales.’’  The  Erion 
basement  will  be  a  trade-in  department 
where  repossessed  appliances  also  will 
be  sold. 

The  Better  Light,  Better  Sight  pro¬ 
motion  campaign  will  start  in  New 
A’ork  in  November;  and  so  will  an  in¬ 
tensive  drive  on  radio  sets — reception 
is  better  in  November  and  the  months 
immediately  following.  The  small  ap¬ 
pliances  that  were  all  that  most  de¬ 


partment  stores  carried  up  to  a  few 
years  ago  were  specially  prom.ited  in 
September.  The  October  effort  in  the  I 
Metropolitan  area  is  on  vacuum  clean¬ 
ers.  I 

The  department  stores,  expecting  | 
competition  from  the  utilities  (which 
practically  left  the  selling  field  in  July^ 
1933)  are  organizing  an  Association  of 
Retail  Electrical  Appliance  Buyers  ^ 
Merchandise  Men,  and  are  attempting 
to  get  more  liberal  rulings  from  the 
FH.A  as  to  what  appliances  may  lx 
bought  on  loans  guaranteed  by  the  gov¬ 
ernment.  At  first  it  was  required  that 
improvements  be  built  in;  but — possibly 
through  the  influence  of  T\’.A — electric 
ranges  and  refrigerators  and  water 
heaters  now  seem  to  be  on  the  allowed 
list. 

Applications  for  1,824  loans  from 
FH.A  have  been  analyzed  to  see  what  ' 
borrowers  wanted  to  use  money  for. 
Heating,  inside  painting  and  decora¬ 
ting,  and  plumbing  were  the  three  lar¬ 
gest  classes — each  about  14  i)er  cent 
of  the  total.  .After  these  inside  jobs 
come  three  classes  of  outside  work- 
each  about  nine  per  cent  of  the  total: 
exterior  repairs,  roofing,  and  painting 
exterior. 

*  *  w 

ES'S  Wear  Sales  are  mostly 
JrJ  sales.  The  Hearn  $10  offering 
is  said  to  have  produced  a  volume  over 
$180,0(X)  in  three  days  . . .  Rogers  Feet’s 
announcement  of  a  $45  suit,  the  For^ 
caster,  was  a  departure  from  the  old 
small-size,  humorous  appeal  copy ;  five 
columns,  full  depth  with  clipped  news- 
isaper  headlines  and  sketches  to  suggest 
news,  and  the  words  “Everywhere  that 
men  gather,  these  new  clothes  will  bt 
talked  about.’’  But  on  the  next  Sat-  | 
urday  (after  Macy’s  had  advertised  1 
new  $44.50  suit)  the  message  was  ad-  > 
dressed:  “To  the  rescue  of  men  who 
have  to  clothe  their  women  and  children 
first.  .  .  .  He’s  Itxsking  at  the  price  tag 
— hard.’’...  W’allach  Brothers  advertise  : 
"Last  Six  Days  of  the  Removal  Sak" 
at  489  Fifth  Ave.  . . .  Store  closes  Sat¬ 
urday  !  Our  new  and  finer  store  will 
open  soon  at  Fifth  .Ave.  corner  45tli 
St.’’. . .  Saks-34th  St.,  New  York,  ad¬ 
vertise  a  “dramatic  sale  of  men’s  cloth¬ 
ing  intended  to  make  still  more  men  ac¬ 
quainted  with  the  New  Men’s  Servict* 
with  an  appeal  to  see  the  “wonderfnl 
transformation  that  has  taken  place 
here.’’. .  .And  Simon  Ackerman  Clothes, 
Inc.,  with  six  stores  in  New  York,  and 
one  in  Brexsklyn  and  one  in  Philadd- 
phia,  have  been  using  newspaper  space 
to  announce :  “We  are  going  out  oi 
business.’’  Short — and  sad — copy.  For 
instance:  “Frankly,  we  were  not  experi¬ 
enced  retailers,  ancl  we  tried  to  do  what 
everyone  told  us  was  impossible— w 
sold  on  a  basis  that  was  equivalent 
to  wholesale  prices.  The  markup  wt 
allowed  ourselves  was  too  small.’’  So 
prices  are  slashed:  $36.50  to  $27.75,  ] 
and  $46.50  to  $33.75....  Highly  praise 
worthy  is  the  tone  of  an  Arnold  Con¬ 
stable  advertisement  on  Middishadc 
Suits  at  $35:  ’’E-a-s-y,  there!  ‘(Jo 

easy,  please’ — we  told  the  Middishadc 
people.  The  New  Yorker  likes  a  coal 
with  a  natural,  nonchalant  look. ...  So 
they  made  us  special  Manhattan  Models. 

. . .  VV'e  feel  very  foolish  selling  them 
for  only  $35.  But  as  long  as  we’re 
doing  it,  you  might  as  well  come  get 
them !’’ 

*  ♦  ♦ 

^DVERTISISG  Mediums  for  Rt- 
toilers.  In  Cleveland,  the  home 
of  one  of  the  most  successful  Shopping 
News,  a  new  shopping  paper  has  jusi 
appeared.  It  is  delivered  every  Friday 

to  185,(X)0  homes _  The  National 

Broadcasting  Company  is  advertising  in 
the  .Vrci'  Yorker  to  get  retail  business 
for  WE.-AF  and  WJZ — light,  semi-huffl- 
orous  copy,  featuring  morning  hours. 
...  New  retail  liquor  papers  are  Win 
and  Liguor  Profits  and  Liquor  Stofi 
and  Dispenser. 

*  *  * 

JDO.S'TOS  Conference  on  Distrib*- 
tion  for  1934 — complete  report  of 
s|)eeches  and  discussions  may  be  secured 
from  Retail  Trade  Board,  80  Federal 
St.,  Boston,  for  $3.50  jser  copy,  special 
price  on  quantities. 
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Circulation _ 

CIRCULATION  GROUP 
IN  SOUTH  ELECTS 


NEW  SUBSCRIPTION  PLAN 


Y,  L.  T.  Cooper  Heads  Carolines 
Association — Stowe  Says  Man¬ 
agers  No  Longer  Considered 
“Luxuries” 

(B\  tcU-graph  to  Euitur  &  I’lblisiikr) 

\\  ii.Mi.NGTox,  N.  C.,  Ol't.  2-1 — The 
fifteenth  annual  convention  of  the  Car- 
olinas  Circulation  .Managers  .\ssociation 
was  brought  to  a  close  here  yesterday 
with  the  election  of  officers. 

V.  L.  T.  Cooper,  Cliartcston  (,S.  C.) 
I’osi  and  .Vcii’j  and  Courier  was  eleva¬ 
ted,  to  the  presidency  and  W.  G.  Car¬ 
rington,  Durham,  (X.  C.)  Uerald-Sun, 
to  the  first  vice-presidency.  Jack  L. 
Williams,  Concord,  f.\.  C.)  Tribune 
was  elected  a  vice-president.  Will  X. 
Coley,  Raleigh  Xezes  and  Observer,  was 
reelected  secretary-treasurer.  Miss  Lucy 
G.  Uzzle,  Raleigh  Times,  was  elected 
to  the  board  to  fill  the  unexpired  term 
of  Mr.  Roberts.  .\.  H.  O wings,  Colum¬ 
bia  (S.  C.)  Record  and  Rex  Beilis, 
Salisbury  Rost  were  named  for  three 
year,  terms  on  the  board. 

The  delegates  adopted  a  resolution 
vigorously  protesting  the  trespassing  in¬ 
to  their  association  territory  by  the 
Southern  Circulation  Managers  .Associ¬ 
ation. 

In  his  annual  address.  President  R.  R. 
Stowe,  Castotua,  (N.  C.)  Gazette  said 
circulation  managers  were  no  longer 
considered  "luxuries”  by  even  small 
dailies  and  that  the  “old  racket  has  been 
lifted  out  of  the  mire  by  the  use  of 
managers  who  develop  high  class  dis¬ 
tribution  agencies.” 

.Among  the  topics  discussed  were  child 
labor  laws,  joint  trucking  agreements, 
summer  resort  rates,  city  carrier  circu¬ 
lation  promotion,  carrier  meetings,  ways 
and  means  of  increasing  circulation 
other  than  underselling  competitors  and 
cutting  rates,  ad  the  use  of  colored  car¬ 
riers  m  colored  districts. 


Daily  Invite*  Proapective  Subteribers 

To  Witne**  Stereotyping  Proce** 

.A  novel  circulation  promotion  plan 
was  started  Uct.  1  by  the  Biloxi 
(..Miss.)  Daily  Biloxian ,  when  each 
carrier  was  instructed  to  choose  daily 
the  best  prospective  subscriber  on  Ins 
route,  and  give  the  prospect  a  copy 
of  the  newspaper  and  a  mat  of  one 
of  the  daily  features.  To  the  latter  is 
attached  this  note; 

"Dear  Sir  or  .Madam :  This  is  a  mat 
of  a  comic  strip  in  today's  Daily  Bil¬ 
oxian. 

"If  you  will  bring  it  down  to  the 
office  on  West  Howard  .Ave.,  we'll  be 
glad  to  show  you  just  how  it  becomes 
the  interesting  feature  that  it  is  in 
the  Daily  Biloxian. 

"Xo  charge,  of  course. 

"The  Daily  Biloxian” 

Prospects  responding  are  solicited  to 
become  regular  subscribers.  The  plan 
was  devised  by  Lester  Blumner,  busi¬ 
ness  manager  and  Kdward  McDonnell, 
circulation  manager. 


INCREASE  COMIC  PAGES 

The  San  Francisco  Chronicle  and  the 
San  Francisco  Examiner  have  been 
using  display  space  liberally  during  the 
past  two  weeks  to  announce  an  increase 
in  number  of  Sunday  comics.  The 
Chronicle  stepped  up  from  12  pages  to 
16  on  Oct.  7,  and  then  increased  to  20 
pages  on  Oct.  14,  with  33  individual  news 
comics.  The  Examiner  published  20 
pages  of  35  separate  comics  on  Oct.  14 
and  reiKirtcd  that  its  Sunday  circula¬ 
tion  reached  an  all-time  high. 


PRINTED  DESPITE  TORNADO 

The  Daily  Forum,  only  paper  in  Ma¬ 
ryville,  Mo.,  5,000  population,  had  just 
tmished  its  Tuesday  s  press  run  and  the 
forms  had  been  put  on  the  stones.  .At 
5.43  p.  m.  a  tornado  hit  the  residential 
section  of  the  town,  killing  five  citizens 
and  injuring  25.  Alen  were  called  back 
to  the  paper’s  plant  and  at  9.45  p.  m. 
the  Forum  was  on  the  street  with  an 
extra  with  a  full  front  page  of  tornado 
news,  including  the  names  of  the  dead 
and  injured.  During  the  night  12  towns, 
all  in  the  county,  were  made  by  automo¬ 
biles  and  every  subscriber  in  the  county 
received  a  copy  of  the  extra  as  well  as 
the  regular  Tuesday  issue  Wednesday 
morning.  M.  W.  Stauffer  is  manager 
of  the  Daily  Forum  and  C.  T.  Krause  is 
managing  editor. 

CARRIER  IS  GANG  VICTIM 

-A  victim  of  mistaken  identity,  .Allen 
B.  Wilscni,  a  route  carrier  of  the  IVash- 
ington  (D.  C.)  Herald,  was  shot  and 
killed  Oet.  23  near  Takoma  Park,  by 
two  gunmen  who  are  said  by  police  to 
have  mistaken  him  for  Mickey  McDon¬ 
ald,  an  alleged  gambler  whose  life  has 
been  threatened  twice  in  the  last  year 
and  a  half.  The  gunmen  laid  an  am¬ 
bush  near  McDonald’s  home  and  fired 
with  a  pump  gun  and  a  pistol  as  Wilson 
drove  up  in  front  of  the  house  in  a 
sedan.  Wils<  n  died  shortly  after  in 
the  Washington  Sanatorium,  Takoma 
Park. 


Results! 


700  BOYS  DAILY’S  GUESTS 

The  Milwaukee  Journal  was  host  to 
700  newspaper  boys,  winners  of  a  recent 
circulation  contest,  at  a  dinner  in  the 
Journal  cafeteria,  and  a  theatre  party  at 
the  Fox  Wisconsin  and  Fox  Palace  the¬ 
atres,  Oct.  15.  They  were  the  first  of 
six  groups  who  will  be  guests  of  the 
Journal  and  the  Fox  Theatre  manage¬ 
ment,  for  their  subscription  efforts. 


CARRIER  BILL  DEFEATED 

.A  proposed  ordinance  which  would 
liave  prohibited  boys  from  selling  their 
papers  in  the  middle  of  streets  at  traffic 
intersections  was  tabled  by  unanimous 
vote  of  the  Los  Angeles  city  council 
Oct.  22.  The  ordinance  had  been  up  for 
consideration  for  more  than  two  months. 
In  tabling  the  matter  the  council  did 
so  with  the  stipulation  that  newsboys  be 
allowed  a  six-month  probationary 
period  in  which  to  prove  that  their  ac¬ 
tivities  are  not  a  hazard  to  motorists. 


CHICAGO  COOKING  SCHOOL 

The  Chicago  Tribune’s  1934  cooking 
school  will  hold  its  first  session  on  Nov. 
6  on  the  south  side  of  Chicago  and 
spend  four  days  there  before  moving 
to  the  west  side  and  thence  to  the  north. 
Three  huge  ballrooms  are  being  en¬ 
gaged  for  the  school.  Mrs.  Ida  M.  Chit¬ 
wood,  home  economics  authority,  and 
Mary  Meade,  Tribune  home  economics 
editor,  are  conducting  the  school.  W. 
E.  Donahue,  advertising  manager  of 
the  paj^r,  announced  recently  that 
present  indications  are  that  the  number 
of  advertisers  of  food  and  grocery  pro¬ 
ducts  participating  will  exceed  the  58 
who  took  part  last  year. 


POTATO  RECIPE  CONTEST 

The  Duluth  Herald  and  Xews  Tribune 
are  sponsoring  a  potato  recipe  contest 
<)ffering  a  bushel  of  Arrowhead  No.  1 
IKitatoes  to  the  three  winners.  The  con¬ 
test  is  being  conducted  in  connection 
with  a  cooking  school  to  be  conducted 
by  the  newspapers  and  the  Minnesota 
Power  &  Light  Company  for  three  days 
in  Novemljer  at  the  Spalding  hotel. 


ORGANIZING  NEW  SYNDICATE 

A  feature  syndicate  is  being  organ¬ 
ize  in  Chicago  to  supply  newspapers 
with  daily  short  stories  of  1,000  words’ 
length,  according  to  David  Boyd,  who 
with  Frank  K.  Levin  and  Day  A.  Perry, 
comprises  the  staff  of  syndicate  editors 
for  .All  Features  Syndicate,  422  S.  Dear¬ 
born  street,  Chicago.  Readers  of  news¬ 
papers  taking  the  feature  are  being 
asked  to  submit  their  own  stories. 


BEAUTIFUL  BABY  CONTEST 

The  Philadelphia  Daily  Neios  is  con¬ 
ducting  a  "Beautiful  Baby  Contest”  with 
cash  awards  totaling  $500  for  photo¬ 
graphs  of  the  prettiest  babies  in  its 
territory.  Selections  are  being  made 
by  judges  and  some  photographs  sub¬ 
mitted  are  published  on  the  News’  pic¬ 
ture  page.  Prizes  range  from  $100  down 
to  $1,200  being  offered.  The  contest 
doses  Nov,  6. 

BRIDGEPORT  COOKING  SCHOOL 

The  Bridgeport  (Conn.)  Post  and 
Telegram  conducted  a  “Fcx)ds  on  Pa- 
^de  Cooking  School”  Oct.  16-19,  at 
Pyramid  Mosque,  Bridgeport,  in  co-op- 
tration  with  the  National  Livestock  and 
Meat  Board.  M'iss  Lucille  Harris  was 
the  lecturer. 


CONDUC’nNG  SAFETY  DRIVE 

A  highway  safety  campaign  is  being 
conducted  by  the  Philadelphia  Record, 
daily  articles  presenting  the  views  of 
state  and  city  officials,  traffic  experts 
and  the  man  on  the  street  being  headed 
by  the  revised  figures  of  dead  and  in¬ 
jured  in  accidents  as  the  toll  mounts. 
The  series  is  being  assembled  by  Myles 
Pickering,  of  the  staff. 

PLANNING  AMATEUR  BOUTS 

The  Philadelphia  Evening  Ledger 
will  hold  its  sixth  annual  Philadelphia 
district  amateur  boxing  championship 
tournament  Oct.  30  to  Nov.  4,  in  the 
Arena.  Two  preliminary  tourneys  will 
be  he  before  the  finals,  Nov.  4. 

BETTER  HOMES  SHOW 

The  Battle  Creek  (Mich.)  Enquirer- 
-VcTC’j  sjxmsored  a  Better  Homes  and 
Radio  Sliow  at  the  Recreation  Union  in 
that  city  Oct.  18-21.  The  exposition 
was  formally  opened  by  U.  S.  Sen.  Ar¬ 
thur  H.  Vandenberg,  former  publisher 
of  the  Grand  Rapids  Herald. 


NEW  DAILY  PROPOSED 

The  proposed  establishment  of  the 
Kilgore  (Tex.)  Morning  Journal, 
new  daily,  was  announced  Oct.  16  by 
Tom  E.  Foster,  owner  and  publisher  of 
the  News  Champion  publications.  The 
new  daily  will  be  a  revival  of  the  old 
Kilgore  Journal,  a  weekly,  purchased 
and  discontinued  by  F'oster  in  March, 
1933.  Other  publications  issued  by  the 
News  Champion  Company  include  the 
Kilgore  Daily  News,  Center  Daily 
Ne'ws  and  the  Champion,  Shelby  Coun¬ 
ty  weekly. 

MORNING  EDITION  PLANNED 

.A  morning  edition  of  the  Scmhwle 
(Okla. )  Producer,  the  Seminole  Morn¬ 
ing  Star,  will  start  Nov.  1.  The  mew 
publication  will  be  operated  by  the 
Producer  Publishing  company,  accord¬ 
ing  to  an  announcement  made  Oct.  20 
by  James  T.  Jackson,  publishing  com 
pany  persident.  Jack  Oldham,  former 
publisher,  Hollis  Daily  Netos  will  be 
advertising  manager.  (Dther  staff  mem¬ 
bers  have  not  been  selected,  Jackson 
said. 


500  BOYS  ENTERTAINED 

The  Boston  Herald  and  Traveler 
were  hosts  to  500  home  delivery  boys 
in  the  Herald-Traveler  building  audi¬ 
torium  Oct.  18.  The  program,  which 
included  music  and  entertainment,  was 
the  first  of  a  series  to  be  held  for  the 
newspaper  boys  this  winter. 


AGRICULTURAL  CONTEST 

The  Memphis  (Tenn.)  Commercial 
Appeal  and  the  Alemphis  Chamber  of 
Commerce  as  sponsors  of  the  “Plant  to 
Prosper”  campaign  have  sent  final  in 
structions  to  129  agricultural  agents  in 
the  competing  counties  of  Tennessee 
Mississippi  and  .Arkansas  preparatory  to 
selection  of  farmers  entitled  to  certifi 
cates  of  merit  as  having  made  the  best 
use  of  government  rented  cotton  land. 


M’c  all  dearly  love  to  sec  quick  results.  Wc 
yearn  to  bring  home  the  bacon — immediately. 

Wc  plant  a  crop  in  the  morning  and  hope  to 
harvest  it  in  the  afternoon.  Quick  results! 

Vet  how  seldom  do  we  produce  quick  re¬ 
sults.  Our  best  work  often  takes  years  to  be 
recognized.  We  eternally  keep  asking  ourselves 
the  question:  “What  have  1  accomplished?" 
We  envy  the  bricklayer  who  can  drop  his 
trowel  at  four  thirty  in  the  afternoon  and, 
before  he  starts  home,  look  up  and  see  a  def¬ 
inite  piece  of  the  wall  that  he  built  that  very 
day.  For,  alas,  all  too  often  our  results  are 
practically  invisible. 

That’s  how  hard  it  is  to  get  results  when 
ou’re  trying  to  build  yourself  up.  but  quick 

RESULTS  ARE  EASY  WHEN  VOU'rE  TEARING  YOUR¬ 
SELF  DOWN !  Just  put  the  necessary  time,  money, 
and  intensity  into  some  vice  or  indulgence, 
some  form  of  personal  destruction,  and  you 
get  the  results  right  off  the  bat.  Are  they 
QUICK?  Oh,  boy!  They  iome  so  fast  they  hit 
ou  before  you  even  thought  they  were  due! 

Tear  yourself  down  with  intemperance,  reck¬ 
lessness,  sloth,  viciousness,  hatred,  dereliction 
from  duty.  No  question  about  it,  there’s  a 
great  thrill  in  the  game,  the  pace  is  awfully 
fast,  you  surely  get  action!  Quick  results! 

The  reason  you  get  quick  results  when  you’re 
tearing  yourself  down  is  that  the  world  offers 
no  resistance  or  interference  to  the  action. 
Many  so-called  "friends”  and  many  more  real 
enemies  will  lend  you  a  helping  hand  in  the 
process.  You’ll  get  plenty  of  cooperation  in 
spending  your  money,  in  ruining  your  health, 
in  shattering  your  morale.  When  you’re  going 
downhill,  they’re  all  willing  (and  anxious)  to 
give  you  a  push.  Quick  results!  Why,  when 
you'ro.  tearing  yourself  down,  you  travel  so 
fast  the  BOTTOM  hits  you  before  you  hit  it! 

Hut  when  you’re  building  yourself  up,  quick 
results  ’are  woefully  missing.  V’irtuc,  labor, 
courage  carry  only  a  mild  wallop.  Develop¬ 
ment  is  as  slow  as  molasses.  Quick  results  are 
not  in  the  cards.  That’s  why  you  must  ac¬ 
knowledge,  early  in  the  journey  upgrade,  that 
the  one  quality  in  you  you  must  never  doubt, 
never  relinquish,  never  compromise,  is  the 
QUALITY  OF  PERSEVERANCE.  Pcrscverance  is  the 
one  “result-producing”  quality  you  have,  and 
if  you  want  results,  good  results,  they  are 
going  to  come  through  perseverance  and  they 

ARE  GOING  TO  COME  SLOWLy! 

But  if  you  want  quick  results,  they  are  easy. 
Try  tearing  yourself  down.  No  courage  is 
needed  here,  no  laborious  application,  no  per¬ 
severance  whatsoever.  The  whole  process  is 
automatic  and  lightning  fast. 

If  you  must  have  quick  results,  why  take 
tlicm  in  the  only  way  you  can  get  them,  good 


ISSUED  “HARVEST”  EDmON 

The  7'w'o  Rivers  (Wis.)  Reporter  is¬ 
sued  a  24-page,  three  section  “Harvest 
Festival”  edition  Oct.  19,  celebrating  the 
bountiful  harvest  in  that  section. 


SENDS  nVE-LEAF  CLOVER 

A  subscriber  to  the  Chicago  American 
recently  sent  the  paper  a  five-leaf 
clover,  observing  the  subscriber’s  fifth 
year  as  a  reader  of  the  .American,  as 
a  gesture  of  good-will  and  good  luck. 

SERIES  BY  ARCHITECTS 

The  St.  Louis  Post-Dispatch  has  be 
gun  a  series  of  articles  in  its  daily 
magazine  section,  in  which  local  archi 
tects  give  their  plans  for  what  they 
consider  the  ideal  small  home. 


RESULTS  ARE  ALWAYS  SLOW  RESULTS! 


Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
qioo  Fullerton  Avenue,  Chicago 


Bunte  Candy  Bars  are  sold  in 
Mills  Vending  Machines 
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WHAT  OUR  READERS  SAY 


GUILD  “FLYING  SQUADRON”  TO 
MUCK-RAKE  PRESS 

To  Editor  &  Publisher;  I  was  in¬ 
terested  in  your  comments  in  your  Octo¬ 
ber  20  issue  (E.  &  P.  page  52,  Oct.  20) 
on  my  letter  to  the  Guild  Reporter  pro¬ 
posing  the  formation  of  a  group  of  news¬ 
paper  investigators  to  search  for  evi¬ 
dence  of  editorial  dishonesty  against 
newspapers  with  which  the  Guild  might 
become  embroiled  in  open  conflict. 

It  is  entirely  understandable  and  re- 
sonable  that  your  viewpoint  and  that  of 
Guild  members,  individually  or  col¬ 
lectively,  should  differ  markedly  on 
the  desirability  of  such  a  move.  But 
that  you  should  be  so  alarmed  over  the 
“potential  terror”  in  the  proposal  struck 
me  as  somewhat  surprising. 

Obviously,  if  there  is  no  editorial 
dishonesty  to  expose,  then  an  attempt 
to  find  evidence  of  it  would  fall  flat 
and  could  hardly  be  worth  the  concern 
which  it  apparently  arouses  in  you. 
If  there  is  such  dishonesty,  I  am  at  a 
loss  to  see  why  the  exposure  of  it  would 
be  other  than  a  favor  and  a  service  to 
the  public  and  to  all  persons  sincerely 
interested  in  newspaper  welfare. 

The  proposal  was.  of  course,  solely 
a  personal  suggestion  to  which  the 
Guild  is  in  no  way  committed. 

It  is  my  own  opinion  that  the  Guild 
should  not  be  directly  concerned  with 
the  question  of  how  publishers  run 
their  newspapers.  Any  attempt  by  the 
Guild  to  endeavor  to  establish  or  even 
to  claim  the  right  to  any  measure  of 
control  over  newspaper  policies,  except 
insofar  as  they  directly  and  immedi¬ 
ately  concern  the  income  and  working 
conditions  of  the  employe,  I  regard  as 
highly  dangerous.  But  I  fail  to  see 
why,  in  case  of  an  open  conflict  arising 
out  of  publisher  tactics  in  opposition 
to  the  Guild,  the  Guild  should  not  be 
entitled  to  the  free  use  of  whatever 
weapons  may  be  available  to  it.  In 
general,  I  consider  it  to  be  in  the  Guild’s 
interest  to  avoid  as  far  as  the  pub¬ 
lishers  will  permit  any  move  tending 
to  weaken  public  ck)nfidence  in  the 
press.  In  specific  cases,  however,  it 
might  very  well  be  to  the  interest  of 
both  the  Guild  and  the  public  to  shed 
wholesome  light  upon  a  proved  case 
in  which  a  newspaper  had  broken  faith 
with  its  readers.  A  newspaper  which 
never  breaks  faith,  clearly  has  nothing 
to  fear  from  such  a  move.  My  pro¬ 
posal  was  not  to  use  innuendo  and 
vague  statements  of  opinion,  but  to 
present  the  truth  as  it  might  be  found 
—the  natural  function  of  the  reporter, 
if  I  properly  understand  newspaper 
theory. 

C.  C.  XlCOLET 

Editor’s  note:  The  “Flying  Squadron”  of 
muckrakers  was  a  suggestion  which  ap¬ 
peared  in  the  Guild  Reporter,  but  now  it  is 
actually  in  practice  in  the  Staten  Island 
(N.  Y.)  Advance  case.  The  organ  of  the 
New  York  Guild  this  week  reeks  with  scur¬ 
rilous  references  to  the  Advance  and  its 
stalT.  The  Guild  paper  charges  that  the 
.\dvance  non-union  employes  “shake  down” 
persons  written  about;  that  the  publisher 
"shakes  down”  advertisers  at  Christmas  time 
by  inducing  them  to  take  space  in  a  Christ¬ 
mas  and  \ew  Years  Greeting  page;  that  a 
local  utility  advertiser  “called  off”  an  editor¬ 
ial  canqiaign  directed  at  electric  light  rates; 
that  the  editor  is  animated  by  “social  spite” 
and  “petty  revenge,”  and  that  the  news  is 
“distorted”  and  "omitted.”  .Ml  this  is  as¬ 
serted  in  the  New  York  Guild  organ,  dis¬ 
tributed  as  propaganda,  but  without  proof 
which  would  stand  in  any  court  of  law.  The 
charges  are  indignantly  denied  by  the  .ad¬ 
vance  management.  In  this  propaganda  cru¬ 
sade  against  the  .Xdvance  the  Guild  is  work¬ 
ing  under  a  written  agreement  with  four 
printing  unions,  of  New  York,  to  unionize  the 
•Advance  office,  which  is  non-union  through¬ 
out. 


WHAT  PRICE  GLORY? 

To  Editor  &  Publisher:  I  have  had 
my  attention  called  to  the  statement 
of  Mr.  Cal  Lewis,  published  in  the  re¬ 
cent  issue  of  your  excellent  publication, 
that  the  observance  of  our  greatest 
American  anniversary,  the  day  of  the 
adoption  of  the  Federal  Constitution, 
was  remembered  “only  in  a  small  way” 
before  he  became  interested,  about  six 
weeks  before  the  recent  remembrance 
on  Sept.  17. 


Editor  &  Publisher 

This  is  widely  at  variance  with  the 
facts.  Our  National  Socielv,  Sons  of 
the  American  Revolution,  began  the  ob¬ 
servance  in  1917  and  immediately  there 
was  a  great  and  enthusiastic  partici¬ 
pation  by  all  of  our  organizations  in 
each  state  in  the  union.  With  each 
passing  year  many  other  organizations 
liave  aligned  with  us,  notably  the  D. 
.■\.  R.  and  the  .\merican  Bar  Associa¬ 
tion.  The  public  schools  have  held 
exercises  from  the  beginning,  in  re¬ 
sponse  to  our  overtures.  ...  It  will  thus 
be  seen  that  the  people  were  apprised 
most  energetically  of  this  annual  event 
before  Mr.  Lewis  came  upon  the  scene. 

D.wid  L.  Pierso.v, 
Chairman  National  Committee  on 
Observance  of  Constitution  Day. 


WIDE-OPEN  CONFESSION 

To  Editor  &  Publisher;  The  at¬ 
tached  letter  will  interest  all  editors 
and  publishers,  especially  those  who 
believe  that  news  and  editorial  columns 
are  not  for  sale.  My  letter  to  George 
H.  Corey  tells  the  story. 

G.ardxer  Campbell,  Managing  Edi¬ 
tor. 

Wakefield  (Mass.)  Daily  Item. 


Mr.  George  H.  Corey 
J.  W’alter  Thompson  Company 
Chicago,  Ill. 

Dear  Sir;  Under  date  of  October 
19,  we  have  received  from  you  the 
following : 

“Following  receipt  of  your  recent  com¬ 
munication  regarding  the  use  of  your 
waste  basket,  we  have  removed  the  name 
of  your  paper  from  both  the  paid  ad¬ 
vertising  and  free  publicity  lists  of  the 
Lafayette  Car.  \Ve  assure  you  that  you 
will  not  be  troubled  with  either  of  these 
in  the  future. 

(Signed)  George  If.  Corey.” 

We  are  saving  the  original,  because 
we  think  it  is  going  to  be  very  valu¬ 
able;  for  example,  we  are  sending  a 
copy  of  it  to  Editor  &  Publisher. 

\Ve  are  also  sending  a  copy  to  the 
manager  of  the  New  England  Daily 
Newspaper  Association,  to  the  National 
Editorial  Association,  and  will  fix  up  a 
little  story  for  the  Bulletin  of  the 
Massachusetts  Press  Association  of 
which  organization  the  writer  is  a 
former  president. 

This  is  the  first  time  in  my  32  years 
in  the  newspaper  business,  during  which 
I  have  devoted  about  ^  years  to  a 
tough  battle  against  the  free  publicity 
racket  among  the  advertising  agents, 
that  I  have  been  able  to  get  anything 
as  definite  as  this  to  prove  that  free 
publicity  and  paid  advertising  travel 
hand  in  hand  with  some  advertising 
agencies.  Heretofore  they  have  always 
made  violent  protestations  that  none 
of  the  free  publicity  they  sent  out  had 
any  influence  on  paid  business. 

You  may  recall  that  three  or  four 
years  ago  the  Massachusetts  Press 
.Association  created  quite  a  furore  by 
proposing  the  elimination  of  agency 
commission  to  advertising  agents  in 
the  free  publicity  game.  I  was  the 
originator  of  those  resolutions  and 
chairman  of  the  committee.  We  hardly- 
expected  that  that  little  campaign 
would  eliminate  the  evil,  but  it  certainly- 
had  the  advertising  agents  frighteneil, 
and  you  may  remember  that  it  was 
the  subject  of  a  series  of  featured 
articles  in  Editor  &  Publisher  for 
several  weeks. 

However,  at  no  time  did  any-  adver¬ 
tising  agency  admit  that  the  treatment 
of  free  publicity  had  an^  influence  on 
paid  advertising.  I  claimed  that  it 
had,  but  could  not  get  the  nroof — the 
proof  you  have  so  kindly  furnished. 

I  have  taken  the  position  for  years 
that  the  advertising  agent  is  not  the 
agent  of  the  publisher  when  he  uses 
media  other  than  newspapers  and  maga¬ 
zines,  or  particularly  when  he  accepts 
pay  for  the  dissemination  of  free  pub¬ 
licity,  and  that  he  should  receive  his 
commission,  or  service  fee,  from  the 
advertiser. 

In  recent  years  some  advertising 
agencies,  including  the  Thompson  Com¬ 
pany,  have  apparently  sent  out  more 
“free  publicity”  than  paid  advertising. 

With  reference  to  our  own  little 
quarrel,  we  have  simply  done  this:  We 
have  notified  you  four  or  five  times 
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CARTOONS  PREACH  SAFETY 


^pictt  €tre  tat 

to  do  ubout  tc . 


A  STRIKING  cartoon  accompanying 
every-  news  report  of  a  local  auto¬ 
mobile  fatality  depicts  for  readers  of  all 
newspapers  of  the  Westchester  County 
Publishers,  Inc.,  New  York,  the  tragic 
extent  to  which  the  motor  car  is  an 
instrument  of  death  and  disaster. 

The  drawing,  by  Max  Milians,  is  used 
either  in  one  or  two-column  measure. 
It  depicts  the  Grim  Reaper  astride  a 
speeding  truck  and  a  racing  pleasure 
car,  both  tearing  through  terrain  dotted 
with  gravestones.  The  number  of 
“auto  deaths  reported  today”  and  the 
number  "killed  since  Jan.  1”  is  mortised 
in. 

The  accurate  day-to-day  count  of  the 
highway  tragedies  furnishes  numerous 
opportunities  for  spot  news  and  feature 
stories.  When  the  toll  touched  100,  the 
fact  was  chronicled  on  Page  One  of  all 
publications  in  the  group. 


since  last  Spring  (the  last  time  being 
on  October  15)  that  we  were  not  in¬ 
terested  in  free  reading  matter  and  il¬ 
lustration  mats  for  the  Lafayette  car, 
because  we  were  getting  no  Lafayette 
advertising,  and  in  one  or  two  of  the 
earlier  letters  made  the  observation  that 
we  could  hardly  see  the  value  of  print¬ 
ing  Lafayette  publicity-  when  the  local 
dealer  could  not  (or  said  he  could  not) 
get  Lafayette  cars.  You  wasted  your 
client’s  money,  last  Spring,  sending  us 
electrotypes  and  mats  which  could  not 
be  used  because  the  local  dealer  could 
not  release  them.  Under  these  cir¬ 
cumstances,  w-e  had  a  mistaken  idea 
that  you  did  not  want  to  waste  your 
client’s  money  on  free  publicity  matter 
that  was  of  no  value  and  going  into 
the  waste  basket.  We  also  had  a  mis¬ 
taken  idea  that  if  we  told  you  that 
your  Lafayette  electrotypes  were  lying 
unused  because  the  dealer  could  not  get 
cars,  you  might  pass  the  tip  along  to 


your  client  and  make  the  co-operation 
of  mutual  advantage.  Certainly,  you 
get  no  commission  when  advertising 
is  not  run — but  maybe  your  compensa¬ 
tion  for  the  free  publicity  is  more  im¬ 
portant  than  the  commission  on  the 
advertising.  One  thing  is  certain,  it  is 
not  more  important  to  us. 

This  is  a  brief,  but  careful,  review 
of  the  situation  and  we  are  making 
several  carbon  copies  of  it  to  go  where 
we  tliink  it  will  do  the  most  good  in 
awakening  the  publishers,  and  we  will 
include  your  client,  of  course. 

Gard.ver  Campbell. 


INDIANAPOL  S  NEWS 
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RAD’US 


♦Ko-ouqn  t, 
pro4  tabiq 
rcono-n  caliij 


A  PUBLISHER  COMMENTS  ON 


“Home  Economics 


THE  COMPLETE 
COOKING  SCHCX)L 
SERVICE 


"Our  Cookins  School  under  the  direction  oi 
your  Nrm,  which  closed  todev,  hes  been 
extremely  tuccessiul."  .  .  .  “The  ettendence 
hes  been  up  to  normel,  with  perheps  e  slifht 
increese  over  the  one  which  wes  held  here  in 
1931.  Our  linege  showed  e  thirty  percent 
increese  over  the  linege  ol  1931." 

(From  a  Kanses  newspaper) 


We  guarantee  and  deliver  a  definite 
amount  of  addititmal  tuUUmal  advertiting 


HOME  ECONOMICS 

SERVICE  CORPORATION 

>47  Petit  Ave.  New  Yeik 

ESTABLISHED  tgt4 


ECONOMY 

To  Editor  &  Publisher:  The  con¬ 
troversy  over  origin  of  the  flush  head¬ 
line  is  interesting. 

Frankly,  I  don’t  know  w-ho  originated 
it.  But  I  do  know  tb.at  back  in  1923, 
wl'.cn  the  Baltimore  Post  was  a  news 
tabloid,  1  adopted  a  new-  type  dress.  Our 
top  head  was  a  24  point,  extra  con¬ 
densed.  bf.  Ic  Cheltenham.  The  top 
deck  was  flushed  left,  the  right  side  be¬ 
ing  ragged,  though  w-e  tried  to  make 
each  succeeding  slightly  shorter  than 
the  top.  The  lower  decks  were  all  a 
hanging  indent.  We  even  flushed  our 
oneline  bf  cap  heads. 

In  my  opinion,  the  general  effect  was 
good  typographically.  That  it  made  for 
better  headline  writing  goes  without 
saying.  Copy  readers  wrote  what  they 
wanted  to  say,  not  what  they  had  to  say 
through  the  exigencies  of  creating  a 
balance.  The  saving  in  time  was  enor¬ 
mous.  We  estimated  a  saving  of  at 
lea.st  25  per  cent  in  editing  copy  and 
from  15  to  20  per  cent  on  the  head  ma¬ 
chine.  A’ou  see,  the  head  compositor 
never  had  to  hand-space  anything;  ht 
just  hauled  off  and  set  type. 

This  head  style  w-as  maintained  until 
we  changed  the  Post  to  conventional 
size  about  the  time  Scripps-Howard 
adopted  uniform  typography  and  mak^ 
up. 

Harold  D.  Jacobs, 

Editor,  Santa  Barbara  (Cal.)  Morninti 
Press. 
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ADDENDA  TO  SYNDICATE  DIRECTORY 


BUYER’S  GUIDE 


The  following  information  was  o 
lished  Sept.  29.  Readers  are  req 
of  that  issue: 

FEATl'RE 

E«rly  Mail  Paae  (Cleveland) .  Staff 

News  Pictures  . 

Layouts  and  Sketch  aeries .  Staff' 

My  New  York  (C) . 

SUrs  of  Radioland  (Mi)  (ill.) . . .  staff 
Star-Cazina  (motion  picture)  (Ms)  Staff 

Late  Mail  Page  ('Cleveland) . 

News  Pictures  . 

Scott’s  Scrapbook  (3*2)  (ill.) . . 

Grab  Bag  (novelty  features) . . , 

Editorial  Cartoon  (3-2)  . 

Nonsense  (1)  comic  panel . 

Our  Yesterdays  (3)  art  ftature. 

Pacibc  Coast  Pace  (d) . 


For  EDITOR  A  PUBUSHER  Readier* 


ACTHOR 


SYNDICATE 

Central  Gres’S  Association,  Inc. 


Employment 


Circulation  Builders 


Tha  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 
Can  supply  you  with  oompetent  ctrculaUon 
men  ot  capacity  and  ablUty  capable  to  taka 
entire  otaarge  of  your  department  or  to  OD 
Important  posta  In  tbe  department. 

Addrem  the  Seoreury-Traaaurer  plehH, 
Mr.  cnarenee  Eystar.  care  Star  BuUdlm. 
Paonh,  Ill. 


Expand  Your  Circulation  Now 

while  business  is  depressed.  One  must  sow  beforehand 
to  reap  in  the  future. 

We  are  newspaper  “doetors”  of  long  experience.  W e 
are  builders  of  good  will  and  promoters  of  prosperity. 
Consult  the  "world’s  record  circulatioD  builders” — 

HUDSON  De  PRIEST  &  ASSOCIATES 
246  Fifth  Ave.>  New  York  City 


.  Central  Press  Association.  Inc. 

K.  j.  Scott . '  ’  . . 

Start  . . . I  ]  I  . . 

J  esse  Cargill . .  1 1  1  [  j  "  i  1  [ . 

tieorge  Swan  . 

Staff  . I  ■  .  .  .  .  .  . 

.  Central  1  ress  .\ssociation.  Inc. 

SPECIAL  SERVICES 

News  Pictures  (Complete  fast  cov¬ 
erage  extra-ordinary  news  pic- 

New8**Featur'es  "('ilL)";. .  Central  Press  .\ssociation,  Inc. 

Pacific  Coast  Service  (From  San  . 

Francisco)  spot  news  pictures, 
layouts,  human  interest  features 

o-i.'li..' ■  ■ 'p' 11!  ■  V  ' : . I"’. .  Central  Pres-;  .Vssociation,  Inc. 

Southern  Extra  (w)  page  of  pic¬ 
tures  and  layouts  of  interest  to 

WhM’V’whM'At''a''Gla'nce'(dome.:  . 

tic  and  foreign  news  comment)..  Leslie  Eichcl  and  Charles 

Full  Page  Pictorials  (d)  (7-8)  (ill.)  Staff 
Full  Page  Pictorials  (Sat.)  Sun.) 

sports  .  Staff  .  Central  Pres-,  .\ssociation,  Inc. 

WOMEN’S  FEATURES  PAGE 

Dr.  Logan  Clendening.  Central  Press  -Association,  Inc. 

Ur.  Garry  C.  Myers...  Central  Press  Associ.ation,  Inc. 

Gladys  Glad  .  Central  Press  .Association,  Inc. 

Luciene  Lelong,  Lucy  Central  Press  -Association,  Inc. 

Clair,  Hilda  Hunt, 

Mme.  Lisbeth  and 

others  .  Central  Press  .Association,  Inc. 

.  Central  Press  -Association,  Inc. 

.  Central  Press  -Association,  Inc. 

.  Central  Press  Association,  Inc. 

•  ;  - .  Central  Press  .Association,  Inc. 

Lilian  Campbell  .  Central  Press  .Association,  Inc. 

■Mrs.  Mary  Morton....  Central  Press  -Association,  Inc. 

Mrs.  Mary  Morton ....  Central  Press  .Association,  Inc. 

. .  Central  Press  -Association,  Inc. 

A  irginia  Lee .  Central  Press  -Association,  Inc. 

Paul  Robinson  .  Central  Press  Association,  Inc. 

• .  Central  Press  Association,  Inc. 

(I'ainous  poets  of  the 

past)  .  Central  Press  .Association,  Inc. 

.  Central  Press  .Association,  Inc. 

in  8  columns,  full  page,  mat  form. 


Travel  Bureau 


Clipping  Bureaus 

BUSINESS  MAGAZINE  CLIPPINGS 

We  read  for  dipping  pnrpoBca  almost  cve^ 
good  buuneM  magasine  pnbliahed  in  Amcnen 
— aome  2000  of  them — as  well  aa  laboCp  chorefag 
madicaig  farm»  and  other  daaa  papers. 

AMERICAN  TRADE  PRESS  Clippiiii  Bveai 

436  W.  23d  StzMt  Naw  York  City 


FIRST 


International  Sorelce 
?€•  Rue  dee  Petita*Cbampe 
PARIS 

Cable  Addroaei  Rlcaatallr  Parle 


Syndicates 


Central  Press  .Association,  Inc. 
Central  Press  -Association,  Inc. 


The  Ellis  Sunday  School  Lesson,  onoe  a 
week.  12(X)  words  long.  Good  for  twenty-live 
years;  better  now. 

More  tban  a  Hundred  Editors  of  big  and 
little  papers  can  tell  of  Its  merits. 

More  than  twenty  million  Sunday  Sobool 
members  are  Its  special  constituency;  and  the 
general  reader  likes  It,  too. 

THE  ELLIS  SERVICE.  Swarthmore,  Pa. 


Health  Column  (d) . 

Child  Psychology  (d) .... 
Beauty  Culture  (d)  (ill.) 
Fashions  (ill.)  . 


n  /  )  A  magazine  for  tbe  educa- 
Vt  y  J  tio^  entertauunent  and 
'V  \_J  y  enlightenment  of  type  metal 

SubMcription  price:  Your  good  wilt. 
Send  in  your  name  now  for  September  issue. 

UNITED  AMERICAN 
METALS  CORP’N 

200  Diamond  Street,  Brooklyn,  N.  Y. 
451  N.  Oakley  Boulevard,  CUcago,  lU. 


GEO.  BRENNAN  DIES 
POLITICAL  EDITOR 


Served  Philadelphia  Inquirer  Half  a 
Century — Known  Throughout 
Country  for  His  Knowledge 
of  Political  Scene 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Oct.  24 — George  J. 

Brennan,  political  editor  of  the  Phila¬ 
delphia  Inquirer  for  many  years,  and 
dean  of  Philadelphia  newspapermen, 
died  at  the  age  of  71  at  his  home  last 
night. 

Several  months  ago  Mr.  Brennan, 
who  without  question  was  the  best 
known  newspaperman  in  Pennsylvania, 
suffered  a  fall  which  made  him  an  in¬ 
valid  for  a  time.  Although  he  never 
completely  recovered  from  these  in¬ 
juries,  he  attended  to  his  editorial  duties 
as  uusual. 

Mr.  Brennan  had  a  wide  range  of 
acquaintances  and  political  confidantes. 

He  covered  every  national  political 
convention  of  both  parties  from  1888 
to  1932,  with  the  exception  of  those 
held  in  1896,  when  he  was  on  leave  of 
absence  from  the  Inquirer. 

Short  of  stature,  with  white  hair, 
keen  blue  eyes  and  a  face  wrinkled  with 
amiability,  he  was  as  familiar  a  figure 
on  Philadelphia  streets,  or  on  Capitol 
Hill  at  Harrisburg,  as  the  oldest  in¬ 
habitant  of  either  city. 

He  was  the  oldest  member  and  a  past 
president  of  the  Pennsylvania  Legisla¬ 
tive  Correspondents’  Association;  char¬ 
ter  member  and  past  president  of  the 
Philadelphia  Pen  and  Pencil  Club. 

He  had  been  political  editor  of  the 
Inquirer  for  the  better  part  of  his  51 
years  there,  save  for  one  period,  when 
he  served  as  secretary  to  the  Collector 
of  the  Port  of  Philadelphia.  In  John 
S.  Fisher’s  term  as  Governor,  from  spoke  eloquently  in  favor  of  a  free  com- 
1927  to  1931,  he  served  as  chairman  of  petti ve  system  as  compared  with  a 
the  Registration  Commission  in  Phila-  planned  economy  in  this  country.  He 
delphia.  cited  the  importance  of  a  free  and  in- 

Born  in  Philadelphia  in  1863,  Mr.  dependent  press,  declaring  the  press  of 
Brennan  received  all  his  education  in  .America  “is  the  finest  thing  we  have, 
the  public  schools  here.  Nowhere  in  America  will  you  find  a 

Immediately  after  graduation  from  business  so  utterly  free  as  the  press.” 
•  igh  school  he  joined  the  staff  of  the  The  Hogate  trophy  for  professional 
Inquirer.  achievement  was  awarded  to  the  Okla- 

ilr.  Brennan  served  three  terms  as  homa  University  chapter.  The  Beckman 
president  of  the  Pen  and  Pencil  Club,  cup  for  chapter  efficiency  went  to  In¬ 
local  newspapermen’s  organization  which  diana  University.  Southern  California 
in  its  gala  days  was  one  of  the  country's  university’s  “By-Liners”  Club  was  ad- 
most  famous  centers  for  new’spapermen  mitted  to  membership  as  a  new  chap- 
in  their  leisure  moments.  During  his  ter. 

I'residency  of  the  club,  William  Howard  The  1935  convention  will  be  held  at 
Taft  and  Theodore  Roosevelt  were  en-  the  University  of  Illinois,  Champaign, 
tertained  there.  Ill. 


In  1915  Mr.  Brennan  was  elected 
president  of  the  Pennsylvania  Legisla¬ 
tive  Correspondents’  Association.  He 
also  was  an  active  leader  in  the  affairs 
of  the  Pennsylvania  Society  of  the  Leg¬ 
islative  Sons  of  St.  Patrick.  In  addi¬ 
tion,  he  was  a  member  of  the  Terrapin 
Club  and  the  Harvey  Cedars  Outing 
Club,  and  the  famous  old  Clover  Club. 


BATES  AGENCY  DISSOLVING 

The  Charles  Austin  Bates  advertis¬ 
ing  agency,  New  York,  is  to  be  dis¬ 
solved,  effective  Nov.  1,  it  was  an¬ 
nounced  this  week.  Mr.  Bates,  head 
of  the  agency,  and  Theodore  J.  Goe, 
vice-president,  will  continue  to  oper¬ 
ate  as  sales  counselors  at  the  same 
offices,  18  East  48th  street.  In  addi¬ 
tion,  gold-mining  interests,  which  have 
recently  taken  Mr.  Bates  to  Canada 
much  of  the  time,  will  claim  their  at¬ 
tention. 
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BRYAN  HEADS  COLLEGE 

John  Stewart  Bryan,  publisher  of  the 
Richmond  (Va.)  News-Leader,  was  in¬ 
augurated  as  nineteenth  president  of 
William  and  Mary  College,  Williams¬ 
burg.  Va.,  Oct.  20.  He  followed  his 
inaugural  address  by  giving  President 
Roosevelt  an  honorary  degree  as  his 
first  official  act. 
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CODE  WAGES  FOR  REPORTERS 
ARE  ATTACKED 


(Continued  from  page  11) 
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STUDY  OF  A.  B.  C.  RULES 
IS  AUTHORIZED 

{Continued  from  page  9) 


The  convention  sustained  tlie  news¬ 
paper  division's  reconunendation  tliat 
newspapers  set  forth  their  circulations 
in  municipalities  within  a  metropolitan 
city  zone,  by  adopting  the  following 
resolution : 

"resolm-.d;  That  it  is  the  sense  of 
this  Convention  that  a  change  be  made 
in  the  bureau  s  present  procedure  rela¬ 
tive  to  municipalities  witnin  the  city 
zone  ot  another  city,  in  accordance  with 
the  following ; 

"When  a  municipality  in  which  a 
member  newspaper  is  published  is  in¬ 
cluded  in  the  arbitrary  city  zone  of 
another  city,  eacli  newspaper  in  the 
larger  city  sliall  set  forth  its  circulation 
in  the  municipality  arbitrarily  included 
in  the  city  zone  of  the  larger  city.” 

1  he  proposal  for  live-day  averages, 
which  was  defeated  in  the  newspaper 
departmental  meeting,  was  referred  to 
the  board  of  directors  for  further  con¬ 
sideration. 

iJeiegates  to  the  convention  adopted 
the  following  resolution  relative  to  a 
revision  of  the  bureau’s  dues  structure: 

"Kesolved  :  That  it  is  the  sense  of 
this  convention  that  the  basic  plan  for 
a  new  rate  structure  reported  by  the 
Committee  on  Revision  of  Dues  ap¬ 
pears  to  be  equable  and  it  is  recom¬ 
mended  that,  when  the  committee  has 
worked  out.  on  this  plan,  the  actual  dues 
requisite  for  the  proper  operation  of 
the  bureau,  the  schedule  then  proposed 
be  reported  to  the  members  for  action.” 

The  present  officers  of  the  bureau 


Mrs.  E.  Adams  Emison  and  husband, 
Samuel  Emison,  co-publishers  of  the 
I  incennes  (Iiid. I  Post  (center I,  chat¬ 
ting  with  R.  D.  Sanche,  U  ausau  (Wis.f 

Record-Herald,  at  A.B.C.  meeting. 

were  re-elected  at  the  meeting  of  the 
board  of  directors  held  immediately 
after  adjournment  of  the  general  ses¬ 
sion  on  Friday  morning.  They  are: 

P.  L.  Thomson,  Western  Electric 
Company.  New  York,  president;  F.  R. 
Davis,  General  Electric  Company, 
Schenectady,  vice-president ;  S.  R.  Lat- 
shaw,  Butterick  Publishing  Company, 
New  York,  second  vice-president; 
Ralph  Starr  Butler,  General  Foods  Cor¬ 
poration.  New  York,  third  vice-presi¬ 
dent;  T.  F.  Driscoll,  Armour  &  Com¬ 
pany,  Chicago,  secretary;  E.  R.  Shaw, 
Power  Plant  Engineering,  Chicago, 
treasurer. 

Walter  M.  Dear,  Jersey  City  Jersey 
Journal,  and  W.  F.  Schmick,  Baltimore 
Sun,  were  re-elected  directors  of  the 
newspaper  division  for  two  years. 

E.  Ross  Gamble,  Erwin  Wasey  & 
Company,  Chicago,  was  elected  director 
of  the  advertising  agency  division  for 
a  two  year  period,  succeeding  D.  P. 
Brother,  Campbell-Ewald  Company, 
Detroit. 

The  advertising  agency  divisional 
committee  elected  consists  of  three 
members  re-elected  from  last  year  and 
two  new  members :  The  re-elected  are : 
L.  1.  Bush,  Blackman  Company,  New 


New  A.B.C.  Dues  Scale  Explained 

Present  Discrepancies  Are  Cited 


President  P.  L.  Thompson  greets  veteran  A.B.C.  leaders  at  21st  annual  meeting 
in  Chirago.  Left  to  right:  Marco  Morrow,  Capper  Farm  Press;  Russell  R. 
Whitman,  first  managing  director  of  the  bureau;  President  Thomson;  H.  A. 
Sprague,  St.  Joseph  (Mo.)  Gazette  &  Netes-Press;  and  O.  C.  Harn.  present 
A.B.C.  managing  director. 

The  present  system  of  .A.B.C.  dues  in  the  same  division.  The  committee 
works  numerous  injustices,  Marco  agreed  that  a  publisher  with,  say,  a 


Morrow,  of  the  Capper  Farm  Publica¬ 
tions,  a  director  of  the  A.B.C.,  told  the 
Chicago  convention  in  presenting  an  im- 
formal  committee  report  on  the  pro- 
IK)sed  revision  of  the  dues  scale. 

He  cited  instances  where  the  addi¬ 
tion  of  a  single  subscriber  would  in¬ 
crease  the  publisher’s  dues  by  50  per 
cent,  and  showed  that  additional  circu¬ 
lation  beyond  100,000  not  only  increased 
a  publisher’s  dues,  but  increased  them 
three  times  as  much  per  thousand  as 
circulation  l)etween  50,000  and  100,000. 

The  committee’s  study  was  based  on  a 
breakdown  of  the  costs  for  each  audit 
made  during  a  year  and  each  publica¬ 
tion’s  share  of  overhead  expense.  This 
showed,  he  said,  that  magazine  and  farm 
paper  divisions  are  fully  meeting  the 
cost  of  their  audits  and  their  proportion¬ 
ate  share  of  overhead,  while  newspaper 
and  business  paper  divisions  are  not 
paying  their  way. 

“The  next  phase  of  the  problem,”  he 
said,  “crilled  for  the  elimination  of  in¬ 
equalities  between  individual  publications 


million  circulation,  should  pay  as  much 
for  his  first  5,000  as  is  paid  by  a  pub¬ 
lisher  in  the  same  division  with  only 
5.000  circulation:  as  much  for  his  first 
100,000  as  a  publisher  with  only  100,000 
pays.  That  was  the  only  way  in  which 
the  regular  curve  we  were  seeking  could 
be  found. 

"To  illustrate :  Here  is  a  chart  show¬ 
ing  the  dues  per  thousand  of  circula¬ 
tion  which  falls  in  the  successive 
brackets  of  the  Newspaper  Division; 
You  will  see  that  for  the  first  5,000 
distribution  newspapers  now  pay  at  the 
rate  of  $15.60  for  M.;  for  the  second 
5.000  the  rate  is  $5.20  per  M.;  but  it 
jumps  to  $10.40  for  the  third  5,000; 
then  drops  back  to  $5.20  for  the  next 
10,000;  $4.16  for  the  next  25,000;  $1.04 
for  the  next  50,000;  and  for  some  unac¬ 
countable  reason  the  next  50.000  jumps 
up  again  and  costs  the  publisher  $3.12 
per  M . ;  the  next  50.000,  $2.08 :  and  after 
that  he  may  go  into  the  millions  and 
have  a  free  ride.  Obviously  inequitable. 

“This  next  chart  shows  the  variation 


York;  E.  H.  Cummings.  William  Esty 
&  Co.,  New  York;  and  C.  F.  Gold- 
thwaite,  J.  J.  Gibbons,  Ltd.,  Montreal. 
The  new  members  are  George  Pearson, 
J.  W'alter  Thompson  Company,  Chicago 
and  J.  J.  Hartigan,  Campbell-Ewald 
Company,  Detroit.  They  succeed  Mr. 
Gamble  and  A.  W.  Sherer,  Lord  & 
Thomas,  Chicago. 

Five  of  the  advertiser  division’s  di¬ 
rectors  were  re-elected  for  a  two-year 
period.  They  are  Ralph  Starr  Butler, 
General  Foods  Corporation,  New  York; 
Donald  B.  Douglas,  Quaker  Oats  Com¬ 
pany,  Chicago;  L.  R.  Greene,  Tuckett 
Tobacco  Company,  Ltd.,  Hamilton;  W. 

A.  Hart.  E.  1.  du  Pont  de  Nemours  & 
Co.,  Wilmington;  and  Ralph  F.  Rogan, 
Procter  &  Gamble  Co.,  Cincinnati. 

Stuart  Peabody,  Borden  Sales  Com¬ 
pany,  New  York,  was  elected  by  the 
advertisers  for  two  years  to  succeed  L. 

B.  Jones,  deceased.  Eben  Griffiths, 
Socony  Vacuum  Oil  Company,  New 
York,  was  elected  director  for  one  year 
to  succeed  Franklin  Bell,  H.  J.  Heinz 
Company,  Pittsburgh,  resigned. 

The  farm  paper  division  re-elected 
Marco  Morrow,  Capper  Farm  Press. 
Topeka,  as  director  for  two  years  and 
also  re-elected  its  divisional  committee. 
This  committee  consists  of  Benjamin 
Allen,  Curtis  Publishing  Company, 
Philadelphia ;  W.  G.  Camp^ll,  Farmer’s 
Guide,  Huntington,  Ind. ;  P.  D.  Mit¬ 
chell,  Farmer’s  Advocate  S’  Home  Mag¬ 
azine,  London,  Ont. ;  Dante  Pierce, 
IVisconsin  Agriculturist  &  Farmer, 
Racine,  Wis. ;  and  P.  E.  Ward,  Farm 
Journal,  Philadelphia. 

F.  W.  Stone,  Parent’s  Magazine,  New 
York,  was  re-elected  director  in  the 
magazine  division  and  Mason  Britton, 
McGraw-Hill  Publishing  Company, 
Inc..  New  York,  was  re-elected  director 
of  the  business  paper  division  for  two 
vears. 


The  resolutions  committee  recom¬ 
mended  that  certain  topics  up  for  dis¬ 
cussion  be  referred  to  the  board  of  di¬ 
rectors  for  whatever  action  its  deems 
fit.  These  included  the  topic,  “.Averag¬ 
ing  Newspaper  Circulation  on  a  Five- 
day  Basis.”  The  motion  to  change  the 
present  rule  was  overwhelmingly  lost 
m  the  newspaper  division.  The  adver¬ 
tising  agency  division  declared  itself  in 
favor  of  the  rule  as  it  stands  in  prin¬ 
ciple  and  recommended  “that  if  any 
change  be  made,  it  be  a  reduction  of  the 
percentage  of  variation  required ;  that 
it  is  opposed  to  any  optional  reporting 
features  as  proposed.” 

Another  topic  was  the  subject,  “Re¬ 
vision  of  Rules  Pertaining  to  the  Divi¬ 
sion  Between  Morning  and  Evening 
Newspapers,  Chapter  B,  .Article  II, 
Section  12  (a),  (b),  and  (c).”  The 
newspaper  division  tabled  the  motion 
and  the  advertising  agency  voted  that 
the  section  be  not  changed. 

“Inducements  to  Publishers’  Em¬ 
ployes.”  was  up  before  three  of  the  divi¬ 
sions.  The  advertising  agents  favored 
the  reinstatement  of  the  following  ques¬ 
tions  in  the  newspaper  form:  “(.a) 
Were  circulation  competition  employed  ? 
(b)  Were  carrier  competition  em¬ 
ployed?”  The  advertisers  recommended 
no  change  and  the  newspaper  division 
took  no  action. 

On  “Modification  in  Business  Paper 
Form”  the  action  of  the  business  paper 
division  was  to  recommend  that  the 
question  be  referred  to  the  board  of  di¬ 
rectors. 

The  advertisers  division  did  not  dis¬ 
cuss  it. 

The  advertising  agency  division  de¬ 
clared  that  it  “favors  a  more  detailed 
occupational  analysis”  when  it  discussed 
“More  Detailed  Occupational  Analyses,” 
which  was  also  among  the  topics  re- 
(Continued  on  page  37) 


of  the  rate  per  thousand  paid  by  news¬ 
papers  in  the  same  bracket. 

"A  paper  with  a  distribution  of  4,999 
pavs  dues  of  $52  a  year,  or  $10.40  per 
M'  If  the  publisher  is  fortunate  enough, 
or  unfortunate  enough,  to  secure  one  ad¬ 
ditional  paid  subscriber,  his  yearly  dues 
hop  up  to  $78  and  he  pays  at  the  rate 
of  $15.60  per  M. 

“In  this  second  bracket  the  rate  per 
M.  fluctuates  from  $15.00  to  $7.80  per 
M.,  but  one  more  subscriber  pushes  the 
paper  up  into  the  third  liracket,  with 
dues  of  $104  iier  year,  an  initial  rate  ot 
$10.40  per  M.  dropping  to  $0.95  per  M. 
for  a  distribution  of  14,999.  .A  publisher 
with  an  even  10,000  and  a  publisher  with 
an  even  15,000  distribution,  pay  exactly 
the  same  rate  per  M. — $10.40. 

“This  jerky,  jumpy  fluctuatiorv-a 
higher  rate  per  M.  for  a  greater  dis¬ 
tribution — maintains  in  every  bracket  ot 
every  division.  It  is  obviously  unfair. 

".After  burning  much  midnight-oil  and 
wasting  reams  of  scratch-paper  in  an 
effort  to  establish  a  smoothly-flowing 
curve,  by  the  hit-and-miss,  trial-and- 
error,  method,  it  dawned  upon  us  that 
our  problem  called  for  expert  mathe¬ 
matical  knowledge.  So  we  turned  to  an 
engineer  of  practical  experience  in  com¬ 
plicated  rate-structures.  Taking  our 
fixed  factors;  (a)  The  individual  and 
the  aggregate  circulations  of  the  papers 
in  a  division;  (b)  .An  irreducible  mini¬ 
mum  rate  of  dues;  (c)  The  total  rev^ 
nue  required  from  the  division;  he  ran 
for  us  a  set  of  logarithmic  curves,  which 
automatically  fix  the  dues  indicated  bj 
any  given  circulation. 

“The  committee  feels  that  it  has  ap¬ 
proximated  a  scientific  method  of  build¬ 
ing  an  equitable  rate-structure.  In  hs 
proposed  scale,  the  rate  per  M.,-— no,  la 
us  say  the  rate  for  copy  distributed— 
automatically  decreases  with  every 
single  copy  increase  in  distribution 
Moreover,  an  inherent  feature  of  tht 
scheme  is  the  elimination  of  top 
brackets  with  excess  circulation  coming 
in  “free-gratis  and  for  nothing.”  Thert 
is  no  point  at  which  the  dues  stop. 
Under  the  prevailing  scale  200,000  dis¬ 
tribution  is  the  top  bracket  of  news¬ 
papers,  and  500,000  of  other  publia- 
tions.  This  may  have  been  all  right 
twenty  years  ago.  But  circulations  have 
increased,  and  it  is  only  fair  and  just 
and  sane  and  sensible  to  apportion  to 
every  single  copy  distributed  its  equh- 
able  pro  rata  share  of  the  necessary 
dues. 

“Under  the  proposed  plan  each 
bracket  will  have  a  base-rate,  as  now. 
But  all  circulation  within  the  bracket 
shall  also-  carry  a  charge  fixed  at  a  rate 
per  thousand. 

“One  or  two  other  inconsistencies  are 
ironed  out  in  the  proposed  scale:  Sun¬ 
day.  weekly,  semi-weekly  and  tri-weekly 
issues,  published  in  connection  with  i 
daily,  now  pay  20  per  cent  of  the  daily 
dues ;  while  weeklies  or  semi-weeklies, 
not  published  in  connection  with  a  daily, 
pay  60  per  cent. 

“So  far  as  the  problem  of  auditing  is 
involved,  these  publications  are  separate, 
distinct  and  individual  publications  .  . . 
they  are  not  paying  their  way.  .A  re 
adjustment  of  dues  seems  to  be  indi¬ 
cated. 

“So  much  for  the  publication-mem- 
Ikts.  The  Board  has  approved  the  c^ 
mittee’s  recommendation  in  princijde 
and  as  to  method.  The  actual  scale,  de 
pending  upon  the  Bureau’s  budget  re 
quirements  for  next  year,  is  still  to  be 
worked  out. 

“As  to  the  agency  members,  publish¬ 
ers  will  be  happy  to  know  that  many 
members  of  that  division  have  individu¬ 
ally  agreed  with  Mr.  Ben  Duffy,  the 
agency  member  of  the  dues  committee, 
to  a  sliding  scale  based  upon  their  grow 
volume  of  business,  raising  the  maxi¬ 
mum  and  lowering  the  minimum  rate 

“.As  to  advertiser  members, — well,  the 
Bureau  needs  about  ten  times  as  many 
advertising  members  as  it  now  has.  The 
general  advertiser,  through  his  agent,  or 
through  publisher  members,  gets  all  the 
service  that  the  Bureau  has  to  offer.  If 
he  pays  membership  dues  he  does  it 
solely  as  a  contribution  to  a  good  cause. 
The  commttee  will  recommend  that  a 
scale  of  nominal  dues  be  established  for 
advertiser  members. 
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laundry  chief  gives 

NEWSPAPERS  CREDIT 

S«y«  Industry,  Spending  $4,000,000 

to  $6,000,000  a  Year  in  Dailies 
Held  Up  During  Depression, 
Shows  1934  Gain 

Newspapers  of  America  have  won 
the  tight  of  the  power  laundries  over 
the  tive-jxar  depression,  according  to 
officials  of  the  Laundryowners  National 
Association  Convention,  which  as¬ 
sembled  last  week  in  Cincinnati. 

Business  in  all  lines  in  the  laundry 
trade  has  shown  a  distinct  improve¬ 
ment.  these  officials  say.  Proof  of  this 
was  noted  by  Charles  E.  Wilson,  Des 
Moines,  president  of  the  association, 
speaking  before  the  Forum  of  the 
Chamber  of  Commerce. 

Attendance  of  delegates,  he  said,  has 
improved  full  50  per  cent  over  that  of 
the  Milwaukee  convention  last  year. 

1  President  Wilson  gave  the  credit  for 
1  this  achievement  to  the  newspapers  of 


FRED  BRADEN  PROMOTED 


STUDY  OF  A.B.C.  RULES  IS 
Portland,  Seattle  Type  Founders  Ex-  AUTHORIZED  j 

ecutive  Goes  to  San  Francisco  (Coittimi^d'from  page  36) 

Fred  Braden,  for  five  years  manager _ 1 _ ! 

of  .American  T\pe  Founders  at  Seattle,  furred  to  the  board.  The  advertiser 
and  tor  the  year  past  manager  also  o  division  in  considering  the  matter  of 
the  Portland  of-  "Arrears,”  decided  that  it  “Looks  with 
hce,  and  previ-  disfavor  upon  the  proposed  liberaliza- 


(Continued  from  page  36) 


the  Portland  of¬ 
fice,  and  previ- 


20th  anniversary  of  the  bureau  paying 
tribute  to  its  founders.  Many  former 
A.B.C.  directors  and  pioneer  leaders 
were  present  at  the  gathering  in  the 
Stevens  Hotel. 

FRATERNITY  REORGANIZED 

Reorganization  of  Theta  Sigma  Phi, 
national  professional  fraternity  for 


ously  for  18  years  arrearage  rule.”  The  news-  women  in  journalism,  has  been  effected 

manager  m  the  paper  division  tabled  the  subject.  with  Helen  Jo  Scott  Mann  as  executive 

iS'Knro*.  ,  N>W  YorS 

ers  &  Spmdler,  belore  the  advertising  agency,  ad  Mann  is  also  business  manager  of 

later  absorbed  by  ysers,  and  farm  paper  div ision,  brou^t  Matrix,  the  fraternity's  journal, 

the  Type  Foun-  which  is  edited  by  Luev  Rogers  Haw- 

mendation  that  the  matter  be  referred  _ -ruV, 


ders,  recently  be¬ 
came  manager  of 


to  the  board  and  from  the  other  two 


the  San  Francisco  change  be  made  in  requirements, 

office  of  the  Type  “Differential  Price  Classification,”  a 
Founders.  topic  which  was  not  on  the  list  of  sub- 


Fred  Bradem 


kins,  Chicago.  The  October  Matrix  ap¬ 
peared  in  new  typographical  dress  and 
make-up. 

CONCORDIA  PAPER  APPOINTS 

The  Concordia  (Kan.)  Blade-Em- 


years  manager  oi 
San  Francisco  Type  Founders  has  re¬ 
tired  from  the  company. 


lohn  S  Pin-  jects  for  discussion,  but  was  referred  „  ,.  _ . 

naj,  ,o  ,he  bc»rd,  considered  by  .h.  ,  & 

SdSrbffr^e  Associates  /Chicago  a.  Us  aationa. 

—  be  removed  from  the  magazine  form  ’ 


The  successor  to  .Mr.  Braden  at  because  of  the  lack  of  such  prices  in 


America  which,  he  said,  had  broken  the  Seattle  will  not  be  announced  for  a  the  magazine  field.” 

stalemate  in  the  laundry  and  dry’  clean-  time.  .Announcement  will  soon  be  made  No  action  was  taken  relative  to  the 

ing  business,  and  made  the  householder  regarding  his  successor  as  Portland  advertising  agency  division’s  suggestion 


of  the  nation  laundry-conscious.” 

"We  believe  in  the  newspapers,”  de¬ 
clared  Wilson.  “It  has  been  very 
largely  through  newspaper  advertising 
that  the  laundry  industry  has  made 
America  laundry-conscious.  W’e  would 
give  them  our  advertising  anyway,  be- 


manager,  it  was  stated. 

W.  W,  OTTAWAY  IN  MICHIGAN 


that  agencies  be  accorded  additional 
representation  on  the  board  of  directors. 

In  order  to  avoid  delay  in  the  trans¬ 
action  of  convention  business  at  future 
meetings,  the  members  adopted  a  reso¬ 
lution  declaring  that  only  those  proxies 


that  the  laundry  industry  has  made  Become.  President  of  Port  Huron  convention  ousmess  at  luture 

give  them  our  advertising  anyway,  be  William  W.  Ottaway,  eldest  son  of  which  are  received  at  the  bureau’s 
the  comt J’,0“away,  has  brought  his  headquarters  by  noon  of  the  second  day 

■nmmiinitv  ^  family  from  St.  Petersburg,  Ma.,  where  preceding  the  convention  be  recognized 

"R.-t  r.  maiiagcr  of  the  A/.  Peters-  hv  the  credentials  committee,  and  that 

But  aside  from  that,  we  use  news-  Tunes,  to  Port  Huron.  Mich.,  and  „o  general  or  divisional  meeting  at 

paper  advertising  because  it  pays  in  h^s  assumed  the  duties  of  his  father  at  which  a  vote  on  any  question  is  to  be 

i^ediate  results.  I  should  estimate  the  Times-Herald.  taken  shall  be  con^^en^^^^^ 

spends  from  jje  succeeds  his  father  as  partner  report  of  the  credentials  committee  has 
aX  f of  Louis  A  Weil,  editor  of  the  Times-  i,een  filed.  This  resolution  was  adopted 
newspaper  advertising.  That  is  the  one  Herald,  and  will  be  business  manager  the  confusion  which  arose  in 

reason  our  business  has  held  up  during  and  president  of  the  Times  Herald  the  newspaper  departmental  when 

the  depression  and  registered  a  distinct  Comnanv  of  which  Mr  Weil  is  vice  ^  k  uepa  mental,  when 

r  RoU  (  101/1  c.omi«ny,  oi  wiiicn  .\ir.  w  en  is  vice  rnembers  demanded  recognition  of  proxy 

gain  during  the  first  half  of  1934.  president  and  treasurer  and  T  H  Otta-  ^  *  u  n  i, 

t  ™i  a  a  .u-  picsiociii  aiiu  iicdsuiei  aiiu  j.  ii.  votes  in  balloting  upon  questions  be- 

We  not  only  offered  something  way,  secretary.  t^a  Rpranse  the  credentials 

which  the  women  want  and  told  them  Mr.  Ottaway  went  to  St.  Petersburg  committee  was  not  able  to  give  its  re- 


k.,4.  ......  »  •  1  1111  *1  I  uiHii  laic  1  iiur5»uav  Hiicruouii 

pers,  but  we  kept  on  improving  our  ser-  which  nevvspaper  he  had  been  associated  chairman  Howard  W.  Stodghill,  Louis 


“The  research  work  of  the  individual 


since  1924. 


7’i/ie  Courier-Journal  and  Times,  was 


Announcement  was  made  recently  in  obi:„ea  *0  defer  taking  a  ballot  vote  on 

XhS'hmTe"!’  appointment  of  ..^rbus  proposition  up  for  discussion, 

all  helped,  but  heading  it  up  was  the  James  H.  Ottaway  as  assistant  man-  .  ,  . 

education  program  of  our  national  ager  of  the  St.  Petersburg  Times.  For  j  ®  convention  was  well-at- 

association.”  the  past  18  months  he  was  in  the  busi-  with  a  total  of  1,067  members 

Wilson  said  that  the  power  laundry  ness  department  of  the  Times-Herald.  represents  either  in  person  or  by 

industry  of  the  United  States  had  be-  He  takes  his  father’s  place  on  the  board  Proxy-.  The  members  celebrated  the 

come  a  tremendous  thing,  largely  of  directors  of  the  St.  Petersburg  Times 
through  the  good  will  built  up  by  news-  Publishing  Company,  of  which  William 
paper  advertising  in  the  last  25  years.  W.  Ottaway  is  vice-president  and  di- 

He  said  this  growth  had  raised  it  from  rector.  ■■  m  M 


This  year’s  convention  was  well-at¬ 
tended,  with  a  total  of  1,067  members 


$104,000,000  in  1909  to  $541,000,000  in 
1929,  the  peak  of  its  sales  volume. 

The  last  census  date  available,  he  said. 


M.  A.  TANCOCK  ON  COAST 

M.  .A.  Tancock,  until  recently  di- 


FACTS 


X  1  Tancock.  until  recently-  di-  ThePersonncI Bureau haslhepersonal, 

was  in  1931,  when  the  sales  volume  for  rector  of  advertising  for  the  Omaha  _J, 

the  year  had  shrunk  to  $465,969,305.  At  (Neb.)  World- Her  aid,  has  accepted  education  and  experience  records  of 
that  time  there  were  6,400  power  laun-  the  post  of  advertising  manager  for  0  members  of  bisma  Delta  Uni  in 
dries,  employing  217,138  wage  earners,  McClatchy  Publications,  Inc.,  which  46  states,  the  District  of  Columbia, 
with  a  payroll  of  $302,196,915.  He  said  publishes  the  Sacramento  (Cal.)  Bee,  two  island  Dossessions  and  three 
that  the  sales  oi  the  laundry  business  Fresno  Bee  and  Republican  and  Fresno  Crtr»mn  mimiriM 
and  its  allied  lines  had  increased  to  a  Tribune.  He  was  succeeded  on  the  ° 

St'ifn’  whether  it  h^  World-Herald  several  months  ago  by  experienced 

gotten  back  anywhere  near  the  1929  In  Baker.  Tancock  was  with  the  .  '  1  if.  i-  tl  • 

peak.  World-Herald  for  seven  years.  every  branch  of  journalism.  I  heir 

- -  ■  ■  -  ..  ase  ranse  is  21  to  52,  with  the 

JOINS  SCIENTIFIC  AMERICAN  KIPWC  OF  average  at  29. 

W  alter  Drey,  former  vice-oresident  of  ^  “  “  I  M  t  IN  t  W  b  r  y.  ...  , 

Forbes  Manarine  . .  'heir  minimum  Salary  requiremenU 


JOINS  SCIENTIFIC  AMERICAN 

\\  alter  Drey,  former  vice-president  of 
Forbes  Magazine  and  who  cooperated 
II'  publication  of  W.  A.  Thomson’s  book. 
Making  Millions  Read  and  Buy,”  has 
joined  Scientific  American  as  advertis¬ 
ing  director. 

— - - • - , 
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Employers  of  editorial  talent  who 
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Editor  &  Publisher  for  October  27,  1934 


ROYAL  J.  DAVIS 


Educator  and  Newspaperman  on  New 
York  Post  Staff  23  Years 

Royal 
writer  on 

Evening  Post  for  23  years  and  for 
six  years  literary  editor  of  that  news¬ 
paper,  died  in  New  York  Oct.  20. 


George  Roden  Kingsmill,  65,  at  one  torial  writer,  later  becoming  financial 
time  Ottawa  parliamentary  correspond-  editor.  He  published  two  books  of 
ent  of  Toronto  Globe,  died  Oct.  21  in  poems,  many  of  them  subjects  of  Welsh 
Toronto  General  Hospital.  history  and  legend. 


JUDGE  J.  H.  PRYOR 

Judge  Joseph  H.  Pryor,  associate 
editor  and  manager  of  the  Pasadena 
(Cal.)  Star-Xews  and  Post,  died  (3ct 


u. 


Miss  Louise  Donnelly,  society  edi-  Charles  B.  Meade,  78,  one  of  the  20,  bringing  to  an  end  a  notable  career 


Jenkins  Davis,  editorial  ^or  of  the  Sedalia  (Mo.)  Democrat  and  oldest  newspaper  publishers  in  Illinois,  in  California  journalism.  He  was  83 
the  staff  of  the  N ew  I  ork  Sedalia  Capital,  died  at  her  home  died  Oct.  21  at  his  home  in  Geneva,  years  of  age  and  had  been  in  California 


Oct.  21  after  an  illness  of  several  of  heart  trouble  and  injuries  re-  newspaper  work  since  the  age  of  14. 

months.  ceived  recently  in  a  fall.  He  had  been  He  served  as  newsboy,  printer,  reporter, 

_  J.  T.  Hall,  78,  for  many  years  pub-  publisher  of  the  Geneva  Republican  for  editor  and  publisher  and  carved  for 

He  was  55  years  old.  Hsher  and  editor  of  the  Salem  (Ark.)  42  years  and  had  been  treasurer  of  the  himself  a  niche  in  California  newspaper 

Soon  after  his  graduation  from  postmaster  there  from  1896  to  lllionois  Press  Association  for  several  history.  Rejected  as  a  soldier  for  the 

Harvard  University  in  1900,  Mr.  jyj2^  (jjed  Oct.  21.  At  one  time  he  was  years.  He  started  in  newspaper  work  Civil  War  because  of  his  age,  he  sold 
Davis  entered  the  journalistic  field  as  ^  Republican  candidate  for  congress-  when  13  years  of  age  on  the  Cresco  papers  for  the  old  Courier,  now  the 
managing  editor  of  the  American  Second  Arkansas  District,  (la.)  Plain  Dealer.  Later  he  founded  Redding  (Cal.)  Courier-Free  Press. 

Friend  in  Philadelphia.  From  there  Surviving  relatives  include  his  wife,  four  the  Waterloo  (Wis.)  Democrat  and  the  He  soon  began  an  apprenticeship  in  the 


year 


he  went  west  and  worked  for 
on  the  Chicago  Tribune. 

For  six  years,  from  1904  until  1910, 
Mr.  Davis  was  a  college  professor. 

He  became  an  editorial  writer  on 
the  New  York  Evening  Post  in  1910, 
and  from  1914  until  1920  he  was  liter¬ 
ary  editor. 

Mr.  Davis  remained  on  the  editorial 
staff  of  the  Post  after  it 


daughters  and  one  son. 

Mrs.  Louis  Dolar  H^oux,  78, 
mother  of  Onier  Heroux.  editor-in-chief 
of  Le  Devoir,  Montreal,  Hector  Heroux, 
editor-in-chief  of  Le  N ouvelliste ,  Three 
Rivers,  and  Onesime  Heroux,  reporter 
on  the  Nouvelliste,  died  Oct.  21  at  Three 
Rivers. 

Hans  Schwarz,  Sr.,  83,  founder  and 


paper  now  known  as  the  Beloit  mechanical  department  and  at  the  age 


(Wis.)  News.  He  is  survived  by  his 
widow,  Anna,  and  by  three  sons,  Cald¬ 
well,  also  connected  with  the  Geneva 
Republican,  a  weekly;  Leonard,  Geneva 
city  attorney,  and  Ernest  J.,  of  Athens, 
Tenn. 


of  18  years,  started  a  newspaper  of  his 
own  in  San  Jose,  Cal.  He  later  joined 
the  San  Francisco  Call  and  then  the 
Bulletin.  In  1874,  with  L.  D.  Clark,  he 
founded  the  Daily  People's  Cause  at 
Red  Bluff,  a  daily  now  being  published 


Fed 


Henry  William  Wagoner.  51,  circu-  the  Red  Bluff  News,  and  was  asso- 

.  .  .  _  ' _ *  _  .  _ 1  a1 _ orv _  T_  i rvAn  « 


lation  manager  of  the  Belleville  (Ill.) 
Advocate,  died  at  St.  Mary’s  Hospital, 


quir^  by  the  Curtis  interests.  He  former  publisher  of  the  Bri/mi/j  (111.)  East  St.  Louis,  Oct.  19,  following  a  ten- 
worked  as  an  editorial  writer  also  Pdj/ and  later  publisher  of  the  ^rbeif^r  resulting  from  a  stomach 

after  the  newspaper  was  bought  by  Zeitung  and  the  Social  Democrat,  died 
David  Stern,  the  Philadelphia  pub-  last  week  at  his  home  in  Belleville.  111., 

lisher.  Mr.  Davis  was  the  last  of  the  from  pneumonia.  He  retired  from  the  Elizabeth  Mathew’s,  13,  daughter 
“old  timers”  to  leave  the  Evening  newspaper  business  in  1915.  of ,  .Mathews,  editor  and 


ciated  there  for  20  years.  In  1908  he 
bought  a  half  interest  in  the  Pasadena 
News. 


SAMUEL  SHIPLEY  BLOOD 

Samuel  Shipley  Blood,  91,  former 
president  and  treasurer  of  the  Amer- 

^oiQ  timers  to  leave  the  tvening  newspaper  Dusmess  in  ivio.  .u.a...  .uau.ews  euuor  ana  Company,  New  York,  died 

Post.  He  subsequently  became  asso-  R.  L.  Phu-ups,  44,  of  the  Birmmg-  Tucson  (Ariz.)  Star,  22  in  his  suite  at  the  Hotel  St 

ciated  with  the  Carnegie  Foundation  ham  Post's  typographical  staff,  died  in  ^ct.  »  cii  a  tram  near  Redlands,  jjg  York.  He  had  been  an 

for  the  Advancement  of  Teaching.  the  Veterans’  Hospital  at  Tuscaloosa,  wh'*e  being  taken  to  San  Fran-  invalid  for  the  past  year.  Born  in 

Mr.  Davis  was  a  lecturer  at  New  Ala.,  Oct.  17^  He  had  been  ill  several  cisco  for  special  treatment  of  a  blood  Pepperell,  Mass.,  he  came  to  New  York 


York  University  and  was  keenly  in¬ 
terested  in  the  school  of  journalism  of 
that  institution. 

Mr.  Davis  wrote  two  volumes, 
“America’s  View  of  the  Sequel”  and 
“The  Boys’  Life  of  Grover  Cleve¬ 
land.” 


weeks.  Mr.  Phillips  was  wounded  dur¬ 
ing  the  war.  While  recuperating  in 
Paris,  he  worked  for  The  Stars  & 
Stripes,  official  A.  E.  F.  publication. 
Ch.\rles  P.  (Crutch)  Hunt,  72, 


in  his  early  twenties  and  became  as¬ 
sociated  with  the  New  York  News 
Company  and  remained  with  the  com¬ 
pany  until  it  was  absorbed  in  1868  I9 
the  American  News  Company.  Sev- 


THOMAS  H.  TRENHOLM 

Thomas  Hiram  Trenholm,  editor  and 

R  i  n  owner  of  the  Mountain  Lakes  (N.  J.)  . ....w.*.. 

Washington,  D.  '^C.,  correspondent  for  Boonton  Ti^s-BMetin,  eral  years  later  he  was  named  man- 

the  Johnstown  (Pa.)  Tribune  and  pro-  Mountain  Lakes  Oct.  19.  Mr.  ager  of  the  International  News  Com- 

prietor  of  Hunt’s  News  Service,  a  press  Boston  on  Sept,  pany,  and  in  1913  upon  the  death  of 

release  distribution  agency,  died  Oct.  17  j**.  j  Solomon  W.  Johnson  he  became  presi- 

following  a  short  illness.  colorful  m  I9U5.  In  1917  he  moved  to  dent  and  treasurer  of  the  American 

^lountain  Lakes  and  purchased  the  News  Company.  He  retired  from  busi- 


Cl^bftuaru 

TOHM  H  mTORALriro  Q1  (  figure  in” Capital  newspaper  circles  for  r  ,  P“*‘c*\ased  the  News  Company.  Hi 

more  than  50  years,  he  supplied  govern-  J^^ws,  of  which  he  bec^e  editor.  The  ness  five  years  ago. 
ii'okorusa  (Ind  Sun,  handouts  and  press  releases  to  cor-  he  bought  the  Boonton 


S  f  respondents.  He  did  little  writing  al-  the  Boonton  Bulletin  and 

Ind.  He  was  also  formerly  mayor  of  though  he  was  listed  in  Congressional  the  Boonton  Times-Bulletin.  He 

Press  Galleries  as  correspondent  for  the 
Phoenix  Arizona  Republican. 

F.  H.  Alford,  82,  philanthropist,  poli¬ 
tician,  financier  and  editor  of  the  Mid- 


Warsaw.  Surviving  are  four  sons  and 
a  sister. 


was  a  past  exalted  ruler  of  the  Boon- 
ton  Elks. 


Miss  Louisa  Maag,  36,  news  editor 
and  business  manager  of  the  Dover 


MRS.  WILUAM  C.  ESTY 

Mrs.  William  C.  Esty,  wife  of  the 
president  of  William  Esty  &  Co.,  New 
York  City,  died  Oct.  21  at  their  home 
near  New  Canaan,  Conn.,  of  a  fractured 
skull  suffered  in  a  fall  on  the  cellar 
stairs.  Mrs.  Esty  was  the  former  Ger¬ 
trude  Wilder,  daughter  of  the  late 


MRS.  EDWY  C.  REID 

(Del.)  State  SenUtwl.  died  recently  m  dletown  (Conn.)  Herald  for  15  years.  Mrs.  Edivy  C.  Reid,  wife  of  the 

the  Kent  G^eral  Hospital,  Dover,  of  djed  (jet.  14.  He  was  the  son  of  the  veteran  editor  of  the  Allegan  (Mich.)  _  „ _  __  ....  

acute  appendicitis^  Her  parents  survive,  i^te  All»  Alford,  manufacturer  of  the  Gazette,  was  injured  fatally  and  her  George  W.  Wilder,  president  of  the 

Anmew  Elliott  Lillie,  of  the  Toronto  Hitchcock  chairs,  now  sought  by  an-  husband  also  injured  recently  in  an  Butterick  Company,  Surviving,  beside 

Globe  composing  room  staff  since  1919,  tique  collectors.  Six  pallbearers  of  his  automobile  accident.  Mrs.  Reid  died  her  husband,  are  two  children,  William 

died  Oct.  17,  the  45th  anniversary  of  his  own  choosing  conveyed  his  body  to  the  the  following  day  and  Mr.  Reid,  who  nine  years  old,  and  Jane,  five;  a  sister, 

wedding.  He  had  b«n  in  poor  health  grave.  !®  .“>  I®  confined  to  the  hospital,  but  and  three  brothers.  The  Esty  adver- 

for  seven  weeks.  He  was  born  in  Edin-  Fred  D  Van  Amburgh,  68,  editor  >-  believed  he  will  r^over.  The  acci-  tising  agency  handles  the  Camel  Cigar- 
burgh,  Scotland,  and  served  his  appren-  and  publisher  of  The  Silent  Partner,  a  ae"*  took  place  near  Allegan,  when  the  ette  account,  among  others, 
ticeship  on  the  Edinburgh  Evening  pocket  edition  business  magazine,  died  at  Hudson,  a  friend,  MISS  ALICE  WILSON 

News  as  a  pnnter.  He  later  joined  the  h^home  in  Binghamton,  N.  Y.,  Oct.  23.  ^  corner. 

Scotsman,  where  he  was  employed  for  He  founded  the  Chenango  Forks  (N.  was  pinned  under  the  car.  Miss  Alice  Wilson,  for  27  years  sec- 

HE»«vHau.,83,for_ma„,Kar,m  which  was  Mr?  RSd^ai 


newspaper  work  in  Pittsburgh  and  subsequently  absorbed  by  the  Bingham- 
Washington  correspondent  of  the  old  *0*^  G'un.  He  also  published  the  Bing- 
Pittsburgh  Times  and  later  the  hamton  Saturday  Post  and  the  Broome 
Chronicle-Telegraphy  died  at  his  home  County  Herald. 
in  Stoneboro,  P<l,  Oct.  22.  He  was  a  Fred  L.  Thatcher,  61,  a  worker  for 
former  vice-president  of  the  Gridiron  more  than  40  years  on  Aurora,  Ill., 
Club  of  Washington,  while  stationed  newspapers,  died  Oct.  22  in  the  Hines 
fbere.  Memorial  Hospital,  Chicago.  He  never 

Sheriff  and  Mrs.  Allan  Cole,  co-  recovered  fully  from  an  attack  of  yellow 
publishers  of  the  Pleasant  Plains  (Ill.)  ^^ver,  contracted  m  Porto  Rico  while 
Argus  and  the  New  Berlin  (Ill.)  Bee.  serving  as  first  lieutenant  with  the  Third 
weekly  publications,  were  fatally  in-  Bbnois  Infantry  in  the  Spanish-Ameri- 
jured  late  Oct.  18  in  an  auto  collision  war.  He  had  been  a  member  of  the 
near  Jacksonville,  Ill.  Aurora  Beacon-News  advertising  staff 

for  25  years. 


63  years  old. 
1908. 


They  were  married  in  edited  a  Sunday  book  review  column  in 
the  Constitution. 


Donald  L.  McLeod,  assistant  general 


manager  of  the  OnUrio  Paper  Company.  Jessie  B.  Van  Camp  71  wife 

St.  Catharines,  Ont.,  was  fatally  injur^ 

Oct.  18,  when  he  fell  from  a  horse  he 


;as  ridinrat  the  SrC^thariV;"^^^^^^ 

and  Driving  Club.  For  a  perjod  of  years  ^  ®  sister, 

he  was  associated  with  Price  Brothers  Rosario  Gualtiere,  33,  police  re- 
Paper  Company  at  Kenogami  and  River  Porter  for  the  Rome  (N.  Y.)  Daily 
Bend,  Quebec,  and  later  with  the  Abitibi  Sentinel,  was  fatally  injured  CTct.  21 
Paper  Company,  at  Iroquois  Falls,  for  when  an  automobile  crashed  into  a 
four  years.  He  had  been  with  the  (>n-  crowd  of  spectators  at  the  scene  of  an 
tario  Paper  Company  as  assistant  gen-  accident  which  Mr.  Gualtiere  was 
eral  manager  for  the  past  four  years.  He  “covering”  for  his  paper, 
was  regarded  as  one  of  the  best-in-  Theodore  Wiluams,  82,  former 
formed  men  on  technical  processes  in  financial  editor  of  Leslie’s  Weekly,  died 
the  paper  industry.  He  was  a  past  chair-  Oct.  17  in  the  Long  Island  College 
man  of  the  technical  section,  (Canadian  Hospital,  of  arterio  sclerosis.  He  worked 
Pulp  and  Paper  Association,  and  this  for  the  Associated  Press,  Brooklyn 
year  was  representative  on  the  admin-  Standard-Union  and  the  New  York 
istrative  committee.  Surviving  are  a  Herald.  While  with  Leslie’s  he  served 
wife  and  two  sons.  as  news  editor,  special  writer  and  edi- 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  sta3rs 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 


CabU  AddrM.  NENSCO— WorcMt.r 
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u.  S.  HEARING  ON  WIRE 
MERGER  DEC.  3 

Fe<leral  Communicationa  Commission 
to  Take  Evidence  on  Desirability 
of  Uniting  Telegraph 
Systems 

By  George  H.  Manning 

ilVashington  Correspondent, 

Editor  &  Publisher) 
Washington,  D.  C.,  Oct.  24 — Hear¬ 
ings  to  determine  whether  it  should 
recommend  to  Congress  enactment  of 
legislation  authorizing  the  merger  or 
consolidation  of  the  nation's  communi¬ 
cations  companies  will  be  held  begin¬ 
ning  Hec.  3,  the  Federal  Communica¬ 
tions  Commission  has  announced. 

These  hearings  also  are  to  be  con¬ 
ducted  for  the  purpose  of  enabling 
the  Commission  to  determine  what  sug¬ 
gestions  as  to  safeguards  and  condi¬ 
tions  should  accompany  such  a  recom¬ 
mendation. 

Although  the  Commission  is  not  spe¬ 
cifically  directed  to  investigate  the 
merging  of  competing  communications 
companies,  it  is  empowered  to  proceed 
under  a  section  of  the  Communications 
Act  of  1934,  which  orders  the  body 
to  make  a  special  report  not  later  than 
Feb.  1,  1935,  recommending  such 

amendments  to  the  Act  as  it  deems 
desirable  in  the  public  interest. 

This  matter  is  characterized  by  the 
Commission  as  one  of  the  most  im¬ 
portant  brought  forward  by  President 
Roosevelt’s  Interdepartmental  Commit¬ 
tee  and  submitted  by  him  to  Congress 
last  January.  The  committee  report 
was  not  unanimous  on  the  question  of 
merging  the  communications  systems. 

In  his  message  on  communications 
to  the  73rd  Congress  the  President  sug¬ 
gested  that  the  newly  created  Federal 
Communications  Commission  “should, 
in  addition,  be  given  full  power  to 
investigate  and  study  the  business  of 
existing  companies  and  make  recom¬ 
mendations  to  the  Congress  for  addi¬ 
tional  legislation  at  the  next  session.” 

The  House  Interstate  Commerce 
Committee  briefly  considered  the  sub¬ 
ject  of  mergers  during  its  deliberations 
on  the  Communications  bill  and  the 
apectations  was  expressed  that  the  new 


CINCINNATI  ENQUIRER  HAS 
MAINTAINED  LABEL  HEADS 


{Continued  from  page  4) 


arresting  to  the  attention  of  the  reader 
and  it  provoked  his  curiosity.  The 
necessary  brevity  of  the  first  few  lines 
of  the  Enquirer  head  taxed  the  writer 
but  the  skilled  headliner  found  in  their 
composition  abundant  opportunity  for 
the  manifestation  of  cleverness,  grati¬ 
fying  to  himself  and  pleasing — often 
amusing — to  the  reader.  Caught  at  a 
glance  it  ‘clicked’  long  before  that 
expression  had  its  present  meaning. 

“One  effort  was  made  to  change  the 
style  of  Enquirer’s  heads.  Late  in 
1900  an  ambitious  managing  editor  in¬ 
troduced  the  ‘broken  column  make-up’ 
ornamental  type  and  a  variation  in  the 
head  itself  to  the  extent  of  doubling 
the  second  line  and  modifying  the 
pyramid.  Of  course  the  compositors 
complained  but  their  protest  was  as 
nothing  compared  to  the  readers’  pro¬ 
tests.  They  could  get  that  display  of 
typographical  wizardry  in  many  papers, 
they  declared.  They  wanted  the  En¬ 
quirer  to  look  like  itself. 

“Many  comments  and  criticism  favor¬ 
able  and  unfavorable,  have  been  re¬ 
corded  concerning  the  Enquirer’s  dis¬ 
tinctive  heads.  The  principal  objection 
on  the  part  of  newspaper  workers  has 
been  the  difficulty  of  their  composition, 
but  as  stated,  the  knack  of  writing 
them  has  been  quickly  acquired  by  com¬ 
petent  desk  men.  To  the  reader,  so 
far  as  can  be  gleaned,  they  are  strik¬ 
ing.  They  tell  as  much  as  any  heads 
about  the  contents  of  the  story  to  fol¬ 
low.  They  are  more  open  and  they 
stand  out  more  distinctly  and  they  have 
been  praised  by  a  number  of  critics 
of  newspapers  whose  opinions  are  worth 
consideration  and  whose  impartiality 
cannot  be  questioned.  One  would  not 
for  instance,  expect  Oswald  Garrison 
Villard  to  see  eye-to-eye  with  the  En¬ 
quirer  in  matters  of  political,  economic 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


and  social  opinion,  but  he  is  on  record 
as  thinking  very  highly  of  the  En¬ 
quirer's  headlines. 


DISMISSAL  MOTION  DENIED 

justice  Albert  Cohn  in  Manhattan 
Supreme  Court  this  week  denied  a  mo¬ 
tion  to  dismiss  the  $250,000  libel  suit 
brought  by  Curtis  B.  Uall,  ex-son-in- 
law  of  President  Roosevelt,  against 
7  ime  Magazine.  The  action  is  based 
on  an  article  published  last  April  23  in 
which  the  plaintiff  is  described,  hypo¬ 
thetically,  as  committing  suicide. 
Though  the  article  explained  that  'D'alTs 
“suicide”  was  merely  a  make-believe 
item,  the  complainant  charged  that  it 
caused  great  embarrassment  and  dam¬ 
age  in  his  brokerage  business.  The 
judge  ruled  a  jury  must  decide  the 
case. 


Situation*  Wanted 


Circuiation  Manag^er — My  record  of  la- 
creases  in  circulation  are  as  follows: 
Kalamazoo  14,000  to  28,000;  South  Bend, 
12, QUO  to  18,000;  St.  Louis,  36.000  to  66,- 
000;  Rochester,  27,000  to  46,000;  New 
York,  285,000  to  300,000.  These  ?aln» 
were  built  solidly  and  did  not  fade  away 
after  leaving  them. 

My  experience  has  been  in  all  phases  ox 
circulation  work,  office  owned  and  Inde¬ 
pendent  carriers,  boy  promotion,  street 
sales,  stand  sales,  suburban  and  country. 

My  reference:  Mr.  A.  G.  Lincoln,  St. 
Louis  Post  Dispatch;  Mr.  J.  Bresnahan, 
News  Week.  Radio  City;  Mr.  J.  N.  Shry- 
ock,  Asst.  Gen.  Mgr.  Indianapolis  News; 
Mr.  J.  M.  Stephenson,  Publisher,  South 
Bend,  Ind.,  News  Times;  Mr.  T.  J.  Dow¬ 
ling.  New  York  World  Telegram;  Mr. 
James  E.  Hasenack,  New  Y"ork  Sun. 

If  you  need  a  manager  who  can  get  re¬ 
sults  at  a  reasonable  cost,  one  who  can 
take  charge  of  your  circulation  depart¬ 
ment  in  such  a  manner  that  you  will  be 
relieved  of  its  worries,  one  who  Is  honest, 
etlicient  and  economical,  write  Harry  H. 
Irish,  Holcomb,  N.  Y^ _ _ 


PRINTERS’  SCHOOL  OPENS 

One  hundred  and  forty- four  student 
printers  attended  a  dinner  recently  at 
the  Advertising  Club  of  New  York, 
marking  the  opening  session  of  the 
educatio'nal  courses  conducted  by  the 
New  York  Emplcying  Printers’  Asso¬ 
ciation.  Sessions  of  the  course  which 
is  in  its  15th  year  are  held  every  even¬ 
ing  frem  Monday  to  Friday,  at  the 
headquarters  of  the  New  York  Employ¬ 
ing  Printers’  Association,  461  Eighth 
Ave.,  New  York.  Speakers  at  the  dinner 
included  Gilbert  T.  Hodges,  Seiv  York 
Nmi,  Mark  Eisner,  chairman  of  the 
Board  of  Higher  Education,  and  Her¬ 
man  Jaffe  of  the  Herald  Nathan  Press. 


BROWN  NAMED  EDITOR 

Publisher  J.  E.  Richmond  of  the  Han¬ 
ford  (Cal.)  Sentinel,  who  recently  pur¬ 
chased  the  Hanford  Morning  Journal, 
has  named  Robert  R.  Brown,  former 
Merced  newspaperman,  as  editor  of 
the  Journal. 


Circulation  Promotion 


Circulation 

Mr.  Publisher:  Would  you  consider  a  man 
who,  in  (ace  of  keen  competition,  in  the 
past  three  years,  has  been  able  to  carry 
his  newspaper  (rorr  a  poor  second  to  an 
unquestionable  first,  practically  doubling 
its  circulation  and  revenue,  a  capable  cir¬ 
culator?  Due  to  death  of  publisher  this 
man  is  now  avaiiabie.  Unusual  references. 
Box  A- 87  2,  Editor  &  publisher. _ 

Classified  Manager — Mr.  Business  Manager: 
Does  your  Classified  Department  need  new 
promotion  ideas — scientific  sales  plans — 
more  production  ?  I  have  successful  14- 
year  record  as  producer.  Age  36,  college 
graduate.  Willing  to  locate  anywhere. 
A-853,  Editor  &  Publisher. _ 


Composing  Room  Executive,  Mechanical 
Superintendent.  Seasoned,  economical, 
business-like.  A-862,  Editor  &  Publisher. 

Composing  Room  Foreman — Mechanical 
Superintendent.  Results,  with  costs  kept 
down.  A-880,  Editor  &  Publisher. _ _ 

News  Editor — 35;  14  years  finest  metro¬ 
politan  experience  on-  street  (legislative 
specialist)  and  desk.  In  New  York  last 
seven  years.  Desires  responsible  connec¬ 
tion  afternoon  newspaper,  south  or  mid¬ 
west.  Southerner,  married,  one  child. 
Salary  secondary  if  job  and  locality  are 
right.  A-876,  Editor  &  Publisher. _ 

News  Writer,  VersatUe — Three  years’  busi¬ 
ness  and  advertising  experience.  B.J.. 
plus  A.B.  and  A.M.  in  Economics  ana 
Finance,  all  Missouri  University.  Had  S 
months'  trip  to  Europe.  Know  typewrit¬ 
ing.  shorthand,  bookkeeping.  Miss  K.  C., 
817  College  Ave.,  Columbia.  Mo. _ 


Promotion,  to  bring  "better  times,"  Hud¬ 
son  De  Priest  &  Associates,  world's  record 
circulation  builders.  246  6th  Ave.,  N.T.U. 


Newspaperdom’sLeadlngCircuIatlonBuilders 
Morrison  Pian 

"The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 


Production  Man,  Assistant  to  Manager — 
Knows  mechanical  department  and  buying. 
A-879.  Editor  &  Publisher. _ 


Wood  Typo 


Free  Catalogue  No.  4fr— Borders,  Regleta 
[Jutting  stlcka  etc.  American  Wood  Type 
Mfg.  Co..  370  Lafayette  St..  N.  T.  C. 


I  commission  would  make  its  own  in- 
vstigation  on  this  matter. 

,  The  mergers,  the  commission  stated, 
would  be  confined  to  telegraph  com¬ 
panies. 

“Inasmuch  as  telephone  companies 
have,  since  1921,  possessed  the  right 
to  consolidate,  subject  to  approval,  pre¬ 
viously  by  the  Interstate  Commerce 
Commission,  and  now  by  the  Communi¬ 
cations  Commission,  it  is  expected  that 
the  proposed  hearings  will  be  confined 
almost  entirely  to  the  desirability  of 
permitting  consolidations  involving  tele- 
paph  companies  and  to  the  determina¬ 
tion  of  conditions  and  proper  safeguards 
in  case  the  commission  decides  to  rec¬ 
ommend  to  the  Congress  the  enactment 
of  legislation  authorizing  mergers.” 

All  persons  or  groups  desiring  to 
be  heard  at  the  forthcoming  hearings 
must  file  not  later  than  Nov.  21  a  writ¬ 
ten  notice  of  intention  to  appear,  to¬ 
gether  with  a  concise  statement  of  facts 
which  are  to  be  presented  as  evidence. 


CHARLES  B.  MEADE 

Charles  B.  Meade,  78,  publisher  of 
the  Geneva  (Ill.)  Republican  and  for 
several  years  treasurer  of  the  Illinois 
Publishers’  Association,  died  Oct.  21 
at  his  home.  Mr.  Meade,  one  of  the 
state’s  oldest  active  newspapermen,  had 
publisher  of  The  Republican  for 
42  years.  Funeral  services  were  held  in 
Geneva. 


SITUATIONS  (Cash  with  Onl«r) 

1  Tim*  —  .$•  per  line 

3  Times  —  .4t  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  Ihie 

4  Times  —  .M  per  line 
Count  six  word*  to  the  Uno 

Whits  span  charged  at  same  rate  per  line 
per  insertion  as  somsd  by  frsquency  of 
insartioa.  Minhnum  space,  three  linss. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 


Broknrs 


Rare  Opportunity  to  procure  group  of 
weeklies  occupying  large,  fertile,  exclusive 
field;  splendid  plant,  including  real  esate; 
earning  handsome  profit;  price,  terms  rea¬ 
sonable.  J.  B.  Shale,  Times  Bldg.,  New 
York. 


Buying,  Selling,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Len  Pelghner,  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W.  Mapoles,  Murphy's 
Hotel.  Richmond,  Vsu 


For  Pacific  Coast  Dally  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker.  Beverly  Hills,  Calif. 


Insurance 


Build  Circulation  that  sticks  with  News¬ 
paper  Accident  Insurance  policies.  Write 
Jim  Q.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company.  Chicago,  Illinois. _ 


InvestmeBt  Oppertanity 


Publisher  has  an  Interesting  proposition 
requiring  350,404  working  capital.  Op¬ 
portunity  for  large  steady  profits.  A-843, 
Editor  A  Publisher. 


Better  Daily  Newspapers  in  every  section 
of  the  country  are  unng  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Situation*  Wanted 


Advertising  Salesman,  Live  Wire,  15 
years'  experience  on  big  city  dallies,  na¬ 
tional  and  local  depts.,  originating  and 
developing  acets.  Young,  married,  at 
present  employed,  but  seeks  a  wider  field. 
C.  E.  C..  701  Diamond  Bank  Bldg.,  Pitts¬ 
burgh,  Pa. 


Advertising — Space  selling  position  wanted 
by  woman  with  successful  experience  in 
contracting  large  agencies,  national  and 
local  advertisers.  Has  background  of 
achievement  in  the  field  and  can  furnish 
excellent  references  as  to  character  and 
ability.  Normal  salary  desired.  A-878. 
Editor  &  Publisher. 


Artist,  Cartoon  and  Advertising  experience, 
modest  salary;  samples  on  request,  refer¬ 
ences.  A-869,  Editor  &  Publisher. 


Artist — Fouteen  years’  experience  on  New 
York  newspapers.  Layouts,  retouching 
and  rotogravure.  A-877,  Editor  &  Pub¬ 
lisher. 


Cameraman  and  feature  writer — Six  years’ 
experience.  A1  references.  Unemployed. 
Will  go  any  place.  E.  T.  Pearson,  1623  N. 
Gale  St.,  Indianapolis,  Ind. 


Cirrulatiou  and  Advertising  Manager;  ex¬ 
perienced  organizer  and  executive;  cap¬ 
able  of  handling  both  circulation  and  ad¬ 
vertising  departments  on  medium  size 
daily  newspaper.  A-875.  Editor  &  Pub¬ 
lisher. 


Meebaniesd  Equipmant  for  Salo 


Duplex  Press,  48  pages,  I  I4-vags  units. 
Cutler-Hammer  control,  newspaper  con¬ 
veyor  and  paper  hoist.  Supplies,  tools  and 
extra  parts  complete.  New  in  1931,  ex¬ 
cellent  condition.  Address  Johnstown 
Tribune  Publishing  Co.,  Johnstown,  Pa. 


EngravlBg  Deportment  Equipment,  all 
standard  brands.  New  and  trade-lna  “St** 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City.  _ 


Meckanicai  Equipment  Wanted 


Wanted:  Addressing  machine  equipment 
in  good  order.  Address  Box  A-864,  Editor 
&  Publisher,  stating  lowest  cash  price. 


Wanted — Shaver  or  planer  power  driven 
with  electric  motor.  Times,  Niles,  O. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negttiathns  confidentutl 

Palmer,  Suter  &  Palmer 

Business  Established  In  1S99 
35$  Madisen  Ave.  New  York 


R.  M.  REAMS 

R.  M.  Reams,  77,  for  more  than  SO 
years  the  owner  and  publisher  of  the 
McMinnville  (Tenn.)  Southern  Stand- 
^d,  died  at  his  home  there  Oct.  20. 
He  was  the  sole  ownef  of  the  Southern 
Standard  until  a  few  years  ago  when 
his  health  failed.  He  was  the  McMinn¬ 
ville  correspondent  of  the  Nashville 
\Banner  for  a  number  of  years. 


Partner  Wanted 


Wanted — 'Partner  with  some  capital. 
Weekly  newspaper,  large  Job  plant.  Good 
future  prospects.  Mark  D.  Scott,  Sioux 
Falls.  S.  D. _ 


Special  Representation 


Manufacturer  Representation  for  New 
England  by  manufacturer  who  has  dis¬ 
continued  his  own  business.  Only  con¬ 
cerns  of  highest  standing  will  be  consid¬ 
ered.  Will  do  own  financing.  A-8i9,  Edi¬ 
tor  A  Publisher. 


Business  is  Improvins 

and  the  number  of  inquiries  for  capable  men  is 
increasing.  Contact  employers  through  a  Clas¬ 
sified  Ad  and  along  with  your  ad  send  us  a  record 
of  your  experience  for  our  files. 

Classified  Service — Editor  Publisher 
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■]  be  proper  matter  for  the  letter  column,  the  results  were  astonishing.  It  was 


Naturally,  I  like  pointed  letters,  brief, 
breezy,  clever,  but  some  of  the  best 
things  I  have  ever  read  in  the  press 
ran  longer  than  250  words. 


^OME  thrilling  and 
<3  copy  lies  in  the  startling  increase 
in  automobile  accidents  during  the  first 
nine  months  of  1934.  V\  hat  is  your 
local  situation?  The  New  York  police 
report  699  fatalities  since  Jan.  1,  which 
is  more  than  five  Morro  Castle  death 
lists,  as  Xeic  York  World-Telegraan 
remarks.  In  a  single  week  14  lives 
were  lost. 

The  big  question  in  this  situation  is 
not  “who,”  or  "where”  or  “when”  or 
“how’’,  the  big  question  is  "why.  ’  .\n- 
swer  that,  and  you  have  a  local  story 
that  will  shock  every  reader  and,  to 
many  thousands,  it  will  be  a  poignant 
reminder  of  loved  ones  sacrificed  to  the 
savage  God  of  speed. 

To  make  the  horror  vivid,  one  need 
only  think :  Out  of  my  personal  circle 
of  125  friends  and  relatives,  one  will  be 
killed  or  injured  this  year,  to  maintain 
the  average.  Which  will  it  be? 

Automobile  casualties  represent,  in  es¬ 
sence,  a  throwback  to  barbarism.  This 
intolerable  abuse  can  only  be  curbed  by 
the  processes  of  an  outraged  public 
opinion. 


By  MARLEN  PEW 

highly  social  in  the  front  office  has  been  missi)elling 


names  in  copy  1  have  been  compelled 
to  read  ever  since  an  unhappy  fate 
drove  me  into  this  accursed  job.  Never 
lias  he  been  known  to  spell  a  name 
correctly  if  there  was  any  human  pos¬ 
sibility  of  balling  it  up.  With  the  tele- 
phtuie  book  open  before  him.  that  man 
can  twist  and  distort  every  sur  or 
given  moniker  from  that  of  the  Mayor 
to  Lindbergh,  the  latter  to  him  being 
a  member  of  the  far-flung  Israelite 
tribe  that  for  centuries  have  survived 
without  a  final  h.  Day  by  day,  weeks 
running  into  years,  I  have  corrected 
his  copy,  secretly  awaiting  the  mom¬ 
ent  when  he  would  commit  the  ultimate 
cognomenial  atrocity,  and  now,  in  this 
very  copy,  he  has  realized  my  worst 
fear.  The  son-of-a-gun  has  misspelled 
his  own  name.  Whoops,  my  dear” 
and  they  carried  the  old  boy  out  and 
applied  a  soothing  potion. 


*  *  * 


JONDON  headline  style,  which  has 


PLEASE  know  that  the  F.  S.  &  G. 

editor  of  the  Madison  (Fla.)  En¬ 
terprise-Recorder  is  T.  C.  Merchant, 
Jr.  He  has  just  concluded  a  state¬ 
wide  contest  in  which  prizes  were  given 
to  persons  who  brought  in  the  largest 
fish,  snake  or  alligator,  but'  it  was 
the  crop  of  stories  about  animals  that 
really  interest«xl  the  editor. 

Newspapers  everywhere  seem  re¬ 
markably  animal-conscious,  and  any 
yam  concerning  a  queer  creature  from 
the  wilds  is  sure-fire  on  press  as¬ 
sociation  wires.  Two  New  York  morn¬ 
ing  newspapers  carry  stories  nearly 
every  day  about  Zoo  freaks,  and  the 
wordage  on  Dr.  Ditmar’s  bushmaster 
must  have  made  the  circus  press  agents 
bite  nails  in  envy.  Nothing  better  than 
nature  stuff,  at  any  time,  but  values 
double  when  such  news  acts  to  take 
the  curse  off  grisly  kidnapping,  marine 
horrors,  bloody  regicide,  attempted  mass 
suicide  of  workers  and  widespread 
economic  distress. 


long  been  fascinating  to  this  writer, 
has  been  adopted  by  ilr.  Hearst  for 
certain  pages  of  his  newspapers. 

It  is  the  most  e.xciting  make-up  revo¬ 
lution  since  the  advent  of  the  tabloid. 
Watch  it  grow ! 

-After  all,  what  purpose  does  a  head¬ 
line  serve?  It  is  to  catch  the  reading 
eye  as  it  darts  across  a  printed  page  in 
search  of  a  resting  place.  Having 
caught  temporal  y  attention,  the  head¬ 
line  must  then  intrigue  interest.  If  the 
headline  tells  the  whole  story  at  a 


George  SELDES  writes  inter¬ 
estingly  in  the  current  issue  of 
Harper’s  .Uatjazine  about  the  denial  of 
free  press  in  Europe  and  brings  out  the 
fact  that  many  of  the  dictators  were 
newspaper  graduates.  Stalin  was  editor 
of  the  Fetroyrad  Fravda;  Lenin  was 
editor  of  Iskra  (Spark  from  which  a 
flame  will  arise)  ;  Trotsky  was  a  jour¬ 
nalist  in  Siberia.  Switzerland  and  New 
York’s  East  Side ;  Mussolini  edited 
Fopolo  d'lfalia  of  Milan.  Hitler,  the 
house-painter,  is  an  exception,  but  that 
muddlefl  book  of  his,  long  as  Anthony 
Adi'erse  and  wild  as  a  rarebit  dream, 
perhaps  gives  him  a  literary  status. 

Mr.  Seldes  calls  the  official  news 
agencies  of  Europe  “the  poisoned 
springs  of  world  news.”  It  is  his  con¬ 
tention  that  these  official  agencies  are 
making  false  public  opinion  in  this 
country  and  he  cites  no  end  of  fakes  and 
suppressions  which  have  tended  to  make 
us  believe  nonsense  about  foreign  gov¬ 
ernments,  especially  the  Italian  and 
Russian.  As  Mr.  Seldes  states,  how¬ 
ever,  the  American  agencies  are  now 
staffed  by  Americans,  though  the  A.P. 
still  has  arrangements  with  certain 
agencies,  though  contending  that  not 
much  of  the  matter  is  used.  What  is 
required,  if  the  .American  democracy  is 
to  be  saved  from  the  perversion  of 
world  news  by  dictators’  press  bureaus, 
Mr.  Seldes  summarizes  as  follows: 

(1)  Correspondents  willing  to  fight 
for  the  news. 

(2)  Newspapers  which  will  stand  be¬ 
hind  their  men. 

(3)  .A  united  front  of  the  press  corps 
against  dictators. 

Mr.  Seldes’  conclusion  is  as  follows: 
“The  American  public  knows  almost 
nothing  about  the  source  of  the  news 
which  it  reads  and  believes,  and  which 


true  that  the  children,  (three  delight¬ 
fully  normal  youngsters)  did  not  crack 
a  smile.  .A  boy  ot  seven  labored  under 
deep  emotion,  grunting  approval  or  dis¬ 
approval,  but  not  once  did  he  laugh. 
It  was  a  business  of  deadly  seriousness 
to  him.  .And  his  father  told  me  that 
all  the  kids  in  the  neighborhood  were 
carrying  toy  knives,  guns  and  other 
deadly  weapons,  and  that  the  most  fa¬ 
miliar  greeting  between  two  youngsters 
was  “Stick  ’em  up!”  .A  small  girl  in 
the  family  listened  to  my  comic  strip 
recital  with  an  expression  of  boredom. 

Frankly,  I  have  never  been  able  to 
appreciate  the  modern  continuity  strip, 
which  seems  always  to  be  striving  to 
arrive  but  never  manages  to  do  so, 
but  I  have  been  voted  down  on  this 
matter  almost  unanimously.  Editors 
tell  me  that  continuity  strip  susjiense 
is  a  great  improvement  over  the  old- 
time  final  frame  smash,  and  invariably 
they  confide  in  an  aside  that  a  more 
dependable  “repeat”  device  has  never 
been  invented.  A  fair  answ'er  to  the 
latter  argument  is  that  strips  oujght  to 
be  made  by  artists,  and  not  by  circula¬ 
tion  managers,  but  this  is  to  enter  the 
twilight  controversy  on  whether  jour¬ 
nalism  is,  or  isn't,  a  mere  business.  I 
am  not  one  to  say  where  “art”  leaves 
off  and  commerce  starts.  I  only  know 
that  >ound  humor  has  never  gone  beg¬ 
ging  in  this  country  and  I  cannot  be¬ 
lieve  that  comics  which  do  not  make 
children  shout  with  glee  are  funny. 


“  A  LL  things  will  change,”  prophe- 
sized  Lord  Tennyson.  Just  a 


glance,  there  isn’t  much  point  in  reading  ^^j-es  up  the  American  liiind 


the  matter  that  runs  under  the  headline. 
English  headlines  transact  this  business 
much  lietter  than  the  .American  style. 
They  are  labels  and  bulletins  which, 
in  effect,  advertise  the  stories  to  which 
they  are  attached.  Our  headlines,  as  a 
rule,  seek  to  give  all  of  the  information 
the  casual  reader  wants. 


on  all 


We  frequentlv  have  advocated  the  .  n  r  t-  ,  — •  - >  . . . j 

h'nglish  headline!  and  a  year  ago  in  this  mttuence  of  European  press  bureaus  citizen  must  suffer  from  business  stag- 


great  international  questions,  on  war 
and  peace,  on  Communism  and  Fascism. 
Our  public  believes  in  a  free  press. 
The  American  editors,  in  their  sensa¬ 
tional  battle  with  Gen.  Johnson  of  the 
NR.A,  showed  their  enthusiasm  for  a 
free  press.  They  can,  if  they  really 
wish,  easily  deliver  themselves  from 


couple  of  years  ago  the  joy  and  pride 
of  Cyrus  H.  K.  Curtis  was  New  York 
Evening  Fast,  the  old  gentleman  injur¬ 
ing  many  millions  into  that  ancient  and 
honorable  sheet,  to  the  day  of  his  death 
believing  the  Evening  Post  would  some 
day  be  the  principal  mouthpiece  of  his 
philosophy.  It  seemed  strange  this 
week  to  read  in  the  Post  the  following 
sarcastic  editorial  written  by  the  new 
owner,  J.  David  Stern: 

Earnings  of  the  Curtis  Publishing 
Company,  publishers  of  the  Saturdaj 
Evening  Fast,  show  a  sensational  gam 
for  the  nine  months  ended  September 
30. 

(The  Saturday  Evening  Post  is  Ihi 
leading  anti-Roosevelt  weekly.  Of  tlu 
Administration  it  says  in  its  October 
20,  1934,  number:  Fractically  ci’crj 


A  SHRILL  cry  of  triumph  startled 
the  copy  desk  and  all  eyes  turned 
on  the  disturber  in  silent  awe.  This 
copy  desk  had  more  than  local  fame  as 
a  word  machine  which  could  not  be 
thrown  off  its  calm  intellectual  balance 
though  the  heavens  roar  and  the  earth 
quake.  This  particular  rim,  it  was  be¬ 
lieved,  was  proof  against  all  mortal 
alarms,  and  of  its  half-dozen  knights 
of  the  green  eye-shade  none  could  be 
more  tranquil  under  news  stress  than 
the  old  fellow  who  was  now  on  his 
feet,  waving  a  short  piece  of  copy  over 
his  head  and  exultantly  crying:  “This 
is  it. .  .hooray. .  .the  inevitable  has 
happened  . . .  here  it  is  . . .  hip,  hip  and 
a  couple  of  banzais.” 

The  others  thought  the  old  boy  was 
suddenly  bereft  of  reason.  Smothering 
surprised  chagrin  the  head  of  the  desk 
arose,  seized  his  hysterical  colleague  by 
the  arm,  and  purred :  “Steady,  old  man, 
steady . .  I  do  not  know  what  you  have 
struck  in  that  copy  to  stir  such  un¬ 
seemly  emotion,  but  I  beg  of  you  to 
remember  that  we  would  all  be  lunatics 
in  a  week  if  we  did  not  view  our  work 
impersonally  and  all  news  in  the  ab¬ 
stract.  Stead}-,  Mr.  Bassett,  I  pray.” 

“Yeah,”  babbled  the  old  man,  “that’s 
all  very  fine  and  no  doubt  good  counsel, 
but  I’m  telling  you  that  the  thing  I’ve 
been  waiting  for  during  all  these  years 
has  actually  happened,  and  I  am  blowing 
off,  lest  I  blow  up.  See,  look,  here  it 
is !  Read  it  yourself !  Be  convinced ! 
That  giant  of  erudition  who  sits  out 


column  reproduced  from  several  London 
newspapers  a  collection  of  the  more 
catchy  and  novel  ones  noted  in  current 
issues  of  certain  London  dailies.  As  no 
one  seemed  to  share  our  approval,  and 
as  several  readers  took  pains  to  write  in 
that  we  were  all  wet  on  the  subject,  we 
began  to  wonder  if  our  editorial  judg¬ 
ment  w-as  tottering.  Our  inferiority 
complex  is  now  immensely  relieved  by 
the  adoption  of  these  cute  headlines  and 
smart  picture  and  item  make-ups  in 
New  York  American,  especially  in  view 
of  the  fact  that  Mr.  Hearst  himself  or¬ 
dered  the  innovation  on  his  return  from 
a  summer  spent  abroad. 


and  save  the  American  people  from  the 
daily  flow  of  poison  on  which  unfortu¬ 
nate  Europe  feeds.” 


W  RITES  the  Rev.  Daniel  A. 


W  E  note  the  following  editorial  in 


Akron  (O.)  Beacon  Journal: 
"Three  days  ago  this  newspaper  en¬ 
treated  those  who  write  ‘Letters  to  the 
Editor’  to  limit  their  communications 
to  250  words.  We  cannot  admit  the 
plaint  of  some  of  them  that  they  can¬ 
not  fully  express  their  opinions  within 
those  lines.  For  contrast,  that  many 
words  were  all  the  Apostle  Paul  needed 
for  his  Mars  Hill  address,  which  will 
live  as  long  as  civilization.  .And  Lincoln 
used  no  more  for  his  classic  eulogy  at 
Gettysburg.” 

Still,  Editor  Knight  must  admit,  250 
words  may  be  a  small  platform  on 
which  to  turn  when  the  human  soul  is 
quaking  over  some  of  the  things  that 
are  happening  to  men  and  women  in 
these  days,  and  every  reader  isn’t  a 
literary  genius  or  inspired  prophet.  I 
rate  as  neither  genius  nor  prophet,  but 
I  do  make  a  living  by  pounding  out 
copy,  and  it  would  be  impossible  for  me 
adequately  to  express  myself  in  250 
words  on  some  injustices  that  afflict  me 
at  the  present  moment  and  which  would 


Lord,  in  The  Nexv  World:  “Once 
upon  a  time,  but  it  seems  a  long  time 
ago,  the  comic  strips  in  the  newspapers 
were  professedly  funny.  They  began 
with  a  tossed  brick  and  ended  with  a 
snap  line  that  was  supposed  to  throw 
the  readers  into  convulsions  of  laughter. 

“But  the  comics  are  getting  positively 
grim.  The  funnies  are  growing  little 
short  of  tragic.  Kidnapnings  and  lost 
orphans  and  murder  mysteries  and 
hairbreath  adventures  take  the  place 
of  merry  quips  and  tacks  left  on  the 
seats  of  easy  cliairs.  Sometimes  it 
almost  seems  as  if  the  slightly  obso¬ 
lete  thrillers  that  once  in  serial  form 
held  the  motion  picture  public  breath¬ 
less  from  week  to  week,  as  each  in¬ 
stallment  ended  with  Tillie  hanging 
on  the  edge  of  the  cliff  or  Robert 
Strongarm  surrounded  by  howling  In¬ 
dians,  had  gone  into  the  ‘funnies.’ 

“Perhaps  the  artists  who  draw  the 
‘funnies’  have  at  last  taken  their  cue 
from  our  children.  Absorbing  as  the 
youngsters  seemed  to  find  their  comic 


tuition  arxd  from  fear  on  the  part  oj 
those  who  ordinarily  invest  and  gt 
into  business  enterprise.”) 

Net  profit  for  Curtis  Publishing 
Company  for  the  first  nine  months  of 
1934  is  $5,214,738,  compared  with  $1,- 
306,372  for  the  corresponding  1933 
period. 

(‘‘ll'e  can  see  no  real  gain  in  making 
it  impossible  to  make  profits  and  to  pay 
dii'idctids,”  says  the  Saturday  Evening 
Post,  in  a  recent  editorial  attacking 
Roosevelt.) 

September  quarter  earnings  also 
spurted  sharply  for  Curtis  Publishing 
Company,  net  income  amounting  to  $!,- 
483,367,  against  a  loss  of  $194,354  in| 
the  September,  1933,  quarter 

(‘7n  this  case  of  the  expenditure  of 
Government  funds,"  says  the  Saturday 
Evening  Post,  ‘‘the  money  is  not  free... 
It  does  not  come  out  of  the  air,  but  /iim| 
to  be  paid  for  by  rich  and  poor  alike, 
in  the  sivcat  of  labor,  in  sacrifice,  i«j| 
loss  and  sometimes  in  bankruptcy.”) 


“Why  are  you  crying,  little  Goldi¬ 
locks?”  asked  the  Stranger.  “I  ^ 
crying  because  I  am  afraid  of  the  big, 
bad  bogyman,”  said  Goldilocks.  “Has 


.xjuii^sicis  scciiicu  lu  iiiiu  iiieir  eumic  r  ,  •  :  ,  „it 

Strips,  no  one  by  the  farthest  stretch  he  hurt  you?  asked  the  Stranger.  He 


of  imagination  has  even  seen  one  of  Goldilocks,  “for  when- 


those  youngsters  smile  as  they  de-  ever  I  come  near  him  he  gives  me  can- 
voured  them.  Can  it  be  that  the  ‘fun-  and  cakes  ai^  toys  Dont  you 

nies’  have  always  been  deadly  serious 

and  the  comic  strips  essentially  grim,  }  them,  said  C^ldilocks,  bu 
and  our  children  knew  this  long  before  gives  them  httle  girl 

we  did?”  hves  in  the  httle  shack  at  the  foot  ot 

♦  ♦  *  the  hill.”  “What’s  wrong  with  that? 

The  way  to  test  this  opinion  about  asked  the  Stranger. 

the  modern  comic  is  to  take  a  little  “The  Santa  Claus  I  always  knew 
kid  on  your  lap  and  read  the  comic  never  gave  anything  to  her,”  said  Goldi* 
pages,  noting  his  reactions.  Just  the  locks,  “and  so  I  know  he  must  be  a 
other  Sunday  I  had  this  experience  and  bogyman.” 
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COAST  DAILY  USING 
COLOR  HALF  TONES 

Lo«  Ani^eles  News  Believes  It  Is  the 
First  Newspaper  to  Use  Them 
— Velox  Prints  Are  Retouched 
By  Artist 

EXeveloping  what  is  believed  to  be 
the  first  system  for  using  half-tone 
color  plates  utilized  by  any  newspaper 
in  America,  the  Los  Angeles  Illustrated 
Daily  News  has  charted  a  new  road  to 
increased  linage  which  has  big  possi¬ 
bilities,  Robert  L.  Smith,  business  man¬ 
ager,  told  Editor  &  Publisher  this 
week. 

Principal  advantages  of  the  system 
are  absolute  register  and  more  faith¬ 
ful  reproduction  of  desired  tones,  Mr. 
Smith  said.  The  system  was  developed 
hy  Smith  and  Robert  Sterner  of  the 
promotion  department,  and  while  full 
details  were  not  revealed,  it  was  stated 
that  one  of  the  secrets  lies  in  the  fact 
that  both  the  black  and  color  cuts  are 
prepared  from  the  same  negative. 

The  drawing  to  be  reproduced  is  pho¬ 
tographed,  as  for  a  half  tone.  But  in¬ 
stead  of  completing  the  operation,  two 
Velox  prints  are  made  from  the  en¬ 
graver’s  negative.  These  are  turned 
over  to  the  artist,  who  retouches  one 
for  the  black  etching,  and  the  other  for 
the  color  etching.  Then  the  photographs 
are  shot  in  line  and  the  cuts  made.  In 
this  way  perfect  register  of  the  half¬ 
tone  screen  is  accomplished. 

“The  use  of  color  in  newspaper  ad¬ 
vertising  has  heretofore  been  confined 
to  the  use  of  tint  blocks,”  Mr.  Smith 
said.  ’’While  effective  for  certain  types 
of  copy,  this  rather  elementary  method 
of  reproducing  color  has  definite  limi¬ 
tations.  In  other  words,  the  ‘feeling’ 
and  intonation  of  color  which  it  is  pos¬ 
sible  to  get  as  a  result  of  half-tone  en¬ 
gravings  has  not,  to  our  knowledge, 
previously  been  successfully  applied  to 
newspaper  printing.  No  doubt  it  has 
been  taken  for  granted  that  the  me¬ 
chanical  barriers  were  unsurmountable. 

“Despite  this  fact  we  have  spent  sev¬ 
eral  months  here  at  the  Daily  News 
experimenting  with  the  practical  use  of 
reproduction  of  color  half-tones. 

“Local  department  stores  were  suf¬ 
ficiently  impressed  with  the  increased 
appeal  and  dominance  which  color  half- 
tcmes  added  to  their  copy  that  the  J. 
W.  Robinson  Co.,  and  Broadway  De¬ 
partment  Store  have  both  used  this 
method  in  advertisements  in  the  Daily 
News.  In  fact,  the  Broadway  Depart¬ 
ment  Store  is  now  using  color  half¬ 
tones  one  day  each  week." 

First  use  of  the  new  method  was 
made  in  the  News’  weekly  fashion  fea¬ 
ture.  Considerable  new  linage  has  de¬ 
veloped  as  a  result,  Mr.  Smith  said, 
and  other  advertisers  have  increased  the 
amount  of  space  used. 

C(Mperating  with  the  News,  the  Cali¬ 
fornia  Ink  Company  has  mixed  special 
color  inks  for  use  on  the  high-speed 
presses. 


PRINTING  PATENT  AWARDED 

New  Englander*  Devise  Unit  Pinion 
Support  for  Color  Presses 

(.Special  to  Editor  &  Pcblisher) 

Washington,  D.  C.,  Oct.  22— Her¬ 
man  A.  Smith  and  George  H.  Thomp¬ 
son,  of  Worcester,  and  Stephen  B. 
Stafford,  of  Oxford,  Mass.,  have  been 
awarded  a  joint  patent  on  their  inven¬ 
tion  of  a  unit  pinion  support  for  mul¬ 
ticolor  printing  machines,  it  has  been 
announced  by  the  U.  S.  Patent  Office. 

In  a  multicolor  printing  machine,  the 
combination  of  a  main  supporting 
frame  and  a  supplementary  frame  de¬ 
tachably  and  rigidly  mounted  thereon 
is  one  of  the  main  sections  of  the  ap¬ 
paratus.  This  invention  calls  for  a 
pinion  frame  mounted  on  and  supported 
by  the  axis.  It  is  fastened  there  by  a 
series  of  adjustable  pinions,  making  it 
possible  to  attach  or  remove  it  intact. 

The  inventors  have  assigned  their  pat¬ 
ent  rights  to  Rice,  Barton  &  Fales,  Inc., 
Worcester. 


40%  Saving  in  Fuel  Claimed  for  Gas 

Immersion  Melting  Equipment 


Left,  a  Linotype  machine  equipped  for  Kemp  gas  immersion  melting  and,  at 
right,  similar  equipment  on  an  Intertype  machine. 


(Special  to  Editor  &  Publisher) 

Baltimore,  Md.,  Oct.  22— a  new 

high  in  thermal  efficiency,  hence  in 
fuel  economy,  flexibility  and  accuracy  of 
control  is  claimed  by  Kemp  of  Balti¬ 
more  for  the  company’s  new  gas  im¬ 
mersion  melting  equipment  for  Lino¬ 
type  and  Intertype  crucibles. 

In  announcing  this  significant  new 
equipment,  E.  B.  Dunkak,  Kemp  vice- 
president  and  sales  manager,  said; 

“The  need  of  the  publishing  industry 
for  high-efficiency  metal  heating  with 
gas  was  first  recorded  less  than  two 
years  ago  in  the  enthusiasm  with  which 
publishers  received  Kemp  Immersion 
Heating  of  stereotype  pots.  Results 
attained  in  this  branch  of  type  melting 
indicated  at  once  the  desirability  of  gas 
immersion  melting  for  composing  room 
machines  as  well. 

“Immersion  melting  brings  with  it  a 
minimum  fuel  saving  of  40  per  cent 
whether  gas  or  electricity  is  employed. 
Where  electric  heat  is  in  use,  there  is 
almost  always  a  sufficient  spread  be¬ 
tween  the  cost  per  kilowatt  hour  and 
the  cost  of  the  necessary  amount  of  gas 
to  do  the  work  of  a  kilowatt  hour 
when  applied  through  efficient  Kemp 
equipment  to  cut  operating  cost  by  one- 
half  or  more.  Experience  has  shown 
that  one  kilowatt  hour  can  be  replaced 
by  9.5  cu.  ft.  of  550  B.t.u.  gas  or  5 
ctL  ft.  of  1,000  B.t.u.  natural  gas. 
A  comparison  between  your  local  gas 
and  electric  rates  will  clearly  show  the 
opportunities  for  saving  where  gas  is 
now  the  fuel.” 

In  addition  to  a  fuel  saving  of  40 
per  cent  or  more  the  manufacturers 
claim  for  gas  immersion  melting  higher 
casting  rates,  uniform  slugs,  dross  re¬ 
duction,  freedom  from  any  possibility 
of  crucible  cracking  and  the  elimina¬ 
tion  of  carbon  monoxide  and  all  objec¬ 
tionable  combustion  odors. 

In  Kemp  immersion  melting  city  gas 
is  prepared  for  combustion  in  the  en¬ 
closed  immersion  element  by  premixing 
gas  and  air  in  the  correct  proportions 
for  complete  combustion.  This  is  ac¬ 
complished  by  the  Kemp  industrial  car¬ 
buretor  in  the  same  manner  as  in  Kemp 
immersion  melting  for  stereotype  pots. 

The  premixed  gas  and  air  are  de¬ 
livered  to  the  burfier  element  through 
a  flexible  feed  line  with  a  push  joint 
for  lighting  at  the  mouth  of  the  ele¬ 
ment. 

In  addition  to  the  heating  element  in 
the  crucible,  a  second  burner  of  the 
ribbon  flame  type  is  built  into  the 
mouth  piece  and  each  heating  unit  is 
independently  controlled  by  sensitive 
thermostatic  valves. 

The  mouth  piece  burner  is  so  built 
that  just  enough  heat  is  delivered  at 
each  end  with  a  diminished  amount  at 
the  center  so  as  to  give  the  distribu¬ 
tion  of  heat  Linotype  and  Intertype 
engineers  have  determined  makes  for 
best  o^ration. 

“This  new  Kemp  equipment  is  used  in 


the  original  Linotype  and  Intertype 
cruciblees  and  permits  the  entire  cru¬ 
cible  to  be  completely  jacketed  with 
insulating  material,  giving  vacuum 
bottle  resistance  to  the  flow  of  heat 
into  the  outer  air,”  Mr.  Dunkak  said. 
“Not  only  is  the  internal  application  of 
the  heat  far  more  efficient,  but  all 
strains  are  removed  from  the  pot  since 
it  must  no  longer  serve  as  a  heat  trans¬ 
fer  medium  as  well  as  a  container. 
Furthermore,  the  large  heating  surface 
of  the  immersion  element  insures  uni¬ 
form  heat  distribution  and  eliminates 
all  possibility  of  local  heating.  Inert 
products  of  combustion  blanketing  the 
surface  of  the  metal  prevents  surface 
oxidation  as  well  as  providing  effective 
insulation  for  the  top  of  the  pot.” 


SUTTER  PROBLEM  SOLVED 


Southern  Paper  Describes  Ingenious 
Home-made  Device 

The  Bulletin  of  the  Southern  News¬ 
paper  Publishers’  Association  recently 
carried  the  following  report  from  a 
member  telling  how  the  following  press¬ 
room  problem  was  solved: 

“Owners  of  Duplex  tubular  presses 
might  be  interested  in  knowing  how  we 
solved  a  slitter  problem  in  our  press¬ 
room.  We  received  an  order  to  run  a 
large  number  of  handbills  tabloid  size. 
We  were  short  of  the  17  inch  rolls. 
Our  pressman  arranged  a  home-made 
slitter.  He  placed  a  2  x  2  inch  timber 
across  the  press  between  the  last  foun¬ 
tain  and  the  compensating  rolls.  This 
was  clamped  solidly  to  the  side  frames 
of  the  press.  He  then  mounted  a  safety 
razor  blade  on  a  small  block  of  wood 
and  in  turn  this  was  clamped  to  the 
2x2  inch  exactly  in  the  center.  The 
blade  was  allowed  to  extend  sufficiently 
far  toward  the  former  in  order  to  cut 
through  the  web.  We  had  the  clamps 
in  the  shop  and  the  2x2  inch.  The 
pressman  furnished  the  razor  blade 
and  the  cost  was  nothing.  We  found 
that  using  a  slitter  in  this  manner  was 
more  satisfactory  than  running  two 
dinkies  at  th  same  time.  The  blade 
had  to  be  changed  about  every  50,000 
as  the  edge  became  dull.” 

NEW  INTERTYPE  DEVICE 


Adjustable  Detent  Provided  for  Screw 
Bearing  Knife  Block 

A  new  style  adjustable  detent  can 
now  be  obtained  for  the  Intertype  Screw 
Bearing  Knife  Block.  This  Intertype 
development  is  especially  useful  and 
convenient  when  oversize  or  undersize 
slugs  are  desired. 

After  setting  knife  block  to  the 
nearest  point  size,  the  detent  can  be 
adjusted  to  either  add  or  deduct  up  to 
one-half  point  (.007  inches)  to  the  set¬ 
ting  of  the  knife.  The  detent  is  ad¬ 
justed  by  means  of  a  micrometer  screw 
with  a  large  knurled  head  and  a  scale 
graduated  in  thousandths  and  reading 
from  zero  to  .007"  plus  or  minus. 


TYPE  EXPERT  JUDGES 
THEATRICAL  COPY 

Jobn  Allen  Says  Typical  Amuseme^ 
Advertising  1*  an  Affront  to 
Readers’  Eyesight  and  Urge* 
Reasonable  Standards 


Theatrical  advertising  typograpb 
was  analyzed  and  criticized  by  John  £ 
Allen  in  a  recent  issue  of  The  Linotyh 
News. 

A  typical  theatrical  colume  was 
produced,  contrasting  with  a  resettii^ 
of  the  column  in  more  attractive  typ 
and  layout. 

This  type  of  advertising,  Mr.  Alla 
said,  generally  is  “an  affront  to  the  eye 
sight  of  the  potential  reader.” 

“The  reader  looks,”  he  continued,  “tt 
find  certain  information — and  is  nw 
with  a  w'elter  of  bold-face  types, 
blotches  or  grotesque  lettering,  smash¬ 
ing  reverse  plates  and  brutal  borden 
that  make  it  difficult  for  him  to  fib 
what  he  seeks. 

“The  sort  of  ballyhoo — of  dna 
pounding  and  ear-splitting  yelling- 
greets  him  there  that  would  assail  hi 
ears  before  a  street  of  side  shows  a 
Coney  Island — unless  the  newspape 
comes  to  his  rescue  by  obliging  thes 
trical  advertisers  to  meet  certain  ret 
sonable  typographic  standards.” 

Referring  to  the  first  illustratia 
used  with  the  article,  Mr.  Allen  state 
that  the  rules  used  were  unnecessaril 
heavy,  several  of  the  type  lines  wet 
blacker  than  need  be,  and  many  of  th 
lines  were  too  crowded.  The  runniq 
head  and  the  rule  used  with  it  wet 
considered  too  black,  as  also  was  th 
type  face  used  for  a  head  “Theati 
News.”  The  border  used  with  thj 
head  did  not  harmonize  with  the  typ 
face  either  in  design  or  color,  an 
the  several  dashes  employed  in  th 
news  columns  were  too  conspicuou 
he  said. 

Referring  to  the  second  illustratia 
in  which  the  same  advertisements  wet 
presented  more  effectively,  the  write 
continued :  “The  borders  and  displi 
and  body  lines  all  tone  in  much  bettf 
with  the  illustrations,  and  white  spac 
has  been  judiciously  employed.  Beside 
the  advertisements  have  been  place 
more  effectively  in  the  page.  The  tw 
outside  columns  have  been  filled  wit 
advertisements,  which  makes  it  poss 
ble  to  present  the  various  items  o 
‘Theatre  News’  immediately  below  th 
two-column  head  at  the  upper  let 
rather  than  continuing  them  into  th 
two  columns  at  the  right,  as  in  the  otht 
illustration.” 


B.  L.  GREEN  GETS  PATENT 

Buford  L.  Green,  connected  with  th 
mechanical  department  of  the  Charlott 
(N.  C.)  Observer,  has  obtained  . 
patent  on  improvments  in  Linotyp 
machines  that  relates  to  providing  th 
assembler  with  guides  for  raising  nu' 
rices  to  a  common  level  and  also  cau.* 
ing  the  space  bands  to  assume  a  vertio 
position.  This  is  new  in  the  field  an 
iDroad  claims  were  made  by  Paul  I 
Eaton,  Charlotte  patent  attorney,  wb 
handled  the  matter  for  Green. 


DAILY  BUYS  NEW  BUILDING 

The  High-Point  (N.  C.)  Enterprit 
has  purchased  the  Penny  Building,  i 
three-story  modern  brick  building  * 
the  corner  of  Main  and  Washingt* 
streets.  The  building  was  sold  und; 
court  order  for  $22,000,  the  bid  offerl 
by  Messrs.  J.  P.  Rawley  and  R.  I 
Terry,  publishers  of  the  paper.  T« 
sale  is  subject  to  confirmation  by  ti 
court. 


CARNALL  GENERAL  MANAGER 

William  H.  Camall,  formerly  plaJ 
superintendent,  has  been  made  gened 
manager  of  the  Wendell  W.  Fish  o 
ganization,  Los  Angeles  advertisU 
typographical  concern.  Fred  G.  Swart 
sales  representative,  has  been  promote 
to  the  position  of  director  of  sales,  ai 
vertising,  and  public  relations  for  ti 
firm. 
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New  Six-Story  Home  Costing  $3,000,000 
Is  Completed  by  Los  Angeles  Times 

Structure  Facing  Civic  Center  Will  Not  Be  Occupied  Until  Condemnation 
Action  Is  Settled — Air  Conditioned  and  Has  Own  Lighting  Plant 


VIRTUALLY  completed,  and  await¬ 
ing  only  the  outcome  of  the  city  and 
county’s  condemnation  action  over  its 
old  property  before  a  decision  is  made 
as  to  its  occupancy,  the  massive  new 
home  of  the  Los  Angeles  Times  already 
has  become  a  landmark  of  the  city’s 
growing  Civic  Center,  which  it  faces 
at  First  and  Spring  streets.  Monu¬ 
mental  and  modern  in  style,  the  build¬ 
ing  is  of  set-back  type,  of  steel  and  re¬ 
inforced  concrete.  It  is  six  stories  high 
in  its  main  portion,  and  two  stories 
high  in  the  rear  section.  Its  owners 
estimate  the  cost  of  the  building  alone 
at  $3,000,000. 

There  are  six  acres  of  floor  space  in 
the  structure.  Except  for  two  store¬ 
rooms  facing  First  street,  all  of  this 
space  will  be  devoted  to  the  actvities 
of  the  Times.  The  first  street  front¬ 
age  is  165  feet;  the  building  extends 
365  feet  on  Spring  street.  Actually  the 
plant  is  two  separate  buildings,  a  six- 
inch  space  separating  the  towering  150- 
foot  front  unit,  in  which  the  business 
and  editorial  departments  will  be  con¬ 
centrated,  from  the  two-story  produc¬ 
tion  and  mechanical  unit.  This  pro¬ 
vision  was  made  as  a  matter  of  safety 
in  withstanding  any  severe  seismic  dis¬ 
turbances,  and  to  assure  that  no  vibra¬ 
tion  from  the  heavy  maachinery  can 
possibly  be  transmitted  to  the  six-story 
unit. 

Notable  features  of  the  plant  include 
complete  air-conditioning  throughout ; 
wholly  indirect  lighting  in  the  press 
room ;  a  windowless  composing  room ; 
a  power  plant  capable  of  producing  all 
the  electricity  required  for  power,  light¬ 
ing  and  heating;  separate  foundations 
for  the  high  and  low  portions  of  the 
building,  as  well  as  separate  foundations 
for  the  huge  black  and  white  and  the 
color  presses ;  an  800-seat  auditorium 
and  exhibition  hall,  dining  rooms  and 
kitchens ;  and  innumerable  other  inno¬ 
vations.  The  structure  is  believed  to  be 
the  most  modern  newspaper  plant  in 
America. 

The  principal  stonework  facitig  is  In¬ 
diana  limestone,  but,  in  addition,  pink¬ 
ish  granite  from  Texas,  dark  red  gran¬ 
ite  from  Missouri,  and  Royal  Black 
granite  from  Raymond,  Cal.,  were  used. 
Metal  spandrels  above  the  first  floor 
are  of  aluminum,  and  the  metal  trim 
for  the  street  floor  is  bronze.  Two 
huge  neon-lighted  clocks,  one  to  the 
north  and  one  to  the  south,  are  placed 
on  the  tower,  and  along  the  east  and 
west  sides  of  the  tower  the  words  THE 
TIMES  have  been  carved  in  the  stone¬ 
work  in  eight-foot  letters,  illuminated 
at  night  by  double-tube  neon  lights.  At 
night  the  top  part  of  the  structure,  and 
the  front,  are  illuminated  with  flood¬ 
lights,  92  lamps  using  50,000  watts,  be¬ 
ing  placed  at  strategic  points. 

The  power  plant  and  refrigeration 
equipment  are  located  in  the  sub-base¬ 
ment,  35  feet  below  street  level.  The 
equipment  includes  three  boiler  rooms, 
a  water  softening  plant  and  water  dis¬ 
tributing  room,  the  engine  room  for 
manufacturing  electrical  power,  refrig¬ 
eration  turbines,  a  transformer  vault, 
the  motor  generator  room,  and  other 
features.  The  power  plant  consists  of 
three  engine  driven  generators  which 
can  supply  the  entire  1,300,000  watts 
required  for  operation  of  the  plant. 
However,  lines  from  a  private  power 
company  also  enter  the  building  for  a 
standby  supply. 

The  basement,  except  for  the  lower 
•parts  of  the  black  and  white  and  the 
color  presses,  will  be  used  for  paper 
storage,  39,000  square  feet  being  avail¬ 


able  for  this  purpose,  providing  stor-  the  plant,  is  the  loading  concourse, 
age  for  a  total  of  3,015  full  and  half  160  by  50  feet.  There  are  no  pillars 
rolls.  here,  permitting  trucks  to  head  in  from 

The  main  entrance  on  First  street  the  street  through  seven  entrances,  and 
leads  into  a  circular  vestibule,  two  back  to  the  loading  platform,  elimi- 
stories  high,  with  a  domed  ceiling.  The  nating  any  necessity  for  backing  across 


The  huge  new  structure  erected  for  the  Los  Angeles  Times,  facing  the  Civic 
Center  at  First  and  Spring  streets.  Monumental  and  modern  in  style,  the  build¬ 
ing  rises  150  feet  above  street  level,  and  exclusive  of  equipment  cost  an 
estimated  $3,000,000.  ’  • 


central  figure  is  a  huge  globe,  made  of 
128  pounds  of  aluminum,  on  which  is 
painted  an  accurate  map  of  the  world. 
The  globe  rotates  once  every  15  min¬ 
utes,  symbolizing  the  world-wide  scope 
of  the  modern  newspaper.  It  is 
mounted  on  a  sculptured  bronze  pedes¬ 
tal.  Around  the  upper  portion  of  the 
rotunda  occupying  a  space  ten  feet  high 
and  approximately  100  feet  long  are  a 
series  of  murals  by  Hugo  Ballin,  de¬ 
picting  the  production  of  a  newspaper. 
On  the  sides  of  the  lobby  are  business 
counters  for  classified  and  other  offices, 
and  at  the  back  the  elevator  and  stair¬ 
way  lobby.  Along  the  Spring  street 
side  on  this  floor  are  the  classified  ad¬ 
vertising  department  and  the  voluntary 
telephone  room.  In  a  similar  position 
on  the  opposite  side  of  the  building  is 
the  windowless  composing  room  with  its 
40  typesetting  machines,  monotype  room, 
stereotype  room,  machinists’  rooms, 
proof  rooms,  etc.  Because  of  the  com¬ 
plete  air  conditioning  in  the  plant  and 
the  modern  lighting  equipment,  no  win¬ 
dows  are  required  in  this  department. 
Illumination  is  partly  indirect,  and 
partly  direct,  so  that  enough  shadows 
may  be  cast  over  the  forms  to  facilitate 
reading  of  type. 

The  arrangement  of  equipment  is 
such  that  copy  will  move  in  a  direct 
line  from  the  front  part  of  the  com¬ 
posing  room  to  the  make-up  stones, 
thence  to  the  mat  machines  and  stereo¬ 
type  room,  and  then  to  the  press  room 
immediately  adjoining  in  the  rear  por¬ 
tion  of  the  structure.  The  black  and 
white  equipment  consists  of  18  Hoe  units 
in  line,  with  four  folders,  driven  by  22 
35-horsepower  D.  C.  motors.  Each 
printing  and  folding  unit  has  its  own 
motor,  and  these  are  mechanically  con¬ 
nected  to  a  common  drive  shaft  through 
a  series  of  clutches  to  insure  synchron¬ 
ization.  There  is  space  available  for 
increasing  the  black  and  white  equip¬ 
ment  to  forty  units. 

The  color  press,  a  Scott  24  couple 
high-speed  press,  is  driven  by  two  ISO 
horsepower  variable  speed  A.C.  motors. 
Paralleling  the  pressroom,  and  facing 
Spring  street  in  the  two-story  unit  of 


the  sidewalks.  There  is  room  for  15 
trucks  at  the  platform. 

Over  the  concourse  on  the  second 
floor  is  the  mailing  room,  to  which 
papers  are  carried  by  conveyors  as 
they  come  from  the  press.  After  bundl¬ 
ing  they  are  dropped  to  the  loading 
platform  through  chutes.  A  feature  of 
the  second  floor  is  a  spectators’  balcony 
around  two  sides  of  the  press  room, 
entered  from  the  front  part  of  the 
building.  Also  on  the  second  floor  of 
the  production  unit  are  the  press  con¬ 
trol  switchboard,  paint  shop,  carpen¬ 
ter’s  shop,  etc.  In  the  front  part  of 
the  building  on  this  floor  are  the  pro¬ 
motion  department,  promotion  mailing 
room,  telephone  switchboard,  advertis¬ 
ing  manager’s  office,  local  and  national 
display  departments,  conference  rooms, 
first  aid  rooms,  and  storage  rooms. 

The  entire  third  floor  is  devoted  to 
the  editorial  departments.  There  is  a 
reception  room  for  the  public,  and 
a  fully  equipped  newspaper  library  to 
which  the  public  will  have  access.  The 
city  room  is  88  by  52  feet.  Adjoining  it 
are  offices  for  the  managing  editor, 
conference  rooms,  the  art  department, 
art  director’s  office,  editorial  writers, 
exchange  room,  the  financial  and  oil 
departments,  editorial  promotion  of¬ 
fice,  sports,  telegraph,  dark  rooms  and 
studios  for  the  Times,  A.  P.,  and  Wide 
World  photographers,  and  space  for 
the  A.  P.,  teletype  equipment.  Also  on 
this  floor  are  the  bound  files  vault. 
Toward  the  rear  on  the  Spring  street 
side  is  the  Sunday  department,  with 
space  allocated  to  Harry  Carr,  the 
magazine  section,  automobile  depart¬ 
ment,  real  estate  department,  drama. 
Farm  and  Garden  section.  Midwinter 
section,  special  writers,  the  radio  de¬ 
partment  and  radio  studio,  society  and 
clubs.  The  roof  deck  over  the  two-story 
production  unit  is  accessible  from  this 
section.  Provision  has  been  made  for 
future  enlargement  of  the  building  by 
addition  of  more  stories  to  the  rear 
unit. 

The.  fourth  floor  contains  the  private 
offices  of  Harry  Chandler,  Publisher, 
Norman  Chandler,  and  other  officials,  as 


well  as  the  collection  department,  credit 
manager’s  office,  attorney’s  office,  pay 
roll  office,  circulation  department,  circu¬ 
lation  manager’s  office,  circulation  ac¬ 
counting  department  and  book  vaults, 
telephone  solicitation  department,  and 
other  offices. 

The  auditorium  and  exhibition  hall 
is  located  on  the  fifth  floor.  This^  is 
equipped  for  broadcasting,  for  talking 
motion  pictures,  and  for  exhibits. 
While  the  auditorium  seats  800  persons, 
several  thousand  more  can  be  accom¬ 
modated  if  necessary  on  the  roof  decks 
on  either  side,  each  deck  39  by  133  feet 
in  size,  and  so  arranged  and  connected 
with  the  loud  speaker  system  that  the 
entire  area  may  be  thrown  together. 
In  the  fore  part  of  this  floor  are  located 
kitchens,  a  large  dining  room,  a  private 
dining  room,  and  storage  space  for 
chairs. 

The  auditorium  extends  into  the 
sixth  floor.  The  rest  of  this  floor  is 
devoted  to  the  -projection  booth,  fan 
room,  machine  rooms  for  the  freight 
elevator  and  the  private  elevator  which 
runs  from  the  First  street  entrance  to 
the  executives’  offices  on  the  fourth 
floor,  .^bove  the  sixth  floor,  and  en¬ 
closed  by  the  sides  of  the  clock  tower, 
are  the  cooling  towers  for  the  water 
supply,  clock  platforms,  and  elevator 
machinery  for  the  passenger  elevators. 

The  building’s  conditioning  and  me¬ 
chanical  ventilation  system  will  maintain 
a  constant  temperature  of  75  degrees, 
and  relative  humidity  of  55  per  cent. 
An  entire  change  of  air  will  be  pro¬ 
vided  throughout  the  building  each 
seven  minutes.  It  is  the  largest  air  con¬ 
ditioning  plant  on  the  Pacific  Coast,  and 
one  of  the  first  large  plants  in  America 
to  combine  industrial  and  “comfort” 
types  of  air  conditioning.  Its  industrial 
functions  include  the  removal  of  heat 
caused  by  the  operation  of  heavy  ma¬ 
chinery,  carrying  fumes  from  the  ster¬ 
eotype  room,  and  removing  ink  from 
the  air  around  the  presses. 

George  B.  Kaufman,  Los  Angeles,  is 
the  architect,  and  the  general  contrac¬ 
tor  is  the  P.  J.  Walker  Co.  Actual 
work  on  the  plant  started  Sept.  18, 
1933.  The  cornerstone  was  laid  April 
10,  1934. 

All  press  room  lighting  is  indirect, 
from  light  boxes  and  coves  in  the  walls. 
This  provides  a  light  with  almost  total 
elimination  of  shadows  and  no  glare, 
with  the  light  diffused  into  the  inter¬ 
ior  of  the  presses.  Most  of  the  rest 
of  the  building  also  has  indirect 
lighting. 

Where  the  average  office  specilica- 
tions  call  for  4  watts  per  square  foot 
for  lighting,  in  the  Times  plant  the 
specifications  are  from  10  to  12  watts. 


BIGGEST  PROOF  PRESS 

The  largest  precision  proof  press  ever 
built  has  been  placed  on  the  market  by 
Vandercook  &  Sons,  Chicago.  Called 
a  Vandercook  No.  226  Proving  Ma¬ 
chine,  it  takes  a  26x42-inch  sheet  and 
is  driven  entirely  by  power.  Charac¬ 
teristics  of  the  new  proof  press  are  great 
in^ressional  strength,  unusual  ink  dis¬ 
tribution,  the  ability  to  regulate  the 
speed  of  the  forward  travel  of  the 
cylinder,  and  sturdy  construction 
throughout. 


NEW  RADIO  EQUIPMENT 

New  equipment  is  being  installed  for 
WDAF,  the  Kansas  City  Star’s  radio 
station,  to  increase  its  power  from  1,000 
watts  to  2,500  for  daylight  broadcasting, 
remaining  at  1,000  watts  at  night.  It 
operates  on  a  wave  length  of  610  kilo¬ 
cycles. 


IV 
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THINNER  BLANKETS  IMPROVE  PRINTING 

Pounding  Down  and  Bolstering  Both  Eliminated,  Writer  Declares,  Extending  the  Life  of  Blankets 

— New  Type  Blankets  Have  Revealed  Plate  Deficiencies 


ON  most  controversial  questions 
many  words  are  wasted  before 
even  a  semblance  of  agreement  is 
reached.  Any  disagreement  indicates 
importance  and  the  degree  to  which 
men  differ  invariably  suggests  that  a 
definite  solution  of  the  problem  is  highly 
desirable.  This  is  true  of  a  current 
topic  of  discussion  among  newspaper 
mechanical  executives  and  operators. 


By  J.  C.  DUNN 

Vulcan  Proofing  Company 


J.  C.  Dunn 

Pitch  line  has  occupied  considerable 
space  in  the  technical  journals  of  late. 
Coupled  with  this  is  the  thickness  and 
type  of  impression  cylinder  packing  re¬ 
quired  efficiently  to  operate  a  newspaper 
press.  It  is  within  the  realm  of  possi¬ 
bility  that  some  day  pt  ess  builders,  op¬ 
erators  and  blanket  manufacturers  will 
be  in  strict  accord  in  respect  to  this 
essential  factor.  Coincident  with  this 
also  will  be  established  which  combina¬ 
tion  of  what  gives  the  best  results  under 
all  and  varying  conditions.  It  is  super¬ 
fluous  to  cover  the  whole  field  of  pack¬ 
ing  from  the  day  of  the  soft  fluffy  felt 
and  muslin  tympan,  down  to  the  present 
type  of  efficient  scientifically  built  ma¬ 
terials.  Suffice  it  to  say  that  progress 
has  been  made  in  designing  and  build¬ 
ing  blankets  as  in  all  other  materials 
and  equipment  used  to  produce  today’s 
paper.  Progress  in  manufacturing  alone 
is  not  enough.  The  application  and  use 
are  of  equal  importance. 

Unquestionably  more  attention  is  being 
given  to  impression  cylinder  packing 
today  than  ever  before.  Man’s  insati¬ 
able  desire  to  improve  is  the  reason 
and  demands  for  better  printing  the  in¬ 
centive.  Were  it  practicable  to  print 
daily  papers  on  a  press  where  cylinders 
run  on  bearers  and  hard  packing  used 
the  advertisers’  demands  for  still  better 
quality  would  be  satisfied.  Because  of 
the  expense  and  time  required  for  prep¬ 
aration  this  procedure  is,  of  course,  en¬ 
tirely  out  of  the  question.  A  combina¬ 
tion  of  plate  variance,  high  running 
speed  and  time  element  makes  necessary 
the  use  of  soft,  or  semi-soft  packing; 
and  the  trend  is  quite  definitely  toward 
the  latter. 

First  of  all  the  degree  of  softness — 
or  hardness — in  the  total  packing  on 
the  cylinder  must  be  properly  balanced 
in  consistency  to  produce  the  class  of 
work  demanded  by  the  advertiser  and 
reader,  and  at  the  same  time,  insure 
sufficient  volume  in  production  to  make 
the  ultimate  cost  highly  economical, 
regardless  of  any  contrast  that  may  be 
reflected  comparatively  on  the  initial 
cost.  Primarily  the  consideration  is 
print  1  Regardless  of  the  make  or  type 
of  press  it  is  an  accepted  fact  that  the 
consistency  of  the  packing  on  the  im¬ 
pression  cylinder  is  Ihe  dominating 
factor  in  respect  to  print  quality.  In 
order  to  have  that,  fundamental  prin¬ 
ciples,  both  mechanical  and  technical, 
must  be  incorporated  in  the  construc¬ 


tion  of  the  impression  blankets  and 
underpacking  to  give  the  results  that 
must  be  maintained  uniformly  in  the 
class  of  work  produced. 

This  is  precisely  what  was  over¬ 
looked  for  many  years  in  the  selection 
of  materials  for  blanket  building.  Later 
felt  with  an  oil  resistive  coating  was 
produced.  This  most  certainly  was  a 
step  in  the  right  direction,  but  further 
improvement  was  to  come.  In  more 
recently  developed  blankets  the  coating 
serves  a  dual  purpose.  It  is  in  itself 
resilient,  which  prevents  surface  inden¬ 
tations. 

Recent  developments  tend  toward  a 
packing  which  conforms  more  nearly 
to  definite  and  mechanical  requirements. 
Admittedly  an  approach  to  some  of  the 
basic  principles  of  hard  packing  is 
highly  desirable.  At  least,  insofar  as 
accuracy  and  maintenance  of  positive 
diametrical  measurements  are  concerned 
this  statement  is  fact.  When  one  con¬ 
siders  the  inconsistencies  which  were 
found  in  many  materials,  it  is  quite  re¬ 
markable  that  newspaper  printing  has 
reached  such  an  advanced  state.  Un¬ 
even  felt  of  uncertain  softness  and  un¬ 
known  resilience  was  used  for  years. 
Eventually  to  arrive  at  a  fairly  satis¬ 
factory  operating  condition  too  much 
was  left  to  uncertainty  with  an  inter¬ 
vening  period  of  unsatisfactory  print 
calling  upoq  the  constant  vigil  and  all 
the  ingenuity  of  the  press  crews  to 
prevent  web  breaks,  slurs,  streaks  and 
other  conditions;  all  familiar  but  too 
numerous  to  mention.  The  packing  was 
an  intangible  factor  many  times  beyond 
the  control  of  the  operator.  Naturally 
the  closer  the  printing  surface  of  the 
two  cylinders  are  held  to  an  exact  same¬ 
ness  the  more  even  the  feed  of  paper 
between  the  cylinders. 

These  conditions  have  changed  with 
the  introduction  of  blanketing  materials 
of  predetermined  strength,  stretch,  resi¬ 
lience  and  softness.  The  whole  industry 
has  become  pitch  line  conscious  but  this 
need  no  longer  be  a  bugaboo.  The  table 
on  this  page  is  a  simple  problem  in  ma¬ 
thematics  that  illustrates  the  point. 

A.  Diameter  plate  cylinder...  14.125  in. 

Thickness  plates  (.4375x2)..  .875  “ 

Total  diameter  plate  cylinder  15.000  “ 


Diameter  impression  cylinder  14.7031  in. 
Thickness  packinK  (.176x2).  .352  " 


Total  diameter  impression 

cylinder  . 

15.0551  “ 

Difference  in  diameters 

(15.0551-15)  . 

.0551  “ 

Radial  difference  . 

.0276  •• 

Ditference  less  impression 

(.012”)  . 

.0156  “ 

li.  Diameter  plate  cylinder.... 

14.125  “ 

Thickness  plates  (.5375x2). 

.875  “ 

Total  diameter  plate  cylinder 

15.000  “ 

Diameter  impression  cylinder 

14.7031  “ 

Ihicknes*  packing  (.164x2). 

.328  “ 

Total  diameter  impression 

cylinder  . 

15.0311 

Difference  in  diameters 

(15.0311-15)  . 

.0311  “ 

Radial  difference  . 

.0156  “ 

Difference  less  impression 

(.009”)  . 

.0066  " 

Under  section  “A”  of  the 

table  the 

actual  difference  in  circumference  at 
the  start  between  the  blanket  cylinder 
and  the  plate  cylinder  amounts  to  .172”. 
VV’ith  such  a  great  difference  in  the  re¬ 
sulting  peripheral  speeds  it  is  unreason¬ 
able  to  expect  efficient  operation  and 
high  quality  print.  To  bring  this  down 
to  reasonably  narrower  limits  much  of 
the  life  must  be  taken  from  the  blankets 
through  the  use  of  excessive  impression, 
frequently  reset.  This  “ironing”  period 
is  distressing  and  costly  and  unless  the 
diameter  of  the  two  cylinders  arc 
brought  nearer  to  a  common  measure¬ 
ment  there  is  bound  to  be  a  lack  of  uni¬ 
formity  in  the  sheet  from  day  to  day. 

Compare  “A”  and  “B”;  the  latter 
illustrating  the  use  of  a  modern  method 
of  blanketing.  The  total  packing  is 
reduced  by  .012"  effecting  a  correspond¬ 
ing  decrease  in  the  diameter  of  the  cyl¬ 
inders,  amounting  to  .024*.  The  cir¬ 
cumferential  difference  between  plate 
and  blanket  cylinders  is  now  .007".  It 
has  been  said  by  many  mechanical  men 
that  they  prefer  a  difference  between 
the  plate  and  blanket  cylinders  not  to 
exceed  .125*.  If  this  figure  is  condu¬ 
cive  to  a  high  standard  of  print  quality, 
it  is  reasonable  to  assume  that  .097* 
will  be  more  beneficial.  Naturally  this 
is  based  on  the  assumption  that  the  total 
packing  will  not  recede  greatly  in  thick¬ 
ness. 


This  same  principle  can  be  applied  to 
those  presses  which  normally  carry  a 
total  packing  thickness  of  .146  to  .150 
by  reducing  this  to  .136  to  .140.  .\n 

improved  operating  condition  results. 
Through  the  use  of  proper  materials 
this  type  of  packing  is  so  constructed 
that  the  recession  in  thickness  is  slight 
and  because  of  its  lesilience  and  uni¬ 
formity  of  thickness  less  impression  is 
required;  the  total  allowance  for  im¬ 
pression  and  loss  in  thickness  not  ex¬ 
ceeding  .012*.  Naturally  better  print¬ 
ing  results  as  well  as  more  efficient 
press  operation. 

A  condition  like  this  extends  the  life 
of  the  blankets  since  pounding  down  is 
wholly  unnecessary.  Another  evil  which 
is  eliminated  is  bolstering,  due  in  part 
to  the  use  of  less  impression.  Thu 
condition  always  has  been  a  source  of 
trouble  and  invariably  makes  the  use 
of  double  trucks  almost  impossible.  To 
correct  this  condition  is  desirable  since 
it  has  all  the  advantages  of  good  opera¬ 
tion  from  a  production  standpoint. 
More  efficient  o^ration  is  a  prime  re¬ 
quisite  in  these  highly  competitive  times. 
Of  course,  the  exception  proves  the 
rule.  Therefore  there  exist  some  mech¬ 
anical  conditions  in  various  pressrooms 
that  perhaps  preclude  the  practicability 
of  this  method  of  packing.  Sometimes 
it  is  found  necessary  to  make  certain 
adjustments  or  provide  peculiar  off- 
standard  conditions  to  facilitate  opera¬ 
tions.  These  are  the  exceptions  and  are 
not  representativ'c. 

Tliis  practice  of  reducing  total  blanket 
thickness  is  now  common  in  many  plants 
operating  all  types  of  presses.  The 
application  of  this  principle  is  not  con¬ 
fined  to  any  single  make.  All  this  is 
not  theory  but  has  been  worked  out  in 
conjunction  with  many  capable  and 
aggressive  mechanical  executives  and 
pressroom  foremen.  It  is  not  implied 
here  that  blankets  alone  are  responsible 
for  equally  good  or  bad  printing.  There 
must  be  other  contributing  factors,  to 
bring  about  this  improvement,  and  per¬ 
mit  of  reducing  the  thickness  of  pack¬ 
ing  as  well  as  the  use  of  firmer 
materials. 

An  interesting  feature  of  some  of  the 
recently  developed  blankets  is  the  very 
positive  way  in  which  plate  deficiencies 
and  irregularities  are  revealed.  This 
characteristic  has  emphasized  the  im¬ 
portance  of  frequently  checking  all  plate 
making  equipment  from  the  mat  roller 
to  the  shaver. 

The  purpose  of  this  article  is  not  to 
discuss  pressroom  routine,  but  rather 
to  crystalize  in  the  mind  of  the  reader 
the  advancement  that  has  been  made  in 
tl^  design  and  construction  of  impres¬ 
sion  cylinder  packings.  All  this  is 
based  on  sound  engineering  principles 
and  is  in  keeping  with  the  remarkable 
achievements  to  be  credited  to  all  those 
concerned  with  newspaper  production. 


WORK  was  completed  some  time 
ago  on  a  new  home  for  the  North 
Hollywood  (Cal.)  Sim-Record,  repre¬ 
senting  an  investment  of  $15,0(X),  ac¬ 
cording  to  Frank  L.  Hadlock,  publisher. 
The  building  is  of  one-story  stucco  con¬ 
struction,  30  by  80  feet,  with  a  20- 
foot  alley,  and  is  located  at  11328 
Magnolia  boulevard,  half  a  block  west 
of  the  paper’s  old  home.  A  Spanish 
motif  was  followed  throughout. 

The  business  and  editorial  depart¬ 
ments  occupy  the  front  section  of  the 
building,  which  has  dark  tan  Spanish 


texture  walls,  high  ceilings  and  studio 
windows.  A  patio  leads  into  the  lobby. 
Tile  roofing  is  used  over  the  front 
portion  of  the  building.  A  30  by  57- 
foot  room  is  occupied  by  the  composing 
department  and  presses.  High  ceilings 
with  four  skylights  are  features. 

Mr.  Hadlock  purchased  the  North 
Hollywood  Sim  in  October,  1933.  and 
is  now  publishing  the  consolidated  Sun- 
Record  as  a  bi-weekly.  Mary  Jane  Had¬ 
lock  is  business  manager;  James  F. 
Taggart,  managing  ^itor,  and  (Zlinton 
D.  McKinnon,  advertising  manager. 


R.  ORCUTT  HONORED 

Reginald  Orcutt,  special  representa¬ 
tive  of  the  president  of  the  Mergen- 
thaler  Linotype  Company,  has  been  hon¬ 
ored  by  two  foreign  governments.  He 
has  been  awarded  the  Order  of  the 
Falcon  by  King  Christian  X  of  Iceland 
and  the  Icelandic  Parliament,  with  a 
citation  reading,  “for  friendship,  and 
for  furthering  Icelandic  interests”;  and 
with  the  Order  of  Merit,  First  Class, 
by  King  Carol  II  of  Roumania,  “for 
furthering  the  graphic  arts  industries  in 
Roumania.”  Mr.  Orcutt  has  repre¬ 
sented  the  Linotype  Company  many 
years  in  many  parts  of  the  world. 


RADABAUGH  TO  VISAUA 

Glenn  C.  Radabaugh,  managing  edit 
and  manager  of  the  commercial  prii 
ing  department  of  the  Rosenbu 
(Ore.)  News-Review,  has  resigned 
join  the  Visalia  (Cal.)  Times-Del 
as  manager  of  its  commercial  print! 
department. 


J 
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2  PLATES  USED  IN  PRINTING  BLEED  PAGE 

Unusual  Method  Utilized  by  San  Francisco  News  in  Printing  Black  and  White  Page  For  Depart¬ 
ment  Store — Press  Register  Big  Difficulty 


The  first  “bleed”  page  in  the  reg¬ 
ular  black  and  white  “run  of  news¬ 
paper”  production  ever  used  on  the  Pa¬ 
cific  Coast  appeared  Thursday,  Sept. 
20,  in  the  San  Francisco  Sfezi’s,  a 
Scripps-Howard  newspaper.  It  was  a 
page  advertisement  for  the  Emporium 
department  store  featuring  Monterey 
furniture  and  is  believed  to  be  the  first 
of  its  kind  to  be  published  in  a  regular 
edition  of  a  newspaper. 

The  advertisement,  carried  on  the 
back  page  of  the  second  section  of  a 
24-page  paper,  was  a  complete  page 
which  was  “bled”  off  the  edges.  It 
carried  no  date  line  or  margin,  the  en¬ 
tire  page.  23j4  x  17}4.  being  covered 
with  printed  matter. 

According  to  a  recent  A.X.P..A.  bul¬ 
letin,  many  newspapers  have  endeavored 
to  work  out  a  practical  method  of 
printing  such  pages.  At  least  one  pa¬ 
per,  the  San  Diego  Union-Tribune,  was 
reported  in  Editor  &  Publisher  of 
Sept.  15  as  having  printed  a  bleed  page 
in  colors,  but  it  was  produced  on  a 
color  press. 

“The  San  Francisco  News  feels  that 
effects  hitherto  unobtainable  except  in 
magazines  are  available  for  local  ad¬ 
vertisers  and  offers  ‘bleed’  pages  in 
black  and  white,  or  in  black  and  one 
color,  available  as  desired,”  said  Ar¬ 
thur  J.  Tormey,  advertising  director. 
“The  cost  of  the  ‘bleed’  page  in  black 
and  white  will  be  15  per  cent,  additional, 
or  in  black  and  one  color,  40  per  cent, 
additional.” 

During  the  period  when  C.  -A.  Pitts, 
mechanical  superintendent  of  the  News, 
was  working  out  his  production  method, 
Reginald  Biggs,  sales  and  advertising 
director  of  the  Emporium,  San  Fran¬ 
cisco’s  largest  department  store,  made 
inquiry  of  the  News  as  to  the  possi¬ 
bility  of  publishing  such  a  page.  The 
result  was  a  surprise  to  thousands  of 
News  readers  that  evening. 

To  explain  adequately  the  full  me¬ 
chanical  details  of  the  production 
method  would  require  some  blue  prints, 
but  some  description  of  the  process  used 
will  be  of  interest  to  all  persons  en¬ 
gaged  in  the  preparation  and  develop¬ 
ment  of  retail  advertising. 

The  first  step  is  preparation  of  the 
layout.  Art  work  must  be  in  proper 
scale  for  the  full-size  marginless  sheet. 
To  accommodate  the  necessities  of  me¬ 
chanical  production  the  layout  is  pre¬ 
pared  in  such  a  manner  that  a  strip 
from  2  to  20  inches  deep — which  actu¬ 
ally  is  to  appear  at  the  bottom  of  the 
advertisement — is  placed  at  the  top  of 
the  layout.  Then  a  second  section  of 
the  advertisement — the  next  part  above 
the  signature  strip  at  the  bottom — must 
be  arranged  for  an  easy  division  as  it 
is  cast  on  a  separate  stereo  plate  and 
runs  on  the  regular  press  imit  —  the 
same  as  any  regular  page. 

After  this  initial  preparation  the  me¬ 
chanical  process  begins.  The  engrav¬ 
ers  make  a  plate  full  size  for  the  mar¬ 
ginless  page,  allowing  for  the  known 
shrinkage,  bulk  with  all  copy  stripped 
in  on  the  halftone  of  Ben  Day  back¬ 
ground  that  is  to  be  used  for  the 
“bleed.” 

The  next  big  problem  was  to  make 
stereo  plates  that  could  be  locked  on 
the  press.  Naturally,  the  stereo  plates 
must  be  larger  than  normal  and  of  ex¬ 
act  size,  therefore,  the  stereo  plate  pro¬ 
duction  must  be  made  in  a  plant  that 
has  full  control  of  matrix  shrinkage. 
Since  the  “bleed”  plate  can  have  no 
margins  it  was  necessary  to  make  a 
wider  plate  than  usual  and  with  a  flange 
on  one  side  only.  On  the  flush  side  an 
undercut  flange  was  made  and  gripper 
ledges  undercut  by  a  specially  made 
lathe  tool.  A  natural  gripper  flange  is 
left  on  one  side  as  the  leeway  on  the 
gripper  lockup  compensates  for  the  ex¬ 
tra  width. 

This  method  is  necessary  only  on 
making  the  “bleed”  plate. 


By  EARL  BURKE 


The  big  difficulty  was  in  the  press 


The  trick  is  first  in  the  making 


register.  The  accompanying  illustra-  of  the  plates  and  secondly,  in  setting 
tion  will  aid  in  understanding  the  tech-  the  plate  and  impression  cylinders  on 
nical  explanation  made  by  C.  A.  Pitts,  the  extra  unit. 

whose  name  has  previously  appeared  in  The  day  this  advertisement  appeared 

^ONTEREY  PURNISHINGS 

ARE  KIND  TO  YOUR  HOME 


^  Monttrty  in  a  finiih  that  s  like 
desert  holly  .  .  .  BRUSH  WHITE 


^  The  "Fadre"  in  Monterey  . . , 
a  new  twin  studio  divan 


Moat«r«y  airrer*  deobU 
tb»  chora  oi  Meatarayl 


oka  MoBtoror 
oight  to  badt 


*985  ^  = 


I  HOME  MODERNIZATION  HEADQUARTERS  1 

San  FrancLico  IKetvs  “bleed”  page  with  dotted  lines  at  bottom  showing  where  the 
page  was  cut  to  make  the  separate  plates  necessary  for  the  printing  method  used. 

the  trade  press  as  the  “father”  of  new  the  story  broke  of  the  finding  of  the 


wrinkles  in  mechanical  excellence  for 
newspapers. 

(For  convenience  in  the  illustration 


Lindbergh  ransom  money  and  arrest  of 
Hauptmann  as  kidnapper,  and  four  of 
the  12-in-line  units  of  the  San  Fran- 


the  two  plates  will  be  designated  as  the  cisco  News  press  hooked  up  for  that 
“large”  plate  and  the  “small”  plate.)  day  were  speeded  to  39,000  an  hour  with 
Since  the  webbing  of  the  press  could  perfect  register — the  press  capacity  is 
not  be  changed,  nor  the  folding  and  40,000  an  hour — and  timing  on  the 
cutting  operation  be  moved  because  of  “bleed”  page  was  as  perfect  as  on  any 
its  relation  to  the  production  of  a  com-  other  page  in  the  paper, 
plete  paper,  Mr.  Pitts  accomplished  his  News  executives  feel  that  the  new 
task  by  moving  forward  (about  3  page  printed  in  one  or  two  colors  offers 
inches)  both  the  plate  cylinder  and  the  great  possibilities  to  advertisers  search- 
impression  cylinder  on  the  extra  unit  ing  for  dramatic  layout  ideas. 


which  carried  the  large  plate  part  of 
the  page.  Thus  on  the  larger  plate 
about  3  inches  of  the  printed  impression 
(actually  on  the  top  of  the  page)  was 
cut  off  in  the  folder  and  became  the 
bottom  3  inches  of  a  finished  page, 
while  the  small  plate  carrying  the  small 


“Full  cooperation  from  the  Empo¬ 
rium’s  advertising  department  by  Mr. 
Biggs  and  his  assistants,  T.  B.  Murphy 
and  L.  Proctor,  was  in  large  measure 
responsible  for  the  excellent  results  ob¬ 
tained,”  said  Mr.  Pitts.  The  contact 
man  on  the  job  was  Maurice  Hyde, 


strip  of  copy  ran  on  a  regular  stereo  manager  of  the  News  Retail  Advertis- 
plate  in  usual  lock-on  position  occupied  ing  Bureau 


hy  the  back  page  of  that  day’s  paper. 

In  reality  every  revolution  of  the 
large  plate  on  the  extra  unit  placed  an 
impression  on  the  paper  web  that  would 
be  part  of  the  advertisement  on  one 
paper,  as  it  came  from  the  press,  and 
part  of  the  advertisement  on  another 
paper  immediately  following  it,  the  cut¬ 
ter  having  divided  the  two  as  the  paper 
came  to  its  final  fold. 

Once  the  plates  are  locked  on  the  cyl¬ 
inders  in  their  proper  position  for  reg- 


U.  S.  JOB  FOR  ORTLEB 

St.  Louis  Man  It  Named  Assistant  to 
Public  Printer 

George  Ortleb  of  St.  Louis  has  been 
appointed  by  the  Hon.  A.  E.  Geigenack, 
Public  Printer  of  the  United  States, 
as  his  aide.  The  appointment  was  ef¬ 
fective  Oct.  22. 

Mr.  Ortleb  is  a  practical  printer. 


is  also  a  chemist,  has  had  actual  ex¬ 
perience  in  an  ink  factory,  and  pre¬ 
pared  several  special  ink  formulae, 
created  a  system  of  testing  all  kinds  of 
ink,  and  is  the  inventor  of  a  mechanical 
hand  for  stirring  ink. 

Mr.  Ortleb  has  made  a  study  of 
paper  making  and  is  also  a  practical 
photo-engraver.  In  addition  to  a  de¬ 
vice  for  cutting  tynipan  paper,  he  also 
manufactured  a  new  style  of  stars  for 
centering  cores  in  roller  making  guns, 
which  produced  a  better  roller.  He 
manufactured  his  own  air  ventilated 
roller  cores,  and  also  is  the  inventor 
of  a  ductor  roller  control  for  Miehle 
presses,  a  cut  sizing  machine  with  heli¬ 
cal  knife,  and  a  special  registering  de¬ 
vice  for  color  work  and  squaring  forms. 

IMPROVED  KNIFE  BLOCK 

Mergenthaler  Device  Hat  Range 
From  5  to  45  Point 

Mergenthaler  has  announced  a  new 
and  improved  knife  block  with  a  range 
of  from  5  to  45  point  and  with  a  third 
bearing  which  provides  a  rigid  support 
and  guide  for  the  right  hand  knife. 

“This  third  bearing,”  says  C.  H. 
Griffith,  assistant  to  the  president  of 
the  Linotype  organization,  “which  is 
centrally  located  in  the  block  and  which 
co-operates  with  top  and  bottom  bear¬ 
ings  makes  for  extereme  accuracy  and 
rigidity  in  setting  by  assuring  an  exact 
parallel  movement  of  the  right  hand 
knife  throughout  its  length  on  all  body 
sizes  and  measures.  Once  set,  the  block 
stays  set — exactly  as  the  operator  or 
machinist  wants  it. 

“The  new  block,  which  also  retains 
the  cam  feature,  is  operated  by  the 
turning  of  a  knurled  knob,  with  no 
lever  to  get  in  the  operator’s  way.  Thq 
mechanism  is  noiseless,  and  is  easily 
operated  with  one  hand. 

“Other  features  of  the  new  block  are 
a  larger  and  more  prominent  point 
scale,  with  the  various  points  indicated 
in  24  point  figures,  and  an  improved 
pointer  that  makes  for  speedy  and  posi¬ 
tive  setting  of  the  scale. 

“The  new  block  is  now  standard 
equipment  on  all  new  Linotypes.’’ 

“SLIP”  CHANGED  CONTEST 

Router’s  Drill  Altered  Edward  G. 

Robinson’s  Eyebrow 

When  a  stereotyper  at  the  South 
Bend  (Ind.)  News-Times  let  his  rout¬ 
ing  drill  slip  just  1/32  of  an  inch  re¬ 
cently,  he  added  a  new  puzzle  to  a 
puzzle  that  had  Gerald  Holland,  Sunday 
editor,  guessing  for  a  while. 

The  slip  occurred  as  the  printer  was 
routing  a  Colfax  theatre  advertisement, 
showing  12  faces  of  Edward  G.  Robin¬ 
son,  film  actor.  Movie  fans  were  to 
select  the  head  which  differed  from  the 
rest. 

The  real  solution  was  that  in  one 
picture  Robinson  was  looking  to  the 
left  and  not  to  the  right  as  shown  in 
the  other  11.  But  the  stereotyper’s  slip 
gave  another  picture  of  Robinson  an 
eyebrow  with  a  peculiar  slant. 

The  result  was  that  prizes  were  di¬ 
vided  and  half  went  to  persons  selecting 
the  intended  difference,  and  the  rest  to 
those  who  marked  the  eyebrow. 

TOWNE  NAMED  MANAGER 

,  Arthur  W.  Towne  has  been  named 
manager  of  the  San  Francisco  division 
of  Blake,  Moffitt  &  Towne,  Pacific 
1  Coast  paper  merchants,  according  to 
,  announcement  made  by  President  James 
,  K.  Moffitt.  Mr.  Towne,  who  was  last 
■  year’s  president  of  the  Pacific  States 
Paper  Trades  Association,  represents 
,  the  third  generation  in  the  management 


having  served  about  10  years  as  gen-  of  the  company,  his  grandfather,  J.  W. 


ister  there  is  no  further  complication  eral  superintendent  of  one  of  the  larg-  gripper  lockup  compensates  for  the  ex- 
and  no  possibility  for  the  register  to  est  printing  plants  in  St.  Louis.  He  ers. 
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COST  OF  MANUFACTURING  A  NEWSPAPER 


Engineer  Counsels  Modernization  of  Plants  and  Equipment  at  Present  Low  Prices  to  Reduce 
Operating  Costs  and  Insure  Greater  Margin  of  Profit  in  the  Future 


SOONER  or  later  the  newspaper  pub¬ 
lishing  industry  is  going  to  face  a 
situation  which  has  existed  for  years 
or  has  recently  developed  in  practically 
every  other  industry  in  this  country: 
i.  e.,  the  cost  of  manufacturing  a  news¬ 
paper  is  going  to  be  a  very  definite 
factor  not  only  in  obtaining  business, 
but  in  survival  in  business. 

It  is  not  necessary  or  desirable  to  dis¬ 
cuss  how  or  why  this  condition  may 
obtain,  but  that  it  is  a  possibility  is 
admitted  by  many  publishers. 

To  be  able  to  meet  such  a  condition 
when  it  develops  is,  of  course,  neces¬ 
sary;  to  be  prepared  in  advance  is  not 
only  desirable  but  most  profitable. 

The  improvement  or  construction  of 
a  newspaper  plant  at  this  time  when 
costs  are — contrary  to  popular  opinion 
— very  low,  is  not  only  insurance  for 
the  future,  but  in  most  cases  a  profit¬ 
able  investment  which  immediately  pays 
dividends. 

The  net  profits  of  newspaper  publish¬ 
ing  are  just  as  dependent  upon  econom¬ 
ical  and  efficient  plant  operation  as  in 
the  highly  competitive  automotive  in¬ 
dustry,  but  lack  of  competition  in  a 
selling  price  has  blinded  many  pub¬ 
lishers  to  the  need  of  closely  checking 
the  actual  costs  of  manufacturing  a 
newspaper  and  has  lost  for  them  a  sub¬ 
stantial  percentage  of  profits  which 
would  have  been  very  acceptable  during 
the  past  four  years. 

The  automotive  industry  has  been 
credited  with  a  major  role  in  improving 
business  in  this  country.  Price  reduc¬ 
tion,  rather  than  new  models,  was  the 
largest  factor  in  stimulating  sales. 

Is  it  conceivable  that  the  automobile 
manufacturers  were  not  able  to  fix 
selling  prices  on  an  accurately  deter¬ 
mined  cost?  It  can  be  safely  assumed 
that  they  knew  exactly  the  cost,  per 
pr,  of  every  model  produced,  of  every 
item  of  expense,  including  not  only 
direct  labor  and  raw  materials,  but  ot 
all  items  of  administrative  expense  and 
the  costs  of  plant  operation  and  main¬ 
tenance. 

Knowledge  of  the  items  of  plant  oper¬ 
ation  and  maintenance  is  indicated  by 
the  fact  that  equipment  which  does  not 
function  at  the  lowest  cost  per  unit  of 
output  is  considered  obsolete  regardless 
of  its  age  and  is  promptly  replaced. 

A  successful  newspaper  in  a  large,  or 
small,  community  is  normally  a  profit¬ 
able  investment  and  too  often  little  con¬ 
cern  is  felt  or  consideration  given  to 
keeping  production  costs  down.  A 
record  of  costs  from  year  to  year  tells 
nothing  of  real  accomplishment  or 
progress  in  cost  cutting  and  the  ten¬ 
dency  has  generally  been  to  let  well 
enough  alone.  Suppose  that  through 
influences  beyond  the  control  of  pub¬ 
lishers  nation-wide  uniform  prices  per 
line  per  1,000  of  circulation  for  all 
classes  of  advertising  were  established. 
The  effect  would  be  identical  with  that 
now  experienced  in  some  industries 
under  the  NR  A  codes  now  operative. 
The  efficient  publishing  plants  would 
be  making  larger,  and  the  inefficient 
plants  smaller,  profits  and  in  many  the 
profits  would  be  reduced  to  the  vanish¬ 
ing  point. 

It  should  not  be  necessary  for  such 
a  critical  situation  to  develop  to  im¬ 
press  upon  some  publishers  the  need 
of  improving  operating  conditions  and 
reducing  production  costs. 

The  publisher  is  engaged  in  the 
manufacture  of  a  newspaper  and  every 
item  of  expense  can  be  reduced  to  a 
per  1,000  of  circulation  basis.  A  large 
part  of  this  cost  is  included  in  the 
operation  of  the  physical  plant,  i.  e., 
the  facilities  of  the  building  proper  and 
of  all  equipment  therein,  referred  to 
usually  as  the  mechanical  departments. 

Many  corporations  in  many  industries 
have  taken  stock  of  their  facilities, 
analyzed  their  costs,  determined  the 


By  FRANK  D.  CHASE 

Frank  D.  Chase,  Inc.,  Newspaper  Architects  and  Engineers 


weak  spots  in  personnel  as  well  as 
equipment,  eliminating  the  obsolete, 
modernized  machinery  and  methods,  cut 
their  costs  and  are  ready  to  do  business 


i 
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Frank  D.  Chase 

on  an  increasing  scale  with  lowered 
costs  and  with  an  increased  ratio  of 
profits. 

The  more  courageous  publishers  have 
during  the  past  four  or  five  years 
erected  complete  new  plants  and  thereby 
insured  a  still  greater  increase  in  per¬ 
centage  of  profits  and  a  preparation 
for  an  increased  volume  of  business. 

There  are  many  items  of  newspaper 
manufacturing  which  often  need  check¬ 
ing  up. 

Regardless  of  price  competition  there 
is  the  competition  for  edition  deadlines. 

\  publisher,  occupying  a  new  plant, 
recently  told  me  of  the  reduction  of 
time  between  editions,  and  in  getting 
editions  on  the  street,  due  not  to  in¬ 
creased  press  capacity,  but  to  the  ability 
to  handle  papers  rapidly  from  press  to 
newsstand.  He  attributed  an  increase 
in  circulation  to  modernized  methods. 

The  adequacy  and  efficiency  of  the 
building  determines  the  cost  of  paper 
print  handling  and  storage,  rapidity  and 
cost  of  mailing  room  and  delivery 
operations,  as  well  as  a  hundred  other 
items,  which  are  not  only  costly  but 
productive  of  loss  of  time  which  usually 
means  loss  of  circulation. 

layout  which  we  recently  developed 
for  a  delivery  truck  platform  increased 
its  capacity  nearly  100  per  cent.  The 
cost  of  waiting  time  was  reduced  over 
$100  per  day. 


Handling  devices  for  print  paper 
from  its  receipt  in  car  or  truck  until  it 
is  placed  on  the  reel  or  press  account 
for  savings  or  waste,  depending  on  the 
efficiency  of  its  equipment. 

Plate  handling  is  a  simple  operation 
which  is  often  bungled  and  delayed 
through  lack  of  proper  equipment. 

The  mechanical  departments  usually 
suffer  not  so  much  from  lack  of  proper 
equipment  as  from  poor  arrangement, 
inadequate  lighting  and  ventilation  and 
poor  inter-departmental  relationship. 

Lighting  and  ventilation  are  now  re¬ 
ceiving  the  consideraiton  due  these  im¬ 
portant  factors  of  good  health  and  good 
workmanship.  It  has  been  proven 
many  times  that  both  good  light  and 
good  ventilation  pay  large  dividends  on 
the  investment  necessary  to  secure  them. 

Air  conditioning  is  a  new  facility  to 
be  considered  not  only  in  new  but  in 
old  structures  and  has  become  an  in¬ 
tegral  part  of  a  well  considered  ven¬ 
tilating  system. 

The  elimination  of  noise  and  vibra¬ 
tion  is  necessary  to  a  successful  plant 
and  more  and  better  work  and  healthier 
employees  are  secured  if  this  is  done. 

The  thousand  and  one  items  of  plant 
layout  and  operation  all  deserve  study 
and  no  plant  can  be  considered  100% 
efficient  which  has  not  been  analyz^ 
from  one  end  to  the  other;  nor  can  a 
program  of  improvement  be  considered 
or  acted  upon  without  such  a  study. 

The  problem  confronting  many  pub¬ 
lishers  today  of  plant  modernization, 
which  may  mean  either  a  new  building 
or  the  remodeling  of  an  old  building 
can  not  be  solved  until  all  of  the  factors 
are  analyzed.  Buildings  are  often 
abandoned  which  should  be  remodeled, 
if  only  to  retain  valuable  site  advan¬ 
tages.  Buildings  are  often  remodeled 
which  should  be  abandoned. 

•Additional  property  to  insure  future 
expansion  can  be  bought  at  this  time 
for  a  fraction  of  what  it  will  cost  a 
few  years  hence. 

The  building  may  be  defined  as  the 
big  machine  which  houses  all  the  little 
machines  (departments).  If  the  plant 
is  not  properly  laid  out  (the  little 
machines  coordinated)  increased  oper¬ 
ating  profits  need  not  be  expected. 

What  is  the  increased  value  of  a  new 
or  modernized,  efficient  plant?  Three 
successful  publishers  for  whom  I  have 
designed  new  plants  have  told  me,  after 
a  lapse  of  time  in  the  new  plants,  that 
increased  profits  were  due  not  only  to 
increased  efficiency  but  to  greatly  in¬ 
creased  prestige,  made  up  of  the  public’s 
good  will  and  respect,  and  within  the 
organization  an  inspired  personnel 


A  trio  of  Chicago  Tribune  compoaing  room  employes  representing  159  years  of 
service.  Left  to  right:  Frank  Snow,  a  51-year  veteran;  Charles  Winter  and 
Georgia  Kinnear,  hoth  with  54  years  of  service. 
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which  made  for  a  better  and  cheaper 
product,  with  less  friction  and  greater 
harmony  of  all  relationships. 

The  new  or  renewed  plant  does  bring 
a  new  or  renewed  spirit  into  the  busi¬ 
ness.  Getting  out  of  the  old  ruts  is 
good  for  the  employer  and  all  the 
employees. 

The  newspaper  is  the  most  marvelous 
piece  of  low-priced  merchandise  pro¬ 
duced  in  the  world.  Great  ability  and 
heroic  effort  are  in  its  making.  It 
needs,  in  this  era  of  economic  strife,  a 
home  in  which  it  can  be  produced  satis¬ 
factorily,  cheaply  and  quickly. 

7TH  ZONE  TYPOS  MEET 

George  A.  LaTour,  Jr.,  Detroit 

Elected  President  of  Group 

George  A.  LaTour,  Jr.,  president  of 
the  Continental  Printing  Company  of 
Detroit,  was  elected  head  of  the  Seventh 
Zone  Typothetae  Federation  during  the 
closing  sessions  of  the  two  day  annual 
convention  held  in  Dayton,  O.,  recently. 
He  succeeds  Don  Boyd  of  Huntington, 
W.  \’a.,  who  was  financial  editor  on  the 
Wheeling  (W.  Va.)  Intelligencer  prior 
to  his  entry  into  the  printing  business. 

F.  'O’.  Haigh  of  Toledo,  was  named 
vice-president,  and  Joseph  A.  Gideon 
of  Cleveland,  was  chosen  treasurer.  Er¬ 
vin  Weil  of  Evansville,  Ind.,  was 
elected  secretary. 

Directors  named  were:  H.  M.  Schon- 
aker,  .Akron;  O.  M.  Garber,  Ashland; 
Walter  H.  (jage.  Battle  Creek;  L.  A. 
Braverman,  Cincinnati;  Joseph  A.  Gid¬ 
eon,  Cleveland;  A.  Krause.  Columbus; 
Carl  P.  Knab,  Dayton;  W.  H.  Geit- 
man,  Detroit  for  eastern  Michigan; 
C.  .A.  Penske,  Erie,  Pa.;  C.  A.  Jaqua 
Grand  Rapids  for  western  Michigan; 
.A.  J.  Randall,  Indianapolis;  H.  D. 
Jarrett,  Parkersburg;  R.  L.  Forsythe, 
Pittsburgh;  F.  D.  Haigh,  Toledo;  G. 
F.  .Atkinson,  Youngstown ;  Carl  L. 
Hubbard,  Indianapolis,  and  (3.  K.  (Thap- 
man,  Huntington,  W.  Va. 

.Approximately  150  registered  dele¬ 
gates  attended.  Detroit  will  be  the  1935 
convention  city. 

UNOTYPE  INSTALLATIONS 

Linotypes  recently  have  been  installed 
by  the  Dothan  (Ala.)  Eagle,  Clyde  B. 
Smith,  Pine  Bluff,  Ark.;  Burlingame 
(Cal.)  Advance-Star;  Dales  D.  McCut- 
cheon,  Chicago;  Myerson  Press,  Chi¬ 
cago;  Danville  (Ill.)  Commercial- 
News  (two) ;  Kepler  Printing  (Com¬ 
pany,  publishing  the  Fort  Dodge 
Shopper,  Fort  D^ge,  Iowa;  Iowa  Falls 
(la.)  Citizen;  Muscatine  (la.)  Jour¬ 
nal;  Ottumwa  (la.)  Courier;  Lafayette 
(La.)  Advertiser  (two) ;  Hagestown 
(Md.)  Bookbinding  and  Printing  Com¬ 
pany;  Union  (Mo.)  Republican-Trib¬ 
une;  Brooklyn  Daily  Eagle;  Fayette- 
znlle  (N.  C.)  Observer;  Gates  Legal 
Publishing  Company,  Inc.,  Cleveland; 
Una  (S.  C.)  News-Review;  Austin 
(Tex.)  American  and  Statesman;  Oak 
Cliff  Advertiser  and  Trinity  Heights 
News,  Dallas,  Tex.;  Vancouver 
(Wash.)  High  School;  White  Salmon 
(Wash.)  Enterprise;  La  Crosse  (Wis.) 
Tribune  and  Leader-Press  (two) ; 
Waukesha  (Wis.)  Daily  Freeman. 


DETROIT  TYPOS  ELECT 

La  Mont  BeGole  was  elected  presi¬ 
dent  of  the  Typothetae  Franklin  Asso¬ 
ciation  of  Detroit  at  the  annual  meet¬ 
ing.  George  .A.  Barnes  was  named 
vice  president,  Charles  F.  Bornman, 
recording  secretary,  and  Lew  M.  Hough¬ 
ton,  treasurer.  Members  of  the  direc¬ 
torate  include  John  E.  Coulter,  Charles 
J.  Esterling,  William  S.  Heitman,  W. 
F.  Gruschow,  Victor  A.  Poleni,  Fred 
L.  Holmes,  Russell  W.  Curtis,  and 
Martin  A.  Koch.  Abner  E.  Lamed, 
state  director  of  the  NR  A.  was  princ¬ 
ipal  speaker  at  the  meeting,  which  was 
attended  by  200. 
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PERFECTED 


tLe  J^acL— 

Of  the  many  truly  practical  developments  made  by  Hoe,  the  Instantaneous  Plate 
Lock-Up,  piaured  above,  has  been  purchased  by  the  hundreds  since  it  was  an¬ 
nounced.  Pressmen  recognize  them  as  time-savers  —  publishers  as  profit-producers 
—  and  this  mutual  recognition  has  been  proven  in  service. 

One  short  pull  on  the  bar  and  the  plates  are  securely  locked  —  one  push  and 
they  are  unlocked.  It’s  the  modem,  praaical  way  of  doing  the  job.  In  this  the 
Hoe  Instantaneous  Plate  Lock-Up  is  typical  of  all  Hoe  contributions. 

Full  information  about  the  mechanics  and  economics  of  this  Hoe  mechanism  is 
yours  for  the  asking. 
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You  would  expect 
superintendents  in  this  country  to 
specify  Goodrich  Rubber  Rollers 
—they  can  see  and  check,  in  plants 
all  around  them,  the  faster  produc* 
tion,  better  printing,  longer  life  of 
these  better  rollers.  But  Argentina 
is  a  long  way  off.  Yet  when  La  Prensa 
of  Buenos  Aires  built  a  fine  modern 
plant,  with  21  new  Hoe  Super- 
Production  press  units,  every  one 
of  them  was  100%  equipped  with 
Goodrich  Printers’  Rollers. 

The  fame  of  Goodrich  Rollers  has 


spread  even  that  far  because  there 
are  few  if  any  other  single  items  in 
the  press  room  that  can  add  so  much 
to  the  efficient  production  of  a 
modern  newspaper. 

Goodrich  Printers’  Rollers,  made 
of  a  perfected  rubber  compound, 
absolutely  assure  faster  production 
and  clear,  sharp  printing  throughout 
the  run.  These  Rollers  do  not  pit 
nor  swell  at  the  ends,  and  they  are 
always  uniform  regardless  of  tem¬ 
perature  or  humidity.  As  a  result, 
you  have  no  shutdowns  for  resetting 


or  washups,  and  production  time 
and  operating  costs  are  reduced. 

Goodrich  Rollers  last  longer  in  any 
climate,  and  after  years  of  trouble- 
free  use  they  can  be  reground  and 
put  back  for  additional  years  of 
equally  satisfactory  service.  More 
and  more  leading  newspapers 
everywhere  are  equipping  with 
Goodrich  Rubber  Rollers  to  speed 
up  production  and  improve  printing 
appearance.  For  actual  perform¬ 
ance  reports  and  opinions  of 
superintendents  you  know,  write  to 


•  New  plant  of  La 
Prensa,  Buenos 
A  ires,  A  rgentina — 
largest  newspaper  in 
all  South  America. 


•  Twenty -one  Hoe 
Super- Production 
Press  Units  in  La 
Prensa  plant.  Every 
one  100%  equipped 
with  Goodrich  Rub¬ 
ber  Prin  ters’ Rollers. 


%  ■■■■I 

South  America’s  Largest  Paper 

(^z%e^l00%a^G00DRICH  ROLLERS 

La  Prensa  Uses  GOODRICH  ROLLERS 
Exclusively  in  New  Buenos  Aires  Plant 


NII.KS  &  NKl.SON,  INC.,  KXCl.USIVE  DIS  I'RI BU  lORS 

7S  West  Str»‘fl,  N«*w  ^  «>rk  •  40(1  \V»'sl  Mailison  Street,  (.ihieano.  III. 


Goodrich  (P/iintezJ  Rollers 
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68,  51,  34 

Tribune . 

...  8 

12 

294 

8.000 

68,  51,  34 

240,000 

3  H 

De 

28  L.  2  Lu.  1  El,  1  L2 

Dry 

A-D 

Yes 

Yes 

2  G  E 

Oceanside . 

Blade-Tribune . 

..  8 

12 

280 

18 

70.  524,  35 

300 

1  D 

Fb 

2  L 

A 

Ontario . 

Report . 

..  8 

12 

294 

75 

34.  17 

2,000 

1  D 

Tub 

4  L 

Dry 

A 

i 

Orange . 

News . 
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13 

280 

40 

70,  524,  35 

1.500 

1  G 

Ct 
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A 

Oroville . 

Mercury- Register . 

8 

12 
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55 

35 

1,500 

1  D 

3  L,  I  M 

Dry 

A 

No 

No 

Oxnard . 

Courier . 

...  8 

12 

280 

13 

70,  524.  35 

1,000 

1  G 

Com 

2  L 

A 

Palo  Alto . 

Times . 

...  8 

12 

294 

100 

344.  171 

1  D 

Tub 

1  L.  3  I,  1  Lu.  1  El 

Dry 

A 

Pasadena . 

Post  &  Star  News . 
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12 
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2.000 

69,  52.  344 

G 

6  Units 

19  L.  5  I,  1  M.  2  Lu 

Dry 

A 
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3 

2  C  W 

Petaluma . 

Argus-Courier . 
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12 
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20 

70,  524,  35 
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Fb 
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Dry 

A 

No 

No 

Pittsburg . 

Independent . . 
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12 

280 

1  G 

2  L 

A 

No 

No 
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Pittsburg . 

Independent . . 
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12 
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No 

Post-Dispatch . 
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A 

No 

No 

2 
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Porterville . 

Recorder . 
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A 

Red  Bluff . 

News  &  Times-Sentinel . 

.  .  8 

12 
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Fb 
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A 
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50 
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Dry 

A 
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A 
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Richmond . 

Independent . 
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12 

294 
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Fb 

A 
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12 
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Enterprise  &  Press . 
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12 
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A 

Sacramento . 
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Dry 
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bk 
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. . .  8 

12 
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34.  17 
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1  D 

Tub 
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Dry 

A 

No 

Poet . 

...  8 

12 
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San  Bernardino. 

Sun  &  Telegram . 
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Dry 

A 
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San  Diego . 
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Dry 

D 

No 

No 

Union  &  Tribune . 

...  8 

12 

294 
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Dry 

A 
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3 
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San  Francisco. . 

.  Call-Bulletin . 

. . .  8 

12 
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68,  51.  34 

Chronicle . 
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12 

296 

11,853 

68.  62.  51.  34. 

31 
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H 
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38  L.  2  M.  1  M2,  1  Lu 

Dry 

D 

1  H  P.  15  Cvl  Yes 

3 

5  C  W 

Examiner . 
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12 
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3  Ds.  1  Oct  43  L.  1  I.  3  M,  3  Lu 
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1  HP,  24  Cyl  Yes 

3 

♦1  K  controller  with  \V  motor,  4-motor  drive;  2  V  4-motor  drives;  I  M  controller,  G  E  dual  voltage  control.  1  motor  drive;  I  C  H  controUe, 


News . 

8 

12 
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68.  34,  51 

G 

12  Units 

26  L.  1  M2,  2  Lu 

Dry 

D 

Yes 
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1 
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3  C  H 

Wall  Street  Journal . 

6 
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72,  54 j.  36 

1  D 

Fb 

8  I,  1  Lu 

A 

San  Jose . 

Mercury  Herald . 

8 

12 
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19  L,  1  M 

Dry 

A 
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8 

12 
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25,000 

1  D 

Tub 

7  L.  1  Lu.  1  El 

Dry 

A 
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3 

San  Luis  Obispo.  Tribune  &  Telegram . 

8 

12 
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70,  521,  35 

1  D 

Fb 

3  L,  1  Lu 

Dry 

A 

San  Mateo. . . 

Times  8c  News  Leader. . .  . 
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12 
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Dry 
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1 
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San  Pedro .... 

News-Pilot . 

8 

12 
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2 
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Fb 

Dry 

A 
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Santa  Ana. . . . 
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12 
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Dry 

A 

No 

No 
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12 
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El  Dry 
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i 
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Santa  Cruz . . . 

News . 

8 

12 

280 
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70.  521.  35 
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3  L 

Dry 

A 

Sentinel . 

8 

12 
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77 

70.  521.  35 
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1  D 

Kb 

3  L 

A 

No 

No 

Santa  Maria. . 

Times . 

8 

12 
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1  G 
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Dry 

A 

Santa  Monica. 

Outlook . 

8 

12 
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5.50 

68.  51.  34.  17 
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1  G 

4d 

8  L,  1  Lu.  1  El 

Dry 

A 

No 

No 

2 

Santa  Paula.  . 

Chronicle . 

8 

12 

280 

25 

70.  521,  35 

1  G 

Com 

2  I 

Dry 

A 

Santa  Rosa. . . 

Press-Democrat  &  Repub- 

lican . 

8 

12 
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500 

70,  521,  35 

2  D 

Tub 

6  L,  3  I.  I  Lu 

Dry 

A 

1  G  E 

South  Gate. . . 

Tribune . 

8 

12 

287 

no 

70,  52}.  35 

1  D 

Fb 

A 

Stockton . 

.  Independent . 

8 

12 
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no 

34 

1  H 

Sim 

6  L.  1  Lu.  1  El 

Dry 

A 

Record . 

8 

12 

280 

920 

68.  51,  34 

20.800 

1  S 

SI 

15  i,  2  Lu 

Dry 

A 

No 

1  C  W 

Taft . 

.  Midway  Driller . 
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13 
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93 

70,  53.  35 
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1  D 

2  L 

A 

Tulare . 

.  Advance-Register . 
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12 
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A 
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3,5.  17} 
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3  L 

A 

Vallejo . 
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8 

12 

294 

240 

51,  34.  17 
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1  G 

SI 

7  L.  I  Lu.  1  El 

Dry 

A 

1  G.  SI 

No 

Yes 

2 

bk 

I  G  E 

News . 

8 

12 

280 

Ventura . 

.  County  Star . 

8 

12 

280 

200 

51.  34 

400 

1  G 

SI 

4  L 

Dry 

A 

No 

1 

1  G  E 

Free  p*ress . 

8 

12 

280 

130 

70.  521.  35 

1  G 

Com 

3  L 

Dry 

A 

8 

12 

294 

100 

51,  34 

1  G 

SI 

A 

Watsonville . . . 

.  Register  &  Pajaronian .  . . 

8 

12 

287 

90 

70.  521.  35 

2,700 

2  D 

5  L.  1  I.  1  Lu 

A 

Whittier . 

.  News . 

8 

12 

280 

7 

13 

280 

70.  521.  35 

1  D 

Fb 

1  L 

Dry 

Wilmington. . . 

.  ^urnal . 

8 

12 

280 

Press . 

8 

12 

280 

70.  54.  35 

1  D 

Fb 

2  L 

Dry 

A 

oodland . 

.  Democrat . 

7 

13 

294 

48 

34 

1,.500 

1  D 

2  L,  1  Lu 

Both 

A 

No 

No 

Mail . 

7 

13 

294 

30 

331.  161 
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1  G 

Com 

2  L 

Dry 

A 
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Alamosa . 

Courier . 

.  7 

13 

280 

24 

35  X  44 

1.000 

1  M 

Fb 

2  L,  I  I 

Dry 

A 

No 

No 

1  W 

.  8 

12 

280 

80 

70.  52J.  35 

2,580 

1  G 

3  L.  2  1 

A 

Nn 

Nn 

.  7 

13 

280 

50 

70.  52|.  35 

1  G 

2.  L.  1  I 

A 

No 

No 

1  w 

.  8 

12 

294 

545 

33},  31.  17 

17,500 

1  D 

8  I.  1  Lu. 

1  El 

Dry 

A 

No 

Yes 

1  Att 

Cripple  Creek.. 

Times- Record . 

.  6-7 

13 

280 

Delu . 

Independent . 

.  7 

13 

280 

Denver . 

Post . 

.  8 

121 

305 

22.000 

71.  53}.  351. 

62.31 

700,000 

5  G 

SI 

29  L.  5  I. 

5  .M 

Dry  A-D 

1  G.  SI 

Yes 

Yes 

3  Dk 

6C 

Rocky  Mountain  News . . 

.  8 

12 

300 

Durango . 

Herald-Democrat . 

.  6 

13 

280 

Florence . 

Citizen . 

.  7 

13 

276 

14 

35  X  44 

300 

1  M 

FI) 

1  L 

Fort  Collins . . . 

Express-Courier . 

.  8 

12 

294 

120 

51}.  34}.  171 

8.000 

1  G 

SI 

3  L,  1  1. 

1  .M 

Dry 

A 

No 

Yes 

1  ... 

Fort  Morgan. . . 

Times . 

.  7 

13 

280 

45 

70 

1  D.  1 

M . 

3  L 

Dry 

A 

No 

Grand  Junction 

Sentinel . 

.  8 

12 

294 

150 

34.  17 

5,550 

1  D 

Tub 

6  L.  1  I. 

1  Lu 

Dry 

A-D 

No 

No 
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i  G 
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CLINE  ELECTRIC 


MEG.  CO. 


MORE  THAN  A  QUARTER  CENTURY  OF  SERVICE  TO  THE  PRINTING  AND  PUBLISHING  INDUSTRY 


WESTERN  OFFICE 

CROCKER  FIRST  NAT  L  BANK  BLDG. 

SAN  FRANCISCO.  CALIFORNIA 


EASTERN  OFFICE 
220  EAST  42nd  STREET 
NEW  YORK  CITY 


MAIN  OFFICE. 


211  WEST  WACKER  DRIVE 
CHICAGO,  ILL. 


A  COMPREHENSIVE  SPECIALIZED  ELECTRICAL  SERVICE  TO  THE  PUBLISHER 


CLINE  SYSTEM 
UNIT  TYPE  PRESS  DRIVE 

Patented  and  Patents  Applied  For 

An  Individual  Motor  Drives  Each  Unit 
and  Each  Folder  in  Any  Combination 
No  Press  Drive  Shaft.  No  Back  Lash 
Perfect  Acceleration 

Perfect  Slow  Down 

Perfect  Automatic  Brake 


CLINE  HIGH  SPEED 
PASTERS,  REELS  and 
AUTOMATIC  TENSION 

Patented  and  Patents  Applied  For 

Used  in  Prominent  Plants 
No  Running  Belts — Plenty  of  Room 
Tension  Adjustable  From  Press  Room 
Quick  Roll  Stop  From  High  Speed 


CLINE  SYSTEM  UNIT  TYPE  NEWSPAPER  PRESS  DRIVES  AND  TENSIONS 

Originated,  Patented  and  Perfected  by  Cline 


For  over  thirty  years  the  Cline  Electric  Mfg.  Co.  have 
been  furnishing  electrical  equipment,  including  Stand¬ 
ard  Double  Motor  Drives  and  Automatic  Controllers 
and  accessories  for  newspaper  presses.  For  more  than 
ten  years  they  have  been  furnishing  reels  with  tensions 
arranged  to  make  flying  pasters  at  reduced  speed  of  the 
press,  and  have  therefore  been  in  a  position  to  coordi¬ 
nate  paper  feeding  devices  with  press  control  and  make 
layouts  of  such  coordinated  equipments  to  give  the 
greatest  possible  flexibility  of  press  combinations  as  well 
as  operation.  Cline  engineers  have  therefore  had  expe¬ 


rience  in  a  great  number  of  plants.  This,  together  with 
the  standardized  Cline  equipment,  has  resulted  in  pub¬ 
lishers,  engineers,  architects  and  press  manufacturers 
recognizing  that  the  engineering  work  of  this  service  is 
a  very  important  factor. 

The  coordination  between  the  reels  with  automatic 
tension  for  pasters  for  high-speed  presses,  together  with 
the  Cline  Unit  Drive,  gives  flexibility  of  press  combina¬ 
tions  in  a  most  efficient  manner,  and  should  interest  any 
prospective  purchaser  of  presses. 


CLINE  DOUBLE  MOTOR  DRIVES  FOR  MAGAZINE  AND  DECKER  TYPE 

NEWSPAPER  PRESSES 


The  Cline  System  is  the  Most  Logical  for  Efficient  Operation  and  Control  of  the  Modern  Newspaper  Plant 


THE  CLINE  SYSTEM  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 

Stereotype  Motor  Equipment 
Totalizing  Counters 

TELL  US  YOUR  PROBLEMS  — OUR  ENGINEERS 


'''  Cline  Reels  and  Automatic  Electric  Tension 
Cline  High  Speed  Pasters 
Paper  Roll  Conveyors 

Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 
Paper  Roll  Core  Adapter 

HAVE  THE  EXPERIENCE  AND  FACILITIES  TO  SERVE 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


CITY 


Greeley. . . 
I-a  Junta. . 
Lamar .... 

Leadville.. 
Longmont . 
Loveland . . 
Montrose. . 
Pueblo. . . . 
Sterling . . . 
Trinidad . . 
Walsenburg 
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Tribune . 

..  7 

13 

280 

Democrat . 

..  8 

12 

287 

News . 

..  7 

13 

280 

Sparks . 

..  8 

12 

280 

Herald- Democrat . 

. .  7 

13 
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Times-Call . 

..  7 

12 

287 

Reporter-Herald . 

..  7 

13 

280 

Press . 

..  7 

13 
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Star-Journal  Chieftain. . 

.  .  8 

12 
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Advocate . 

..  8 

12 
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Chronicle-News . 
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12 
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World-Indei)cndent . 
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Ansonia . 

Bridgeport .  . . . 

.  Sentinel . 

.  Herald . 

..  8 

..  8 

12 

12 

294 

280 

260 

940 
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Times-Star . 
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No 

1  C  H 

Naugatuck .  .  . 

.  News . 

..  8 

12 

290} 

New  Britain . , 

.  Herald . 

..  8 

12} 

294 

640 

71.  53}.  .55} 

19,3.50 

1  G 

Oct 

11  I.  2  Lu 

Dry 

New  Haven .  . 

.  Journal-Courier . 

..  8 

12} 

294 

1.000 

71},  531,  35} 

35.000 

2  H 

Sex 

12  L,  1  Lu.  1  El 

Dry 

•A 

No 

Register . 

..  8 

12} 

297 

5,700 

71},  531.  .55} 

200.000 

1  H 

12  units 

24  L.  2  Lu.  1  El 

Dry 

■A 

No 

1  C  H 

New  London . . 

. .  Day . 

..  8 

12 

297} 

600 

68.  51}.  34 

20.000 

1  H 

Oct 

11  L.  2  Lu.  1  El 

Dry 

.A 

No 

2  C  H 

Norwalk . 

.  Hour . 

..  8 

12 

308 

2.50 

.54}.  17} 

450 

1  H 

1  H 

10  I.  1  El.  1  Lu 

Dry 

A 

No 

1  C  H 

South  Norwalk  Sentinel 

.  .  8 

12 

294 

320 

.541'.  17} 

1  D 

Tub 

2  L.  4  I.  1  Lu.  1  El 

Norwich . 

.  Bulletin  &  Record . 

..  8 

12 

294 

800 

.54}.  30} 

20.000 

1  D 

Tub 

10  L.  2  Lu 

Dry 

■A-b 

No 

1  Sp 

Stamford . 

.  .Advocate . 

..  8 

12 

297 

500 

34}.  17} 

10,500 

1  H 

Sim 

14  L,  1  Lu 

Dry 

•A 

No 

1  G  E 

Torrington. .  . 

.  Register . 

..  8 

12 

297 

1  H 

Sim 

Waterbury.  .  . 

.  Dem<Krat . 

..  8 

12} 

305 

.  .  .  ...  .  . 

Republican  &  .American 

..  8 

12 

308 

1 ,625 

68.  .501,  3.5: 

40,000 

1  H 

4  units 

17  L.  2  Lu.  2  M2 

Dry 

A 

Yes 

Willimantic . . . 

.  Chronicle . 

..  8 

12 

308 

100 

34 

2.000 

1  H 

4  L.  1  Lu 

Dry 

.A 

No 

Winsted . 

.  Citizen . 

. .  7 

13 

280 

DELAWARE 


Wilmington .  Delmarva  Star .  8  12 

Journal- Everj-  Evening  & 

Morning  News . 8  12 


297  .  70.  52  J.  55 

297  .5.500  681,515,341 


.  1  H 

85,000  1  H 


Quad 

4  L.  2  Lu.  3  I.  1  El 

Wet  D 

D.  S. 

19.  L.  2  M.  2  Lu 

Dry  A 

No  No  .  2  C  H 


DISTRICT  OF 

. 8 

12 

280 

68,  51.  34 

.  2  H 

News . 

.  5 

12} 

225 

3,402 

34.  17 

103,900  2  G 

Post . 

. 8 

12 

305 

8,200 

67}.  SOI,  33}. 

'36 

216,000  S 

Star . 

.  8 

12 

313 

14,900 

68.  51.  34 

488,900  S 

Times . 

.  8 

12 

280 

68.  51.  34 

.  2  H 

COLUMBIA 


Oct  12  Un  34  L.  2  Lu 

Dri- 

Dry 

Dri- 

Dry 

Dry 

D  . . . . 

2  Att  6  C  H 

D  ... 

.  1  Sm 

10  Mu  30  L,  3  M.  2  Lu 

3  Ut  Oct  43  L,  5  M.  2  Lu 

Oct  34  L.  2  Lu 

A 

.  4C  H 

D 

No 

.  3  C  H 

D 

.  6C  H 

FLORIDA 


....  8 

12 

280 

16 

70.  52}.  35 

1  D 

Fb 

3  L,  1  Lu 

A 

. 8 

12 

297  J 

60 

344.  174 

5,000 

1  H 

4  L.  1  Lu.  1  El 

bry 

A 

No 

70 

34}.  17} 

1  H 

1  L.  3  1.  1  M.  1  Lu 

D-i 

A 

No 

Daytona  Beach. . 

New-s-Journal . 

. 8 

12 

294 

Sun- Record . 

. 8 

12 

301 

•  •  •  • 

Deland . 

Sun  News . 

. 8 

12 

294 

34 

70.  52}.  35 

900 

i  I) 

Fb 

3L 

A 

2  C 

Fort  Lauderdale. 

News . 

. 8 

12 

294 

45 

51},  34} 

1  D 

4  L,  1  Lu 

Dry 

A 

No 

Fort  News . 

News- Press . 

. 8 

12 

287 

95 

70.  52},  35 

3.600 

2  D 

Fb 

5  L.  1  Ln 

Dry 

A 

No 

No 

Fort  Pierce . 

News-Tribune . 

. 8 

12 

308 

25 

24x36.36x48 

1,800 

1  M 

2  L 

Dry 

A 

No 

No 

Gainesville . 

. 8 

12 

280 

35 

70,  52}.  37 

1  I) 

Fb 

2  L.  1  I 

A 

No 

•  •  •  •  . . 

Jacksonville . . . . 

Florida  Times-Union. 

.  8 

12 

298 

3.800 

68.  51,  34,  30 

150.000 

1  H 

6  Units 

23  L,  4  M.  1  Lu 

Dry 

A 

H  P 

Yes 

Yes 

3 

Journal . 

. 8 

12 

308 

1,800 

68,  51,  34 

51,000 

1  S 

R 

15  I,  1  M,  1  Lu 

Dry 

A 

ritiTPfi 

30 

500 

1  D 

2  L 

Dry 

•A 

No 

A 

News . 

. 7 

12 

280 

52 

31  X  44 

1,200 

1  Cr 

Fb 

1  L,  1  M 

Dry 

A 

No 

No 

Lake  Worth . . . . 

. 6 

13 

280 

.... 

Miami . 

. 8 

12 

308 

2.600 

68.  51,  34 

i  H 

6  Units 

25  L.  3  M,  3  Lu 

Dry 

■A 

1  H  P 

Yes 

Ves 

•  •  •  •  . . 

News . 

. 8 

12 

308 

2.000 

68,  51,  34 

1  H 

DO 

10  L.  11  I.  3  M 

Dry 

A 

\es 

V'es 

3 

New  Smyrna  . . . 

News . 

.  7 

13 

280 

1  D 

Fb 

•  •  ■  • 

Ocala . 

Banner . 

. 8 

12 

287 

50 

70.  52}.  35.  17} 

1,200 

1  G 

Com 

2  L 

bry 

A 

•  • 

Orlando . 

Reporter-Star  &  Sentinel . .  8 

12} 

294 

480 

30,  34,  17} 

12,000 

1  D 

Tub 

8  L,  1  Lu 

Dry 

A 

7 

70. 52}.  35. 17 

1  D 

3  L 

Dry 

A 

No 

Palm  Beach . 

News . 

. 7 

12 

280 

1  C  H 

Pensacola . 

Journal  8i  News . 

. 8 

12 

308 

480 

68.  51,  34 

8,400 

i  G 

Sex 

1  L.  6  1.  1  Lu,  1  El 

Dry 

A 

iJ  •  • 

St.  Augustine. . . 

Record . 

. 8 

12 

294 

75 

35.  17} 

2,000 

1  D 

Tub 

6  L.  1  M.  1  M2 

Dry 

A 

2  M 

2  C  H 

St.  Petersburg.. 

Independent . 

. 8 

12 

294 

450 

34}.  17} 

15,000 

2  D 

Tub 

11  L.  2  Lu,  1  El 

Dry 

.A 

No 

U.‘ 

Times . 

. 8 

12 

301 

700 

68,  51.  34 

1  H. 

IG 

14  I,  1  M.  2  Lu 

Dry 

A 

1  G 

3 

Sanford . 

Herald . 

. 8 

12 

287 

30 

70.  52},  35 

1  D 

Fb 

4  L 

Dry 

A 

Sarasota . 

Herald . 

. 8 

12 

280 

Sebring . 

American . 

. 8 

12 

280 

8 

72 

i  G 

Com 

2  L 

Dry 

A 

w  *  * 

Stuart . 

News . 

. 8 

12 

287 

15 

70.  53,  35 

500 

1  D. 

1  M 

2  L,  1  Lu 

Dry 

A 

1  M 

1  W 

Tallahasse . 

Democrat . 

. 8 

12 

280 

70 

35 

3,600 

G 

3  b 

4  L.  1  I.  1  El 

Dry 

A 

Tampa . 

Times . 

. 8 

12 

301 

1.000 

68.  51.  34.  30 

33.710 

1  D 

H.  D. 

S.  . 

14  L.  2  M.  2  Lu 

Dry 

A 

Yes 

Yes 

2 

2  G  E 

. 8 

12 

294 

2.700 

68,  51,  34,  17, 

1  C  H.  1  Sp 

30 

93,000 

2  G 

Qu.Oct 

17  L,  3  M.  2  Lu 

Wet 

A 

1  G 

\es 

\e8 

3 

West  Palm 

Beach . 

Palm  Beach  Post  & 

Palm 

1  C  H 

Beach  Times . 

. 8 

12 

308 

330 

68.  51,  34 

1  S 

4  Units 

10  I.  2  M.  1  Lu 

Dry 

•A 

Winter  Haven.. 

Chief . 

. 8 

12 

280 

26 

70,  52.  35 

2.000 

1  D 

3  I,  1  Lu 

A 

GEORGIA 


Albany . 

. .  Herald . 

8 

13 

296 

125 

35. 17} 

1  D 

Tub 

5  L.  1  M 

Dry 

A 

1  Dsm 

Americus. . . . 

.  .  Times- Recorder . 

8 

12 

294 

25 

70.  52}.  3SJ 

1,000 

1  D 

.  3  L 

A 

. . .  No 

No 

Athens . 

. .  Banner-Herald . 

8 

12 

294 

Times . 

8 

12 

294 

. . 

4C  H 

Atlanta . 

. .  0)nstitutif)n . 

Georgian  &  Sunday  Ameri- 

8 

12 

301 

7,100 

68.  62.  51.  34 

220,300 

2  H 

20  L, 4  M 

Dry 

A-b 

H 

Yes 

Yes 

3  ... 

can . 

8 

12 

280 

6.130 

67}.  501,  33} 

2.50,000 

2  H 

Oct 

24  L.  4  M.  2  Lu 

Dry 

A 

. .  Yes 

Yes 

3  ... 

2  H 

Journal . 

8 

12 

301 

3  H 

3  C  H 

Augusta . 

..  Chronicle . 

8 

12 

294 

600 

68,  51,  34.  31 

21,600 

H 

Sex 

7  L.  2  M 

Dry 

A 

H 

No 

Yes 

1  bk 

1  G  E 

Herald . 

8 

12 

298 

7(K) 

68.  51.  34 

18,000 

H 

Qu 

10  L 

Dry 

A 

_  No 

No 

Brunswick. . . 

. .  News . 

7 

13 

287 

1  G  E 

Columbus . . . 

. .  Ledger  &  Enquirer . 

8 

12 

297 

426 

68.  51.  34 

12,927 

1  D 

.  8  L.  2  I.  1  M 

Dry 

A 

. . .  Yes 

No 

Cordele . 

. .  Disi>atch . 

7 

13 

280 

25 

53} 

1  D 

Fb 

4  L 

Dri- 

D 

. .  .  No 

For  Explanation  of  Key  Letters  See  Page  XXXI 1 


{Contin/ird  on  pag^  XIV) 


Editor  &  Publisher  for  October  2  7,  1  93  4 


Newspaper  Executives 
who  are  studying 

COSTS 


H 


I 


HERE  ARE  0  WAYS  TO  CUT  COSTS 
and  at  the  same  time  get  BETTER  PRESSWORK 


1  VULCAN  Press  Blankets 

Features  are  (1)  long  life  and  economy;  (2)  absolutely  oil- 
proof  surface — no  offsetting,  slurring,  or  swelling;  (3)  per¬ 
manent  resilience — no  bolstering,  drying  out,  cracking,  or 
ghosting;  (4)  felt  does  not  pound  down,  hence  no  excessive 
overpacking,  no  breaking-in  required,  and  fewer  adjust¬ 
ments  of  impression;  (5)  lighter  operating  pressure,  less 
wear;  (6)  better  printing  of  halftones,  display  type,  and 
heavy  solids,  as  well  as  classified  pages  and  other  small  type. 


X  VULCAN  Rubber  Rollers 

Highly  resistant  to  oil  and  uniform  from  end  to  end,  elim¬ 
inating  the  drag  on  the  plate  and  the  spotty  printing  which 
results  from  excessive  or  uneven  swelling.  Minimum 
swelling  prevents  undue  wear  and  eliminates  constant 
adjustments.  Ileeaiise  of  their  high  resistance  to  oil  pene¬ 
tration,  \'ulean  Rollers  re(|uire  less  regrinding  than  ordinary 
ruhiH-r  rollers.  For  the  same  reason  there  is  less  reduction 


of  diameter  in  regrinding.  A  properly  reground  Vulcan 
Roller  is  a  new  roller,  with  a  uniformly  fine,  smooth  and 
accurate  surface. 

3  VULCAN  Molding  Blankets 

^  (For  the  Stcrcotypins  Department) 

Known  as  the  “buckle-proof  molding  blanket” — because  it 
eliminates  buckling  or  distortion  of  the  Stereotype  mats 
when  they  are  removed  from  the  form.  Exclusive  features 
of  this  Vulcan  Blanket  permit  the  mat  to  conform  exactly 
to  the  irregularities  of  the  page,  without  distortion.  The 
mat  is  forced  deeply  into  the  halftones,  faithfully  holding 
the  light  dots  and  middle  tones  as  well  as  solids. 

Vulcan  Molding  Blankets  are  one  of  several  Vulcan  products 
which  are  being  adopted  hy  newspapers  on  their  merits 
alone,  without  any  “pushing”  on  our  part.  Other  such 
products  include,  for  the  pressroom,  Vulcan  Draw  Sheets, 
which  are  widely  use<l  for  picture  pages  and  color  printing; 
also  V'ulcan  Underpacking,  recommendevl  for  use  with 
either  top  blankets  or  draw  sheets. 


H.lSp 

H 

V 

Ism 


Nearly  a  thousand  NEWSPAPERS  are  now  usings  Vulcan  Products.  More  than 
half  of  all  •  the  LITHOGRAPHERS  in  America  are  using  Vulcan  Press  Blankets 

and/or  Vulcan  Rubber  Rollers. 

VULCAN  PROOFING  COMPANY,  FIRST  AVENUE  and  FIFTY-EIGHTH  STREET,  BROOKLYN,  N.Y. 

Pacific  Coasl  Represenlalive,  RALPH  LEBER  CO.,  Inc.,  426  Poison  Building,  Seattle,  M  ash. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


GEORGIA — Continued 


C'OLl’MN  DATA 


Paper 

Dimensions. 
Rolls  or  Sheets, 
Inches 


Dublin . 

Griffin . 

La  Grange . . 

Macon . 

Moultrie .  . . 

Rome . 

Savannah . . 
Thomasville 

Tifton . 

Valdosta .  . . 
Waycross . . . 


Courier-Herald  . .  . 

News . 

News . 

News  &  Telegrapli 

Observer . 

News-Tribune . 

News  &  Press . 

Times- Enterprise. . 

Gazette . 

Times . 

Journal-Herald.. .  . 


IDAHO 


Blackfoot 
Boise .... 


Bulletin . 

Capital  News . 

Idaho  Statesman . 

Kootenai  Valley  Sentinel 

News-Tribune . 

Press . 

Post- Register . 

News . 

Tribune . 

Star-Mirror . 

Free  Press . 

Leader  Herald . 

Idaho  State  Journal  & 

Tribune . 

Bulletin . 

News . 

Times . 

Press-Times . 


Bonners  Ferry 

Caldwell . 

Coeur  d'Alene. 
Idaho  Falls. . . 

Kellogg . 

Lewiston . 

Moscow . 

Nampa . 

Pocatello . 

Sandpoint _ 

Twin  Falls.  .  . 


Wallace , 


ILLINOIS 


Alton . 

Aurora . 

Beardstown . 
Belleville. . . 


Telegraph . 

Beacon-News .... 
lllinoian-Star .  .  .  . 

-Advocate . 

News-Dem<K.'rat . . 

Republican . 

News . 

Pantagruph . 

Citizen . 

Ledger  &  Register 

Free  Press . 

Enquirer . 

Sentinel . 


Belvidere. . . 

Benton . 

Bloomington 

Cairo . 

Canton .... 
Carbondale. 
Carlinville. . 
Central  ia... 
Champaign- 
Urbana. . . 
Charleston. . 


News-Gazette. 

Courier . 

News . 

.American . 


Chicago. 


Herald  &  Examiner .  8  12  280  .  8  H.  3  G. - -ry  r.  s  n.  .  u  res  ves  s  ...  - 

4  S  DS.Oct. 

controlsj  HP  Jenriey  motors.  Jenney  controls;  6-80  HP  Relilnce  Motors. ’CH  controls;  HP  Electrt^Dyn^mic^otor^  CH  contrilV;  6-W  HP  NW 
rs.  t-M  controls;  3-75  HP  NW  Motors.  CH  controls;  1-100  HP  NW  Motor.  CH  controls. 

Calumet .  8  12  294  80  70.  52j.  35  4.000  ID  Fb  2  L.  1  L.  1  M  Dry  A 

8  12  295  .  34*.  174  .  ID  Tub  18  L.  1  Lu.  1  M2  Dry  D  . !..  i!!!  !!  ISP . 

8  12*  308  37.038  70*.  521.  35 {  1.235.951  H  71  UniU  54  L.  2  I.  4  M.  2  Lu. 

,  ,  1  L2,  1  Th  Dry  D  .  Yes  No  .  18  C  H 

5  12  *  218  9.100  651.49.321  375.000  2  G  10  Units  20  L.  3  M.  2  Lu,  1  EL  Dry  D  .  Yes  Yes  4 

8  12*  305  .  71,  531,35*  .  GW  80  Units;  . 

8  Units  67  L,  4  M,  2  Lu  1  El, 

2  L2  Dry  D  G  12  Units 

color;  28 

•7  .>  .o,.  .  units  roto  Yes  Yes  3  Att  51  C  W 

7  13  280  30  72,  521  .  1  G  Com  3  L  Dry  .A 

8  12  301  1.175  67*.  501.331  33.000  IG  4  Units  12  L.  1  1,  2  Lu.  1  El  Dry  A  No  No . i'c . 

8  12  280  1,800  67*.  SOI.  331  48.000  IG  Oct  8  L.  4 1. 3  M.  1  Lu.  1  El  Dry  A  .  Yes 

8  12  294  60  341,  17  2,500  ID  Tub  3  L,  2  I  Dry  A  No  No  ! !  ! . !  iCE . 

s  . im  ’  4l; ri.i’Lii .  .v  d .  vw  3  au  Ige . 

8  12  280  .  1  G  Com  .  Cv 

7  12  280  28  22  X  32  .  1  L  Fb  1  L  A  . 

8  12  304  500  68. 51,34  .  IH  Qu  8L  Dry  A  . i  Die  . 

7  13  287  90  22  .  IG  Jr  .SI  4  L.  1  Lu.  1  El  Dry  A  .  . 


Clinton . 
Danville . 
Decatur. 
De  Kalb 


Journal-Public . 

Commercial-News . 

Herald- Review . 

Chroncile . 

Independent . 

Telegraph . 

Call . 

News  8:  Review . 

Journal . 

Intelligencer . 

Record . 

Jouriuil . 

News . . 

Courier-News . 

News-Index . 

News- Record . 

Journal  Standard . 

Gazette . . 

Register-Mail . . 

Register . 

Journal . 

Chrorticle-Herald . 

Courier  &  Journal . 

Democrat . . 

Herald-News . 

Republican-News . 

Star-Courier . 

Post-Tribune . 

Record . . 

Record . 

Courier . 

News-Herald . . 

Journal . 

Post . 

Republican . 

Press . 

Journal-Gazette  &  Com¬ 
mercial  Star . 

Dispatch . 

Review-Atlas . 

Herald . 

Republican- Register. , . 

Register  News . 

Independent . 

MaU . 

Republican-Times . 

PaUadium . 

Beacon-News . 

Record . 

Times . 


Dixon . 

Duquoin . 

East  St.  Louis. 
Edwardsville. . 
Effingham . . . . 
Eldorado . 


Elgin . 

Evanston. . . . 

Flora . 

Freeport _ 

Galena . 

Galesburg _ 

Harrisburg. . 

Herrin . 

Hoopeston. . . 
Jacksonville. 
Jerseyville.. . 

Joliet . 

Kankakee.  . . 
Kewanee .... 

La  Salle . 

Lawrencexrille 
Lewristown. . . 

Lincoln . 

Litchfield _ 

Macomb .... 
Marion . 


Marseilles 
Mattoon . 


Moline . 

Monmouth _ 

Morris . 

Mount  Carmel 
Mount  Vernon 
Murphysboro. 

CMney . 

Ottawa . 

Pana . 

Paris . 

Paxton . 

Pekin . 
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960 

67},  51.  33i 

29.532 

1  G 

10  L.  1  M2.  1  Lu 

Dry 

A  .... 

....  No 

No 

3 

2  C 

250 

34*.  17* 

10.000 

H 

Sim 

5  L.  1  M.  1  Lu 

Dry 

A  .... 

....  No 

No 

1  G  E 

200 

1  D 

Tub 

5  L,  1  Lu.  1  El 

Dry 

A  .... 

1  r  H 

100 

70.  52*.  35 

2.000 

1  C  D 

Fb 

3  I 

A  .... 

175 

70.  52.  35 

1  D 

Fb 

3  I 

.A-D  _ 

1,200 

67*.  SOL  33} 

1  G 

Oct 

13  L,  1  M.  2  Lu 

Dry 

A  .... 

....  Yes 

2  G  E 

80 

34*.  17} 

2.000 

1  D 

Tub 
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Prosperity  is  here  if  you  create  it 
Business  is  plentiful  if  you  deserve  it  and  work  for  it 


Our  new  line  of  quick  setting  Web  Press  Colors  is  finding  a 
ready  market  because  Publishers  today  demand  that  extra 
quality  in  INK  which  is  necessary  to  produce  color  advertis¬ 
ing  which  will  bring  repeat  orders. 

More  than  10,500,000  Comics  and  Magazine  sections  are 
printed  every  week  with  Morrills  Colors  and  Black.  No  greater 
testimonial  could  be  offered  as  evidence  that  Morrills  News¬ 
paper  Inks  excel  in  quality. 

To  give  better  service  to  the  trade  in  Pennsylvania  and  the 
South,  The  L.  Martin  Co.  Ink  plant  at  Tacony,  Philadelphia, 
was  acquired  on  September  1st,  and  will  be  operated  in  con¬ 
junction  with  other  factories  located  at  Norwood,  Mass.,  Chi¬ 
cago,  III.,  and  San  Francisco,  Calif. 

Geo.  H.  Morrill  Co. 

Division  ^  R  A 

GENERAL  PRINTING  INK  CORPORATION 

100  Sixth  Avenue,  New  York,  N.  Y.  wh>oou«.i»»t 


Bouton  yew  York 

San  Francisco 


Philadelphia 


—  BRAyCHES  — 
Chicago 
Los  Angeles 


Minneapolis 


St.  Louis  Ft.  Worth 

Seattle 
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(Continiieil  on  page  XXII) 


New  York  Evening  Fast — Scott  high-speed  presses  (above)  equipped 
with  two  G-E  200-hp.  double-motor  d-c.  drives.  A  full-automatic  con¬ 
troller,  similar  to  those  supplied  by  General  Electric  for  this  installation, 
is  shown  at  the  left. 


.\t  the  fulluwiii);  piuiilM  in  the  New  York  metrupoiitan 
area,  as  well  as  at  those  illustrated,  C-E  equipments 
are  estahlishing  enviable  records: 


UKIVF.S— HP. 

PKE-SSES 

INSTALLED 

II  all  Street  Jourmil 

2  150  (a^;.) 

Hoe 

1932 

Jersey  City  Printing  Co. 

4  100  (d-c.) 

Hoe 

1932 

HrtMtklyn  Chat 

1  75  (a-c.) 

Hoc 

1931 

Sew  York  Daily  Mirror 

1  200  (d-c.) 

Hoe 

1931 

Krooklyn  Standard -I'nion 

1  75  (a-c.) 

Hoe 

1930 

Ncic  York  Graphic 

2  100  (d-c.) 

Hoe 

1929 

Sew  York  Herald-Tribune 

1  125  (d-c.) 

Scott 

1929 

Hrooklyn  Home  Talk 

1  50  (a-c.) 

Duplex 

1929 

Sewark  Star-Eagle 

3  100  (a-c.) 

Hoe 

1927 

-Veie  York  Times 

1  250  (d-c.) 

Wood 

1927 

Sew  York  Graphic 

4  100  (d-c.) 

Scott 

1927 

Sewark  Ledger 

1  100  (a-c.) 

Scott 

1926 

Brooklyn  Daily  Times 

4  80  (d-c.) 

Hoe 

1925 

Jewish  Morning  Journal 

2  60  (d-c.) 

Hoe 

1923 

Brooklyn  Home  Talk 

1  ,50  (a-c.) 

Hoe 

1923 
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the  {^uperiiitendent  •  •  •  • 

What  G-E  Equipment  Means 
to  These  New  York  Papers 


THKKE  is  no  better  testiinuiiial  than  that  of  the 
man  in  charge.  Meehanieal  superintendents  of 
more  than  800  well-known  newspapers  throughout  the 
country  can  tell  you  from  experience  what  G-E  press 
ilrives  mean  to  the  user  —  superior  performance,  greater 
de|>endahility.  lower  maintenance  costs,  longer  life. 

In  the  pressrooms  of  progressive  newspapers,  you’ll 
notice  a  predominance  of  G-E  motors  and  control  — 
a  predominance  achieved  largely  by  General  Electric’s 
ability  to  supply  the  type  of  drive  .  .  .  a-c.,  d-c.. 
adjustable-voltage,  unit-motor  .  .  .  that  best  suits  the 
individual  needs  of  each  installation. 

Whether  you  plan  to  replace,  modernize,  or  add  to. 
vour  present  equipment,  our  printing-equipment  sjk;- 
cialists  can  render  valuable  assistance,  help  you  save 
time  and  money.  Address  the  G-E  oflice  nearest  you, 
or  General  Electric.  Dept.  6-201.  Schenectady.  N.  Y. 


Right:  Control  panel*  for  two 
Q-B  200-hp.  double-motor  a-c. 
drive*,  typical  of  the  equipment 
inatalled  for  the  New  York  World- 
Telegram,  and  for  the  New  York 
American  and  the  New  York 
Evening  Journal.  Although  suit¬ 
able  for  parallel  operation,  the 
controller*  require  no  cru**-shaft- 
ing.  They  are  of  the  Q-E  full- 
automatic  contactor  type. 


The  New  York  Times — G-E  unit -drive 
equipment  is  the  most  effective  solution 
yet  found  for  the  problems  of  drive 
space  in  the  pressroom  and  increased 
flexibility  in  the  selection  of  press 
combinations.  In  the  West  43rd  Street 
plant  of  the  Times,  32  of  these  equip¬ 
ments  drive  Wood  high-speed  presses 
(above).  Each  press  unit  is  mechanically 
independent;  the  C-E  Selsyn  principle 
of  electrical  tie-in  is  used.  Each  master 
control  panel  (left)  may  control  any 
combination  from  a  single  unit  and 
folder  to  a  double¬ 
sextuple.  One  of  the 
G-E  35-hp.,  1250- 

rpm..  Selsyn-type  drive 
units  is  shown  below. 


New  York  American  and  New 
York  Evening  Journal  (above)- 
This  row  of  Hoe  super-production 

presses  is  operated  by  G-E  200- 

hp.  double-motor  a-c.  drives. 
Fourteen  of  these  equipments 
operate  directly  from  the  incom¬ 
ing  a-c.  power  lines;  they  require 
no  power-conversion  apparatus. 


GENERAL 


020-40 
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G  E,  4  C  W 

Wall  Street  Journal . 

b 

164 

296 

1.600 

72.  541.  36 

34,000 

H 

5  Units 

17  L.  2  I.  1  Lu,  1  Tp 

Dn 

A 

.  No 

...  2  G  E 

World-Telegram . 

8 

12 

296 

40,000 

684.  51':.  341 

1.117.140 

25  H 

S  P  Units 

2  G 

D  S 

12  G 

H  S  Units 

9L.32  1.3M.3Lu.  1  El 

Dry 

.\ 

.  Yes 

No 

...  6GE.8CW 

Staatz-Zeitung . 

124 

295 

3.277 

63,  471.  31  4 

118,745 

2  H 

Sex 

34  L.  1  I,  1  Lu.  1  El 

Dn 

A 

.  No 

QUEENS  BOROUGH 

North  Shore  Journal . 

8 

12 

294 

360 

68],  514.  .141 

13.170 

G 

Ut  Quad 

8  L,  2  Lu 

Dn- 

A 

...  1  G  E 

Long  Island  Press . 

8 

12 

296 

3.600 

684,  514.  341 

1  D 

Oct 

14  L,  1  Lu.  1  El.  1  Th 

Dn- 

■A 

Queens  Evening  News.  .  . . 

8 

12 

298 

Star . 

8 

12 

295 

1.200 

69.  51}.  .141 

36.000 

1  H 

Sex 

4  L.  10  I.  2  Lu.  1  El 

Dr\- 

A 

No 

...  2  C  H 

Advocate . 

8 

12 

294 

RICHMOND  BOROUGH 


Staten  Island . . . 

Advance . 

8 

12 

294 

764* 

68;.  581.  341 

18.955 

ID 

Oct 

8  I.  2  Lu.  1  El 

Dr>' 

A  . 

No 

No 

(Newsprint  figure  computed  for  eight  months) 

NEW  YORK  STATE— Continued 

Niagara  Falls. . . 

Gazette . 

8 

12 

294 

1,300 

69,  51}.  341 

36,000 

1  D 

Tub 

12  L,  1  1,  2  M.  2  Lu 

Dry 

A  . 

No 

No 

No.  lonawanda 

Tonawanda. 

News . 

8 

12 

290 

150 

34J.  17} 

1  D 

Tub 

4  L 

Dry 

A  . 

No 

No 

1 

1  G  E 

Norwich . 

Sun . 

8 

12 

294 

81 

70.  52}.  35.  17  J 

1.866 

1  C  D. 

1  W 

Fb 

4  L 

Dry 

A  . 

No 

No 

Nyack . 

Journal-News . 

8 

12 

294 

235 

34} 

10.500 

1  H 

R.  A. 

51.  1  Lu 

Dry 

A  . 

No 

1 

Att 

1  C  H 

Ogdensburg...., 

Journal . 

8 

12 

280 

136 

34.  17 

3,600 

1  G 

R 

4  L.  1  M 

Dry 

A  . 

No 

Olean . 

limes-Herald . 

8 

12 

296 

421 

34 

8.500 

8  L,  1  M,  1  Lu 

Dry 

A  . 

No 

No 

1  C  W 

Oneida . 

Dispatch . 

8 

12 

280 

60 

70.  52J.  35 

2.300 

1  D 

Fb 

4  1,  1  Lu,  1  El 

Dry 

A  . 

No 

No 

Oneonta . 

Star . 

8 

12 

294 

210 

34,  17} 

1  D 

Tub 

5  L 

Dry 

.A  . 

Ossining . 

Oswego . 

Palladium-  Times . 

8 

12 

294 

450 

34.  17 

8.000 

1  D 

Tub 

5  L.  51,  1  M 

Dry 

A  1  b.  Tub 

No 

No 

1 

1  C  H 

Peekskill . 

Star . 

8 

12 

294 

140 

34}.  17} 

6.000 

1  D 

Tub 

4  L.  1  Lu,  1  El 

Dry 

A  . 

No 

Union . 

7 

13 

280 

1  D 

Fb 

1  L,  2  1,  1  Lu 

A  . 

Piattsburg . 

Press . 

8 

12 

287 

125 

70.  521.  35 

2,500 

1  D 

Fb 

3  L,  1  Lu 

A  . 

Republican . 

8 

12 

294 

too 

34 

1  D 

Fb 

3  1.  1  Lu 

Dry 

A  . 

Port  Chester.... 

8 

12 

294 

1  D 

Tub 

Dry 

A  . 

1  C  H 

Port  Jervis . 

Union-Gazette . 

8 

12 

280 

100 

70.  52}.  35 

3.500 

1  G 

4  L 

A  . 

No 

No 

Poughkeepsie . . . 

tagle-News,  Star  &  Enter- 

8 

12i 

300 

71.  53},  35} 

1  (; 

Sex 

1  G  E 

Sunday  Courier . 

8 

124 

298 

145 

7,900 

5  L 

Dry- 

A  . 

No 

No 

Rochester . 

Dem  erat-Chronicle  & 

Times-Union . 

8 

12 

296 

12,000 

67}.  50},  33} 

300.000 

G 

12  Units 

35  L,  3  1,  2  M2,  4  Lu. 

1  El 

Dry 

A-D  . 

Yes 

4CW 

Journal-American . 

8 

12 

280 

67},  50}.  33} 

2  G 

Oct 

23L,  3  M.  2  Lu 

Dry 

A-D  . 

Yes 

i 

2  C  H 

Rome . 

Sentinel . 

8 

12 

294 

300 

34}.  17} 

7,650 

1  D 

Tub 

8  1,  1  Lu.  1  El 

Dry 

A  . 

No 

No 

1 

Att 

2  C  H 

Salamanca . 

Republican-Press . 

7 

13 

294 

50 

52i,  16} 

1  D 

Tub 

2  L.  1  Lu 

Dry 

.A  . 

Saranac  Lake. . . 

Adirondack  Enterprise . . . . 

8 

124 

2974 

Saratoga  Springs  Saratogiao . 

8 

12 

294 

325 

34}.  17} 

1  D 

Tub 

8  1.  1  Lu.  1  El 

Dry 

A  . 

baugerties . 

Poet . 

6 

13 

280 

Scarsdale . 

Sun . 

5 

12 

196 

3 

23  X  31 

1  L 

C 

1  L 

•A  . 

No 

No 

Schenectady . . . . 

Gazette . 

8 

12 

308 

1.200 

68}.  51}.  34}. 

17} 

25.000 

2  H 

Sex 

16  L.  9  1,  1  M2,  2  Lu 

Dry 

A  . 

No 

No 

1  C  H.  IGE 

Union-Star . 

8 

12 

301 

1,075 

68.  51.  34 

29.700 

1  H 

3  Units 

12  L.  1  Lu 

Dry 

A  . 

No 

1  C  H 

Syracuse . 

Herald . 

8 

12 

297 

4,500 

68.  51.  34 

G 

10  Units 

23  L,  2  M,  2  Lu 

Dry 

A  . 

Att 

3  G  E 

Journal  &  Sunday  .American  8 

12 

280 

Post-Standard . 

8 

12 

280 

4.000 

68,  51.  34 

130,000 

1  H 

D  S 

12  L.  10  I,  1  M.  2  Lu 

Dry 

A  . 

No 

Yes 

2 

2  C  H 

Tarrytown . 

News . 

8 

12 

280 

Troy . 

Record . 

8 

12 

308 

1,450 

68}.  51  i,  34} 

41.850 

1  S 

MU 

10  L.  2  M.  1  Lu 

Dry 

A  . 

No 

No 

2GE 

Observer  &  Budget . 

8 

12 

280 

1  imes . 

8 

12 

294 

500 

34.  17 

10.000 

H 

Sex 

3  L,  9  I,  1  Lu 

Dry 

b  . 

No 

Yes 

2 

Att 

1  C  H 

Utica . 

Observer-Dispatch . 

8 

12 

308 

2.4<8I 

68,  51.  34 

75.000 

1  G.  1  H 

Sex 

11  L.  7  1.  IM.  2  Lu. 

1  El,  1  L2 

Dry 

A  . 

No 

No 

1  CH,  1  GE 

8 

12 

308 

t  H 

Ort 

U  T,  2  M 

A  . 

1  G  E 

Watertowm . 

Times . 

8 

12 

308 

1.400 

68.  51},  34 

40.000 

1  H 

ss 

11  L,  3  I,  2  Lu 

Dry 

A  . 

No 

No 

1  GE 

Wellsville . 

7 

13 

A  . 

White  Plains.... 

Reporter . 

8 

12 

294 

450 

34}.  17} 

17.000 

2  D 

Tub 

2  L.  8  1.  1  Lu.  1  El 

Dry 

A  . 

No 

No 

Yonkers . 

Herald-Statesman . 

8 

12 

297 

68},  51}.  34} 

1  H 

S  S  Oct 

11  L.  1  1.  1  M.  1  Lu 

Dry 

A  . 

Record . 

5 

12 

200 

106 

31.  15} 

1  S 

R 

3  L,  1  Lu,  1  El 

Dry 

A  . 

No 

i 

NORTH 

CAROLINA 

Asheville . 

Citizen  &  Timet . 

8 

12 

294 

1.430 

68.  51.  34 

36.140 

1  H 

Sex 

12  L,  2  Lu.  2  M 

Dry 

A  . 

Ye 

Yes 

2 

1  C  H 

Burlington . 

Times-News . 

8 

12 

308 

1  1  1 

Charlotte . 

News . 

8 

12 

294 

1.760 

68.51.34,30) 

56.904 

1  D 

Tub 

10  L,  2  Lu,  1  El 

Dry 

A  G 

No 

No 

■3 

2  C  W 

Observer . 

8 

12 

301 

3,700 

68.511.34.30'} 

149.968 

IH.  IG 

Oct 

14  L.  2  M.  2  Lu 

Dry 

A  G.  4d 

No 

3 

_ 

2  C  H 

Concord . 

Tribune . 

8 

12 

276 

100 

70.  521.  35 

2.000 

I  B.  IG 

A  .... 

No 

1  C  H 

Dunn . 

Bulletin . 

5 

12 

201 

Durham . 

Herald  &  Sun . 

8 

12 

308 

950 

67).  50}.  .33} 

10.000 

1  D 

Sex 

9  L.  2  M.  2  Lu 

Dry 

A  N 

No 

No 

2C 

Edenton . 

News . 

5 

12 

217 

A  . 

Elizabeth  City. . 

Advance . 

8 

12 

287 

87 

70,  52}.  35 

3.010 

ID.IM 

Fb 

1  L.  2  I.  I  Lu 

Dry 

No 

No 

i  GE 

Fayetteville. . . . 

Observer . 

8 

124 

294 

300 

35).  18 

3.500 

1  D 

Tub 

4  L 

Dry 

A  .  . 

No 

1  C 

Gastonia . 

Gazette . 

8 

12 

280 

125 

.35.  17} 

4.800 

1  G 

SI  R 

4  L 

W« 

A  . 

No 

1  G  E 

Gol.lshoro . 

News- Argus . 

8 

12 

294 

80 

70.521.3.5.17) 

1  D 

Fb 

4  L 

A  ... 

Greensboro . 

News  &  Record . 

8 

12 

294 

2.700 

68,  51,  34.  31. 

17 

78.000 

1  G 

13  L.  1  M.  2  Lu 

A 

Ye* 

3 

2  C 

Greenville . 

Reflector . 

8 

12 

280 

Henderson . 

Dispatch . 

7 

13 

294 

t  ■  s 

Hendersonville. . 

Times-News . 

8 

12 

294 

50 

70.  521,  35 

1  D 

Fb 

3  L 

A 

Hickory . 

Record . 

8 

12 

294 

no 

34}.  17} 

5.000 

1  H 

3  L.  1  I 

Dry 

No 

High  Point . 

Enterprise . 

8 

124 

294 

600 

35.  17 

10.000 

1  G 

5  L.  1  Lu.  1  El 

Dry 

...... 

No 

No 

1  C 

Kinston . 

Free  Press . 

8 

12 

294 

90 

34}.  17} 

1.800 

1  H 

R 

3  L.  1  Lu.  1  El 

Dry 

A  . 

No 

No 

i 

New  Bern . 

Sun-Journal . 

8 

12 

287 

70.  52) 

1  C.  D. 

Fb 

3  L,  1  Lu,  1  El 

Both 

A  . . 

Tribune . 

7 

12 

287 

11 

31  X  44 

900 

1  B 

Fb 

1  I 

A  . 

No 

Raleigh . 

News  &  Observer . 

8 

12 

294 

1.648 

69.  51}.  34) 

1  H 

12  L.  1  M2.  2  Lu 

Dry 

A  . . 

No 

Att 

C  H 

Times . 

8 

12 

294 

521 

34.  17 

16.500 

1  G 

SI 

8  L,  1  Lu.  1  El 

Dry 

A  G 

No 

2 

Att 

1  C  W 

Rocky  Mount . . . 

Telegram . 

8 

124 

308 

120 

71,  531.  35} 

1  H 

Qu 

5  L,  1  Lu.  1  El 

Dry 

A  . 

No 

No 

1  C  H 

Salisbury . 

Post . 

8 

12 

280 

300 

34).  17},  30 

10.500 

1  G 

4d 

6  L.  1  Lu.  1  El 

Dry 

A  ........ 

No 

No 

1  G  E 

Statesville . 

Daily . 

7 

13 

280 

_ 

1  C  W 

Tarboro . 

Southerner . 

7 

13 

280 

25 

35 

400 

I  D 

Fb 

1  L.  1  Lu 

Dry 

A  . 

No 

No 

Washington .... 

News . 

8 

12 

287 

40 

70.  53} 

1  D 

Fb 

3  L 

Dry 

A  ......... 

.... 

“  - 

Wilmington . 

Star  &  Newt . 

8 

12 

280 

300 

34}.  17} 

IG.IH 

8  L.  1  M.  1  Lu 

Dry 

A  . . 

_ 

Wilson . 

Timet . 

7 

13 

287 

9 

70.  35.  52} 

6.000 

ID.IM 

Fb 

4L 

I>ry 

A 

No 

No 

Winston-Salem.. 

Journal  ft  Twin  City 

Sentinel . 

8 

12 

312 

1.400 

67}.  50}.  33} 

33.850 

1  S 

UtOct 

14  L.  1  M.  2  Lu 

Dry 

A  . 

No 

1 

... 
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XXV 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


NORTH  DAKOTA 


rOLl  MN  DATA 


Paper 

Dimensions, 
Bolls  or  Sheets, 
Inches 


NEWSPAPEB 


Bismarck. . . . 
Devil's  Lake 

Fargo . 

Grand  Forks 
Jamestown. 
Mandan. . . . 

Minot . 

Valley  City. 
WUliston. . . 


Tribune . 

Journal . 

F'orura . 

Herald . 

Sun . 

Pioneer . 

News  &  Optic-Reporter. 

Times- Record . 

Herald . 


OHIO 


Beacon  Journal . . . 

Times- Press . 

Review . 

Times-Gazette.  .  . 
Star  &  Beacon .  . . 

Messenger . 

Leader . 

Examiner . 

Gazette . 

Sentinel-T  ribune . 
Telegraph-Forum 

Jeffersonian . 

Repository . 

Standard . 

News-Advertiser . 
Scioto  Gazette .  .  . 

Enquirer . 

Post . 

Tiraes-Star . 

Herald . 

News . 

Plain  Dealer . 


Akron 


10  Units  22  L.  2  Lu.  2  El.  1  L. 
12  Units  16L.  2  1,  2Lu 
Tub  6  L,  1  M 

Tub  5  L 

Tub  S  L,  1  Lu 

Tub  6  I.  1  M.  1  Lu 


Alliance . 

Ashland . 

Ashtabula . 

Athens . 

Allaire . 

Bellefontaine. . . 

Bellevue . 

Bowling  Green 

Bucyrus . 

Camb  ‘■.dge .  . . 

Canto"* . 

Celina  • . 

Chillicothe .  .  . , 


Cincinnat 


Oct,  Out  23  L,  2  Lu,  2  El,  1  L2 
28  Units  35  L,  1  M.  2  El 
Fb  3  I.  1  Lu 

20  Units  34  L,  2  Lu.  1  M2 

4De.lOct  12  L,  26  I,  5  M 
33  Units  32  L.  2  Lu.  2  L2 
12  Units  2  M 


Circleville 
Cleveland , 


Press . 

Citizen . 

Dispatch . 

Ohio  State  Journal . . . 

Star . 

News- Herald . 

Tribune  &  Times-Age. 
Stillwater  Valley  News 

Herald  &  Journal . 

News . 


Columbus 


3  Fntn 


Conneaut . 
Coshocton , 
Covington , 
Dayton . . . 


Oct  16  L.  2  I.  3  M 

8  Units  14  L.  5  I.  1  M.  2  Lu, 
1  El,  1  L2 
Fb  3  L 

.  4L 

Fb  2  L,  1  I 

Fb  1  L 

.  4  L,  1  M,  1  Lu 

Tub  7  L,  1  Lu.  1  El 
Fb  2  L 

Qu  7  L.  1  Lu,  1  El 

Tub  7  L.  1  Lu 
Ac  3  L.  1  I.  1  El.  1  Tp 

Com  2  L,  1  I 

Tub  4  I 

R  4  L 

Com  4  L 

D  2  L 


Defiance . Crescent-News .  8  12  287  60  70,52} 

Delaware .  Gazette .  7  13  276}  85  69,  52,  34} 

Delphos .  Herald .  7  13  280  25  70,52} 

Dennison .  Paragraph .  7  13  305  36  22  x35 

Dover .  Reporter .  8  12  280  150  34}.  17} 

East  Li verpool . .  Review .  8  12  294  500  34,17} 

East  Palestine. . .  Leader .  6  13  280  15  30x44 

Elyria . Chronicle-Telegram .  8  12  294  320  68.51,34 

Findlay .  Republican-Courier .  8  12  298  375  33},  17 

Fostoria .  Review .  8  12  294  40  45.  22} 

Times .  8  12  287  50  70,52} 

Fremont .  Messenger .  8  12  294  135  34,  17 

News .  8  12  308  94  35},  17} 

Gabon .  Inquirer .  8  12  280  40  70,52} 

Gallipolis .  Tribune .  8  12  290  21  35 

Geneva .  Free  Press .  8  12  287  . 

Greenfield .  Times .  7  12  266  24  32  x  20 

Greenville . .Advocate .  8  12  294  . 

Hamilton .  Journal-News .  8  12}  301  600  72,54,32 

Ironton .  Tribune .  8  12}  308  . 

Kenton .  Democrat .  8  12  290  . 

News-Republican .  8  12  290  . 

Lancaster . Eagle .  8  12  294  . 

Gazette .  8  12  280  125  35,  17} 

Lima .  News .  8  12  308  .  34},  17} 

Lisbon .  Journal .  7  13  287  19  72,53,35 

Lorain .  journal  &  Times-Herald. . .  8  12  308  500  68},  51|,  34j 

Manchester .  Signal .  7  12  280  20  . 

Mansfield .  News-Journal .  8  12  308  . 

Marietta . Times .  8  12  294  280  34.  17 

Marion . Star .  8  12  294  623  34},  17} 

Martins  Ferry...  Times .  8  12  294  40  . 

Marysville .  Tribune .  8  12  280  30  70,  52],  35 

Massillon .  Independent .  8  12}  294  275  35}.  17} 

Mechanicsburg. .  Telegram .  6  12  252  6  20  x  26 

Middletown....  Journal .  8  12  294  350  34},  17} 

Mount  Vernon. .  Banner .  7  13  294  50  70 

Republican-News .  8  12  294  100  34,  17 

Newark .  Advocate  &  .American  Tri¬ 
bune .  8  12  301  . 

New  Philadelphia  Times .  8  12  290  250  34,  17 

Niles .  Times .  8  12  280  100  52}.  35 

Norwalk .  Rellector- Herald .  8  12  272  125  70.  52},  35 

Painesville .  Telegraph .  8  12  294  150  34.  17} 

Piqua .  Call .  8  12  294  . 

Pomeroy .  Tribune .  8  12  280  . 

Portsmouth .  Times .  8  12  308  904  34,  17,  30,  1! 

Ravenmi .  Record .  8  12  294  . 

St.  Marys .  U-ader .  7  13  280  50  67,50} 

St.  Paris .  News-Dispatch .  6  12  252  6  20  x  28 

Salem .  News .  8  12  287  100  70.  52},  35 

Sandusky . Register  &  Star  Journal .. .  8  12  304}  450  50},  33},  30. 

16} 

Shelby .  Globe .  8  12  287  . 

Sidney .  News .  8  12  287  . . . 

Springfield .  News  &  Sun .  8  12  308  1,700  67},  50}.  33: 

Steubenville....  Herald-Star .  8  12  308  950  68,51,34 

Tiffin .  .Advertiser-Tribune .  8  12  294  .  34}.  17} 

Toledo .  Blade .  8  12  315  9,100  67}.  .So|.  33 

News-Bee .  8  12  315  3,000  68.51,34 

Times .  8  12  315  1,500  67},  50},  33 

Toronto .  Tribune .  7  13  294  80  33} 

Troy .  News .  8  12  287  60  35,  17} 

Uhrichsville .  .  .  .  Chronicle .  8  12  287  40  70,53,35 

Upper  Sandusky.  Chief .  6  13  280  45  30x44 

Urbana . Citizen .  8  12  280  70  70,  52}.  35 

Van  Wert .  Bulletin .  7  13  276  . 

.  Times .  8  12  287  . 

Wapakoneta _  News .  8  12  280  . 

Warren .  Tribune-Chronicle .  8  12  294  550  34,17 

Washington  C.  H.  Herald .  8  12  287  85  . 

Wellston . Sentinel .  8  12  308  . 

Wellsville . News .  7  13  287  . 

Wilmington .  News-Journal .  8  12  294  66  35}.  17} 

Wooster .  Record .  8  12  294  .  34,  17} 

Xenia .  Gazette .  8  12  308  50  35,  17} 

Youngstown - Telegram .  8  12  315  .  68,51,34 

Vindicator . 8  12  294  3,000  68,51,34 

Zanesville 


9.S0  1  D 
2,000  IB.lCam 

.  ID 

.  IB 

4,050  1  G 
12,000  1  D 
600  1  B 
5,000  1  D 

8.500  1  D 

.  1  G 

2.160  1  G 
4,291  1  D 

.  1  G 

.  1  G 

1.500  1  C 


11,330  IG  .  6L 

(News  ink  figure  for  8  months) 


63,000  1  H  Oct  8  L,  9  I,  3  M.  1  El 

25,000  IS  .  4  L,  6  I.  1  Lu,  1  El 

6,0(K)  1  D  Tub  3  L,  2  I 

tOO.OOO  G  16  Units  22  L.  5  M 

125,000  2  H  .  18  L.  2  Lu.  2  El.  1  L2 

60,000  G  16  Units  8  L,  2  Lu,  1  El 

.  1  C  D  Fb  2  L 

1,350  1  D.  1  B  Op  4  L,  1  Lu 

.  ID  Fb  2  L 

1,750  IB  Fb  2  L 

.  1  G  Com  4  L.  1  El 


'Times  Recorder  &  Signal . .  8  12  298 


(Continued  on  page  XXVI) 


For  Explanation  of  Key  Letters  See  Page  XXXII 


6  I 

Dry 

10  L,  1  I,  1  Lu,  1  Ln 

Dry 

2  L 

2  L,  7  I.  1  Lu 

Dry 

1  L 

Dry 

1  L,  5  I 

Drv 

8  L.  1  M2,  1  Lu,  1  L2 

Dry 

8  I,  2  Lu 

3  L 

8  L,  1  Lu 

Dry 

6  L 

Dry 

3  L 

4  L.  1  Lu 

Dry 

4  L,  1  Lu,  1  Ln 

Drv' 

5  I,  1  Lu.  1  El 

Drv 

4  I 

Dry 

4  L 

9  L,  1  M.  1  Lu 

Dry 

XXVI 


Editor  &  Publisher  for  October  27,  1  934 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


OKLAHOMA 


COLI  MN  DATA 


CITY 


NEHSPAPEB 


-  b  B 

s  £ 


Clinton. News 

f,  ..  Times . 

Cushing .  Citizen . 

Drumhght . Derrick . 

Duncan .  Banner . 

Rm  .  Democrat . 

Elk  City .  News . 

c-,  D  Times . ! ! !  !! 

; .  News  &  Eagle . 

Frederick .  Leader . 

Guthrie .  Leader . 

.  Panhandle  Herald . 

Henryetta .  Free  Lance . 

Hobart .  Democrat . 

Holdenville .  News . 

Hollis .  News . 

Hugo .  News . 

.  Constitution . 

Mangum .  Star . 

.  Enterprise . 

McAlMter .  News-Capital . 

.  News-Record . 

Muskogee .  Phoenix  &  Times-Democrat 

Newkirk .  Reporter . 

Norman .  Transcript . 

Nowau .  Star.  . 

Okemah .  Leader . 

Oklahoma  City.  Oklahoma  News . 

Oklahoman  &  Times  . 


Sapulpa .  Herald...’. !”!!!!!!!!.!!  7 


Shawnee .  -News  &  Star.. 

bulphur .  News . 

Tulsa .  Tribune . 


\yewoka .  Times-Democrat . 

\\  oodward .  Press . 


Ashland .  T  idings . 


Baker. 


Pendleton .  East  Ore 


Soiem .  Capital  Journal . 


Allentown . Call. 


Altoona .  Mirror . 

Tribune . 

Ambridge . Citizen . 

Ardmore .  Main  Line  Times 


Bangor .  News . . . 

Beaver .  Times . 

Beaver  Falls _  News-Tribune 

Berwick .  Enterprise . . . . , 

Bethlehem .  Globe-Times . . 

Bloomsburg ....  Press . 


Bradford .  Era . 


Bristol .  Courier . 

Brownsville .  Telegraph . 

Butler .  Eagle . 

C^nonsburg .  .  . .  Notes . 

Carbondale .  Leader . 

Carlisle . Sentinel . 

Chambersburg . .  Public  Opinion . 


Chester .  Times... 

Clearfield .  Progress. 


.  News .  8  12 

.  Times-Democrat .  8  12 

''*'■3  .  Record .  8  12 

.  Review-Courier .  8  12 

Anadarko .  -American-Democrat .  7  13 

,  .  News .  7  13 

™dtnore .  .Ardmoreite .  7  12 

Bartlesville .  Enterprise .  8  12 

Blackwell . Journal .  8  12 

B  .  Tribune .  8  12 

“"Stow .  Record .  7  '» 

Cmckasha .  Express .  8 


Claremore .  Progress .  6  13 


Okmulgee .  Times .  8  12 

Pauls  \'alley -  Democrat .  6  13 

Pawhuska .  Journal-Capital .  7 

Perry.  .  Journal .  7 


Ponca  City .  News .  8  12 


World .  8  12 


Burns. . .  Times-He'iaid !!!!.’ 

Corvallis .  Gazette-Times. . . . 

Eugene .  News . 

Register-Guard . .  8  12 

Grants  Pass ....  Courier . 


Oregon  Journal .  8  12 


287 

2*14 

28d 

287 

280 

280 

298 

294 

294 

280 

294 

285 

294 

280 


•  2 

t££ 

Paper 

es 

£1b 

Dimensions, 
Bolls  or  Sheets, 

ia.  J 

sis 

liiebes 

c  ex 

120  ; 

0.  521,  35 

3.(X)0 

t| 


.  4,  ^ 


9 


xa. 

1  D 


ZeS 


Ss 

Dry 


9  S 

su 

No 


ss 

No 


"  S 

“= 


15 


oi  t] 

Si 


s.  *■ 

xa. 


18 


20  70.  521.  •is 


1.200  1  D 


1  L.  1  1 


35 

180 

120 

125 

160 

360 

100 


341.  1' 

341.  l<i 
70,521,35, 171 

34,  17 

35,  171 


3,800 


6,800 

12,000 

500 


1  G 
1  H 
1  D 
H 

1  D 
1  D 
1  D 


Com 


Tub 

Sim 

Fb 

Tub 


1  L 

4  L,  1  M 


Dry 


No 
No  ■ 


4  L 
3  1 
3  L 

5  L.  1  Lu 
3  L,  1  Lu 


Dry 

Dry 


Dry 


No 

No 


No 
No  ■ 
No" 


15  301  x  44 


450  1  B,  1  S  C 


8  12 
8  12 


294 

280 


(News  ink  consumption  to  September  1934) 


2  L 


Dry 


7 

13 

280 

170 

70 

1  D,  1  W 

Fb.  C 

7 

13 

287 

8 

12 

280 

65 

70.  521.  35 

6.000 

1  D 

Fb 

7 

13 

287 

50 

70.52.'35,17} 

2,000 

1  D 

8 

12 

287 

7 

12 

280 

25 

22  X  32 

1  B 

Fb 

8 

12 

294 

8C 

70,  52 1,  35 

2,000 

1  D 

Fb 

8 

12 

294 

430 

34.  17 

17,800 

1  D 

Tub 

8 

12 

287 

8 

12 

280 

7 

12 

276 

15 

32  X  44 

400 

1  S 

Cyl 

7 

13 

287 

20 

70,  521.  35 

1  D 

Fb 

8 

12 

280 

30 

70,  521.  35 

800 

1  G 

Com  Fb 

7 

13 

287 

60 

2.000 

1  D 

7 

12 

280 

7 

13 

280 

8 

12 

294 

150 

70.  521,  35 

2,400 

1  D 

Fb 

8 

12 

289 

43 

70,  52}.  35 

1..500 

1  D 

Fb 

7 

12 

280 

8 

12 

290 

100 

34.  17 

4,000 

1  D 

Tub 

8 

12 

294 

200 

34.  17 

2,400 

1  H 

Sim  R 

7 

13 

294 

750 

64,481.32,221 

27,000 

2  G 

Sex.  .Ac 

6 

13 

276 

7 

13 

276 

80 

35.  17} 

2,000 

1  G 

Com 

7 

13 

276 

8 

12 

280 

36 

70,  52} 

1,200 

1  G 

Com 

8 

12 

315 

1,625 

34.  17 

65.000 

2  G 

5  dk  sw 

8 

12 

280 

10,800 

68,  51.  34.  62. 

31 

300.000 

3G.  1  D 

Qu.Oct, 

4  L 


2  L 
2  L 


Dry 

Dry 


1  L 
3  L 

7  L,  1  M,  1  Lu 


Dry 


1  I 

1  L 

2  1,  I  Lu 
2  L 


No 
No  ■ 


1  Dk  1  C  H 


No 

No 


No 

No 


Dry 

Dry 


3  L,  1  1 
1  L,  1  1 


Dry- 


No 

No 


4  L,  1  1 
3  1,  3  M 

10  L,  1  -M,  1  M2 


Dry- 

Dry 

Dry 


H,  R 
G.  Ac 


No 

No 

Ves 


3  L,  1  Lu,  1  El 


Dry  A 


2  L 

11  L,  1  El 


Both 

Dry 


A 

A-D 


No 

No 


No 

Yes 


1  G  E 
1  Wg 


1  W 
Dk  1  Dd 


1  G  E 
1  G  E 


1  C  H 
1  C  H 


297 

280 

294 

280 

294 

277 

280 


300 

12 


88 

180 

90 


241,  17i 
301  X  44 
72,  52.  35,  17 
67,  50i,  331 
34J,  17 
70.  521 


8,000 

300 

1,000 

2.250 

5,448 

2,000 


1  H 
1  S 
1  D 
1  G 
1  D 
1  D 


12 Units  22  L.  3  M,  3  Lu.  1  El 


24  pp 

C 

Fb 

Com 

Tub 

Fb 


6  L.  1  Lu.  1  El 

2  L 

3  L 

2  L 

3  L.  3  I.  1  M 
2  L 


Dry 

Dry 

Both 


Dry 

Dry- 


2G.Qu.Oct  Yes  Yes 


No 

No 

No 

No 

No 


No 

No 

.No 


3  Dk 
1  Dk 


7 

8 

13 

12 

280 

300 

140 

70.  521.  35 

4,000 

1  G 

Com 

3  L.  1  I 

A 

6 

8 

12 

12 

252 

308 

3.000 

51.  34.  60.  45, 

30 

1  H 

Oct.  Qu 

8  L.  10  1,  3  M.  2  Lu 

Dry- 

A 

1  H.  Qu 

No 

Yes 

8 

7 

12 

13 

294 

280 

4.275 

68.  511,  34 

135,000 

2  H 

Oct 

15  L.  4  1,  3  -M 

Dry 

A 

No 

8 

12 

280 

80 

70,  521,  35,  171 

2,000 

1  D 

3  L 

Dry 

A 

No 

No 

13 

280 

60 

70 

1,500 

1  G 

Com 

2  1 

Dry 

.A 

No 

1  W 
i  g'  E 


1  G  E 
1  G  E 


3  ...  3  C 

3  Fntn  2  C 


OREGON 


Coat! 

Colui 

Conn 

Com 

Danv 
Done 
Doy-li 
Du  E 
Eastc 
Ellwc 
Erie. 


FranI 

Gett! 

Greer 

Greet 

Hanc 

Harri 


Hazle 


Horn) 

Hunt 

India 

Jeane 

Jerse; 

Johns 

Kane 

Kitta 

Lane; 


Lansi 

LansI 

Latro 

Lebai 


Lehit 

Lewis 

Lock 

McK 

Maha 

Mauc 

Mead 

Mech 

Midd 

Milto 
Mont 
Monc 
Moui 
New 
New 
Norri 
Oil  C 


Phila 


.  8 

12 

294 

80 

70.  52}.  35 

1  C  D 

Fb 

3  L 

A 

1  w 

PhiUi 

Phoe 

Pitts 

.  8 

12 

280 

12 

70.  52}.  35 

1,000 

1  G 

Com 

2  L 

Dry- 

A 

.  8 

12 

294 

90 

70.  521.  35 

1,200 

1  D 

Fb 

2  L,  2  1.  1  Lu 

3  L 

Both 

Dry- 

Dry- 

A 

A 

No 

No 

..  8 

12 

294 

70 

70,  521,  35 

2,000 

1  D 

Fb 

No 

..  8 

12 

280 

40 

35} 

1,650 

1  G 

Com 

3  L,  1  Lu 

No 

..  6 

13 

273 

6 

30  X  44 

150 

1  C 

Fb 

2  L 

A 

r*u 

.  .  8 

12 

287 

45 

70,  521,  35 

1  D 

Fb 

3  L 

Dry 

A 

Potts 

..  8 

12 

294 

..  8 

12 

294 

350 

34 

8,000 

1  D 

Tub 

5  L,  2  .M 

Dry 

A 

D 

No 

No 

2 

1  G  E 

..  8 

12 

280 

50 

35. 17} 

35 

1  G 

2  L,  1  Lu 

A 

A 

Potts 

.  8 

12 

308 

180 

1  G 

SI 

Dry 

No 

Yes 

..  8 

12 

294 

40 

70,571.35,17} 

1  D 

Fb 

1  1.  2  L 

A 

..  8 

12 

294 

80 

29} 

2,400 

1  D 

Fb 

3  L 

A 

1  G  E 

1  C 

Punx 

..  8 

12 

294 

160 

341.  171 

5,160 

1  D 

Tub 

5  L,  1  M,  1  Lu 

Dry 

A 

D.  R 

No 

3 

Alt 

..  8 

12 

294 

80 

70.  52},  35 

1,500 

1  D 

Fb 

2  I,  1  Lu 

Dry- 

A 

No 

No 

Read 

..  8 

12 

294 

70 

70.  521,  35 

1  D 

Fb 

1  L,  3  1.  1  Lu 

Dry- 

.  8 

12 

301 

Reno 

..  8 

12 

301 

3,400 

68.  51,  34 

1  H,1  D 

Sex.  Oct 

16  I.  2  M,  2  Lu 

Dry- 

A 

Va«* 

Yes 

Dk 

1  C.  1  C  H 

Ridgi 

..  8 

12 

294 

8,479 

66},  61},  50, 
461.331.301, 

St.  \ 

327,152 

2H.1G 

ISl 

De 

34  L.  2  .M2.  2  Lu 

Dry 

D 

Vm 

Yes 

2CH.2K 

Scrar 

..  8 

12 

302 

7,300 

67.  62,  461, 

501.331,31, 

161 

70,  521,  35 

210,000 

1  S.  4  H 

17L.7  1. 1  M,2Lu.  1  El 

2  L.  2  1 

Dry 

A-D 

A 

2  H 

Yes 

Nn 

Yes 

.No 

Dk 

1  W.  1  G  E. 

1  K.2CH 

Shan 

Shar 

..  8 

12 

287 

60 

200 

G 

Com 

..  8 

12 

298 

.  .  8 

12 

308 

200 

46.  23 

1  S 

R 

5  L.  1  M 

Dry 

A 

1  S 

No 

Dk 

Shen, 

Some 

State 

Strou 

..  8 

12 

294 

45 

70.  52}.  35 

2.000 

1  D 

Fb 

3  1 

A 

No 

1  G  E 

: 

PENNSYLVANIA 

8 

12 

300 

2.300 

68.  51.  34 

1  H 

Oct 

14  L.  2  Lu 

Dry 

A 

Vfa 

2  C  H 
2CH.2GE 

East 

Sunb 

..  8 

12 

294 

918 

68}.  511,  341 

28,489 

1  H 

Oct 

12  L.  1  .M2.  2Lu 

A 

.  8 

.  8 

12 

12 

294 

294 

1,500 

68.  51}.  34 

32.500 

2  G 

Oct 

8  L.  3  1,  3  .M 

Dry 

A-D 

G 

No 

Yes 

1 

Alt 

2  C 

Susq 

8 

12 

280 

70 

52.  34} 

34.  17 

1,600 

1  G 

3  L.  1  .M2.  1  Lu 

6  1,  1  Lu.  1  El 

3  L.  1  1 

2  L 

5  L.  1  M 

Dry 

Dry- 

8 

12 

294 

68 

1  D 

Tub 

A 

Xn  ' 

No  ‘ 

Tare 

.  8 

12 

280 

36 

521,  35 

24  X  35 

1  D 

Titui 

.  .  7 

13 

305 

18 

1  B 

Fb 

Dry- 

Dry 

Dry 

8 

12 

280 

100 

34.  17 

1  G 

N^r 

Tyro 

8 

12 

294 

350 

70,  521,  35 

G 

Qu 

4  I 

A 

1  C  11 

Unio 

.  7 

13 

280 

8 

12 

2971 

800 

68},  541.  34 

22,000 

1  D 

13  L.  1  .M.  2  Lu 

Dry 

A 

2  C  H 

Vane 

.  7 

13 

294 

8 

13 

308 

Wan 

8 

12 

294 

200 

34.  171 

4,750 

1  D 

Tub 

3  L 

Dry 

Dry 

A 

No 

No 

1  Dsm 

i 

.  .  7 

13 

280 

176 

70.  35 

3,728 

1  C.  D. 

Fb 

3  L 

A 

. .  No 

No 

.  7 

13 

287 

8 

12 

283 

200 

34.  17 

6,000 

1  G 

SI 

1  L.  3  1.  1  Lu.  1  L2 

Dry 

Dry 

A 

.  No 

No 

No 

8 

12 

301 

390 

34}.  171 

15,480 

1  H 

Ut 

6  L.  1  .M.  1  Lu 

A 

. .  No 

1  G  E 

8 

12 

294 

50 

70.  521,  35 

1,000 

1  G 

Com 

3  L,  1  Lu 

A 

1  RTillii 

8 

121 

308 

8 

12 

287 

8 

12 

294 

200 

341.  171 

1  D 

Tub 

6  L 

Dry 

Dry 

Dry 

Dry 

A 

Nn 

2  C  H 

1  W 

2  C  H 

1  Vork 

..  7 

13 

294 

40 

67.  51,  331 

1,000 

1  G 

Com 

3  L 

A 

. .  No 

..  8 

121 

298 

936 

71,  531,  351 

26,000 

1  D 

Oct 

12  L 

A 

. .  No 

1 

.  .  7 

13 

287 

125 

3,600 

4  L 

A 

No 

No 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


CULVMN  DATA 


PENNSYLVANIA— Continued 


.NEWSPAPER 


Coatesville .  Record .  7  13  294 

Columbia .  News .  8  12  287 

Connellsville -  Courier .  7  13  308 

Corr>- .  Journal .  7  13  280 

Danville .  News .  7  13  280 

Donora .  Herald-.American .  7  13  280 

Doylestown .  Intelligencer .  7  13  280 

Du  Bois .  Courier  &  Express .  8  12  301 

Easton .  Express .  8  12  298 

Ellwood  City .  .  .  Ledger .  8  12  294 

Erie .  Dispatch-Herald .  8  12  308 

Times .  8  12  308 

Franklin .  News-Herald .  7  13  308 

Gettysburg .  Times .  8  12  287 

Greensburg .  Review  &  Tribune .  8  124 

Greenville .  Record- .Argus .  8  12  301 

Hanover .  Sun .  8  12  284 

Harrisburg .  News  &  Patriot .  8  12  280 

Sunday  Courier .  7  13  292 

(Telegraph  (e) .  8  12  294 

ITelegraph  (m) .  5  12  220 

Hazleton .  Plain  Speaker  &  Standard- 


£  ai  Dimensions,  =  ^  7  a, 

_  a  e  Rolls  or  Sheets,  _  <- 

•  af"  Inches  aP"^ 

saj  5=J 

e  e  K  s  e  X  «  k 


300  504,  334 
80  70.  524,  35 
200  33,  164 
60  70 


.  1  H 

2,000  1  C.  D. 

4.500  1  S 

1.500  1  G 


4  L,  1  Lu 

3  L,  1  Lu 

4  L.  1  Lu 
2  L 


«,  a  B 
^•a  k 

^  a  as, 
•  «  >.3 

Wet  .A 
Dry  A 
Dr>'  D 
Dry  A 


-  V  . 

*  a  !? 

7  ^  A  bc  ® 

?  8b  5 "  ^ 

S.S. 

■-  “  -“-s 

e  a  a  a  SS 

a;£  Sa. 

.  No 


-“fi  iCs: 

P.  s!  1= 

-Sa  *  5 


a  »  ni 
ie.<  aa 


No  No 
No  . . . , 


30  70.  53 
80  70.  524 

1,370  68,51,34 
100  35,  174 
2,000  68,64,51,34 
1,600  68,  51,  34 

225  334 
200  70.  52J,  35 
500  704,52  4,354 
100  521,34 
342  344.17  4 


1,500  1  G 

.  ID 


51,000  1  G.  1  S  Ut 

2,600  1  G  SI 

60,000  IS 

54,000  1  G  Oct 


301  100  521,  34 

284  342  344.17  4 

280  . 

292  .  70,  52,  35 


3.500  1  C.  D. 

10,000  1  H 
.  1  G 

13.500  1  D 


4  L.  1  Lu 

1  L,  5  I.  1  Lu 

7  L.  7  I.  2  Lu,  1  M2 
3  L,  1  Lu 
13  L.  3  L 

7  L.  8  I,  2  Lu.  1  M2, 
1  L2 
7  I 

7  L,  1  Lu 
7  L,  2  Lu.  1  El 

2  L,  3  1 

5  L.  1  I 


No 

1  C  H 

Xo 

Xo 

Xo 

3  Dk 

2  C  H 

1  G  E 

Xo 

Xo 

2  C  W 

No  ' 

1  C  H 

No 

1  G  E 

Homestead .  Messenger .  8  12  176 

Huntingdon....  News .  8  12  294 

Indiana .  Gazette .  8  124  294 

Jeanette .  News-Dispatch .  8  12  287 

Jersey  Shore ... .  Herald .  8  12  287 

Johnstown .  Tribune  &  Democrat .  8  12  294 

Kane .  Republican .  7  13  280 

Kittanning .  Simpsons' Leader-Times .  . .  8  12  308 

Lancaster .  New  Era  Intelligencer- 

Journal  &  Sunday  News.  8  12  301 

Lansdale .  North  Penn  Reporter .  8  12  280 

Lansford .  Record .  8  12  287 

Latrobe .  Bulletin .  7  13  297 

Lebanon .  News-Times .  7  13  280 

Report .  7  13  287 

Lehighton .  Leader .  8  12  280 

Lewistown .  Sentinel .  8  124  294 

Lock  Haven.  .. .  Express .  8  12  294 

McKeesport....  News .  8  12  298 

I  Mahanoy  City . .  Record-.American .  8  13  294 

Mauch  Chunk..  Times-News .  7  13  294 

Meadville .  Tribune-Republican .  8  12  294 

Mechanicsburg. .  Local  News .  8  12  290 

Middletown....  Journal .  8  12  294 

Milton .  Standard .  8  12  280 

i  Monessen .  Independent .  8  12  290 

j  Monongahela .  .  .  Republican .  8  12  287 

Mount  Carmel. .  Item .  8  12  294 

Newcastle .  News .  8  12  294 

New  Kensington  Dispatch .  8  124  208 

Norristown . Times-Herald .  8  12  308 

Oil  City .  Blizzard .  8  12  294 

Derrick .  8  12  294 

Philadelphia....  Bulletin .  8  12  297 

Inquirer .  8  12  310 

Evening  Ledger .  8  12  297 

News .  5  124  203 

Record..  .  8  12  298 

Philipsburg .  Journal .  7  13  280 

Phoenixville .  . . .  Republic..n .  7  13  294 

Pittsburgh .  Post-Gazette .  8  12  312 

Press .  8  12  312 

i  Sun-Telegraph .  8  12  312 

Pittston .  Gazette .  8  124  298 

Pottstown .  Herald .  7  13  280 


124  298 

13  280 


Mercury  &  News .  8  12  2974 

Pottsville .  Journal .  8  12  280 

Republican  &  Morning 

Paper .  8  12  294 

Punxsutawney .  .  Spirit .  8  12  287 

Reading .  Eagle .  8  12  290 

Times .  8  12  294 

Renovo .  Record .  7  12  276 

Ridgway .  Record .  7  13  287 

St.  Mary's .  Press .  8  12  287 

Sayre .  Times .  8  12  294 

Scranton .  Republican .  8  12  297 

Scrantonian .  8  12  297 

Times .  8  12  300 

Shamokin .  Herald .  8  124  308 

News-DisiKitch .  8  12  294 

Sharon .  Herald .  8  12  280 

News-Telegraph .  8  12  294 

Shenandoah ....  Herald .  8  124  294 

fcmerset .  Herald .  8  12  287 

State  College ..  .  Centre  Times .  7  13  280 

Stroudsburg....  Record .  7  13  283 

East  Stroudsburg  Sun .  8  12  280 

Sunbury . Daily .  8  12  294 

Item .  8  12  294 

Susquelianna . .  .  Transcript .  7  13  280 

Tamaqua .  Courier .  8  124  308 

Tarentum . Valley  News .  8  124  298 

Titusville .  Herald .  7  13  294 

Towanda .  Review .  8  12  308 

IjTone .  Herald .  8  12  294 

Uniontown .  Herald  8c  Genius .  7  13  288 

News-Standard .  7  13  287 

vandergrift .  News .  8  12  287 

J’arren . Times-Mirror .  8  124  294 

Washington ... .  Observer  8c  Reporter .  8  124  294 

Waynesboro....  Record  Herald .  8  12  294 

Westchester...  Local  News .  8  12  297 

Wilkes-Barre...  News .  8  12  2974 

Record .  8  12  301 

Sunday  Independent .  8  12  294 

Times-Leader .  8  12  301 

WiUiatnsport _ Sun-Gazette .  8  12  297 

„  Grit .  7  13  300 

«ork . Dispatch .  8  I24  308 

Gazette  8c  Daily .  8  124  297 


3,000 

67,504,  334 

7S.00C 

2  G 

Sex,  Oct 

10  L,  2  I.  2  Lu.  1  L2 

Dry 

-A-D 

Yes 

Yes 

2 

Dk 

ICW.lSm 

71.  534,  354 

1  G 

Sex 

8  L,  2  Lu 

Dry 

A 

No 

No 

135 

511.  344.  174 

5,500 

G 

4  L 

Dry 

.A 

Xo 

325 

344.  174 

3.000 

1  D 

R 

4  L.  2  I 

Dry 

A 

Xo 

Xo 

1  C  W 

200 

354.  171 

4.000 

1  H 

Sim 

5  L.  2  I.  1  M 

Dry 

A 

H  Sim 

No 

Yes 

1 

Att 

1  C  H 

57 

344.  171 

1,235 

1  D 

Tub 

3  I.  1  Lu 

Dry 

.A 

Xo 

1  C  H 

IS 

70.  524.  35 

IG,  ID 

Fb 

3  L 

Dry 

A 

1.500 

68.  511.  34 

45.000 

1  G 

12  L.  1  M,  2  Lu 

Dry 

D 

Xo 

Xo 

1  C 

ISO 

35.  171 

4.500 

1  G 

3  L.  1  Lu,  1  El 

Dry 

a” 

Xo 

Xo 

'i 

2,200 

67,  501,  334 

50,000 

1  D 

S.  S. 

8  L,  4  I.  1  M2,  1  Lu 

Dry 

A-D 

D 

Yes 

Yes 

1 

Att 

1  G  E 

50 

70,  521,  35 

1,500 

1  G 

Com 

4  L,  1  Lu.  1  El 

Dry 

A 

Xo 

No 

1  C  H 

125 

33,  16 

1  G 

5  L,  1  Lu 

VVet 

Xo 

Xo 

430 

334,  17 

6,C00 

1  G.  1  L 

4d 

7  L,  1  M 

Wet 

A 

Xo 

Att 

1  G  E 

1  D.  1  B 

5  L 

A 

36 

70,  524 

1.200 

1  D 

2  L 

Both 

A 

No 

250 

354,  18 

6,880 

1  D 

Tub 

7  L.  1  .M,  2  Lu 

Dry 

A 

No 

No 

1  C  H 

90 

34,  174 

1,800 

1  D 

Tub 

5  L,  1  Lu 

Dry 

A 

Xo 

1  G  E 

1.C60 

68,  SI4,  34 

32,548 

S 

Oct  R 

5  L.  7  1.  1  M,  2  Lu 

Dry 

A-D 

No 

Yes 

3 

Dk 

1  C  H 

‘ 

36,  184 

3,000 

1  D 

Tub 

6  L,  1  Lu 

Dry 

A 

Xo 

No 

300 

34,  17 

11.000 

1  D 

Tub 

7  L,  1  Lu 

Dry 

A  " 

No' 

No' 

1  C  W 

35 

70,  521 

2,800 

1  D 

2  L 

Dry 

No 

No 

60 

70,  53,  35 

1  D 

Fb 

4  L 

Dry 

a” 

50 

70,  524,  35 

1,600 

1  D 

Fb 

3  L 

Dry 

.A 

No 

No 

1  G  E 

900 

68,  51,  34 

18,000 

1  G 

3  Units 

9  L,  2  Lu.  1  M2 

Dry 

A 

No 

No 

1  C  W 

175 

364,  181 

3,000 

1  G 

SI 

4  L.  1  M.  1  Lu 

Dry 

A 

Xo 

2 

1  C 

599 

68,  51,  34 

16,772 

1  G 

10  L.  1  Lu 

Dry 

.A 

No 

1  C  H 

200 

34 

1  D 

Tub 

6  L,  1  Lu 

Dry 

b' 

No' 

No' 

1  C  H 

H.  \Vd 

C  H 

C  H 

20.000 

684,  314,  344 

850,000 

H.  S. 

36  Units 

63  L,  7  M 

Dry 

D 

H  2JC 

Yes 

Yes 

3 

G  E.  C  H 

18,000 

68,  51,  34 

1  H 

12Units 

27  L,  7  1, 2  Lu.  2  El.  1  Lg 

Dry 

A-b 

1  S 

Yes 

Yes 

'4 

C  H 

92 

33,  164 

2,500 

1  D 

Tub 

4  L.  1  Lu 

Dry 

A  ” 

Xo 

No' 

’2 

L  B 

12,000 

674,  504,3344 

400.000 

3  H 

SS.Oct 

28  1,  2  .M.  2  Lu,  1  Ln 

Dry 

.A 

H 

Xo 

Yes 

1 

Fntn 

SCH.IK 

25,000 

68.604,51,34, 

301 

800,000 

G 

32Units 

46  L,  3  Lu 

Dry 

A-D 

G  Cb 

Yes 

Yes 

3-4 

674,  .501. 331 

6  G 

De  Oct 

26L,13I.2M.2Lu.lEl 

Dry 

A-D 

Xo 

No 

G  E 

95*  33.  161 

1  G 

7  L,  1  .VI.  1  Lu 

Dry 

A 

No 

Xo 

G  E 

♦For  period  Jan.  1-Sept. 

30.  1934. 

275 

354.  l<4 

10.000 

2  D 

8  L.  2  Lu.  1  El 

Dry 

A 

Xo 

G  E 

376 

13,760 

10  L.  1  Lu,  1  .M2 

Dry 

A 

Xo 

500 

34 

2  D 

9  L,  1  Lu.  1  El 

Dry 

A 

Xo 

Yes 

1 

100 

70,  524.  35 

3,000 

1  D 

Fb 

3  I 

Dry 

D 

No 

Xo 

2,460 

684,  511,  344 

92,000 

2  H 

0.0.,44pp  15  L,  1  M,  2  Lu 

Drv 

A 

Yes 

Xo 

1,800 

684,  51  A.  34 

1  G 

IS  L,  2  M.  2  Lu 

Dry 

.A 

No 

1  C  H 

67 

1  D 

3  I.  1  Lu 

A 

Xo 

24 

521 

900 

1  B.  1  D 

Fb 

2  L 

A 

No 

1,500 

68.  51,  34 

1  D 

14  L.  1  M.  2  Lu 

Dry 

-A  “ 

Yes 

'3 

.Att 

1  C  H 

800 

68.  51,  .14 

1  G 

Sex 

6  L.  t  Lu 

Drv 

■A-D 

No 

No 

3,500 

68.  51,  ,14 

110,000 

2  H 

S.  S.  Oct 

21 L,  1  .M2,  2  Lu 

Dry 

.A-D 

.No 

2  C  H 

..  364,18 

75  70,  S3.  35 


287  75  70,  S3. 

283  ■. '. 4S.‘  224 


.  1  G  2  Dk 

6.000  1  D,  1  B  Kb 


5  L.  1  Lu.  1  El 
2  L,  1  1.  1  Lg,  1  Lu 


No  No 
No 


120  704,521,354 
200  34.  171 


.  IP 

4.000  1  G 
5,000  1  D 


3  L.  2  I.  1  .M 
3  1.  1  Lu 
6  L.  1  M.  1  Lu 


No  No 
No  No 
No 


100 

35} 

.  18 

2,500 

H 

Quad 

4 

L. 

1 

I,  1  Lu 

130 

55. 

36.  18 

t; 

SI 

4 

L. 

1 

M.  1  Lu 

110 

66} 

.  50} 

c. 

D. 

Fb 

4 

L. 

1 

La 

95 

34. 

17 

G 

R 

4 

I. 

1 

Lu 

50 

70. 

52} 

1,500 

D. 

1  M 

Fb 

5 

L 

450 

22 

11,400 

G 

Jr.  SI 

5 

L. 

1 

Lu 

80 

70. 

52}.3S,  17} 

200 

D 

Fb 

3 

L. 

1 

M.  1  Lu 

300 

34. 

17 

D 

Tub 

3 

L. 

4 

I.  1  Lu.  1  El 

700 

68} 

.51}, 

,34} 

22.500 

(; 

Twin 

7 

L, 

1 

M.  2  Lu 

90 

34} 

.  17} 

2,600 

D 

Tub 

4 

L, 

1 

Lu 

200 

34. 

17 

10.000 

H 

Sim 

7 

L, 

1 

M2,  1  Lu 

700 

684 

.514, 

,34} 

22.100 

H 

Sex 

7 

L. 

3 

I.  1  M.  2  Lu 

1,700 

684 

.511, 

34} 

54,000 

(; 

141. 

2 

M.  2Lu 

400 

68| 

.  54} 

.34} 

14.000 

H 

Quad 

5 

I, 

2 

Lu.  1  El 

1,600 

68} 

.51} 

,34} 

6.000 

H 

Oct 

14L. 

,  2 

Lu.  2  El.  1  L2 

1.100 

68, 

51.34,  17 

32,000 

D 

Sex 

9 

L. 

1 

M2.  1  Lu 

3.800 

67. 

50}. 

33} 

110,000 

H 

D  S 

8 

L. 

1 

Lu 

1.000 

70j 

531 

.  35} 

H 

Sex 

9 

L, 

2 

I.  1  M2.  1  Lu 

617 

7lj 

1.  53} 

.  35} 

21.000 

G 

Sex 

7 

1. 

1 

M 

No  No 
No  No 


No  No 
No  No 
No  .... 
No 

No  No 
No 

No  No 


No  Yes 
No  No 
Yes  No 
No 


.  1  C  H 

.  1  C  H 

2  Dk  1  C 

.  1  C  H 

2  .Att  1  G  E 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


RHODE  ISLAND 


COLUMN  DATA 


CITY 


Newport . . 

Pawtucket . . . . 
Providence ... 

Westerly . 

West  Warwick 
Woonsocket . . 


NEWSPAPER 


Herald .  7 

News .  8 

Times .  8 

Bulletin  &  Journal .  8 

News-Tribune .  8 

Sun .  8 

Pawtuxet  Valley  Times.. . .  8 
Call .  8 


IS 

e« 


S  -  S 


Paper 


u  S  S 


1  a  - 

eg  a 

c2  S 

Dimensions,  a  7  ft, 
oils  or  Sheets.  _  c  J  <-■ 

Si-i 

5=- 


&  A  C  H  »  Ml 

_  s  e  Rolls  or  Sheets,  _  e  J 
•5?  Inches  " 

sbJ 
s 


e 


M 

®  a 


13 

12i 

12 

12 

287 

294 

305 

298 

831,  66} 

35i,  18 

68},  34i,  51} 

1  D 

1  D 
1  G. 

S 

250 

1,744 

3.108 

47,087 

12 

280 

71,  531,  35} 

2  G 

12 

294 

130 

4,000 

1  D 

12 

287 

115 

70.  52}.  35 

3,400 

1  D 

12 

298 

552 

34},  17} 

14,000 

1  H 

z’SS 

Ss 

»,s 

Fb 

2  L 

Both 

A 

Tub 

4  L.  3  I 

Dry 

A 

Oct 

9  L.  2  Lu.  10  I,  2  El 

Dry 

A 

16  Units 

23  1.  4  L 

Qu,  Oct 

17  L.  1  I,  1  Lu 

Dry 

A-b 

Tub 

5  L 

Dry 

A 

Kb 

2  L 

Dry 

A 

Sim 

10  L,  1  Lu.  1  El 

Dry 

A 

SOUTH  CAROLINA 


e 


«  ft 

©s 

b 

o 

© 

S" 

We^ 

©  s 

<•  m 

ss 

No 

No 

No 

No 

No 

No’ 

No' 

No 

No 

No 

No 

No 

a  i  ^ 
—  u  w 

eS 

Qs 


ft  « 

Hi 

■ « 

ot 


1  G  E 

2  C  H 
5  C  H 


1  Sp 


..  8 

12 

294 

Charleston . . . 

.  Post-News  &  Courier. . . 

..  8 

12 

280 

1,100 

68.  51.  34 

33,000 

Columbia .... 

.  Record . 

..  8 

12 

280 

State . 

..  8 

12 

298 

1,300 

68.  51}.  34 

30.000 

Florence . 

.  News . 

..  8 

12 

280 

72 

70.  52}.  35 

2,000 

Greenville .... 

.  News  &  Piedmont . 

..  8 

12 

294 

250 

69.  511,  34},  17}  73.440 

Greenwood . , . 

.  Index- Journal . 

..  8 

12 

287 

Rock  Hill. . .  . 

.  Herald . 

..  8 

12 

287 

60 

70.  52},  35 

3.000 

Spartanburg. . 

.  Herald  &  Journal . 

..  8 

12 

298 

700 

69.  51).  34},  17} 

15,720 

Sumter . 

.  Item . 

..  8 

12 

280 

60 

70,  52},  35 

1,500 

Union . 

.  Times . 

..  8 

12 

287 

1  G. 

1  S  SI 

1  I.  8  L 

Dry 

A 

.  No 

1  G 

SlQu 

13  L.  1  M.  1  Lu 

Dry 

A 

.  No 

No 

.  1  Sp 

.  1  Sm 

2  H 

^x,  Qu 

12  L,  2  Lu.  1  El 

Dry 

A 

.  No 

Yes 

3  Dk  ICH,  IGE 

1  G 

Fb 

3  L.  1  Lu.  1  El 

A 

.  No 

No 

2  H 

7  L.  5  I.  1  Lu,  1  El 

Dry 

.A 

fo 

Fb 

3  L,  1  M 

A  TT! 

2  H 

40  pp,  24pp  6  L,  2  I,  2  Lu.  1  El 

Dry 

A 

.  No 

No 

.  i  G  E 

1  D 

2  L 

Dry 

A 

.  No 

No 

SOUTH  DAKOTA 


Aberdeen . 

,  American  8t  News .... 

...  8 

12 

290 

385 

33}.  16} 

1  G 

SI 

7  L.  1  M 

Wet 

D 

Deadwood... . 

.  Pioneer  Times . 

...  7 

13 

308 

20 

24x35 

1  M 

Fb 

2  L 

A 

Hot  Springs... 

.  Star . 

...  7 

13 

280 

24 

70.  52.  35 

1,000 

1  G 

Com 

2  I 

A 

.  No 

No 

Huron . 

.  Huronite . 

...  7 

13 

294 

350 

45,  22} 

3,600 

1  G.  1  M  Ac 

4  L 

A 

.  CaU . 

...  7 

13 

308 

24  X  35 

2  W,  1  B 

Fb 

1  L.  1  I 

Dry 

Madison . 

,  Leader . 

...  7 

13 

287 

Sentinel  (m) . 

...  5 

12 

2241 

35  x44 

2  L 

Dry 

A 

.  No 

(e) . 

...  7 

13 

276/ 

Mitchell . 

.  Republic . 

...  8 

12 

294 

317 

67}.  501,  33} 

10,300 

1  H 

Oct 

5  L,  1  Lu 

Dry 

A 

.  No 

No 

Pierre . 

.  Capital  Journal . 

...  7 

13 

287 

26 

52},  35 

600 

1  C.  D.. 

2  M 

3  L 

Dry 

A 

.  No 

...  6 

13 

280 

Platte . 

.  Tribune . 

...  5 

12 

238 

Rapid  City. . , 

.  Journal . 

...  8 

12 

290 

145 

70.  521,  35 

6,062 

1  D 

Fb 

4L 

A 

.  No 

No 

Sioux  Falls . . . 

.  Argus-Leader . 

...  8 

12 

308 

2,000 

68},  51},  34 

50,000 

1  D 

Sex 

10  L,  1  M 

Dry 

A 

.  No 

Watertown . . . 

.  Public  Opinion . 

...  7 

13 

294 

240 

45.  22} 

5,000 

1  P 

R 

3  L.  1  1 

Wet 

A 

.  No 

No 

Yankton . 

.  Press  &  Dakotan . 

...  8 

12 

294 

70.  52},  35 

1  G 

Fb 

3  L 

Dry 

A 

.  No 

2  C  H 


1  G  E 


TENNESSEE 


.  7 

12 

280 

31  X  44 

.  1  Cr 

.  2  L 

A 

Chattanooga. . . 

.  News . 

.  8 

12 

301 

1,483 

68,  51.  34 

50,000  1  S 

De 

9  L.  4  I.  2  M.  1  Lu 

Dry 

A 

Yes 

1  C  H 

Times . 

.  8 

12} 

294 

1,800 

71.  53}.  35} 

.  1  S.  1  G 

Pet,  Sex  16L,  1M2 

Dry 

A-D 

1  G 

Yes 

No 

3 

3  C  H 

Clarksville . 

.  Leaf  Chronicle . 

.  8 

12 

294 

62 

70,  52}.  35 

2,575  1  b 

Fb 

1  L.  1  Lu 

Dry 

A 

No 

Cleveland . 

.  Banner . 

.  7 

13 

280 

Columbia . 

.  Herald . 

.  7 

13 

294 

70,  52,  34.  17 

.  1  C  D 

Fb 

2  L,  1  I 

A 

.  8 

12 

280 

.  1  G,  1  W 

Fb 

2  L 

Dry 

No 

Elizabethton... 

.  Star . 

.  8 

12 

294 

70,  52} 

.  1  G 

Fb 

2  L.  1  I 

A 

Greeneville . . . . 

.  Sun . 

.  8 

12 

287 

65 

70,  52}.  35 

1,900  1  D 

..  3  L 

No 

No 

1 

Jackson . 

.  Sun . 

.  8 

12 

294 

Johnson  City. . 

.  Chronicle  8:  Staff  News. . 

.  8 

12 

•287 

300 

34.  17 

.  1  H 

. .  5  L,  1  1.  1  M 

Dry 

A 

No 

Press . 

.  8 

12 

308 

34.  17 

.  1  G 

SI 

3  L.  3  I.  1  M.  1  Lu 

Dry 

A 

No 

3 

Att 

(Started  publication  June  12  ,1934) 

.  8 

12 

287 

100 

70.  52}.  35 

.  Ct 

. .  2  L.  1  I 

A 

No 

Knoxville . 

.  Journal . 

.  8 

12 

301 

1,300 

70.  52},  35 

.  1  H 

. .  9  L.  2  I.  2  M 

Wet 

D 

2 

Att 

1  C  H 

News-Sentinel . 

.  8 

12 

301 

2,000 

68,  51,  34 

Oct 

10  L.  5  1,  1  M.  3  Lu 

Dry 

A 

Yes 

1 

Att 

1  C  H 

Memphis . 

.  Commercial  .Appeal . 

.  8 

12 

300 

9,625 

67}.  50},  33  }}, 

30} 

270,000  1  G,  3  H 

Oct, 

Quad 

2  L.  22  I.  1  M,  2  Lu, 

1  El 

Dry 

A 

H.  Quad 

Yes 

Yes 

3 

1  C.  1  G  E, 

Press-Scimitar . 

.  8 

12 

315 

3,500 

68,  51,  34 

.  2  H.  1  G 

De 

17  L,  3  Lu,  2  El 

Dry 

A 

No 

1 

1  C  H 

Morristown. . . . 

.  Gazette  &  Mail . 

.  7 

13 

280 

40 

Murfreesboro. 

.  News-Journal . 

.  7 

13 

280 

35 

67,  50}.  33} 

1,000  IG.  IM 

Com 

3  L 

Dry 

A 

No 

Nashville . 

.  Banner . 

.  8 

12 

308 

3,600 

68},  5i},  31} 

150,000  1  H.  1  G 

Oct 

15  L,  2  I.  1  M,  2  Lu 

1  El 

Dry 

A-D 

1 

Att 

Tennessean . 

.  S 

12 

298 

3,600 

68, 51},  34.  32, 

17 

.  2  H 

. .  14  L,  1  M 

Dry 

A 

1  H 

Yes 

3 

Dk 

.  8 

12 

294 

.  7 

12 

280 

56,  22  X  32 

.  2  M 

1  M 

Union  City. . . 

.  Messenger . 

.  7 

13 

280 

20 

52}.  35 

500  1  G 

Com 

2  L 

Wet 

A 

No 

No 

TEXAS 


Abilene . 

Reporter-News . 

. 8 

12 

294 

600 

37,  32.  17 

50,000 

1  D 

Tub 

4  L.  2  I.  1  M 

1  D 

No 

2 

Att 

Amarillo . 

Globe  &  News . 

. 8 

12 

301 

1,300 

34,  17 

50,000 

1  H 

7  L.  1  .M 

No 

Athens . 

Review . 

.  7 

12 

287 

18 

32  X  44 

1  M 

1  L 

Wet  A 

Austin . 

American-Stalesman 

. 8 

12 

294 

800 

34,  31}.  17 

27.000 

1  D 

Tub 

9  L,  1  Lu.  1  El 

Dry  A 

No 

2 

Att 

1  G  E 

Dis|>atcli . 

.  8 

12 

294 

120 

35 

1  D,  1  B 

4  L,  1  Lu.  1  El 

D,  Tub 

Yes 

2 

Bay  City . 

Tribune . 

. 8 

12 

308 

Beaumont . 

Enterprise  &  Journal 

. 8 

12 

297 

1,800 

G 

4  Units 

Big  Spring . 

Herald . 

. 8 

12 

294 

50 

45.  17} 

1,200 

1  G 

R 

3  L,  1  El 

No 

2 

Bonham . 

Favorite . 

.  7 

13 

280 

Borger . 

Herald . 

. 8 

12 

294 

Breckenridge . . 

American . 

. 8 

12 

287 

41 

70,  52},  35.  17} 

2.500 

1  D 

Fb 

1  L,  2  I.  1  M 

....  A 

Brenham . 

Banner-Press . 

.  7 

13 

304 

20 

Brownsville. . . . 

Herald . 

. 8 

12 

297} 

170 

34.  17} 

4.000 

1  D 

Tub 

5  L,  1  Lu,  1  El 

Dry  A 

No 

Brownwood .... 

Bulletin . 

. 8 

12 

290 

60 

70,52},  35. 17} 

1  D 

Fb 

5  L 

....  .\ 

No 

No 

Bryan . 

Eagle . 

. 8 

12 

294 

1  D 

Fb 

Center . 

News . 

. 6 

13 

280 

24 

30  X  44 

250 

1  B 

Fb 

1  L 

1  G  E 

Childress . 

Index . 

. 8 

12 

294 

80 

72, 52},  35. 17} 

2,500 

1  D 

Fb 

3  L 

No 

. 8 

12 

287 

80 

1 

Cleburne . 

Times- Review . 

. 8 

12 

294 

75 

52},  35. 17},  70 

1,500 

1  D 

Fb 

3  L.  1  I 

No 

No 

Commerce . 

Journal . 

. 8 

12 

280 

Cooper . 

Courier . 

.  7 

12 

280 

Corpus  Christ! . 

Caller  8c  Times . 

. 8 

12 

294 

325 

34,  17} 

8,500 

1  H 

Sim 

5  L.  1  Lu,  1  El 

1  G  E 

Corsicana . 

Sun . 

. 8 

12 

294 

250 

34}.  17} 

7,000 

1  D 

Tub 

5  L.  5  I 

2 

Cuero . 

Record . 

. 8 

12 

287 

30 

70.  52},  35 

500 

1  D 

Tub 

2  L 

Dalhart . 

Texan . 

. 5 

12 

196 

Dallas . 

Dispatch . 

. 8 

12 

310 

1,100 

68},  51},  34}. 

17} 

50,000 

2G 

7  L,  2  Lu 

Dry  A 

G.  Sex 

No 

Yes 

3 

2  C 

News  8c  Journal. . . . 

. 8 

12 

297 

8,400 

86}.  54}.  34} 

299,450 

4  G 

Oct 

16L,  81,  3  M 

G,  Oct 

No 

1 

Att 

2CH,2CW 

Times-Herald . 

. 8 

12 

297 

6,000 

68. 51},  34, 62. 

31 

S 

10  Mu 

14  L.  5  I.  4  M,  1  El 

No 

No 

Del  Rio . 

News . 

. 8 

12 

287 

18 

70,  52},  35 

500 

1  D 

Fb 

2  L 

No 

No 

Denison . 

Herald . 

. 8 

12 

294 

225 

34}.  17} 

6,000 

1  D 

Tub 

5  I 

Yea 

3 

Att 

IGE 

Denton . 

.  Record-Chronicle... 

. 8 

12 

287 

75 

70.  52},  35 

3,000 

1  D 

Fb 

4  L 

....  A 

Eagle  Pass .... 

Guide . 

. 6 

13 

280 

Eastland . 

.  Telegram . 

12 

294 

Edinburg . 

.  Valley  Review . 

. 8 

12 

287 

18 

72.  52}.  35 

1  G.  1  B 

Com.  Od  3  L 

....  A 

El  Paso . 

.  Herald-Post . 

. 8 

12 

315 

1,050 

34.  17 

38,000 

2  G 

9  L.  2  Lu.  1  El 

1  G 

No 

No 

3 

Dk 

Times . 

. 8 

12 

280 

950 

34.  31,  17} 

26,000 

2  G 

SI 

11  L,  2  Lu.  1  El 

Dry  A 

1  G 

Yes 

Yes 

1 

Dk 

i  G  E.  1 C 

World  News  8c  El 

Conti- 

1  Sm 

nental . 

. 8 

12 

280 

384 

9,000 

IH.IG 

6L 

Dry  A 

.  No 

Yes 

3 

Dk 

For  Explanation  of  Kay  Letters  See  Page  XXXII  (Continued  on  page  XXIX) 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


TEXAS — Continued 


COLUMN  DATA 


NEWSPAPER 


'ti 

fi 

& 

1  s 

Paper 

'  a 
ss 

a 

a 

U 

as 

s 

—  as 

Dimensions, 

£ 

£ 

^©  » 

3 

fib 

Rolls  or  Sheets, 

«  Si© 

©  -ji 

93  © 

© 

£ 

£ 

Inches 

2 

a 

s  C.J 

S 

9 

z 

fi 

s  ©  « 

l£ 

2  eS 

es 

V 


Ennis . 

Fort  Worth. 

Gainesville . , 
Galveston . . 

Gilmer . . 

Gonzales ... 
Goose  Creek 
Greenville. . 

Harlingen. . 
Henderson.. 
Hillsboro. . . 

Houston.  . . 


Jacksonville.  .  . . 

Jefferson . 

Kaufman . 

Kilgore . 

Lampasas . 

Laredo . 

Littlefield . 

Longview . 

Lubbock . 

Lufkin . 

Mc.Mlen . 


12 


8  12 
12 


News .  8 

Press . 

Star-Telegram .  8 

Register .  8  12 

News  &  Tribune . 8  12 

Mirror .  7 

Inquirer .  8 


Sun. 


12 
12 

8  12 

Banner .  8  12 

Herald .  8  12 

Valley  Star .  8  12 

News .  8  12 

Mirror .  7  13 


283i 

298 

280 

287 

297 

280 

287 

287 

294 

280 

290 

280 

280 


is  1.  ^  si 

4  I 

-|  IS 

oo  ©a  ,2.2  ©>  ^2  ©  !■ 

Bu  Sa.  BB  iea. 


68.  51,  34 

1  H  Oct 

9  1.  1  M2,  2  Lu 

Dry 

A  . 

No 

Yes 

1  Dk 

8,000 

68,  51.  34 

28,000 

3  G  Oct 

22  L.  3  M 

Dry 

A  1  G.  Qu 

No 

No 

3  Dk 

4  C  H 

60 

70.  52}.  35 

1  D  Fb 

2  L.  1  I 

Dry 

A  . 

No 

No 

850 

681,  5ii.  34} 

26,438 

1  H.  1  S  . 

.  6  L.  6  1.  2  M 

Dry 

.A-D  . 

No 

Yes 

4  Dk 

1  C  H 

70 

70, 52},  35, 171 

3,500 

1  D  Kb 

2  L.  1  I.  1  Lu 

Dry 

D  . 

No 

No 

Chroncile .  8  12  297 


Post .  8  12 

Press .  8  12 

Progress .  8  12 

Journal .  7  12 

Herald .  7  12 

News .  8  12 

Leader .  6  13 

Times .  8  12 

Lamb  Conty  Leader . 6  13 

Journal  &  News .  8  12 

.Avalanche- Journal .  8  12 

News .  8  12 

Monitor .  8  12 


McKinney . 

Marlin . 

Marshall . 

Mart . 

Memphis . 

Mexia . 

Midland . . 

Mineral  Wells. . , 
Mount  Pleasant. 
Nacogdoches. . . 

Navasota . 

Orange . 

Palestine . 


Pampa . 

Paris . 

Plainview . 

Port  Arthur . . . 

Ranger . 

San  Angelo. . . . 
San  .Antonio . . . 


San  Benito.  .  . . 
San  Marcos .... 

Shamrock . 

Sherman . 

Sulphur  Springs 
Sweetwater .... 

Taylor . 

Temple . 

Terrell . 

Texarkana . 

Timiison . 

Tyler . 

Vernon . 

Victoria . 

Waco . 


VVaxahachie .  . . 
Weatherford . . . 
Wichita  Falls . . 
Yoakum . 


Press . 

Courier-Gazette . 

Democrat . 

Messenger  &  News . 

Herald . 

Democrat . 

News . 

Reporter-Telegram . 

Index . 

Times . 

Sentinel . 

Examiner . 

Leader . 

Herald . 

Press . 

News . 

News . 

Herald . 

News . 

Times . 

Standard-Times . 

Express  &  News . 

Light . 

Light . 

News . 

Texan . 

Democrat . 

News-Telegram . 

Reporter . 

Press . 

Telegram . 

Tribune . 

Gazette  &  News . 

Times . 

Courier-Times  &  Telegraph 

Record . 

Advocate . 

News  -  Tribune  &  Times- 

Herald . 

Light . 

Herald . 

Record-News  &  Times .... 

Herald . 

Times . 


8  12 
8  12 
6  13 
8  12 


8  12 
8  12 
8  12 
13 
13 
13 
13 


5 

6 
6 

7 

8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 


8  12 

7  13 

8  12 
8  12 
8  12 
8  12 
8  12 

6  13 
8  12 
8  12 
8  12 

8  12 
8  12 

7  13 

8  12 
7  12 
6  13 


308 

308 

283 
280 
280 
280 
276 
294 
280 
240 
294 
294 

284 

280 

280 

276 

280 

276 

280 

308 

287 

287 

2S2 

276 

276 
280 
280 
287 
294 
294 
294 
294 
294 
294 
294 
280 
287 
280 

277 
294 
280 
294 
294 
280 

285 
301 
276 
294 
294 
280 

294 


280 

276 


135 

70.  52}.  35 

1  D 

Fb 

3  L.  1  Lu 

.A 

180 

341.  17} 

5,000 

IG,  IH 

2  L.  1  I 

Dry 

A 

No 

Yes 

i  bk 

30 

70,521,35,22 

X  35' 

900 

1  H,  1  D. 

1  C 

3  L 

Dry 

A 

.  No 

No 

8,000 

681,  511,  34}, 

301,  17 

221,000 

1  H,  3  G 

Oct 

23  L.  3  M 

Dry 

A 

G,  Oct 

\es 

Yes 

3  Dk 

2  J,  2  W 

6,000 

68.  51,  34,  30 

190,000 

1  S.  1  H 

22  I.  3  M 

Dry 

D 

1  H 

\es 

Yes 

3  Att 

1  C  H 

2,350 

68,  51.  34 

67,000 

1  S 

6  Units 

11  L,  2  1.  2  M.  2  Lu 

Dry 

A 

Ves 

\es 

1  ... 

2  C  H 

25 

70,  521,  35 

1  G.  1  B 

Com 

1  L.  1  I 

Dry 

A 

No 

80 

120 

35.  171 

1,200 

1  G,  1  M 

Fb 

2  L.  1  M 

Dry 

No 

No 

200 

34,  17 

10,000 

1  D 

Tub 

3  L,  1  I.  1  Lu.  1  El 

Dry 

A 

No 

No 

150 

70,  52},  35 

5,000 

1  D 

Fb 

3  L,  1  M 

Dry 

A 

No 

No 

5,270 

34 

2,800 

1  D 

Tub 

5  L,  1  M 

Dry 

A 

1  G  E 

20 

70. 52}.  35. 171 

1,000 

1  D 

Fb 

2  L 

Both 

A 

.  No 

No 

1  G  E 

57 

1  D 

Fb 

3  L 

Dry 

A 

.  No 

No 

(Newsprint  consumption  computed  from  March  1,  1934) 
39  22  X  31  .  1  L  Fb  2  L 


64  33 

30  70.52}, 35. 171 
...  75,  70.  52},  35 


1,000 


1  H 
1  D 
1  D 


R 

Fb 

Fb 


3  L 
3  L 

2  L,  1  I 


Dry  A 


Dry  A 
Dry  A 
Dry  A 


No 

No 

No 


30x44 
32  X  44 


1  C 
1  B 


2,000  1  G 


2  L 
1  L 


Dry  A 
Dry  A 


Dry  A 


No 

No 

No 


1  Wz 


77 

70.521,35,17} 

2,000 

1  D 

Fb 

3  L,  1  M 

A 

.  Yes 

250 

34}.  17} 

8,000 

1  D 

Tub 

5  L.  1  Lu 

Dry 

A 

.  No 

No 

150 

70.  62},  35 

1  D 

Fb 

2  L.  2  I 

Dry 

A 

400 

34.  17 

10,800 

1  D 

Tub 

7  L,  2  Lu 

A 

.  No 

Yes 

2 

Att 

1  Sp 

115 

70. 52},  35. 171 

1,350 

1  D 

Fb 

2  L,  1  1 

Dry 

A 

.  No 

No 

529 

34.  32}.  17 

18,000 

1  D 

Tub 

6  L,  1  1,  1  M 

Dry 

A 

.  No 

Yes 

2 

Att 

1  G  E 

3,100 

68,  51,  34 

G 

10  Units 

24  L.  3  M 

Dry 

A 

1  G 

\es 

Yes 

3 

2  C  H 

68.  51,  34 

2  H 

Twin  Sex 

11  L,  3  1,  2  Lu,  2  El 

Dry 

A 

.  Yes 

No 

4  C  \V 

10 

35  X  44 

600 

1  C 

2  r 

1  L,  1  1 

Wet 

A 

No 

6 

31  x44 

600 

1  B 

Op 

2  L 

Dry 

A 

.  No 

No 

200 

34}.  17} 

600 

1  D 

Tub 

4  L,  1  El 

Dry 

A 

.  No 

Y’es 

2 

1  C  H 

120 

70.  57}.  35. 17} 

1,500 

1  D 

3  L 

A 

.  No 

15 

70,  52},  35. 17} 

1,000 

1  D 

Fb 

2  L.  1  I.  1  Lu 

D 

No 

No 

21 

70,  521.35,17 

400 

1  D. 

B  Fb,  Op 

1  L,  2  I 

Dry 

A 

No 

No 

25 

51.  34.  17 

18,000 

4  L,  2  1.  1  El 

Dry 

A 

1  G 

No 

Yes 

i 

.\tt 

550 

34,  31.  17 

15,000 

1  C  D 

R 

9  L,  1  Lu 

Dry 

A 

.  No 

Yes 

‘  . 

100 

34}.  17} 

1,500 

1  D 

Tub 

4  L 

Dry 

A 

1  D,  Tub  No 

Yes 

2  . 

8 

70,  52},  35 

100 

1  D 

Fb 

3  L,  1  Lu 

Dry 

A 

.  No 

2  D 

Tub 

9  L,  1  M2.  2  Lu 

Dry 

A 

5  Att  . 

950 

34}.  32.  17} 

30,000 

1  D 

Tub 

6  L,  2  I.  2  M,  1  Lu.. . 

Dry 

A 

.  No 

3  ....  1  W 

UTAH 


Brigliam  City... 

Box  Elder  Journal . 

..  7 

12 

280 

12 

301x44) 

250 

1  C 

Fb 

1  L 

A 

Logan . 

Herald-Journal . 

..  8 

12 

294 

96 

70,52},  35] 

4,000 

1  D 

Fb 

2  L,  2  I,  1  Lu 

A 

Ogden . 

Standard-Examiner . 

..  8 

12 

298 

600 

34.  17 

25,000 

2  D 

Tub 

6  L,  2  I,  2  Lu,  1  El 

Dry 

A 

Provo . 

Herald . . 

..  8 

12 

280 

100 

30 

3,000 

1  D 

Fb 

3  L,  1  Lu 

Dry 

A 

Salt  Lake  City. . 

Deseret  News . 

..  8 

12 

280 

67.  50}.  331, 

30.  15 

1  H 

20  L,  1  Lu 

Dry 

A-D 

Tribune  &  Telegram. . . 

...  8 

12 

280 

5,083 

67.  62.  50}. 

331,31 

150,000 

G 

8  Units 

27  L.  1  M,  3  Lu,  1  El 

Dry 

A 

No 


1  G,  8  Cyl  Yes  Yes 


VERMONT 


...  8 

12| 

297 

150 

36}.  18} 

1  H 

4  L 

Dry 

A 

.  No 

...  1  G  E 

Bennington.... 

.  Banner . 

...  7 

13 

287 

80 

70,' 52}' 

1,200 

1  C  D 

4  L 

Dry 

A 

.  No 

No 

Brattleboro .... 

Reformer . 

...  8 

12 

287 

56 

70.  52},  35 

1,789 

1  D 

5  L,  1  Lu 

Dry 

.  No 

...  1  D  I 

Burlington .... 

.  Free  Press . 

...  8 

12 

308 

650 

68,  34.  17 

15,000 

1  H 

7  L 

Dry 

A 

.  No 

...  2  C  H 

125 

33},  16} 

2,900 

1  D 

Tub 

5  L 

Wet 

D 

...  1  C  H 

Montpelier .... 

.  .Argus . 

'..  7 

13 

280 

Rutland . 

.  Herald . 
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EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL  TABLES  ON  PRECEDING  PAGES 

Printing  Presses 

A.T.F. — American  Type  Founders 

C.D. — Cox-Duplex 

H.H. — Huber-Hodgnian 

Pr. — Premier 

B. — Babcock 

Cr. — Cranston 

Howe — Howe 

S. — Scott 

B.S.—  Bagley-Sewell 

Cam. — Campbell  Drum 

K. — Campbell  2-rev. 

S.B. — Seymour-Bauer 

BuL— Bullock 

Cin. — Cincinnati 

Kid. — Kidder 

Stz. — Stonemetz 

C. — Cottrell 

D.-  Duplex 

L. — Lee 

Sw. — Swink 

Cb. — Claybourn 

G*— Oos8 

M.— Miehle 

Tp. — Thompson 

Cen. — Century 

H.— Hoe 

O.S. — Ostrander-Seymour 

W. — Whitlock 

Ct. — Cox-o-T  ype 

H.P. — Hoe-Pancoast 

P. — Potter 

Wd. — Wood 

Printing  Press 

Types 

A.B. — Angle  Bar 

De. — Decuple 

Op.  -Optimus 

Sim. — Simplex 

Ac. — Acme 

Dk. — Deck 

Pn.— Pony 

SI. — Straightline 

Alt. — Attacbment 

Fb. — Flatbed 

Qu. — Quadruple 

S.K. — Speed  King 

Com.— Comet 

Fnt.— Fountain 

K. — Rotary 

S.S. — Superspeed 

D. — Drum 

Jr. — Junior 

S. — Standard 

Tub. — Tubular 

D.S. — Double  Sextuple 

Met. — Metropolitan 

S.D. — Super-Duty 

Qui. — Quintuple 

D.O.— Double  Octuple 

Mu. — Multi-unit 

S.R. — Semi-Rotary 

Ct. — Unit-type 

4d. — Four  Deck 

Oct. — Octuple 

Sex. — Sextuple 

W. — Web 

Composing  Room 

Equipment 

EL — Elrod  Caster 

L2 — Mergenthaler  Slug  Caster 

Lu. — Ludlow  Typograph 

M2 — Monotype  Material-Making 

I. — Intertype 

Lg. — Linograph 

M. — Monotype 

Machine 

L. — Mergenthaler  Linotype 

Th. — Thompson  Type-Caster 

Press  Drive  and  Control  Equipment 

A.C. — Allis-Cbalmers 

E. — Edwards 

Kl.— Kimble 

R.M. — Robbins  &  Myers 

C. — Cline 

F.M. — Fairbanks-Morse 

L.B. — Link  Belt 

Sm. — Simplex 

C.H. — Cutler-Hammer 

G. — Goss 

M.  -Monitor 

Sp. — Sprague  (G.  E.) 

C.W.— Cline-Westinghouse 

G.E. — General  Electric 

N.W. — Northwestern 

W. — Westinghouse 

Cy. — Century 

H.— Hoe 

R. — Reliance 

W.E. — Western  Electric 

Dd. — Duplex  Direct  Drive 

J. — Jenney 

Rd.-  Richmond 

Wg. — Wagner 

Dsm. — Duplex  Slow  Motion 

K.— Kohler 
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Kelly’’ — Press  With  War  Record — 


Being  JJsed  in 

A  WAR  veteran  which  has  never 
asked  a  bonus  has  been  discovered 
in  the  plant  of  the  Carleton  Printing 
Co.,  San  Antonio,  where  the  veteran 
is  doing  service  in  peacetime  similar 
to  that  performed  under  fire  on  the 
Argonne  front. 

This  veteran  is  an  inanimate  one — 
a  printing  press — whose  war  record  on 
file  with  the  War  Department  per¬ 
haps  lists  the  veteran  as  “B  Kelly 
No.  645.” 


San  Antonio  Plant 

motor,  it  did  service  on  the  battle 
front. 

Along  with  other  serviceable  equip¬ 
ment,  the  press  was  shipped  back  to 
this  country  after  the  armistice. 
Stored  in  a  warehouse  at  Fort  Sam 
Houston,  it  was  almost  forgotten. 
After  fire  swept  the  warehouse  the 
press  was  bought  at  an  army  salvage 
sale  by  Carleton  and  reconditioned. 


NEW  YORK  PRINTERS  MEET 


This  B  type  Kelly  press — an  auto¬ 
matic  cylinder  machine  designed  es¬ 
pecially  for  commercial  book  printing 
and  the  like — turned  out  military  maps 
and  orders  in  France  during  the  hos¬ 
tilities  that  ended  in  1918.  As  learned 
by  G.  Lee  Carleton,  the  press  was  taken 
from  Hoboken,  N.  J.,  with  the  first 
contingent  of  American  troops  to  Bor¬ 
deaux,  an  American  base.  Mounted  on 
a  truck  and  driven  by  the  truck’s 


Empire  Typographical  Conference 
Elects  Greelis  President 

The  Empire  Typographical  Confer¬ 
ence  closed  its  semi-annual  convention 
in  Utica,  N.  Y.,  Sunday,  Oct.  21,  with 
the  election  of  David  A  .Greelis,  Sche¬ 
nectady,  as  president,  to  succeed  John 
W.  Gerstner,  Utica,  and  the  choice  of 
Binghamton  as  the  site  of  the  next  con¬ 
ference  in  April. 


Other  officers  elected  were:  First 
vice-president,  William  T.  Landback, 
Elmira  (re-elected) ;  second  vice-presi¬ 
dent,  Lewis  W.  Farrington,  Oneida  (re¬ 
elected)  :  third  vice-president,  Claude 
L.  S.  Agate,  Rochester ;  fourth  vice- 
president,  George  Baker,  Rome;  fifth 
vice-president,  Leslie  Chandler,  Ithaca ; 
secretary-treasurer,  Basil  Hillman,  Ni¬ 
agara  F'alls  (reelected). 


GOOD-WILL  DINNER  IN  S.  F. 

Employing  Printers  Are  Hosts  to 
National  Union  Executives 

In  tribute  to  the  long  years  of  un¬ 
broken  friendly  relations  between  em¬ 
ployer  and  employe  in  the  local  print¬ 
ing  trades,  the  San  Francisco  Printers 
Board  of  Trade  gave  a  dinner  Sept. 
27  at  the  Commercial  Club  to  distin¬ 
guished  national  leaders  of  their  em¬ 
ployes’  unions  who  had  arrived  to  at¬ 
tend  the  American  I'ederation  of  I-alx)r 
annual  convention.  Every  craft  of  the 
allied  local  organizations  was  well 
represented. 

Frank  T,  Ablxjtt,  Jr.,  of  Sunset 


Press,  as  chairman,  introduced  Dr.  J. 
C.  Geiger,  City  Health  Officer,  repre¬ 
senting  Mayor  Angelo  J.  Rossi,  in  a 
welcome  to  the  honored  guests.  Clay 
Miller,  past  president,  spoke  for  the 
San  Francisco  Chamber  of  Commerce 

Then  in  turn  came  Charles  P.  How¬ 
ard,  president  of  the  International  Ty¬ 
pographical  Union;  John  B.  Haggerty. 
])resident  of  International  Brotherhewd 
of  Bookbinders,  and  William  H.  Mc¬ 
Hugh,  vice-president,  substituting  for 
Major  George  L.  Berry,  of  the  In¬ 
ternational  Printing  Pressmen’s  and 
.\ssistants’  Union. 

President  Howard,  lauded  the  amic¬ 
able  relations  between  San  F'rancisco 
printers  and  their  employers  whidi 
liave  existed  for  more  than  20  years 
and  emphasized  importance  of  collec¬ 
tive  bargaining  as  a  recovery  factor. 

L.  A.  Ireland,  NRA  code  director 
of  the  commercial  printing  industry  and 
secretary  of  the  S.  F.  Printers  Board 
of  Trade,  spoke  for  that  organization 

Frank  Morrison,  for  38  years  secre 
tary  of  the  -American  Federation  oi 
Lalior,  was  the  final  speaker. 
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STAFF  HONORS  SCHUYLER 


Scroll  presented  Mr.  Srhu>ler  by  his 
associates. 


& 


!  iggL 


Associates  on  the  .wrc  York 

Times  last  month  paid  their  re¬ 
spects  to  Frederick  J.  Schuyler,  day 
foreman  of  the  composing  room,  on  his 
completion  of  40  years  of  continuous 
service  with  the  paper.  A  scroll  bear¬ 
ing  the  signatures  of  .\dolph  S.  Ochs, 
the  publisher,  and  other  members  of  the 
Times  organization  was  presented  Mr. 
Schuyler. 

When  he  entered  the  employ  of  the 
Times  Sept.  14,  1894,  as  a  copy  boy  in 
the  city  room,  the  paper  was  published 
at  41  Park  Row.  Si.\  months  later  he 
was  transferred  to  the  composing  room 
as  a  printer’s  devil.  He  became  a  jour¬ 
neyman  printer  in  1902.  For  many 
years  he  was  in  ciiarge  of  the  roto¬ 
gravure  sections  of  the  Times,  the  first 
new  spaper  to  publish  such  sections,  and 
in  January,  1927,  succeeding  Charles  I. 
Willey  as  day  foreman. 

Mr.  Schuyler  helped  move  the  com¬ 
posing  nxmi  twice,  first  when  the  Times 
moved  from  Park  Row  to  its  Times 
Square  building,  in  1905,  and  then  when 
it  moved  into  its  present  home,  The 
Times  Annex,  229  West  43rd  street,  in 
1913.  He  helped  with  the  fir.st  issue 
of  the  Aniitilisf  in  1913  and  of  Current 
History  in  1914. 


FRED  GAGE  REELECTED 

Fred  W.  Gage,  president  of  the  Gage 
Printing  Com])any,  Battle  Creek,  Mich., 
was  reelected  first  vice-president  and 
chairman  of  the  national  code  author¬ 
ity  for  the  International  .Association  of 
Electrotypers  and  Stereotypers  at  the 
annual  convention  at  Fort  Shelby  Hotel, 
Detroit,  recently.  Harry  G.  HoT,  of 
Chicago,  was  reelected  president,  and 
Washington,  D.  C.,  was  chosen  as  the 
site  for  the  1935  convention.  Mr.  Gage, 
at  the  annual  banciuet,  was  presented 
with  a  monogramed  gold  watch  in 
recognition  of  his  work  as  code  author¬ 
ity  chairman. 


LOS  ANGELES  GROUP  ELECTS 

George  W.  Smith,  of  the  Typograph¬ 
ical  Service  Company,  Los  .-Angeles,  was 
elected  president  of  the  Los  Angeles 
Club  of  Printing  House  Craftsmen  at 
a  meeting  held  recently  at  the  Ix)s  An¬ 
geles  branch  of  the  Intertype  Company. 
Following  the  business  session  the  mem¬ 
bers  and  guests  witnessed  a  showing  of 
the  film,  “Intertype  Steps  .\head.”  Two 
hundred  members  and  guests,  represent¬ 
ing  newspaper  and  commercial  shops 
from  Long  Beach,  Santa  Barbara,  San 
Bernardino,  Redlands,  Riverside,  and 
other  nearby  cities,  attended  the  meet¬ 
ing. 


COLORTYPE  SALES  UP 

.American  Colortype  Company’s  sales 
■or  the  September  quarter  were  $1,- 
450,510,  as  compared  with  $1,186,387 
■n  the  third  quarter  of  1933,  or  an  in¬ 
crease  of  22.2  per  cent.  Sales  for  the 
une-month  period  amounted  to  $4,468,- 
'65,  against  $3,695,225  in  the  first  nine 
months  of  last  year,  or  an  increase  of 
^>•9  per  cent. 


BETTER  CONDITIONS  PREVAIL 


Patterson  Sees  More  Optimistic  Spirit 
Among  Publishers 

“Business  conditions  generally  are 
better,”  said  Walter  B.  Patterson,  di¬ 
rector  of  agencies  of  the  Mergenthaler 
Linotype  Company,  who  has  returned  to 
New  A’ork  after  a  three-month  sur¬ 
vey  that  carried  him  through  the  far 
western  states  from  Mexico  to  Canada 
and  who  per.sonally  interviewed  more 
than  150  publishers  and  printers. 

“Publishers  agree  that  their  volume 
is  still  far  from  the  high  pre-depres¬ 
sion  days,”  Mr.  Patterson  said,  “but  al¬ 
most  without  exception  they  report  a 
general  upward  trend  which  surpasses 
conditions  of  a  year  ago. 

“My  interviews  prove  to  me,  most 
conclusively,  that  we  are  moving  in  the 
right  direction,  even  though  not  as 
rapidly  as  we  would  like.  The  feeling 
reflected  appears  to  be  that  of  expeecta- 
tion  rather  than  mere  hope.” 


BONUS  SYSTEM  INSTALLED 

The  Grand  Raf'ids  Herald  has  in¬ 
stalled  a  bonus  system  in  its  composing 
room,  employes  of  which  were  recently- 
given  a  12  cents  an  hour  raise.  The 
Herald  is  also  paying  all  employes  five 
per  cent  monthly  on  salary  cuts — made 
during  the  year  1933.  The  Herald 
issued  a  32-page  supplement  Sunday, 
■Sept.  23,  as  a  50th  anniversary  number. 
Twelve  pages  were  devoted  to  famous 
front  pages  on  the  occasion  of  out¬ 
standing  events  and  the  remaining  20 
pages  to  articles  written  by  the  staff 
on  Grand  Rapids  through  the  half  cen¬ 
tury. 


PRINTER  ON  TAX  BOARD 

John  L.  Sessler,  .secretary  of  the  Fort 
Wayne  (Ind.)  Typographical  Union, 
has  been  appointed  chairman  of  the 
Allen  County  Tax  Adjustment  board, 
have  jurisdiction  over  all  tax  levies  in 
Fort  Wayne  and  Allen  county.  It  is 
the  second  time  Mr.  Sessler  has  held 
this  important  post. 


SPACE- 

BUYERS 

Wont  cleun,  clear  cut  print¬ 
ing  in  the  space  they  pay  for. 

Satisfy  them  by  using 

MORLEY 

MATS 

Stereotypers,  too,  appre¬ 
ciate  their  moderate 
moulding  pressure,  wliich 
protects  type  and  pro¬ 
longs  life  of  moulding 
blankets . .  .and  pressmen 
like  their  clean-printing 
qualities. 

.  .  .  all  of  which,  of 
course,  means  larger  prof¬ 
its  for  the  publisher. 

Samples?  Gladly! 

MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  Ne-w  Hampshire 
New  York  Office,  46  East  11th  Street 


Lamination 

The  outer  skin  or  wall  of  any  cast¬ 
ing  has  greater  strength  than  the 
internal  portion.  A  series  of  castings 
together  have,  therefore,  a  greater 
strength  than  one  casting^of  the  same 
aggregate  size,  as  everyone  famil¬ 
iar  with  castings  knows. 

The  same  principle  holds  good 
with  slugs.  Sidewalls  add  to  strength. 
This  explains  the  remarkable  man¬ 
ner  in  which  Ludlow  composition 
has  been  proved  to  stand  up  under 
great  pressure  in  stereotyping. 

Look  at  the  enlarged  view  above, 
showing  the  end  of  a  36-point  slug 
with  two  12-point  slugs  of  underpin¬ 
ning.  There  are  six  side  walls  to  con¬ 
tribute  strength,  instead  of  two. 

Actual  experience  in  the  compos¬ 
ing  rooms  of  many  great  metropol¬ 
itan  newspapers  using  dry  mats 
under  high  pressure  has  shown  that 
this  is  so,  having  found  that  Ludlow 
composition  really  stands  up. 

And  composition  that  does  not 
stand  up  is  “not  worth  the  powder  to 
blow  it  up”  in  any  newspaper  com¬ 
posing  room! 

If  your  display  lines  are  going 
down,  test  out  some  Ludlow  compo¬ 
sition  without  delay. 

Ludlow  Typograph  Go. 

2032  CLYBOURN  AVENUE,  CHICAGO 


Set  in  Ludlow  Karnak  Medium  and  Karnak  Black 
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PRODUCTION  COSTS  OF  HANDBILLS 
UNDER  CODE  ARE  ANALYZED 

Jobs  Done  Heretofore  on  Rule  of  Thumb  Basis  Must  Now  Be 
Produced  on  Basis  of  Actual  Costs — Various  Elements 
Entering  Into  Job  Dissected 
By  CHARLES  R.  BUTLER 


During  recent  years  both  the 
chain  store  and  the  local  merchant 
have  been  making  increasing  use  of 
newsprint  circulars  as  an  auxiliary  to 
newspaper  advertising.  Sometimes  the 
circular  (known  as  “handbill”  to  some, 
as  “broadside”  to  others)  is  wholly  a 
reprint  of  a  newspaper  advertisement 


of  one,  two  or  more  pages.  More 
often  it  is  partially  a  reprint ;  and  in 
many  instances  it  consists  entirely  of 
matter  which  does  not  appear  in  the 
newspaper. 

In  most  communities  it  is  the  news¬ 
paper  to  which  the  merchant  must  turn 
for  the  prompt  production  of  these 
newsprint  circulars  in  the  quantities 
required. 

With  the  advent  of  the  Graphic  Arts 
Code  has  come  the  question  of  pro¬ 
duction  costs.  There  are  grounds  for 
questioning  the  contention  that  such 
circulars,  (particularly  those  reprinted 
wholly  from  newspaper  advertisements) 
are  commercial  printing.  If  they  are, 
and  therefore  subject  to  the  trade  prac¬ 
tice  provisions  of  the  Graphic  Arts 
Code,  we  then  face  the  problem  of  de¬ 
termining  the  cost  of  their  production 
in  a  newspaper  plant. 

The  Graphic  .^rts  Code  provides  for 
“principles  and  methods  of  cost  finding.” 
The  printing  industry  has  accepted  the 
principles  and  methods  developed  by 
the  United  Typothetae  of  America,  us¬ 
ing  the  productive  hour  as  the  standard 
unit  of  production,  and  including  in  the 
all-inclusive  cost  of  that  hour  the  fol¬ 
lowing  :  direct  labor ;  factory  expense ; 
administrative  and  selling  expense ; 
st(xk  storage  and  handling;  packing, 
shipping  and  delivery. 

The  all-inclusive  cost  per  chargeable 
hour  (which  is  the  productive  hour) 
is  found  by  dividing  the  total  cost  of  a 
department  (including  all  overhead 
items)  by  the  number  of  productive 
hours  in  that  department.  The  pro¬ 
ductive  hour  in  machine  operations  is 
based  upon  the  machine  and  not  upon 
the  employe. 

Composing  Room  Costs 

Composing  room  costs  of  daily  news¬ 
papers  are  seldom  figured  by  the  above 
method.  The  more  usual  practice  is  to 
figure  them  on  a  per  column  or  per 
page  basis,  and  without  the  administra¬ 
tive  and  sales  costs  included.  With 
these  administrative  and  sales  costs 
added,  the  average  composition  costs 
of  a  newspaper  advertising  page  will 
run  about  $24  in  a  plant  having  an 
80c  hourly  wage  rate,  and  about  $30 
in  a  plant  having  a  dollar  hourly  wage 
rate.  This  coincides  with  the  $30  fig¬ 
ure  accepted  as  standard  by  one  group 
of  printers  specializing  in  circular  work, 
and  who  arrive  at  their  figures  by  the 
“productive  hour”  basis.  Their  “pro¬ 
ductive  hour”  cost  on  Linotype  ma¬ 
chines  is  $3.50;  on  hand  and  Ludlow 
composition,  $3.00 

Press  Room  (Tosts 

The  elements  entering  into  the  costs  of 
operating  a  newspaper  press  for  a  given 
period  are  readily  ascertained.  When 
divided  by  the  number  of  productive 


hours  for  that  period,  the  result  is  the 
productive  hour  cost. 

The  average  newspaper  of,  say,  25,000 
circulation,  probably  uses  its  press  for 
about  three  productive  hours  per  day, 
or  75  per  month.  On  this  ^sis,  in  an 
average  plant  the  all-inclusive  cost  of 
a  productive  hour  figures  out  about  as 


follows  for  a  32-page  press : 


Per 

Per 

Month 

Hour 

Depreciation  . 

$150.00 

$2.00 

Rent  and  Heat . 

37.50 

.50 

Insurance  . 

13.50 

.18 

Light  . 

11.25 

.15 

Power  . 

120.00 

1.60 

Supplies,  Rollers,  etc.... 

31.50 

.42 

Compensation  Insurance.. 

7.50 

.10 

.Administration  and  Sales 
Costs  . 

sOO.OO 

5.33 

Wages  . 

640.00 

$10.28 

8.52 

Stereotyping 

Costs 

$18.80 

In  the  stereotype  room,  because  of 
the  varied  character  of  the  operations, 
it  is  deemed  advisable  to  use  the  man¬ 
hour  rather  than  the  machine-hour. 
In  a  plant  fairly  representative  of  the 
average  we  arrive  at  a  productive  hour 
cost  as  follows,  based  on  500  prodiu.- 


tive  man-hours  per  month: 


Per 

Month 

Depreciation  . 

.  $40.00 

Rent  and  Heat 

.  30.00 

Insurance  ... 

.  2.70 

Compensation 

Insurance..  8.20 

Light  . 

Fuel  (Gas)  . 

.  98.00 

Supplies  . 

Materials  . . . . 

.  60.00 

Administration 

and  Sales 

Costs . 

.  435.00 

Wages  . 

$1,618.60 

The  figures  are  based  on  use  of  melt¬ 
ing  pot,  casting  box,  shaver  and  trim¬ 
mer.  Where  an  autoplate  is  used,  the 
costs  will  vary  somewhat  from  these 
figures. 

Reduced  to  a  per  plate  liasis,  the 
above  figures  will  result  in  a  basic 


cost  of  from  $1.60  to  $2.00  per  plate. 

The  figures  given  here  are  purely 
illustrative.  The  publisher  should  sub¬ 
stitute  for  them  his  own  figures,  bear¬ 
ing  in  mind  always  that  not  aU  hours 
paid  for  are  “productive  hours.” 

Materials 

To  the  above  production  costs  must 
l)e  added  the  cost  of  newsprint  and 
ink. 

Estimating 

.■\ssuming  a  composition  cost  of  $30 
per  page,  a  press  hour  cost  of  $20  and 
a  cost  of  $2  per  stereotype  plate ;  news¬ 
print  (32-pound  basis)  at  2‘/2  cents  per 
pound,  delivered  in  the  pressroom,  and 
black  news  ink  at  3  Vi  cents  per  1,000 


pages,  we  can  estimate  the  cost  of  10,- 
0(X)  4-page  newsprint  circulars,  all  new 
matter,  no  pickup,  as  follows : 


Paper  (640  lbs.  at  2*,4c) .  $16.00 

Stock  handling  .  .80 

Composition  (4  pages  at  $30.00) -  130.00 

Plates  (two  sets  at  $2.00  per  plate)  16.00 

Lock  on  plates  (%  hour) .  7.50 

Placing  rolls  (newsprint) .  .70 

Press  running  (•'Xt  hour) .  12.50 

Ink  .  1.40 

Total  Cost  .  $174.90 


Where  part  or  all  of  the  circular  is 
pickup,  a  deduction  of  $30  per  page 
should  be  made;  and  where  the  news¬ 
paper  plates  are  used,  necessitating  no 
stereotyping,  a  deduction  of  $2  per 
plate  should  be  made  for  them.  Hence, 
It  the  above  circular  were  run  entirely 
from  standing  plates,  the  cost  would 
total  only  $38.90. 

The  boxed  schedule  printed  herewith 
is  submitted  by  one  Graphic  Arts  group 
as  constituting  a  fair  selling  price  for 
these  circulars,  the  prices  being  10  per 
cent  above  estimated  costs. 


E.  G.  VOIGHT  RE-ELECTED 

The  Wisconsin  and  Upper  Michigan 
Master  Printer  Zone  federation  at  its 
annual  meeting  at  Oshkosh,  Wis.,  re¬ 
cently,  reelected  all  officers.  They  are: 
Elmer  G.  Voight,  Racine,  president;  F. 
S.  Brandenburg,  Madison,  vice-presi¬ 
dent;  E.  F.  Schmidt,  Milwaukee,  re¬ 
cording  secretary;  Frank  H.  Miller, 
Racine,  treasurer,  and  Gerald  Andrews, 
Racine  Zone  manager.  Otto  F.  Berner, 
Antigo;  R.  E.  Thickens,  Menasha;  W. 
H.  Dixon,  Escanaba;  David  Murray, 
Ashland,  and  Harry  F.  Johnson,  Eau 
Claire,  make  up  the  board  of  directors. 


’stimiTh 


JAMES  WILLIAM  THOMAS 

J{empaperJrchitfctuirc?C/ufinfenn(f 


COST  TABLE  FOR  CIRCULARS 


Double  Truck,  32  x  33  sheet  printed 

2  pages  one  side . 

4  Page  Tabloid —  2  Page  Standard 
8  Page  Tabloid —  4  Page  Standard 
12  Page  Tabloid —  6  Page  Standard 
16  Page  Tabloid —  8  Page  Standard 
20  Page  Tabloid — 10  Page  Standard 
24  Page  Tabloid — 12  Page  Standard 
32  Page  Tabloid — 16  Page  Standard 
40  Page  Tabloid — 20  Page  Standard 
48  Page  Tabloid — 24  Page  Standard 
56  Page  Tabloid — 28  Page  Standard 
64  Page  Tabloid — 32  Page  Standard 
Reprints  from  Standing  Form  : 
page  or  $16.50  for  each  tabloid  page 


Xo. 

Plates 

-Addn'l 

1. 

Addn’l. 

Cast 

5,000 

10,000 

15,000 

20,000 

25,000 

lOOO’s 

.  50,000 

75,000 

100,000 

1000 

1  s. 

4 

101. 

.25 

113.95 

126.60 

142, 

.05 

157. 

.60 

3, 

.09 

234 

,85 

312.15 

389. 

.40 

2 

.84 

4 

96, 

.65 

104.70 

112.80 

123 

.65 

134 

.50 

2 

.17 

188 

.65 

242.85 

297, 

,00 

1 

.92 

8 

179, 

,25 

192.40 

205.55 

221 

.45 

237. 

,30 

3. 

.18 

316 

.80 

396.25 

475. 

,75 

2 

.90 

12 

260. 

.75 

278.95 

297.15 

318. 

.00 

339. 

10 

4. 

19 

443. 

.85 

548.65 

653. 

,40 

3. 

.92 

16 

341. 

70 

365.00 

388.25 

414. 

.25 

440. 

,25 

5, 

,20 

570. 

.35 

700.45 

830. 

,50 

4, 

.93 

20 

422, 

.70 

451.00 

479.30 

510. 

.40 

541. 

50 

6. 

,21 

696. 

.85 

852.25 

1,007. 

.00 

6. 

.21 

12 

479. 

20 

515.20 

556.60 

598. 

.05 

639. 

50 

8. 

.29 

846. 

70 

1,021.75 

1,208. 

35 

7, 

.41 

16 

630, 

.65 

676.05 

727.00 

777, 

.90 

828. 

.85 

10 

.19 
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UNION  MARKS  75TH  YEAR 

800  Wisconain  Printer*  Attend  Meet¬ 
ing  In  Milwaukee 

Celebrating  the  Milwaukee  union’s 
75th  birthday  anniversary  in  conjunc¬ 
tion  with  the  annual  meeting,  more  than 
800  union  printers  from  all  sections  of 
Wisconsin  were  in  attendance  at  the 
recent  14th  annual  convention  of  the 
Wisconsin  Typographical  conference  as 
guests  of  the  Milwaukee  organization. 
Business  and  social  events  were  both 
held  at  the  Eagles  Club. 

All  officers  of  the  group  were  re¬ 
elected.  They  are :  Harry  Collins, 
Madison,  president;  Emil  Herges,  She¬ 
boygan,  vice-president ;  Frank  J.  Zim¬ 
merman.  Milwaukee,  secretary-treas¬ 
urer. 

Two  resolutuions,  one  demanding  that 
all  printing  of  the  state  of  Wisconsin 
go  to  union  printers  and  the  other  urg- 
ing  stricter  regulations  for  apprentices, 
were  approved. 

More  than  1,000  persons  attended  the 
banquet  and  dance  celebrating  the  Mil¬ 
waukee  union’s  anniversary.  Speakers 
at  the  banquet  included  Otto  Hauser, 
representing  Mayor  Hoan;  John  Keat¬ 
ing,  representing  the  daily  newspaper 
publishers;  William  Metzger  of  the 
Typothetae  regional  association;  Her¬ 
man  Seidel,  secretary  of  the  Federated 
Trades  council ;  (John  J.  Handley,  secre¬ 
tary  of  the  Winconsin  State  Federation 
of  Labor) ;  president  Collins,  and  A.  L. 
Guis,  president  of  the  Milwaukee  union. 
Paul  Grummer  was  program  chairman 


MATRIX  DEPARTMENT  OUTING 

The  matrix  department  of  the  Mer- 
genthaler  Linotype  Company  staged  an 
outing  and  turkey  barbecue  at  Liberty 
Grove  near  Babylon.  Long  Island,  Sat¬ 
urday,  Sept.  22.  W.  Truesdell,  super¬ 
intendent  of  the  department,  was  assisted 
in  planning  the  outing  by  Frank  Norton, 
Edward  Brock,  George  Gabhardt, 
Frank  Sanders,  John  Quadt  and  Henry 
R.  Hochuli,  all  members  of  the  same 
department. _ 

N  EW 

GOSS 

MATRIX  ROLLER 

•  SAVES  TIME 

•  MAKES  BETTER  MATS 

•  BUILT  TO  LAST 


Investigate  the  many  exclusive  fea¬ 
tures  of  the  Goss  Matrix  Roller  No.  45S — 
check  it  point  by  point  for  efficiency, 
economy,  ease  of  operation  and  smoother 
performance — learn  the  advantages  of  its 
flexible  drive  on  impression  cylinder  .  .  . 
easy  impression  adjustment  .  .  .  handy 
electric  push  button  control  .  .  .  direct- 
geared  two-speed  motor  drive  .  .  .  and 
one-piece  base. 

Note  that  the  impression  cylinder  is 
12  inches  in  diameter — the  largest  on  any 
roller  except  the  Goss  Giant,  which  is  an 
extra  heavy  duty  machine  designed  for 
extreme  requirements  of  metropolitan 
newspapers.  Constant  alignment  of  cylin¬ 
ders  and  other  working  parts  assured.  No 
end  frames  to  interfere  with  close  work. 
Write  today  for  complete  details. 
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faducah  Sun-Democrat  Now  Housed 


In  Two-Story  Brick-and-Steel  Home 


New  building  now  occupied  by  tbe  Paducah  (Ky.)  Sun  Democrat. 


PRONOUNCED  by  experts  to  be  one 
lof  the  best-designed  newspaper  of- 
ices  in  the  South,  the  Paducah  (Ky.) 
i'uii-Democrat  has  moved  into  its  new 
1  me— a  modern,  two-story,  brick  and 
j  eel  structure.  The  new  building  af¬ 
fords  twice  as  much  space  as  former 
quarters.  Plans  were  drawn  by  S. 
j^ester  Daly. 

i  Measuring  54  feet  in  width,  the  build- 
jig  stands  in  the  center  of  a  94-foot  area 
being  Kentucky  avenue.  The  building 
i  roper  runs  back  125  feet,  leaving  a 
;  jrge  space  in  the  rear  for  loading  pur- 
;  OSes.  An  18-foot  driveway  encircles 
!  he  plant.  Entrances  are  provided  on 
[fll  four  sides,  making  for  convenience 
Lnd  speed  in  handling  everything  con- 

Iected  with  a  newspaper,  from  the 
mallest  news  item  to  the  heaviest  roll 
1  paper. 

The  plant  is  constructed  entirely  of 
reel,  concrete  and  brick.  More  than 
alf  the  outside  area  consists  of  glass 
1  steel  sash,  permitting  an  adequate 
'  mount  of  light  and  air.  Ventilation  is 
1  irther  aided  by  installation  of  escapes 
the  ceiling  and  a  blower  system  for 
5  joling  the  building  in  warm  weather. 
Ji  winter,  this  system  is  used  for  hea.t- 
'g  purposes  and  is  regulated  by  thermo¬ 
stats.  which  maintain  a  temperature 
J.ithiii  two  degrees  of  that  set  on  the 
jj-^ulators.  Particular  care  was  taken 
placing  the  blowers  so  that  no 
I'rafts  or  discomforts  would  be  occa- 
f  ‘oned.  All  mechanical  departments 
I'e  equipped  with  the  vacuum  vapor 
f .  .stem. 

f'j  Offices  and  the  editorial  department, 
well  as  the  spacious  lobby  are  sup- 
pj'ied  with  steam  radiators.  The  plant 
lias  its  own  boiler  room.  In  keeping 
[j  ith  the  architect’s  plans,  everything 
f?quired  by  the  newspaper  is  contained 

i:  "ider  one  roof,  even  to  the  storage 
-jtn  which  shelters  three  carloads  of 
■sper. 

Specially  constructed  office  equipment 
•jeets  the  patron  upon  entering  the 
jbby.  The  fixtures  are  all-steel,  of 
Mrk  green  color.  To  the  left  is  the 
[jsiness  manager’s  quarters,  in  the 
;  ^ter  the  circulation  division,  and  to 
I  right  the  advertising  department. 
■  Tie  steel  counters  and  numerous  desks 
fid  records  often  scattered  over  the 
^smess  office.  Large  plate  glass  win- 
3ws  and  white  walls  and  ceiling  render 
j  “tificial  lighting  unnecessary.  Imme- 
=ately  back  of  the  business  office  are 
'  ^  file  rooms  and  other  depositories, 
asily  accessible. 

The  editorial  room  and  private  office 
« the  business  manager  may  be  reached 
trough  the  front  or  main  entrance,  or 
^  a  large  door  on  the  east  side.  Wide 
»ps  lead  up  the  stairway,  broken  by 
<  landing  giving  a  view  of  the  Ohio 


river  a  hundred  yards  away.  To  the 
right  on  the  second  floor  is  the  edi¬ 
torial  room. 

A  glass-encased  room  holds  the  tele¬ 
types  and  other  newsgathering  ma¬ 
chines.  Directly  back  and  adjoining 
the  newsroom  is  the  large  composing 
room,  and  connecting  the  two  are  the 
proofdesks.  The  arrangement  of  these 
desks  is  most  desirable,  for  while  the 
proofreaders  are  in  the  composing  room 
the  sliding  windows  looking  into  the 
editorial  room  make  that  department 
equally  near  and  convenient. 

At  the  immediate  right  of  the  edi¬ 
torial  room  are  the  secretary’s  quarters 
and  reception  room,  and  the  office  of 
Elliott  C.  Mitchell,  general  manager. 
The  latter  has  paneled  walls,  tinted 
brown  and  blending  into  darker  tones. 
The  woodworking  is  light  oak,  even  to 
the  hardwood  floor. 

Almost  half  the  second  floor  is  oc¬ 
cupied  by  the  composing  room.  It  is 
L-shaped  with  eight  typesetting  ma¬ 
chines  strung  across  the  rear  and  west 
side. 

The  pressroom  on  the  ground  floor 
offers  an  example  of  efficiency  equal 
to  that  of  other  departments.  Unlike 
the  composing  room,  which  is  painted 
a  cream  color  except  for  a  five-foot 
gray  border  along  the  lower  walls,  it 
is  finished  in  darker  tones.  The  mail¬ 
ing  department  is  next  to  the  press  on 
one  side  and  a  short  distance  away  are 
long  counters  for  the  carrier  boys. 
Each  carrier  has  a  space  for  bundling 
his  papers  before  starting  on  his  route. 
Individual  lockers  like  those  in  other 
mechanical  departments  are  provided 
for  employes. 

Otto  Ruthenberg  is  superintendent  of 
the  mechanical  departments,  which  are 
equipped  with  smooth-running  machin¬ 
ery  of  the  latest  type.  The  plant  is 
electrified  in  every  sense  of  the  word, 
even  to  the  melting  pots  on  the  battery 
of  tvpesetting  machines  and  slug  casters. 

The  Sun-Democrat  is  owned  and 
operated  by  Paducah  Newspapers,  Inc. 
Established  60  years  ago,  the  paper  is 
the  outgrowth  of  numerous  mergers. 
It  is  influential  in  the  state  and  has 
known  many  prominent  newspapermen, 
among  them  Irvin  S.  Cobb,  who  spent 
eight  years  on  its  editorial  staff. 

Joe  O.  LaGore.  managing  editor, 
has  held  that  post  for  the  last  four 
years. 

W.  P.  Paxton  is  president.  J.  L. 
Roth,  business  manager,  and  E.  H. 
Mammen,  advertising  manager. 


400  PAPERS  USE  EXCELSIOR 

Nearly  400  newspapers  in  24  coun¬ 
tries  are  now  using  Linotype  Excelsior, 
the  new  newspaper  body  face,  according 
to  the  latest  issue  of  The  Linotype  News. 


ALWAYS  UNIFORM 


^  COHERE  is  a  Wood 
Dry  Mat  to  meet 
your  particular 
requirements  as 
to  ease  in  mold¬ 
ing,  speed  in  han¬ 
dling,  sharpness 
of  detail  in  type 
and  cuts,  quality 
of  casts,  and  gen¬ 
eral  satisfaction. 


Stereotype  Accessories 

Scorchers 

Mat  Storage  Boxes 
Cork  Molding  Blankets 
Felt  Molding  Blankets 
Rubber  Molding  Blankets 
Molding  Boards 
Packing  Felt 
No.  64  Parting  Powder 


FLONG  CORPORAnON 

HOOSICK  FALLS,  N.Y. 
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IJSF  OP  OOI  O  OATHOOP  Tl  IRP  HAII  PO  Brigham  Young  University  at  company,  signals  were  sent  out,  callin 

A  o  Provo,  Utah,  but  stayed  only  until  the  the  distant  stations.  In  each  case,  S* 

AS  BIO  lELEvISION  ADVANCE  sophomore  year,  leaving  the  university  operators  reported,  their  calls  were  rt 

-  to  start  the  television  plan  he  felt  was  ceived.  Then  longer  messages  wm 

Demonstration  of  Farnsworth  Equipment  Pioduced  Clearer  Pic-  feasible.  sent.  Again  the  reports  came  fro* 

_  -.1  I  i7i»  I  17  .1  '1-  •  w  I  In  California  he  enlisted  the  aid  of  Manila,  Honolulu  and  New  Yort 

tures  with  Less  Flicker — Farnsworth  Tube  Makes  an  Crocker,  San  Francisco  banker,  through  the  wireless  concern,  that  tli 

Electrcm  Rather  Than  an  Optical  Image  and  a  group  of  West  Coast  business  stations  had  received  the  broadcasts 

Piiii  AT^T'Tr,TTTA  ^  — I - ^ - 7“.  •  nicii.  Thcy  organized  the  Television  perfectly. 

HILADLLPHIA,  Oct.  22— A  new  time.  It  is  not  possible  to  overcome  Laboratories,  a  California  corporation,  Mr.  Farnsworth  himself  predicts 
electronic  television  system,  center-  that  limitation,  because  it  is  an  m-  ^nd  three  years  ago  Mr.  Farnsworth  television  will  come  as  an  adjunct  to 


ing  around  a  cold  cathode  tube  so  sen-  herein  thing  in  the  process.  If  trans-  (-ame  East. 


sitive  that  it  can  transmit  the  moon’s  mitted  in  pieces,  this  image  must  be  Farnsworth’s  invention  is  sci-  date  he  also  envisions  one  of  its  W 

image  and  thin  puns  of  cigarette  dissected  into  many  parts.  Vv  e  are  entifically  sound — it  is  so  good  that  it  gest  uses  in  the  news  fields. 

got  ‘under  my  skin’  when  I  first  saw - 


At  some  future 


it  demonstrated,”  Dr.  Barnes  told  PRIMTIMP 
Editor  &  Publisher  today.  At  the  * 


UNTING  EQUIPMENT 
CODE  IS  APPROVED 


same  time  he  revealed  that  the  young  IS  APPROVED 

scientist  and  five  of  his  laboratory  as-  - 

sistants — whom  Dr.  Barnes  described  as  Virtually  98%  Effective,  One-Da; 
“no  freaks  but  men  scientifically  Session  at  Chicago  Is  Told— 
trained’’-sailed  Sept.  30  for  England  to  Association’s  Dues 

demonstrate  the  new  system  to  the 

Baird  interests,  the  television  pioneers  Reduced 

of  Great  Britain.  ^  a  r  au 

A  j  T  u  A  jj  au-  __  ravorable  sentiment  for  the  printiM 

u  equipment  industry’s  NR.\  code  nii 

n.ark,’  the  Franklin  Institute  physic^  ^^e  annual  meeting  of  * 

went  on  This  harnsworth  method  National  Printing  Equipment  AssocS 
IS  like  the  telephone  was  when  Alex-  last  week.  The  C(» 

ander  Graham  Bell  first  transmitted  a  ^^1,  attended,  with  more 

single  sentence  over  the  short  telephone  3Q  members  represented  at  the 

^®s,oc>ate  Watson  harmonious  one-day  session  at  the  Pjl. 
or  like  Thomas  Edison  s  invention  of 

the  carlxin  filament  Incandescent  bulb.  "  .  ,  .i  j  .1  . 


Both  were  improved  upon.  Instead  of 


mer  House. 

It  was  reported  the  code  authoritj 


carlwn  filament  bulbs  we  now  have  for  .that  industry  had  completed  il 


tungsten  incandescent  bulbs. 


provisions  suggested  by  the  national 


,  ....  .  ‘  -A  u  -A  code  administration  in  Washington 

D.  c.,  with  one  exception,  and  that 


were  thrilled  by  its  possibilities.' 


„  „  -.,  1  u  -  the  code  was  now  virtually  98  per  cent 

1”  ?»««!'■=.  Certam  changes  .ere  n,^ 


Philo  T.  Farnsworth  (right),  with  two  assistants,  demonstrating  equipment  in  his 
new  television  system. 

smoke,  made  its  debut  here  recently  dissecting  our  feature  into  alxiut  60,000 
at  the  Franklin  Institute.  pieces. 


electrical  method  of  television,  but  so 
far  has  not  demonstrated  it. 


in  the  combined  constitution  and  bv. 


lar  nas  not  aemonsiraiea  H  ,3^,^  ^he  association,  the  major 

About  the  same  time  F^rns-  ^  reduction  in  memlw- 

worth  was  conducting  the  demonstra-  ,  •  . 


at  the  Franklin  Institute.  pieces.  worm  was  conuucuiig  me 

.Jhesftem  invented  by  a  28-year-  ‘‘Each  picture  must  1^  transmitted  Arthur  Bentley,  president  of  Miehle 

old  Philadelphia  Scientist,  Philo  T.  3C  times  per  second  Tiat  me  i  s  .  pranrisco  laboratories  of  Printing  Press  Company,  and  head  of 

Farnsworth,  was  hailed  as  epochal  have  to  assemble  60,000  elements  30  in  the  ian  francisco  laooraiories  01  assoriatJnn  ontUnpH  hU  vJpwc  » 

in  the  development  of  television  by  times  per  second.  If  you  multiply  Farnsworths  company  had  been  used  future  of  NR  A  assertinir  that 

whn  jittpnHpH  thp  Hpmonstrs-  tliosp  fiffiirps  v’ou  will  find  tlic  Riiswct  transmit  rflQio  tncssR^cs  from  tne  ,  *  .  .  .  ,  *  , ,,  -  ®  ^ 

sciemists  wno  atienoea  me  aemonsira  inose  ngmes  >ou  win  miu  me  answci  ,  .  ■  .  lu  ynrk  Hono-  ni  his  opinion,  codes  providing  for  self- 

tion,  presid^  over  by  Nathan  .A.  Hay-  is  1.800,000  elements  per  second.  i  ‘j  V/  -i  *  ^  regulation  of  industry  were  here  to 

warH  tiregiflent  nf  PranWlin  TnQtitiite  “One  doe«  not  bav-e  to  he  a  scien-  lulu  and  Manila.  _  .  -  -  *  , 


ward,  president  of  Franklin  Institute.  “One  does  not  have  to  be  a  scien-  lulu  snd  Manila. 

They  expressed  the  lielief  that  tele-  tist  to  see  readily  that  it  is  necessary  to  Elated  by  the  success  of  their  tests, 
vision  is  now  practical  for  the  first  eliminate  mechanical  parts  in  order  to  Mr.  Farnsworth’s  associates  on  the 
time.  transmit  that  many  elements  in  such  West  Coast  planned  to  make  tests  later 


Elated  by  the  success  of  their  tests. 


stay  in  some  form  or  other. 

The  executive  committee  of  the  as- 


time.  transmit  that  many  elements  in  such  West  Coast  planned  to  make  tests  later  sociation  comprise  for  the  most  pw 

Dr  lames  \  Barnes  head  of  the  In-  ^  short  space  of  time.  for  transmitting  pictures  over  similar  code  authority  for  the  printing 

stitute’s  nhvsics  department  is  enthu-  “The  ‘electron  image’  or  electrical  facilities.  They  have  every  confidence  equipment  industry  and  trade,  whid 
siastic  over  the  i^ssibilities  of  this  P'cture  is  produced  by  focusing  the  op-  of  success,  forecasting  immediate  de- 

latest  annlication  of  the  nhoto-electric  tical  image  on  to  a  verv  sensitive  photo-  velopment  of  television  broadcasting.  senmg.  anu  iinporiiiig  lur  saie  01  iw 
cell  a.rcaS  tul^"  ffe  tems  it  electric  surface.  Then  we  pull  the  elec-  The  experiments  w;ere  conducted  on  ejmery  equipment  Jipphes. 

“a  world  event  **  The  Dictures  oro-  trons  away  from  that  surface  with  an  a  wave  band  of  8655  meters.  Rays  sociation  otticers  re  elected  at  the  meet 

duced  are  clearer,  show  more  detail  electrical  potential,  which  is  simply  from  an  ordinary  incandescent  light  hng  include  the  following: 

and  flicker  considerably  less  than  the  voltage.  Then  we  focus  those  into  bulb  set  in  motion  the  apparatus  used  Mr.  Bentley,  president;  Thomas  R 


old  type. 

While  its  ultimate  potentialities  can 
only  be  estimated  now,  it  is  thought 


uc  cdiiiiiaicu  iiuw,  ii  inuuKiii  •  j  i  ..i.  ^  _  .*.i_ 


an  electrical  image  by  means  of  a  in  the  experiment.  In  daytime,  the  Jones,  president  of  the  .American  T)i)t 

mechanical  lens.”  operators  explained,  the  rays  of  the  Founders  Sales  Corporation,  vice-presi- 

The  young  inventor  spent  15  years  sun  would  serve  a  similar  purpose — that  dent ;  J.  T.  Mackey,  executive  vice 

in  developing  the  system,  the  basic  of  a  self-starter  lor  the  electrons  president  of  the  Mergenthaler  Linotype 


«  ’.,1*1  I  luca  ui  VMiicii  lie  euiiceivcu  dt  the  age  operating  within  the  tube, 

t  mode  Tenl;  With  the  giant  tube  then  placed  into 

The  system  is  so  devised  that  its  re:  He  later  en-  the  circuit  of  a  commercial  wireless 

ceiving  set  could  easily  be  placed  in  a  - 

convenient  sized  cabinet  suitable  for 

any  home.  At  the  present  state  of  the  __  - _ ■TMM.l 

experiment,  it  is  estimated,  a  receiving  ^  |U|  L  |  Q  f|  n  I  I  T  A  |U  ^ 

set  would  cost  about  $400  or  $500.  |W|  T  I  la  11  ■*  II  |_  |  |  M  III 

Ihis  is  one  of  the  chief  obstacles  in  Ifll-Iimwi  WkliniV 

CORK  MOLDING  BLANKET  see 

tubes,  acts  as  an  amplifier,  detector, 
rectifier  and  multiplier  tulie,  as  well  as 
a  transmitter.  The  essential  part  of 

the  invention  is  this  tulie,  and  the  TLa»  V^.L 

basis  of  the  system  is  to  make  an  elec- 

tron  image  rather  than  an  optical  image,  N.  E.  A.  Service 

significant  scientifically  in  that  it  has  l-i  .  ■  \/  i  ii  i  i  t  -i 

eliminated  the  old  scanning  disc  entirely.  I  he  INew  /  Ork  rierdlCi  I  fit 

The  electrical  image  is  made  up  of  TL..  V  I  \Y/  IJ  1 

electrons.  And  instead  of  bombarding  hC  INew  /OFK  WOrlQ-l 

them  into  a  fluores^nt  screen  a  few  Jhg  Providence  JoUl 

electrons  are  allowed  to  go  through  z-i  .  .  r  - 

a  small  aperture.  With  the  deflecting  Christian  Science 

force — magnetic  coils — used  billions  of  D  i  I_1  I 

electrons  can  be  deflected.  This,  it  is  DOSton  Merak 

pointed  out,  is  essential  in  order  to  Warff/,r/4  C 

eliminate  the  flickers  of  light  that  nariroru  V. 

might  mar  the  vision.  Chica9( 

“We  have  completely  eliminated  me-  ^  ^  q 

chanical  parts  by  using  only  tubes  in  ^n 

a  completely  electronic  system,”  Mr. 

Farnsworth  told  Editor  &  Publisher 

tv^irs'^tu^ig  trSifi-  Supply  •  p.  o.  E 

cance  of  this  step  he  went  on: 

“In  televising  an  image  it  has  to  be  ■■  ■—  ■-  ■ 

dissected  and  transmitted  a  point  at  a 


*  METROPOLITAN  • 

CORK  MOLDING  BLANKET 


Company,  treasurer ;  and  James  E 


With  the  giant  tube  then  placed  into  Bennett,  Babcock  Printing  Press  Cora- 
e  circuit  of  a  commercial  wireless  pany,  secretary. 


SEE  THEM  IN  USE 


TheN  ew  York  Times 
N.  E.  A.  Service 

The  New  York  Herald  Tribune 
TheN  ew  York  World-Telegram 
The  Providence  Journal 
Christian  Science  Monitor 
Boston  Herald-Traveler 
Hartford  Courant 
Chicago  Tribune 

San  Francisco  Examiner 

American  Publishers  Supply  *  P.  O.  Box  1 31  *  W.  Lynn,  Mass. 
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SHARP  DROP  IN  SALES 
OF  PRINTERS’  SUPPUES 

U.  S.  Reports  24.6%  Slump  in  Gross 

Business  Compared  With  1931 — 
Total  Was  $5,327,499  Com¬ 
pared  With  $7,070,136 

{Sfecial  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  23 — The 
total  value  of  products  manufactured 
in  the  printers’  supplies  industry  last 
year  showed  a  24.6  reduction  compared 
to  1931  figures,  according  to  statistics 
issued  by  the  Census  Bureau. 

The  value  in  1933  was  estimated  at 
$5,327,499,  while  in  1931,  the  last  time 
a  survey  was  made,  the  value  amounted 
to  $7,070,136.  In  1929,  the  peak  of  the 
orosperity  period,  the  industry's  prod¬ 
ucts  had  a  value  of  $11,000,000. 

A  decrease  in  the  number  of  manu¬ 
facturing  firms  in  the  industry  since 
1931  also  was  reported.  Last  year 
there  were  86  units  while  two  years 
earlier  there  were  108. 

This  industry,  as  defined  for  census 
purposes,  embraces  establishments  en¬ 
gaged  primarily  either  in  type  founding 
or  in  manufacturing  such  equipment  as 
printers’  rollers,  composing  rules  and 
sticks,  galleys,  plate  hooks,  locking  de¬ 
vices,  etc. 

Wage  earner  employment  in  the  in¬ 
dustry  increased  from  April  to  October, 
1933,  and  then  decreased  slightly  to 
J  December.  The  minimum  employment 
’average  throughout  the  year  was  808 
for  April  and  the  maximum  969  for 
October. 

Wages  paid  by  the  industry  last  year 
totalled  $1,062,177  compared  to  $1,- 
604.891  in  1931  and  $2,205,327  in  1929. 

Cost  of  material,  fuel  and  purchased 
electrical  energy  in  1933  was  placed  at 
$1,134,123,  making  the  net  value  of  the 
industry’s  products  $4,193,376. 


MAKEUP  SIMPUHED 


‘SCHOOLBOY’  ROWE  OEFEATS  CARDS,  3-2 

lED^  REVOLUTION 
FEAREO  IN  SPAIN 


PRESS  PRIZES  AWARDED 


Watonga  and  Chickatha  Papers  Lead 
Field  in  Oklahoma 

Winners  of  the  annual  Oklahoma  Press 
Association  newspaper  contest  were 
announced  recently  by  Vernon  T.  San- 
Uford,  secretary  of  the  association.  Prin¬ 
cipal  feature  of  the  state  fair  Press 
Day  program  was  presentation  of  the 
35  awards  to  editors. 

Ralph  Hemphill,  Fair  secretary,  pre¬ 
sented  the  prizes.  N.  G.  Henthorne, 
Tutsa  (Okla.)  World  editor,  president 
of  the  press  association,  was  chairman. 

The  Watonga  Republican  led  the  en¬ 
tire  contest  by  taking  first  in  general 
excellence  in  the  weekly  division  as 
well  as  first  in  agricultural  develop¬ 
ment.  Charles  Frye  is  editor. 

The  Chickasha  Daily  Press  was  first 
in  the  general  excellence  contest  for 
dailies.  George  H.  Evans  and  Davis 
0.  Vandivier  are  the  publishers. 

First  place  winners  received  $25  cash, 
a  certificate  of  award  and  a  ribbon  of 
achievement.  Fifteen  dollars  cash,  a 
certificate  of  award  and  a  ribbon  went 
to  second  place  winners.  Third,  fourth 
and  fifth  place  winners  received  a  rib¬ 
bon  of  achievement  and  honorable  men¬ 
tion. 

Results  of  the  advertising  contest 
were:  Cushion  Citizen,  first;  Frederick 
Press,  second;  Norman  Transcript, 
diird. 

Agricultural  development:  first,  Wa¬ 
tonga  Republican;  second,  Medford  Pa¬ 
triot-Star,  third;  Norman  Transcript. 

_  The  Woodward  Daily  Press  was  first 
m  community  service.  O.  C.  Lawrence 
B  editor.  Second,  Kingfisher  Times, 
E.  and  C.  S.  Hubbart,  co-editors; 
mird,  Hobart  Democrat-Chief,  Don  C. 
tstM,  editor. 

First  place,  most  outstanding  edition, 
Norman  Daily  Transcript,  Fred  E.  "rar- 
®an  and  Harold  Belknap,  publishers; 
|Kond,  El  Reno  Tribune,  Ray  J.  Dyer, 
third,  Tipton  Weekly  Tribune, 
A.  Holding,  editor. 

J-  Dyer’s  El  Reno  Tribune  also 
won  first  place  in  the  editorial  contest ; 
•Kond,  Frederick  Press,  J.  L.  Newland, 
witor  and  publisher;  third,  Ada  Week¬ 
ly  News.  W.  D.  Little,  editor. 


AS  a  further  step  toward  simplication 
of  makeup  and  appearance  which 
the  Los  Angeles  Illustrated  Daily  News 
instituted  with  the  adoption  of  a  new 
masthead  and  elimination  of  unnecessary 
rules,  the  paper  last  week  joined  the 
parade  toward  head  revision.  No-count 
heads,  set  flush  on  the  left,  were  adopted 
Thursday,  Oct.  4. 

.Another  typographical  departure  is  the 
treatment  of  freak  stories  which  for¬ 
merly  would  have  been  boxed.  These 
shorts  are  now  indented  several  ems  on 
the  left  and  run  flush  against  the  right- 
hand  column  rule,  which  with  the  flush 
left  head  gives  a  staggered  effect,  with 
a  wide  white  margin  dropping  from  the 
head  alongside  the  story.  Banner  line 
type  on  the  front  page  also  has  been 
slightly  reduced  in  size,  leaving  more 
white  space  between  the  lines. 
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BOTTOM  PRESS  BLANKETS 

▼ 

Are  proving  their 

ECONOMY 

Through — 

LONG  LIFE  and 
LOW  FIRST  COST 


Kork-O-Tan  Bottom  Press 
Blankets  are  running  in 
hundreds  of  the  country's 
largest  pressrooms.  We 
will  gladly  send  you  a  list 
of  satisfied  users  who  have 
ordered  again  and  again. 
For  remember,  Kork-O- 
Tans  ore 

GUARANTEED 
To  give  satisfaction  or 
Money  Refunded 

A^rfc-O-SIzn  u 

RESILIENT— Yet  firm 
TOUGH— Yet  pliable 
OIL-RESISTANT 
STRETCHLESS— Do  not 
narrow  down 

EVEN  GAUGE  THROUGH¬ 
OUT  ^ 

BEHR-MANNING 

TROY,  N.  Y. 
EttablUhed  1872 


Dont  make  a 

Bottle  Xeck 


Of  Yovr  Steireo  Dept. 


WITH  THE  FALL  RUSH  ON,  with 
Christmas  in  the  offing,  you  need  the  best 
facilities  for  stereotyping  speed  at  press  time. 

WHEN  HALF  THE  FORMS  come  through 
in  the  last  twenty  minutes,  making  press  time 
is  no  longer  a  question  of  “starters.” 

LATE  ADS,  LATE  PROOFS  call  for  starter 
speed  on  a  big  proportion  of  the  forms,  to  pre¬ 
vent  a  bottle  neck  jam  in  the  stereo  department. 

CERTIFIEDS  ARE  FAST  MATS,  molding 
sharply  with  minimum  pressure,  saving  time  at 
the  scorcher  and  producing  a  first  cast  that 
goes  right  to  the  press  room. 

CERTIFIED  UNIFORMITY  is  your  greatest 
insurance  of  smooth  operation.  Stereotypers 
using  Certifieds  insist  that  they  could  not 
possibly  make  their  present  schedules  by  any 
other  means. 

IS  IT  TOO  MUCH  TO  ASK  that  you  test 
their  claims? 


Certified  Dry  Mat  Corporation 

340  MADISON  AVENUE,  NEW  YORK,  N.  Y. 
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OREGON  DAILY  REVITALIZED  PLANT’S  APPEARANCE  BY  REMODELING 


The  Grants  Pass  (Ore.)  Daily  Courier  before  modernization,  showing  its  all- 
glass  front  and  old  public-address  speakers  mounted  on  the  roof.  The  propor¬ 
tions  of  this  old  building  front  are  maintained  in  the  new. 

COOPERATING  with  the  FHA’s  The  remodeled  building  is  of  pure 
building  modernization  drive  by  ex-  white  cement  finished^  in  Latin  texture 
ample  as  well  as  with  editorial  support,  set  off  by  six  modernistic  columns  sup- 
the  Daily  Courier  of  Grants  Pass,  Ore.,  porting  an  eight-foot  marquise  swung 
dedicated  a  re-designrf.  and  remodeled  from  heavy  chains, 
publication  office  two  weeks  ago  in  Unusual  features  are  eight  floodlights 
preparation  for  the  celebration  of  the  above  and  below  the  _  marquise  _  edge 
newspaper’s  fiftieth  anniversary.  FHA  which  'illuminate  the  building  brilliantly 
financing,  however,  was  not  resorted  to.  at  night,  and  public-address  loud 


The  modernized  building,  done  with  special  cement  whitened  by  use  of  muUe 
dust  and  ultramarine  tint.  Columns  are  smooth  surfaced.  The  building  u 
flood-lighted  and  speaker  horns  are  built-in  behind  grilles. 

speaker  horns  constructed  of  white  three-linotype  plant  with  Ludlow  fcr 
plaster  and  set  above  the  marquise  larger  type  sizes  and  a  Goss  “Comtt" 
at  either  side  of  the  building  front  press. 

behind  grilles  of  white  mesh.  The  Courier  has  been  owned  and 

The  public-address  system  is  a  per-  published  by  A.  E.  Voorhies  conthm- 
manent  installation,  and  provides  daily  ously  for  38  years, 
street  announcements  of  news  bulletins  It  is  represented  in  the  national  jd- 
at  press  time  and  musical  programs  for  vertising  field  by  M.  C.  Morgensm 
special  events.  The  building  houses  a  &  Company,  Inc. 


ROLL-UP  INK  PROCESS 
GREATLY  IMPROVED 

Plate*  Can  Be  Made  Faster  and  Do 
Not  Stick  to  Mats,  Say*  E. 

Scherer — Legal  Difficulties 
Ironed  Out 

(Special  to  Ebitos  &  Publishes) 

Min.neapolis,  Oct.  12. — Since  the 
spring  of  1933,  the  “roll  up”  ink  pro¬ 
cess  of  etching,  discovered  by  Ernest 
Scherer  in  1928,  has  been  in  use  by  Mr. 
Scherer  in  the  engraving  department  of 
the  Minneapolis  Tribune,  which  Mr. 
Scherer  directs. 

The  process,  at  first  given  wide  at¬ 
tention  because  of  the  speed  with  which 
a  half-tone  plate  could  be  made  ready, 
has  proven  to  have  other  virtues  of  im¬ 
portance  in  a  daily  newspaper  plant. 

Plates  produced  with  the  old  “dragon 
blood”  powder  process  were  prone  to 
stick  to  the  mats,  resulting  in  damaged 
mats  and  annoyance  and  loss  of  time  to 
the  stereotyper,  since  he  frequently  was 
forced  to  make  several  mats  before  a 
perfect  one  could  be  obtained.  Plates 
produced  by  the  “roll  up”  ink  process, 
it  has  been  found,  have  no  such  an  af¬ 
finity  for  the  mat.  The  mats  jump  free 
as  though  released  by  a  spring  and  bear 
a  sharp  impression  of  the  plates.  This 
action  of  the  mats  is  due  to  the  fact 
that  “roll  up”  process  plates  have  pyra¬ 
midal  cups  on  their  surface  in  contrast 
to  the  straighter  cups  produced  by  the 
dragon  blood  powder  process. 

Another  advantage  has  been  found 
due  to  the  new  etching  process.  Since 
the  ink  caps  the  highlights  and  leaves 
the  middle  tones  and  shadows  wide  open 
for  immediate  etching,  there  is  much 
greater  depth  to  the  middle  tones  than 
was  possible  under  the  dragon  blood 
method.  As  a  result,  a  much  longer 
press  run  is  obtained  because  of  the 
diminishment  of  roller  pressure  neces¬ 
sary  to  produce  a  good  impression  of 
picture  plates  and  the  consequent  ad¬ 
ditional  life  of  the  body  type.  Using 
the  “dragon  blood”  process  cuts  a  run 
of  50,000  impressions  was  about  the 
limit  before  the  body  type  became  so 
worn  that  it  became  necessary  to  re¬ 
cast  and  put  on  a  new  plate.  Cuts  made 
with  the  “roll  up”  ink  process  make  it 
possible  to  run  off  100,000  impressions 
without  recasting. 

Summing  up,  the  “roll  up”  ink  etch¬ 
ing  process  produces  plates  four  to  five 
times  as  fast  as  is  possible  with  the 
“dragon  blood”  proces;  sticking  mats 
and  damaged  mats  are  practically  elimi¬ 
nated  and  press  runs  are  greatly  length¬ 
ened. 

Mr.  Scherer’s  development  of  the 


“roll  up”  process  has  had  a  troubled 
course.  Although  he  perfected  it  in 
1928  after  considerable  experimenta¬ 
tion,  it  was  not  until  early  in  1933 
that  he  was  able  to  clear  his  process  of 
legal  entanglements  and  get  full  pos¬ 
session  of  it. 

Mr.  Scherer,  still  in  his  thirties,  has 
been  in  the  engraving  industry  24  years. 
He  began  his  career  with  Baker  Bros., 
Engraving  Co.,  of  Omaha,  when  he  was 
15  years  old.  From  there  he  went  to 
the  old  Omaha  Bee  and,  after  a  time, 
to  the  Docketry  Company  of  Omaha. 
When  the  Omaha  Bee-News  consoli¬ 
dation  was  made  he  went  back  to  take 
charge  of  the  engraving  department.  A 
year  later  the  Bee-News  was  sold  to 
William  Randolph  Hearst  and  for  an 
other  year  Mr.  Scherer  remained  with 
the  Hearst  publication.  Then  he  went 
to  the  Minneapolis  Tribune. 


NEW  PUERTO  RICO  PAPER 

The  Puerto  Rico  Herald  began  pub¬ 
lication  recently  as  the  only  English 
language  publication  in  the  territory.  It 
also  circulates  in  the  nearby  Virgin  Is¬ 
lands.  The  editor.  Ford  A.  Garrow.  was 
formerly  editor  of  the  Worcester 
(Mass.)  News  and  began  his  news¬ 
paper  career  on  the  Panama  American 
of  Panama  City,  R.  P.  Martin  Padilla 
Redo  is  business  manager.  The  firm 
also  publishes  a  Spanish-language  busi¬ 
ness  newspaper  Mundo  Mercantil. 


DAILY  MARKS  40TH  BIRTHDAY 

The  Durham  (N.  C.)  Morning 

Herald  celebrated  its  4()th  anniversary 
on  Oct.  15  with  the  publication  of  a 
5U-page  newsiaper  in  five  sections. 


TINGUE 

PRESS  BLANKETS 

FELT 

Coatins  by  Dupont 

TINGUE 

CUSHION -CORK 


TINGUE,  BROWN  &  CO. 

CHKAOO  NEW  YORK 

1227  Wabash  Ave.  1 20  E.  25th  St. 


JOINS  MERGENTHALER  STAFF 
Joseph  W.  Kaercher  Representing 
Firm  In  Southern  Ohio 

Joseph  W.  Kaercher,  is  now  repre¬ 
senting  the  Mergenthaler  Linotype 
Company  in  Southern  Ohio. 

He  completed  his  apprenticeship  with 
the  C.  E.  Pauley  Company,  Indianapo¬ 
lis,  in  1916,  and  continued  with  that 
concern  until  the  United  States  en¬ 
tered  the  World  War,  when  he  en¬ 
listed  in  the  marine  corps,  and  served 
in  that  branch  of  the  service  through¬ 
out  the  war. 


When  he  returned  to  private  lift  he  ‘ 
again  took  up  printing  in  Indianapolb. 
From  1922  until  he  joined  the  Mergtn- 
thaler  staff,  recently,  he  was  with  the 
Indianapolis  Times,  Scripps-Howird 
paper. 


DAILY  PAYS  DIVIDEND 

Globe-Democrat  Publishing  Company, 
publishers  of  the  St.  Louis  Globe-Dem- 
crat,  declared  the  regular  quarterly  dhi- 
dend  of  $1.75  a  share  on  its  preferrtd 
slock,  payable  Dec.  1,  to  holders  of 
lecord  Nov.  20.  The  stock  is  listed® 
the  St.  Louis  Stock  Exchange. 


==  BURGESS  CHROME  MATS  _ 

Burgess  Chrome  Mats 
Burgess  Service 


Assure  Fine  Printing  and 
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BURGESS 


CELLULOSE  COMPANY 
Freeport,  Illinois  a206 


CHROME  MATS 

A  LABORATORY  PRODUCT 


Pacific  Coast  Rcprcsantativc,  RALPH  LEBER, 
426  Poison  Bldg.,  Seattle,  Washington 

=  BURGESS  CHROME  MATS  - 
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LEFTON  COMPANY  HAS  NEW  OFFICES 


Arrowhead 

Black  &  Colors 

Weigh  the  REPUTATION  be¬ 
hind  Flint  Inks,  universally 
RECOGNIZED  for  unques¬ 
tioned  correctness  and  supe¬ 
rior  WORTH  . . .  Choose  these 
DISTINCTIVE  products  and 
benefit  by  a  standard,  found¬ 
ed  upon  exhaustive  research, 
and  faithfully  maintained. 

A  correct  grade  for 
every  type  and  speed 
newspaper  press 

Howard  Flint  Ink  Co. 

DETROIT  -  CHICAGO  -  HOUSTON 
INDIANAPOLIS  -  NEW  ORLEANS 


leception  lobby  of  new  A1  Paul  Lefton  Co.  offices,  executed  in  modern  style. 
\mong  its  features  are  walls  of  maca  wood  with  alternate  narrow  stripes  of 
oriental  wood,  modern  furniture  and  wall  niches  containing  attractive  art 

objects. 


V/I  ORE  than  1,000  visitors,  many  of 
them  from  other  cities,  attended 
•he  recent  formal  opening  of  new 
ffices  of  the  A1  Paul  Lefton  Company, 
’hiladelphia  advertising  agency,  whose 
'.eadquarters  are  now  located  in  the 
Iroad  Street  Station  Building. 

The  agency’s  new  home  occupies 
jiore  than  14,000  square  feet.  Some 
f  its  features  are  a  sound-proofed 
opy  conference  room  containing  a 
late  glass  window  and  simulated  store 
ront  for  displays;  the  art  director’s 
tudio-office,  executed  in  ultra-modern 
tyle;  modern  tubular  steel  desks  and 
hairs  for  the  secretarial  staff,  and 
■personalized”  executive  offices  con- 
>tructed,  decorated  and  furnished  to  the 
idividual  taste  of  the  occupants.  The 
Mcutive  offices  range  from  early  Co- 
'mial  to  modern  design  and  offer  un- 
sual  contrasts. 

Functional  routine  was  the  guiding 
actor  in  planning  the  offices.  The 
ledia  department,  which  has  heavy 
isitors’  traffic,  is  just  off  the  recep- 
'on  lobby.  On  the  opposite  side  of  the 
tception  lobby  is  the  production  de- 
,artment.  This  division,  with  constant 
icoming  and  outgoing  deliveries,  has 


a  separate  entrance  alongside  the  lobby. 
A  small  foyer  for  callers  and  messen¬ 
gers  is  located  outside  the  production 
room  to  eliminate  confusion. 

A  hall  leads  from  the  production  de¬ 
partment  to  the  checking  department, 
which  was  designed  to  provide  a  con¬ 
tinuous  flow  of  work  from  one  checker 
to  another  at  continuous  built-in  tables. 

The  copy  department  is  isolated  for 
quiet.  Writers’  offices  are  fully  in¬ 
closed. 

Hugh  Genske,  art  director,  has  a 
novel  room  executed  in  pure  modern 
style.  The  dominant  feature  is  a  com¬ 
bination  cabinet  and  drawing  board  of 
macassar  ebony,  adjustable  to  any  angle, 
and  a  modern  desk  and  wastebasket  of 
the  same  wood.  Decorative  distinction 
is  achieved  with  chrome  tubular  chairs 
upholstered  in  contrasting  pigskin  and 
tan  sharkskin,  built-in  book  niches  with 
macassar  ebony  shelves,  a  display  niche 
where  current  art  work  is  placed  un¬ 
der  the  light  of  flashed  opal  panel,  and 
accessories  of  chromium  in  modern  de¬ 
sign.  A  display  of  ancient  Mexican 
pottery  of  varying  shapes  in  a  wall 
niche  makes  a  striking  contrast  with 
the  extreme  modern  tone  of  the  room. 


BECKER  PLEADS  FOR  TRADE 

Speaking  over  WABC,  New  York 
ity,  under  the  auspices  of  the  Mer- 
lants’  Association  of  New  York,  Neal 
•ow  Becker,  president  of  Intertype 
Corporation,  said  on  Oct.  13  that  the 
•  orld  will  not  be  restored  to  prosperity 
ntil  there  is  an  active  and  balanced 
iiterchange  of  goods  between  countries, 
he  people  of  the  United  States  in  their 
iwn  self-interest  must  help  to  bring 
bout  this  result. 


CREDIT  GROUP  SHOWS  PRORT 

Showing  a  profit  after  two  months’ 
operation,  with  all  bills  paid  and  $800 
cash  in  the  bank,  the  Cowles  Empkyes 
Credit  Union,  composed  of  209  em¬ 
ployes  of  the  Spokane  (Wash.)  Spokes- 
mat^Review  and  Chronicle,  and  the 
Pacific  Northwest  Farm  Trio,  is  be¬ 
lieved  to  have  set  a  record  among  such 
organizations.  There  are  approximately 
70  borrowers,  with  outstanding  loans 
cf  about  $1,800. 


The  above  picture  graphioally  portrays  the  union  spirit  of  the  Sheboygan 
Typographical  Union  No.  710,  which  with  the  cooperation  of  the  Sheboygan 
Preu  entered  this  float  in  the  Labor  Day  parade  this  year.  The  float  attracted 
considerable  comment.  Elmer  Weaver  is  president  of  the  union 
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